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Coupon-Handling Price Line Tumbles 
as Procter & Gamble Yields a Penny 


Colgate-Palmolive and 
Lever Bros. Also Raise 
Dealer Allowance to 2¢ 


NEw York, Aug. 19—Procter & 
Gamble, the “Big Steel” of the 
couponing field, this week whip- 
ped up quite a lather with its de- 
cision to increase coupon hand- 
ling payments to retailers from 
1¢ to 2¢. 

P&G raised its rate Monday, 
and Colgate-Palmolive Co. and 
Lever Bros. hopped on the band- 
wagon as fast as they could. Col- 
gate acted on Tuesday and Lever 
on Wednesday, the latter even 
making its decision’ effective 
Monday in tune with the P&G an- 
nouncement. 

The Big Three’s action is gen- 
erally viewed by the trade as only 
a partial cleanup of a condition 
it has been complaining about 
for several years. The specific 


Newspapers Aren't 
Keeping Pace with 
TV Era, Dekker Says 


GALVESTON, Aug. 20—Newspa- 
pers are dragging their feet and 
they’ve got to be “more aggres- 
sive” to keep pace in the tv era, 
according to William C. Dekker 
v.p. and media director for Mc- 
Cann-Erickson. 

He told the annual meeting of 
the Texas Daily Newspaper Assn. 
that while national advertising in 
the five major media has _ in- 
creased 56% since 1949, newspa- 
pers have gained only 33%. If 
newspapers gained at the same 
pace as other media their com- 
bined revenue would be $100,000,- 
000 more a year than it is. 

Mr. Dekker said that to get a 
proportionate share of the expand- 
ing national ad budget, newspa- 
pers should research their own 
product, sell the field as a whole, 
and provide greater research, mer- 
chandising and audience data 
services to advertisers. 

He added that there seems to 
be increasing evidence of a trend 
on the part of some advertisers to 
depart from the traditional con- 
cept of national media and engage 
in competitive advertising at the 
local and regional levels, which 
usually call for heavier schedules 
in newspapers. 


point of complaint, spearheaded 
by Safeway Stores, was and is that 
coupon handling costs more than 
1l¢ and that there is no profit in 
handling coupons even at 2¢. 


« Generally, the 2¢ payment 
should keep the retailers and their 
associations happy, at least for the 
time being, although it is con- 
ceded it won’t be too long before 
the supermarkets start thumping 
the tubs again, not only for 2%4¢ 
but for 3¢ as well. 
(Continued on Page 86) 


Coffee Prices Drop 
10¢ a Pound When 


Brazil Eases Curbs 


New York, Aug. 20—Retail cof- 
fee prices tumbled this week as the 
Brazilian government eased its 
currency restrictions. 

Big roasters and national food 
chains began cutting prices at 
wholesale and retail levels and by 
today the reductions came to about 
10¢ a pound. 

The price drop closely follows 
publication of a Federal Trade 
Commission report that the upward 
spiral of last winter and spring 
were caused to a considerable ex- 
tent by heavy inventory buying, 
poor market information and trad- 
ing irregularities (AA, Aug. 9). 


= The Aug. 13 announcement by 
the Brazilian government that its 
exporters will be permitted to ex- 
change 20% instead of 10% of 
their U.S. dollars on the open mar- 
ket is a major factor in the price 
drop. The dollar buys more Bra- 
zilian currency on the open market 
than it does in Brazil, hence more 
coffee beans. Horacio Cintra Leite 
of the Brazilian Coffee Institute 
here told AA that growers have 
advocated the government’s action. 


= The demand for Brazilian coffee 
has fallen about 10% since the 
first of the year. Many roasters 
have turned to Columbian coffee 
supplies as a substitute for the 
more expensive Brazilian product. 

A&P and Grand Union Co. start- 
ed cutting prices soon after Joseph 
Martinson & Co. announced late 
Monday that it was reducing its 
wholesale coffee prices l0¢ a 
pound. 

(Continued on Page 8) 


WEW New York Address 


==—-.|| AA has moved its 
fi fen| | New York office to 


LEXINGTON AVE. 
NEW YORK 17, N. Y. 


Phone 
PLaza 5-0404 


ALSO NEW! 


PEANUT TEST—Pillsbury Mills is test 

marketing a new “crunchy peanut 

mix” with newspaper ads like this 

in Wichita, Syracuse and Peoria, 

Ill. Leo Burnett Co., Chicago, is 
the agency. 


Sylvania Moves in 
at JWT, Replacing 
Lost RCA Business 


New York, Aug. 20—It didn’t 
take J. Walter Thompson Co. long 
to fill the vacancy created by the 
exit of the Radio Corp. of Amer- 
ica account. The new name on the 
agency list: Sylvania. Electric 
Products. 

Despite denial at press time by 
T. P. Cunningham, Sylvania’s di- 
rector of advertising and promo- 
tion, AA learned that the appoint- 
ment is definite and reportedly 
will become effective Nov. 1. 

Sylvania now spends about $9,- 
000,000 a year for commissionable 
advertising. Roy S. Durstine Inc. 
has been handling the radio and 
television division since 1951. The 
rest of this account—by far the 

(Continued on Page 8) 


Hazel Bishop Inc. 


Sues Gillette, 


Charges Theft of Secrets by Toni 


Freeman to Leave 
Sales Execs for 
NIAA Presidency 


New York, Aug. 19—The new 
president of the National Indus- 
trial Advertisers Assn. is John C. 
Freeman, previously assistant to 
the president of National Sales 


Executives. 


The appointment of Mr. Free- 
man was announced by George L. 
advertising manager of 
and NIAA 
board chairman. (For Mr. Free- 
man’s background see “You Ought 


Staudt, 
Harnishfeger Corp. 


to Know,” page 87.) 


In announcing Mr. Freeman’s 
appointment, Mr. Staudt empha- 
sized that his selection represented 
the “‘second step” in giving the in- 
dustrial advertising group a “new 
look.” The first step, Mr. Staudt 
said, was the adoption of the re- 
organization plan for NIAA by the 
association’s Montreal convention 


(AA, June 21). 


# Under this plan, the office of 


executive secretary was elimi- 
nated, and a full-time, paid presi- 
dent was substituted, with an an- 
nually-elected chairman of the 
board. 

In Mr. Freeman, the NIAA 
chairman said, the board felt it 
had selected a man whose “back- 
ground and experience fit him ex- 
ceedingly well for the job we 
want for NIAA.” 

The “third step” will be a de- 
velopment of an NIAA program 
which will be presented to direc- 
tors at their Sept. 27 meeting in 
Cleveland, Mr. Staudt said. 

Mr. Freeman succeeds Blaine 
Wiley, who resigned as executive 
secretary effective Aug. 31 (AA, 
July 19) and has announced no 


plans. 


Last Minute News Flashes 


Jones Is Counsel for Senate Probe of Nets 


WASHINGTON, Aug. 20—Robert F. Jones, former member of the 
Federal Communications Commission and Republican ex-congressman 
from Ohio, has been named counsel for the Senate interstate com- 
merce committee’s investigation of radio and television networks. 


Jones was a bitter critic of networks while at FCC. 


Park & Tilford Picks Agency for Two Brands 


a year. 


pany. 


Hilton & Riggio is the agency. 


New York, Aug. 20—Park & Tilford Distillers Corp. reportedly has 
selected Bryan Houston Inc. as a new agency for two of its brands— 
Park & Tilford Private Stock and Kentucky Bred whiskies are under- 
stood to be involyed—which have been handled along with other P&T 
brands by Storm & Klein. Account reportedly will run about $500,000 


National Biscuit Seeks Net for ‘Rin Tin Tin’ 


New York, Aug. 20—National Biscuit Co. has bought the “Rin Tin 
Tin” show for presentation this fall. Kenyon & Eckhardt is now ne- 
gotiating with ABC-TV, CBS-TV and NBC-TV for a fall time. The 
30 minute film show will advertise cereal and dog food for the com- 


Israeli Brewer Tests Import Beer 


New York, Avy. 20—Israel National Brewery, Nathanya, Israel, 
through an American and Israeli syndicate headed by Louis Hertzberg, 
president of Metropolis Brewery, Trenton, N. J., is introducing an Is- 
raeli beer called Abir (“Knight,” in Hebrew). Test advertising started 
this week in Jewish newspapers here and in Philadelphia. Future of 
promotion will depend on testing expected to run through October. reau is expected to announce de- 


(Additional News Flashes on Page 93) 


New York, Aug. 17—A $3,000,- 
000 damage suit charging false 
representation in order to acquire 
trade and other secrets has been 
filed by Hazel Bishop Inc. against 
Gillette Co. 

Filed in federal district court 
just before the national introduc- 
tion of Viv lipstick by Gillette’s 
Toni Co. (AA, Aug. 16), the com- 
plaint charges that Gillette nego- 
tiated to acquire Hazel Bishop Inc. 
last year “not in good faith” but 
in order to learn confidential de- 
tails of the Hazel Bishop opera- 
tion. 

It is alleged that Gillette agreed 
to either acquire Hazel Bishop or 
stay out of the lipstick business 
entirely. 

The complaint also asks an in- 
junction forbidding Gillette to sell 
its Viv lipstick. 


a Gillette’s president, J. P. Spang 
Jr., has denied the charges. He 
labeled them “completely false 
and..without any basis in fact.” 
The company has 20 days in which 
to file an answer with the court. 

In 1952, the complaint says, Toni 
Co. division showed “a continuing 
interest” in acquiring Hazel Bish- 
op and “negotiated in good faith 
until some time in the spring of 
1953.” Negotiations continued after 
that time but “unbeknownst to 
plaintiff, thereafter defendant did 
not intend ever to acquire plaintiff, 
its products and goodwill.” 


(Continued on Page 82) 


Business Census 
Finally Secures 
Congress Okay 


WASHINGTON, Aug. 18—Congress 
passed and sent to the White 
House this week a bill containing 
an appropriation of $8,430,000 to fi- 
nance a census of business, manu- 
factures, and mineral industries. 

Almost given up for lost at sev- 
eral points this year, the census 
appropriation measure slid through 
with ridiculous ease as part of the 
final deficiency funds measure of 
the year. House conferees, includ- 
ing several stubborn foes of census 
legislation, agreed to a Senate 
amendment which had restored 
the appropriation previously voted 
down on the House floor. 


= When the conference report 
reached the House, the census 
amendment was considered en 
bloc with a number of technical 
amendments and was adopted in 
routine fashion without any dis- 
cussion. Nor was there any oppo- 
sition when the Senate considered 
the same matter a day later. 

The censuses will be taken next 
year, covering 1954. They were 
scheduled to have been taken for 
1953, but Congress refused to ap- 
propriate funds. The census bu- 


| tailed plans after President Eisen- 
hower signs the bill. 
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Cornell Retrieves 
Name from Loat of 


Trademarking Baker 


IrHAcA, N. Y., Aug. 17—It took a 
New York supreme court decision 
to do it, but the good name of Cor- 
nell University has been delivered, 
only slightly used, from the marts 
of commerce. 

The rescue came last week when 
the high court upheld the Big Red 
in a suit against Messing Bakeries 
Inc., Brooklyn, which has been 
selling its wares under the trade- 
marks “Cornell bread” and “Cor- 
nell loaf.” 

The trademarks refer to a high- 
nutrition bread formula which 
university food researchers devel- 
oped back in 1946 as a “public ser- 
vice.” Subsequently, Cornell auth- 
orized use of the formula by New 
York state schools and commercial 
bakers throughout the country. 


= But Messing was another mat- 
ter. The enterprising Brooklyn 
baker had built and registered a 
“Cornell” trademark, which it 
proceeded to plaster on wrappers 
and advertising. In case there was 
doubt in anyone’s mind, Messing’s 
imprint also used the university’s 
red pennant as a backdrop. 

An opinion by Justice Bertram 
L. Newman supported Cornell’s 
view of the outrage: 

“The manner of use is the objec- 
tionable feature of this case,” he 
said. “The entire makeup of the 
defendant’s bread wrappers and 
advertising is such as to present 
to the public the idea of Cornell 
University. 

“When one considers the vast 
number of people who are un- 
doubtedly acquainted with Cornell 
and its reputation ... the value of 
this type of advertising is ap- 
parent.” 

In addition to canceling the pre- 
sent trademark, the judgment puts 
a strong restraint on any future 
tendencies to make “Cornell” 
sound like Cornell. One suggestion 
(not the court’s) was that Messing 
might dub in the Columbia Uni- 
versity colors. 


| quiex TREAT 


of Studebaker Corp. were put on 


Harold S. Vance, president of the 


SouTH BEnp, Aug. 17—As read- 
ers of 1,000 newspapers around the 
country digest yesterday’s Stude- 
baker Corp. ad celebrating its un- 
ion local’s decision to take a 15% 
pay cut, a radio and a tv station 
are getting pats on the back for 
helping to make the ad possible. 

When Studebaker Local 5, UAW- 
CIO, voted last Thursday to (as 
the Studebaker ad puts it) “‘co-op- 
erate in implementing the expan- 
sion program of the Studebaker 
management,” it was generally 
thought that the main reason was 
a move by Studebaker to sever its 
union contract. But WSBT and 
WSBT-TV, South Bend, thought 
the main problem was “misinfor- 
mation” among union members. 

Consequently, the two South 
Bend Tribune stations take some 
credit for clearing up the misun- 
derstanding through an unusual 
venture into public information. 


= The whole thing started two 
weeks ago when, in spite of the 
arguments of its own leadership, 
the Studebaker local voted three- 
|to-two against the new company 
| wage proposal. When the company 
followed by announcing the ter- 
|mination of its union contract in 
|60 days (with an implied threat to 
| go out of business), commercial in- 
|terests in this recession-troubled 
town snuddered—and the Tribune 
|stations went into action. 

Feeling that lack of information 
| was the main union trouble, WSBT 
and WSBT-TV officials went to 
Paul G. Hoffman, Studebaker 
board chairman, and Harold S. 
Vance, company president, and ar- 
ranged for a one-hour simulcast on 
Wednesday, Aug. 11. 

By 5:30 Monday afternoon, spot 
radio and tv announcements were 
broadcast that the two stations 
were accepting questions about the 
wage program—from the general 
/public. A staff of telephone oper- 


— ators was set up in the studios. 


|@ By Tuesday, when union mem- 
bers petitioned their leaders for 
another vote, the questions were 
pouring into the stations. In three 


| | days, 534 questions were received. 


Wednesday evening at 9—only 
hours before the vote—the simul- 
cast began, with Bob Houser, 


| WSBT and WSBT-TV news direc- 


ONE MAN‘S MEAT—Curtiss Candy Co., 
Chicago, in this four-color ad urges 
consumers to stock up for “trick or 
treat” with Hallowe’en packages. 
The advertisement will appear in 
American Family, Better Living, 
Collier’s, Everywoman’s Magazine 
and Western Family. C. L. Miller 
Co. is the Curtiss agency. 


‘tor, firing the questions. On the 
_answering end were Messrs. Hoff- 
man, Vance and Paul M. Clark, 
Studebaker v.p. in charge of in- 
dustrial relations. For a full hour 
the three officials handled care- 
fully-selected “hot ones” sent in 
by union members and the inter- 
ested public—35 questions in all. 

The next day, nearly 8,000 un- 


ON THE SPOT—In an unusual venture in industrial relations, top brass 


the spot, via a WSBT-TV simul- 


cast, to answer questions sent in by South Bend citizens just before 
the Studebaker union local’s pay-cut vote. Shown at left is Bob 
Houser, station news director, who fired the questions. Answering 
them, at right, are Paul G. Hoffman, Studebaker board chairman; 


company, and Paul Clark, v.p. in 


charge of industrial relations. 


One-Shot Quiz Show by South Bend Radio, 
TV Stations Helps Studebaker Union Vote 


ion members turned out to punch 
voting machines on the proposal; 
the vote was nine-to-one in favor 
of taking the pay cut. The Stude- 
baker ad comments: “Only loyal, 
understanding workers and pro- 
gressive management could have 
achieved such a milestone .. .” 

But the Tribune stations are 
claiming an assist. 


Mutual Report to 
Link Listenership 
with Work Routine 


New York, Aug. 19—Advertis- 
ers who try to buy radio time as 
scientifically as possible will have 
a new tool in a national radio lis- 
tening study to be released soon 
by Mutual Broadcasting System. 

Conducted by J. A. Ward, Inc., 
the survey aims to point up the 
relationship between people’s liv- 
ing and working routines and their 
radio listening habits. The study 
will give a count on how many 
people listen to radio, with break- 
downs for out-of-living room, out- 
of-home and in-car listening. 

The data should help advertisers 
weigh the relative merits of radio 
and television more accurately, he 
said. Radio sponsors, he added, 
can make their commercials more 
effective if they know exactly 
what the members of their audi- 
ence are doing at various times. 


® Preliminary findings show that 
96% of all homes have a home 
radio in working order and 60% 
have a tv set in operating condi- 
tion. Nine ot of 10 of the tv sets 
are in the living room. Some 34% 
of the radio: are in living rooms, 
27% in bedrooms, 23% in kitchens 
and 16% in cther parts of the 
house. There are almost as many 
working radios in cars today as in 
living rooms. 

“It is Muiua'’s hope that this 


huge report, vhich involves a full 
week of 4 listening quarter 
hours, will | «f service to busi- 


ness in bette 

radio,” Mr. F :!: 
“Tt is our 

is a pace sett 

objective res« 

survey of lis’ - 

without resor 


‘aluating network 
said. 

of that this study 
1 several areas of 
o: The first large 
g by individuals 
projecting of set 
and family cu: ;; the first avail- 
able compari of radio listen- 
ing coupled » h living habits, 
covering all »°. =; of the home as 
weil as occu). ~» and recreation 
listening; the { st data on per- 
centage of po; ‘ation riding in 
cars and liste: to car radio by 
quarter-hour p:-iods throughout 
the nation.” 


Lonpon, Aug. 19—Take sex and 
liquor, sprinkle liberally, and, 
presto, you have a novel about ad- 
vertising. 

This seems to be the formula 
followed by copywriter Bernard 
|Gutteridge in his novel, “The 
Agency Game,” published here by 
Weidenfeld & Nicolson. 

“The Agency Game” is being 
billed as “the first complete Eng- 
lish advertising novel.” The blurb 
writers are also quick to point out 
that it is “gaily improper.” 

The locale of Mr. Gutteridge’s 
novel is the Mayfair agency world, 
and it’s a zany world of pubs, cyn- 
ical copywriters, pubs, ieftwing 
artists, pubs, eccentric market re- 
search men, pubs, buxom blondes 
and overbearing clients who have 
to be lied to, fauned upon and (if 
possible) gotten drunk. 


® The story consists, basically, of 
this situation: A chocolate manu- 
facturer comes up with a new 
“goodnight” drink and pays three 
agencies $7,000 apiece to prepare 
speculative presentations. Amus- 
ing and risque complications en- 
ter when the drink turns out to 
be an aphrodisiac. 

Most of the action takes place in 
one shop, Slender, Oliphant & 
Queste or SOQ. This is an agency 
employing some 200 persons, each 
apparently trying to doublecross 
the next one. At SOQ, “every ac- 
count seemed to be on the very 
edge of disintegration” and “dis- 
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Names Change But Same People Show Up 
in British Novei about the ‘Agency Game’ 


cord not only reigned high but was 
a traitor king actively and pub- 
licly honored by half the staff.” 

Another agency frequently men- 
tioned is O. Arthur Partslove, 
and London admen have had lit- 
tle difficulty identifying the orig- 
inal as J. Walter Thompson. De- 
scribed as an American agency, 
OAP “was like some vast luxury 
liner compared with SOQ. Stuffed 
from upper deck to bilges with 
elegant and wonderfuly knowl- 
edgeable talent, it sailed under 
its own steam among those reaches 
of rich business ocean where 
shoals of .detergents and break- 
fast foods came easily to its sub- 
tle trawls. 

“It employed over 400 souls, 
American, English, Scots, Welsh 
and some of the loudest-voiced 
Irish in London. But in spite of 
its great size, I believe more peo- 
ple knew each other than at SOQ. 
It was far more democratic, and 
the pay was better.” 


a “The Agency Game” is rich in 
devastating portraits. There is 
young, blonde Angela Bingham, a 
copywriter and a completely un- 
inhibited character. She makes her 
entrance in the book sitting cross- 
legged on her desk, mending her 
panties—without bothering to take 
them off. 

There is art director Jon Zer- 
glass, described in part as follows: 
“He had on a white nylon shirt. 

(Continued on Page 95) 


Committee Drops 
Liquor Ad Ban; 
Warns Industry 


WASHINGTON, Aug. 17—The 
House interstate commerce com- 
mittee laid to rest the Bryson bill 
to ban interstate liquor advertis- 
ing but at the same time directed 
“the radio and television indus- 
tries’ to submit a report by Jan. 
1, 1955, on self-regulatory steps 
taken and proposed to be taken. 
The report said that the bill, 
H.R. 1227, and the hearings held 
on it “raise many difficult issues, 
particularly those of a constitu- 
tional character resulting from the 
adoption of the 2lst (Repeal) 
amendment. These issues require 
further consideration and more de- 
tailed information.” 


a After listing these questions, the 
report stated that the committee is 
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CLANADA pDLY—When Canada Dry 
became available for the first time 
in the Philippines, the bottling 
company took this page in the 
Fookien Times, Chinese-language 
paper in Manila, to announce the 
event. Seven newspapers were 
used, as well as radio spots in Eng- 
lish, Chinese and Tagalog. 


seeking information from the Fed- 
eral Communications Commission 
and from the beer, wine, and 
broadcasting industries and their 
trade associations on (1) the ex- 
tent of alcoholic beverage adver- 
tising via radio and tv, in terms 
of dollar volume and in relation to 
other advertising; (2) the number, 
character and length of programs 
sponsored by wine and beer adver- 
tisers; and (3) the broadcast time 
consumed in the course of such 
programs by spot announcements 
of beer and wine products. 
Noting that distillers have re- 
frained from using radio and tv, 
the committee said: “This fact cre- 
ates the thought that consideration 
could profitably be given by the 
beer and wine industries to the 
possibility of eliminating or cur- 
tailing their advertising over radio 
and television.” 


a The commitee also pointed out 
that the tv code prohibits hard 
liquor advertising but permits pro- 
motion of wine and beer without 
restriction. This, according to the 
report, “raises the question wheth- 
er radio and television broadcast- 
ers should not also adopt specific 
policies with regard to the adver- 
tising of beer and wine products, 
with a view to eliminating or cur- 
tailing such advertising.” 

The report makes this flat as- 
sertion: “The advertising of alco- 
holic beverages on television is not 
in good taste if such advertisement 
includes a scene of a family or any 
person drinking, serving, or pre- 
paring drinks, or contains a rep- 
resentation primarily appealing to 
children.” 

The committee expressed disap- 
pointment over the self-regulatory 
efforts of broadcasters and urged 
that they “give serious consider- 
ation to the widespread com- 
plaints” and take “immediate steps 
to meet these complaints.” 


Fitzgerald Adds 3 Accounts 


Fitzgerald Advertising Agency, 
New Orleans, has been appointed 
to handle advertising for WDSU 
and WDSU-TV, New Orleans, ef- 
fective Sept. 1; Louisiana Coca- 
Cola Bottling Co., New Orleans, 
effective Oct. 1., and Fulton Bag 
& Cotton Mills, Atlanta, effective 


Nov. 1. 
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Advertising Age, August 23, 1954 


Calvert Sets Up 
Fall Drive for 
All Its Brands 


NEw York, Aug. 19—Calvert 
Distillers Corp. will launch a new 
advertising campaign in September 
for all of its brands. 

E. E. Guttenberg, v.p. in charge 
of advertising, said that Calvert 
Reserve will base its advertising 
on studies which show zonsumers 
are primarily interested in taste 
and flavor. Keyed to this theme, 
the phrase, “Smoother Going 
Down,” first used by Calvert ten 
years ago, will again be featured 
in full-color pages in Collier’s, 
Ebony, Life, Look and Our World. 
The ads will appear early in 
September. 


‘Food Markets Are 
Good Newsstands, 
“TV Guide’ Finds 


In addition, selected men’s, out- 
door and lodge magazines will be 
used. Supporting the magazine 
campaign will be insertions in 460 
newspapers, car cards in 30,000 
buses, and outdoor posters in 110 
different markets. 


= Continued emphasis will also be 
given the Lo-Ball promotion by 
Calvert Reserve. This campaign, 
started last April, has resulted in 
orders for 410,000 monogram 
glasses from individual consumers, 
and 1,600,000 by bars and taverns 
(AA, Aug. 9). Also, increased em- 
phasis will be placed on the Lord 
Calvert “Men of Distinction” cam- 
paign. 

Walter Houghton, Calvert adver- 
tising manager, said that over $10,- 
000,000 has been spent on _ this 
prestige campaign in the last ten 
years. 

The Lord Calvert story will be 
told in Collier’s, Esquire, Life and 
True. Supporting ads in the “Men 
of Distinction” series with numcr- 
ous twists will be run in News- 
week, The New Yorker and Time, 
plus several hundred newspapers 
in major markets. 


= Newspapers will be used by 
Carstairs in every major city, say- 
ing “Carstairs is the most under- 
priced whisky in” whatever the 
(Continued on Page 6) 


A, J. COLLINS 


No, we're not in the grocery business, but we've some lemons left ever Some we bought 
toe many; some were priced wrong, and some we don't know why a smart housewife 
hase't snapped before now Here they are — you can't miss them Because they re all good 
buys. 


Lemons, Lemons And More Lemons 


See the Values Here 


Something to Cry About Real Sour Grapes 
Look how we've cut these prices Can't imagine how you missed these buys 
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A. J. COLLINS FURNITURE CO. 


- NORTH MAIN ST. SOUTH NORWALK Open Fri. te 9, Dally to 6 P.M. 


sort SseiL_—A. J. Collins Furniture 
Co., Norwalk, Conn., placed this 
unusual ad in the Hour im an effort 
to sell “lemons, sour grapes,” etc. 
from stock. “Some we bought too 
many; some were priced wrong, 
and some we don’t know why...” 


SPARKY AND SLUDGIE—Sparky, the AC horse, is shown 
at left with Irene Kitsonas and Sandra Peterson, 
employes in the GM spark plug division. At right, a 

release said. “Greetings from Horse 


Is Bathtub Plug | Creek, Wyo., rugged beauty spot of 
B k A +9 N the Old West.”) 
H nt into the stud book as 
ac gain: 0, Pine Banger bane ; Goad vinine 
7 
It's New Sparky 


for his old man, except that the 
younger horse’s forelock appears to 
be brushed into a pompadour, a 

AC’s New Hayburner 
Is Revealed As Horse 
Of Identical Color 


_(“Howdy, Pardner,” the publicity 


“@ Cleenie (AA, April 6, 1935) was 
‘bred by Campbell-Ewald Co. and 


| 


languorous model poses for the artist working on a 
conception of Sludgie the Sludgehound, who wears 
an oil filter instead of a brandy cask. 


Trendex Finds Most 
Viewers Per TV Set 
Watching Gleason 


NEw YorK, Aug. 19—Jackie 
Gleason is the pace setter in the 
viewers per-receiver competition. 

Of more than 100 network shows 
surveyed by Trendex in 10 multi- 
station markets during June and 
July, the CBS-TV performer 
placed first in this category. His 


neater arrangement than Cleenie’s 
Detroit, Aug. 18—Twenty years 


/ windblown bangs. 
ago a horse was born, a_ white 
aquatic animal named Cleenie. To- 
day’s young chaps have forgotten 
him, but he sold a lot of spark 
plugs in his day. 

Cleenie couldn’t run as fast as 
a contemporary Kentucky Derby 
winner called Cavalcade. He didn’t 
get as much babying as Tom Mix’s 
Tony. Fewer children loved him 
than loved Black Beauty. 

- But he was a pretty famous plug, 
mostly because he had a habit of 


‘trained by D. P. Brother & Co., 


| 
| 


| 
| 
| 
| 


|steed. But Sparky ought to be at 


Saturday night show for Schick, 
Nescafe and Sheaffer brought an 
average of 3.60 persons to each 
video set. 

Close behind Gleason were “Su- 
per Circus” (ABC, Kellogg, Min- 
ute Maid), 3.59; “Saturday Night 
Revue” (NBC, several sponsors), 
3.29; “Colgate Comedy Hour” 
(NBC), 3.19; “Mr. Peepers” (NBC, 
Reynolds Metals Co.), 3.14; “Pri- 
vate Secretary” (CBS, Lucky 
Strike), 3.13; “Toast of the Town” 
(CBS, Lincoln-Mercury), 


both in Detroit. Unlike his father, 
the son is all Brother’s. 

Owner of both sire and colt is 
AC Spark Plug division of General 
Motors Corp. 

Sparky may not be as fast as 
Hasty Road, though AC calls him 
“a jet propelled plug who travels 

ast.”” He may not be as well-mani- 
cured as Trigger, Roy Rogers’ 


least as popular as Black Beauty, 
who, as railbirds say, has been 


inhabiting a bathtub. And because | Stopping lately. ore 
he retained a perpetual wink with; Edgar H. Francois, AC division’s 
his right eye and wore a raffish) Manager of replacement sales, has 


3.06; 
“Your Hit Parade” (NBC, Lucky 
Strike), 3.03; “Rocky King” (Du- 
Mont, Clorets and Pharmaceuti- 


grin. 


by Cleenie, was born in the West 


| 
| 


This summer another nag, sired | Started in the most ambitious cam- 


announced that Sparky will be/cals), 3; “Center Stage” (ABC), 
2.99; “My Little Margie’ (NBC, 
Scott Paper), 2.95; “Stage Show” 


Continued on Page 94 
(Contin n ge ) (CBS, Schick, Nescafe, Sheaffer), 


to prevent chain grocery stores 
from freezing them out of the lu- 
crative frozen food business. 

Chain store competition was dis- 
cussed this week by distributors 
who displayed their wares at the 
National Food Distributors Assn.’s 
annual convention and trade show. 

Speaking on behalf of distrib- 
utors, Harry L. Carpel, president of 
Harry L. Carpel Distributors, 
Washington, said chain stores are 
promoting their own brands of 
frozen foods while selling “less and 
less of national brands.” 

“Besides pushing their own 
brands,’ Mr. Carpel said, “the 
chains are by-passing distributors 
by purchasing national brands of 
frozen foods directly from man- 
ufacturers.” 


# Despite an increasing market for 
frozen food products, Mr. Carpel 
said sales by distributors have de- 
clined more than 30% in the last 
year. He added that frozen food 
manufacturers should realize that 

To meet the chain store compe- 
tition, Mr. Carpel urged frozen 
food manufacturers and distrib- 
utors to put forth a strenuous sell- 
ing effort through independent 
grocers. 

“Manufacturers and _  distribu- 
tors,” he said, “must supply inde- 
pendent grocers with frozen food 
products that can be sold at sale 
prices. Meanwhile, independent 
grocers should be provided with a 
large amount of attractive point of 


purchase material and told how to 


Chain Competition for Frozen Food Sales 
Threatens Independent Food Distributors 


Cuicaco, Aug. 19—Food distrib- | use it to lure customers away from 
utors must make an all-out effort | chain stores.” 


2.93, and “Television Playhouse” 
(NBC, Goodyear and Philco), 2.91. 

Lowest scores went to DuMont’s 
wrestling (1.70) and “Ethel & Al- 
bert” (NBC, Sunbeam), with 1.73. 


s Nobody should be at all sur- 
prised to note that the shows do- 


= Another convention speaker, ing the best job of grouping men 


Zenn Kaufman, New York Sales|.+ound the tv set were boxing 


consultant, warned distributors | bouts. First came the Friday night 


that they must take steps to avoid! qa; ‘ , 

; oO | Gillette fights (NBC) with 1.38 
being caught between “the high| men: tied for second were the box- 
octane advertising of the big gro- 1 


‘ing bouts on DuMont and ABC, 
cery manufacturers and the good |},oth of which drew 1.25 taen per 
showmanship of the large food | cot. The Pabst bouts (CBS) were 
— a voluntary grocery store | caveral programs down thé line in 
associations. i i i , i 

“Distributors must dramatize |}'9g ee on ere ey 
their story,” he said, “remember-| " ,. i 
t : ’ Among the leaders in attract- 
ing that their buyers are the hee | ing ese Mk were “Generi] Elec- 
oc atalitimes.” = ‘tric Theater” (CBS), 1.63; “Letter 

r. Kaufman said distributors |; Loretta” (NBC, P&G), 1.55; 

can help their dealers by providing | “Television Playhouse,” 1.48; 
point of sale material, sales train-| center Stage, 1.47, and “Toast of 
ing aids, sales contests and other | tne Town.” 1.46. f 
se aga that will increase store | With the small fry the favorites 
raffic. 

” ini - were “Super Circus,” 1.55; “My 

Pay distributor,” he pointed Little Margie,” 1.44; “Roy Rogers” 
out, “must remember that he can | (NBC, General Foods), 1.29; “Cap- 
only help himself by being of! , in video” (DuMont, co-op), 1.21, 
service to his customers.” ‘and “Gene Autry” (CBS, Wrig- 
ley), 1.14. 


® Regarding sales training, Mr. ite i i 
Kaufman said its prime function is me Ngee er 
to provide sales personnel with | Power, ge er ie ony 4 : the 
full information about a product | de” peg co tia y  e 
so they will have confidence and | Show nat ne en a ae 
, swapery- |ers-per-set ranking of any of the 
self-respect while selling it. A 
Displays at the trade show fea-| pio thy: hg i rere 


tured a large amount of imported | &Te4 in the report. 


chocolate candy—especially from 
Holland, Switzerland and England. 

Exhibitors said the imported ean-| Eugene M. Sourla, formerly as- 
dy was making successful inroads sistant advertising manager of the 
into the American market because | Times-Union, Rochester, N. Y., 
of its fine quality and the rising has been appointed sales manager 
price of chocolate produced in the |of the Observer-Dispatch and the 
U. S. | Press, Utica. 


‘Sourla Joins Utica Papers 


| 


| chains, 


| PHILADELPHIA, Aug. 18—The re- 
-.jlationship between the family 


| 


market basket and a tv magazine 
is not obvious, but it is proving 
both real and profitable in the case 
of TV Guide. 

The weekly periodical, which is 
being distributed in 26 areas, can 
be purchased in 3,074 independent 
and chain supermarkets and cor- 
ner groceries. Included are 150 
| and the number is sstill 
growing. 

The New York edition alone, in 
March of this year, was being sold 
in 864 supermarkets, with an aver- 
age single copy circulation in these 
outlets of 104,000 weekly. In the 
same month, TV Guides were sold 
in the Philadelphia area through 
410 supermarkets, with an average 
weekly circulation from these 
sales of 44,000. 


= James T. Quirk, publisher of TV 
Guide, told ApverTISING AGE that 
the publication is exploiting food 
stores as circulation outlets as 
fully as possible. 

This market “is continually ex- 
panding and is proving a natural 
outlet for our type of weekly,” he 
said. 

Eventually, he said, food manu- 
realize that TV 
Guide can be valuable as an ad- 
vertising medium, since the copies 
are sold in volume adjacent to 
food products. 

Explaining the success of TV 
Guide in food markets, Mr. Quirk 
pointed out that it serves as a traf- 
fic builder, takes up very little 
space and can be displayed on a 
small cash register stand supplied 
by the publisher, requires no in- 
vestment on the part of the grocer, 
offers a high profit (4¢ a copy), 
and the stand is completely serv- 
iced by the magazine distributor. 


facturers will 


® Most of the selling to supermar- 
kets or groceries is done by local 
edition managers or circulation 
men. Each area has a flip-over 
type of presentation which ex- 
plains the advantages to the gro- 
cer. 

In addition the national office 
here has been supporting its field 
offices by advertising in food trade 
magazines, by setting up displays 
at food conventions, and by sup- 
plying direct mail pieces and ads 
in advertising trade papers. 

Mr. Quirk pointed out that TV 
Guide now is third in national 
newsstand single copy sales. 

“Supermarkets and food stores 


are a big factor in our single copy 
sales,” he said. 


George Snyder Joins W]JBK 
George L. Snyder has been ap- 
pointed merchandising manager of 
WJBK and WJBK-TV. Mr. Sny- 
der, formerly on the sales promo- 
tion and merchandising staffs of 
grocery, drug and hardware com- 
panies, succeeds Peter Storer, who 


will devote full time to television 
Sales. 


Frost Heads KNX Sales 


James Frost, director of sales 
promotion and advertising of KNX 
and the Columbia Pacific radio 
network, Hollywood, has been ap- 
pointed manager of sales develop- 
ment. John Asher, formerly pro- 
motion and publicity director of 
KABC-TV, Los Angeles, succeeds 
Mr. Frost. 


WNHC-TV to Boost Power 


WNHC-TV, New Haven, will 
increase its power from 100,000 to 
316,000 watts in late August. The 
station also has adjusted its color 
transmission to accommodate all 
standard color programs and has 


been equipped to rebroadcast 
color. 
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Newsprint Supply 
Beats Consumption, 
ANPA Papers Report 


NEw York, Aug. 19—Production 
of newsprint ran slightly ahead of 
demand for the first seven months 
of 1954. 

U. S. newsprint consumption 
during the period is estimated by 
the American Newspaper Pub- 
lishers Assn. at 3,511,788 tons, 
compared with 3,524,254 tons for 
the same period of ’53. The 525 
U. S. newspapers reporting to 
ANPA. used 2,668,959 tons of news- 
print, compared with 2,678,433 tons 
in the like period of ’53. This rep- 
resents a decrease of four-tenths 
of 1%. 


Newsprint Service Bureau re- 
ports total U. S. and Canadian 
production of newsprint for the 
first seven months amounted to 4,- 
103,678 tons. A total of 3,940,124 
tons was produced during the first 


,seven months of ’53. The gain is 
|4.2%. 

_ North American production of 
/newsprint last July exceeded that 
,of any previous July. Output in 
\the U. S. was 96,324 tons, against 
88,121 tons in July of ’53. Cana- 
‘dian production was 503,979 tons, 
against 491,254 tons in July of 
1953. 

North American mill stocks on 
July 31, aggregated 182,341 tons. 
Publishers’ stocks on hand or in 
transit as of July 31 amounted to 
552,698 tons, a 51-day supovly. 


Yantis Succeeds Pattridge as 
Miller Publishing President 
Harvey E. Yantis, editor of 
Feedstuffs and a former v.p. of 
the company, has been elected 
president of Miller Publishing 
Co., Minneapolis, which publishes 
five magazines in the flour, grain, 
baking, agricultural and- feed 
fields. He succeeds H. J. Pat- 
tridge, who has retired as presi- 
dent after 43 years with the com- 
pany. Mr. Pattridge will remain 


with Miller as a director and hon- 
orary chairman of the board. 

Carroll K. Michener, editor of 
Northwestern Miller, has been 
named board chairman. Milton B. 
Kihlstrum, managing editor, has 
been named exec. v.p. and treas- 
urer and is succeeded as secretary 
of the company by Wilfred E. Lin- 
gren, sales executive. Martin E. 
Newell, manager of the Kansas 
City branch, and Don E. Rogers, 
Chicago branch manager, have 
been named v.p.s. 


Paillard Products Names Two 

Paillard Products Inc., New 
York, has appointed Edward L. 
Slater advertising manager and 
Lawrence Viarengo treasurer. Mr. 
Slater, formerly was an account 
executive of Martin L. Smith Co., 
and Mr. Viarengo joined Paillard 
in 1949. The company, the Ameri- 
can subsidiary of Paillard, S. A., 
a Swiss organization which pro- 
duces fine mechanisms, handles 
sales and service of Bolex cameras 
and Hermes typewriters. 


Only 


Station 
and Oi 


Field survey results from both Kemp Research Organization and 


Lloyd H. Hall Co. add up to this proven fact: SUPER SERVICE 


STATION is the only magazine effectively selling ALL THREE: 


Station Operators, Oil Jobbers and Oil Company Tire, Battery and Accessory 


Marketing Executives. A free copy of “The Impact of Super Service Station” 


will give you full details on why SUPER SERVICE 


STATION is the gasoline service station field’s most effective 


STRVICE 


. 
tu R 
- 


ongested DRIVING 


Published monthly by 
The Irving-Cloud Publishing Co. 
8th Floor, Daily News Bidg., 
Chicago 6, Ill. 


pre-selling medium. Write today. 


Advertising Age, August 23, 1954 


Gillette sued for $3,000,000 by | 
Hazel Bishop Inc. and charged 
with stealing trade secrets 
through negotiations for the 


Procter & Gamble bandwagon gets 
crowded as manufacturers us- 
ing coupon deals rush to follow 
P&G in upping handling pay- 
ments to retailers to 2¢ from 
1¢ 

South Bend broadcasters move in- 
to the Studebaker-union argu- 
ment and set up a public service 
telecast that helps pave the 
way for a new wage agree- 
ment 

Bryson bill to ban interstate liquor 
ads is killed, but the radio-tv 
industry is directed to make a 
report by January to show what 
self-regulatory steps have been 
taken 

Cleenie, the bathtub plug, returns 
to the promotional races, but 
now the name is Sparky, ac- 
cording to AC Spark Plug divi- 
sion of General Motors, backer 
of the nag 

“Smoother going down” once more 
is the theme of Calvert’s fall ad 
campaign for all of its brands, 
with Lo-Ball and Man of Distinc- 
tion copy also scheduled to get 
a big play 

Frozen grapefruit sections begin 
market tests in Erie, Pa., as the 
growers and the Department of 
Agriculture measure consumer 
acceptance of the citrus prod- 
SP eeeeee eet Pree Page 21 


Ad Council drive helped head off 
a recession by restoring public 
confidence, Hearst Magazines 
V.P. Richard E. Deems tells the 
Advertising Club of Los An- 


geles 
Lottery law interpretation will be 
tested before the Connecticut su- 
preme court as newspaper seeks 
ruling on whether it can take ads 
for lotteries 


Mutual’s “O’Neil Plan” is officially 
dead, but lives on in slightly 
varied forms intended to be 
more acceptable to station oper- 
TE OES re rete Page 28 


$500,000 push builds up behind 
Better Homes & Gardens’ new 
heme design to be built in 95 
areas and then promoted locally 
with radio, tv and newspaper 
ads 


Schick will compete with itself in 
some areas this fall when the 
“Jackie Gleason Show” and 
some pro footall telecasts coin- 
WEEE Wieis cnc coniewncs Page 48 


Beermaker’s pilgrimage gets ex- 
tensive ad coverage as Peter 
Hand Brewery recounts the visit 
of its brewmaster to his Euro- 
pean birthplace and five other 
countries 

Northrop Aircraft expands its 
schedule to non-aviation maga- 
zines to make an impression on 
potential employes and persons 
who affect the purchase of war- 
planes 

Chicago Chevrolet dealers halt 
joint advertising program after 
their complaints to the factory 
fails to get aid in halting “push- 
cart” tactics of a few of their 
number 

Most press releases are a waste of 
time, according to Advertising 
Requirements’ survey of busi- 
ness paper editors, who report 
that they use only 20% of the 
handouts they get 
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HIGHLY TRAIN 


are the key to engraving excellence, 
and we honestly believe that DOT 
men are the finest in the country. 

They are thoroughly familiar with 
the most complex engraving processes 
... aware of the printing methods that 
will be used . . . determined to produce 
not just a “plate,” but an engraving 


ED CRAFTSMEN 


that is precision itself—and produce it 
on-time to meet your schedules. 
Whether it’s a simple line cut, or a 
complicated color job... if it’s a DOT 
engraving, it’s as close to perfection as 
human skill and pride of workmanship 
can make it. So, next time, call DOT 
ENGRAVERS for complete satisfaction. 
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ca 
but try SUNSHINE 


There’s probably a good deal to the theory of “here-and-there” 
advertising coverage. Magazines with only a few million copies to 
spread around praise such “spot” effect. 

They say that, in 12 months, their limited but shifting 
newsstand buyers nearly all get to see your copy. 
Some this week, others the next, and so on. 


r 


If you’re a pessimist, instead of an optimist, you might point 
out that a lot of readers miss you one week, 7 
more the next, still others the next — until you have been overlooked. - 
by 40 million potential customers! Veer 

Whichever is the stronger side of the argument, This Week Magazine 
is out of it. For we have a stable circulation that’s big enough to 

shine like the sun on the just and the unjust. 

Maybe the “here-and-there” hotting-up of prospects with a blowtorch 
is one way to make a business grow. But as sure as the sun shines 
you'll find This Week on the job every Sunday. It will be 

right in the same 10.9 million big-and satellite-city homes. It will be 
brightening the day and stimulating the wants of the same 

millions of prospects. 

We have a theory, too. We think the way to make a wide circle 

of acquaintances is to see them occasionally. To make a wide circle of 
friends, you need to see all of them regularly. 


AMERICA’S LARGEST 
FAMILY MAGAZINE 


This Week 


MAGAZINE 


SHARES THE POWER AND PRESTIGE OF THESE 34 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


The (Baltimore) Sunday Sun = The Indianapolis Star The Pittsburgh Press 

The Birmingham News The Uacksonville) Florida Times-Union — Portland (Oregon) Sunday Journal 
Boston Sunday Herald Los Angeles Times Providence Sunday Journal 

The Charlotte Observer The (Memphis) Commercial Appeal Richmond Times-Dispatch 
Chicago Daily News Miami Daily News (Rochester) Democrat and Chronicle 
The Cincinnati Enquirer The Milwaukee Journal St. Louis Globe-Democrat 
Cleveland Plain Dealer Minneapolis Sunday Tribune The Salt Lake Tribune 

The Dallas Morning News New Orleans Times-Picayune-States San Antonio Express and News 
Des Moines Sunday Register New York Herald Tribune San Francisco Chronicle 

The Detroit News Norfolk Virginian-Pilot The (Spokane) Spokesman-Review 
The Houston Post The (Philadelphia) Sunday Bulletin The (Washington) Sunday Star 


The (Phoenix) Arizona Republic 
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Se a ae a 


to increase sales . . . and decrease costs 


advertise more in the biggest 
and best medium NEWSPAPERS 


because... 

The average family spends more time today than ever before read- 
ing newspapers! 

A newspaper is the only advertising medium which enters the 
home daily, under conditions that permit examination by every 
member of the family, at a time of his or her own choosing. 

TV or no TV: People who own TV sets spend as much time or 
more, reading daily newspapers as they did before buying a set! 


A newspaper advertiser can reach about 12 families for the price 
of a posteard—2¢. 


Published in the interest of all newspapers by 


Moloney, Regan & Schmitt 
Newspaper Representatives since 1900 


Calvert Sets Up 
Fall Drive for 
All Its Brands 


(Continued from Page 3) 
city may be. Car cards and outdoor 
posters also will be used te em- 
phasize that “you can stay with 
Carstairs; it’s smoother.” 

Carstairs plans a promotion in- 
volving 14,000 package stores. Each 
retailer will be supplied with an 
all-year merchandising catalog, 
which will carry two pages of sug- 
gestions on advertising. The cata- 
log has been indorsed by each state 
package store association in the 
Carstairs territory. 

Geyer Advertising Agency has 
the Lord Calvert account, and Len- 
‘nen & Newell handles Calvert Re- 
jserve, Carstairs White Seal and 
Calvert gin. 


She’s probably a teen-ager. If she isn’t a bride already, the 


chances are she’ll be one soon... because 45% of all first b:ides 


are teens today. So Seventeen’s readers are stocking hope che:' : 
with linens, china, glass and silver... are eyeing furnish’ »s 
and household goods, are interested in foods and appliances of 
every type. Seventeen covers these topics in a special wa: 
teen-agers like ... that’s one of the reasons why Seventeen 
dominates the big, expanding market of 7% million Girls Under 
Twenty. How about your product story? Is it being told where 
teens concentrate their reading and buying—in Seventeen. 


seventeen sells! 


The one magazine that dominates the rapidly expanding teen-age girl market. 
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Advertising Age, August 23, 1954 


Details of the fall campaign 
were released here this week at 
the opening of Calvert’s annual 
sales meeting which will run 
through next week in Bermuda. 

Tubie Resnik, exec. v.p., empha- 
sized that sales managers are for- 
getting their primary responsibility 
which is to be the top salesman for 
the company, to produce sal2s and 
to help salesmen sell. 

“An unfortunate tendency in big 
business has developed over the 
past decade,” Mr. Resnik said, “for 
sales managers to become bogged 
down with administrative detail 
and to pontificate at sales meetings 
in terms of broad economics. The 
result has been a drastic decline in 
sales training and, consequenily, 
salesmanship.” 


= Calvert is demonstrating confi- 
dence in the future, Mr. Resnik 
said, by putting “more money into 
advertising, sales promotion and 
merchandising to stimulate greater 


.|consumer demand.” 


Mr. Resnik also showed models 
of a new cylindrical gold and silver 
“treasure chest” holiday package 
which Calvert will put on the mar- 
ket this fall. 

Walter F. Terry, v.p., said that 
most of the merchandising dif- 
ficulties facing the liquor industry 
today, aside from taxation, are 
caused by unbalanced inventories. 

Legislation now pending, he said, 
is only “a palliative.’ The real 
solution, he declared, is “consistent 
advertising and good old-fashioned 
salesmanship at all levels of the 
industry, not illusory deals and 
discounts.” 


a W. W. Wachtel, president of 
Calvert, offered a five-point pro- 
gram to restore the liquor and 
wine retailer’s initiative: (1) Mcre 
reasonable taxes; (2) sane and 
realistic regulations; (3) reason- 
able diversification of product 
lines; (4) stronger fair trade lul- 
warks, and (5) adoption of sound 
business principles for liquor store 
management. 

Elaborating on these points, Mr. 
Wachtel pointed out that excessive 
taxation, plus excessive and uncor- 
related legislative restrictions and 
controls are the chief factors driv- 
ing thousands of independent mer- 
chants out of business annually. 
The high cost of computing taxes, 
ye said, and the time it taxes has 
driven many retailers to the wall. 

Federal taxes on distilled spirits 
have gone up 162.5% since Jan. 1, 
1942, he said. Some 52 taxes must 
be financed by the retailer through 
his beverage inventory investment. 
Meantime, record taxation has en- 
couraged illicit production and 
sale. Government statistics show 
that bootlegging has risen 76.5% 
since 1942. 


= “Despite tremendous population 
and income gains,’ Mr. Wachtel 
said, “total annual spirits consump- 
tion has risen only 4,000,000 gallons 
since 1942. Actually, since 34,000 
‘new’ retailers have come on the 
scene since then, the average re- 
tailer today has an annual poten- 
tial of only 1,020 gallons, as com- 
pared with 1,226 gallons in 1942, 
when taxes and costs were lower.” 
Calvert, Mr. Wachtel said, will 
institute this fall a series of month- 
ly reports on all aspects of wine 
and liquor retailing. It will also 
put out a guide book for retailers. 
The company will also campaign 
actively in retailers’ behalf for 
more reasonable taxes 1nd regu!1- 
tions, and for an extension and 
strengthening of fair trade and 
reasonable limitation of licenses. 


Berg Names Aubrey, Finlay 
Berg Equipment Co., Marshfield, 
Wis., maker of barn cleaners and 
barn equipment, has appointed 
Aubrey, Finlay, Marley & Hodg- 


son, Chicago, to handle its adver- 
| tising. Sectional farm papers, radio 
;and direct mail will be used. 
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Ever watch a kid who wants something? Using every 

known trick . . . and some never thought of before 

... he usually gets what he’s after. Loaded with both 
desires and dough, America’s 35 million 8-20 year olds are a booming 
market and a vocal, persistent influence on today’s family purchases. 
If you want to put these “round-the-clock” sales makers to work for 
YOU, it’s easy... through their favorite reading material, COMICS 
MAGAZINES ... low cost, major movers of merchandise in the mass 
market. 


Look into the National Comics Group. The youngsters who have 
skyrocketed the 40 titles in this group into leadership, can do the same 
for your product. 


National . 
Comics 
Group 


Represented by | 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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Cappel, MacDonald Buys Firm 

Cappel, MacDonald & Co., Day- 
ton merchandise incentive com- 
pany, has purchased Ross Coles 
& Co., Chicago. Elton F. MacDon- 
ald, president of the Dayton com- 
pany will continue to operate 
from its Chicago headquarters un- 
der the direction of its founders, 
Ross Coles, president, and R. B. 
Douglass, exec. v.p. 


How to Sellthe 
Fishing Tackle and 
— Qutdoor Sports Market. 


25,000,000 Americans enjoy fishing and 
other outdoor sports. Write for new bro- 
chure giving complete information on this 
fabulous market. 


hing Tackle 
Wilmette, Illinois TRADE NEWS 


Coffee Prices Drop 


10¢ a Pound When 


Brazil Eases Curbs 


(Continued from Page 1) 

In New York Chock Full O Nuts 
made an even bigger slash, knock- 
ing 16¢ off the $1.26 a pound re- 
tail tag. 


s Other national, regional and lo- 
cal chains were quick to follow, 
but held the reduction to 10¢. In 
Chicago, Donald R. Stewart, pres- 
‘ident of the Chicago Coffee Assn., 
|a roasters’ group, said no predic- 
‘tion can be made on where the 
'market will stabilize. 

| “Prices could go up again next 
ng or they could go down,” he 


said. 

Wholesale prices have been re- 
| duced 8¢ to 10¢ a pound by almost 
'all dealers there, he said. He added 

that the Brazilian government 
probably eased the currency re- 
' strictions because large amounts of 
| coffee are piling up. 


| 


| 


“American housewives have 
been buying less coffee,” Mr. 


|'Stewart commented. “And coffee 


companies have been buying in 
other countries where prices have 
not been as high as in Brazil.” 


Olympic Appoints Burros 
Robert S. Burros has been ap- 
pointed advertising and sales pro- 
motion manager of Olympic Radio 
& Television Inc., succeeding 
George F. Bart, who has resigned. 
Before joining Olympic, Mr. 
Burros spent five years as adver- 
tising manager of Gross Distrib- 
utors Inc. and Victor H. Meyer & 
Co., New York distributing firms. 


Gimbel’s Names Kaufman 

Irving R. Kaufman, formerly as- 
sistant to the publicity director of 
Gimbel Bros. department store, 
Pittsburgh, has been named adver- 
tising manager there, succeeding 
Virginia Larson Heyl. Mrs. Heyl 
has since joined the staff of 
Ketchum, MacLeod & Grove, Pitts- 
burgh. 


Advertising Age, August 23, 1954 


SPONSOR WELCOME—John Daly greets Frank L. Frost (left), ad super- 

visor for Tide Water Associated Oil Co.’s eastern division, new 

sponsor of Mr. Daly’s ABC-TV news show. With them in the net- 

work’s studios in New York is John McEvoy of Buchanan & Co., 
which handles the account. 


ae 


NATION AL 
Highway Advertising 


‘Bs «repeats your sales story 
| 15 times a month 


Expose your brand name, trademark and selling slogan to prospects about 15 times a month with 
NATIONAL Highway Advertising. According to surveys by National Quality Interviewers, Princeton, 
N.J., this high repetition can be obtained in trading centers of 100,000 and less, which represents 
70.6% of the U.S. population. Keep your brand name and dealer name constantly before your 
potential customers by including NATIONAL maintained highway signs with SCOTCHLITE® 
brand reflective sheeting in your sales promotion budget. Write to NATIONAL today for details. 


NATION AL 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


19 Sales and Service branches serving the entire nation. 


Copyright 1954, National Advertising Company 
NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


Sylvania Moves in 
at JWT, Replacing 
Lost RCA Business 


(Continued from Page 1) 
biggest portion—has been on the 
Cecil & Presbrey rolls for 11 years. 
The products serviced by Cecil 
& Presbrey included—among oth- 
ers—incandescent lamps, photo 
lamps, radio and tv tubes and 
those manufactured by the parts 
division. Dickie Raymond of Bos- 
ton does some creative work— 
;mainly direct mail—for Sylvania. 
| RCA pulled out of JWT at mid- 
year and divided its $10,000,000 
business among Kenyon & Eck- 
hardt, Grey Advertising and Al 
Paul Lefton Co. 

For some time now Henry John- 
son of Thompson, who was a top 
man on the RCA account and be- 
fore that was advertising manager 
of the radio tube division at Sylva- 
nia, has been pitching for the 
Sylvania billings. JWT is said to 
be getting the entire account— 
which will be just about $1,000,000 
' short of what the agency lost when 
RCA moved out. 


Chambre Names Bacon V.P. 
Chambre Advertising Agency, 
Miami, has elected Sanford Bacon, 
formerly an account executive, a 
v.p. Mr. Bacon will head the agen- 
cy’s new business division in Mi- 
ami and will serve on its plans 
board in Miami and New York. 


Previews Boosts Miss Pogany 

Suzanne Pogany, with Previews 
Inc., New York, since 1953, has 
been appointed assistant advertis- 


ing manager of the real estate 
organization. 


'YONNE SAYS:— A FEW 
MAY GET THROUGH 


| 
OgPEON 


vse Sure—some competitors may 
| get a few copies of their paper into our baili- 
| wick, and it keeps us on our toes—but they 
haven't a chance— ‘YONNE'S right in there 
| pitching every day—delivering his papers inte 
| 76% of all the homes in Bayonne. 


**Bayonne cannot be sold from the outside”* 


| THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 


NATIONALLY | BOGNER & MARTIN 
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2 
bigger. You can measure a 


magazine by tons of paper, dollars of 
revenue or millions of readers. By any 
of these, The Saturday Evening Post 

is big and getting bigger. But if you 
stop there, you miss the two big reasons 
for the Post’s unique position as an 
advertising medium. People spend 


more time with it and trust it more than 


. 
The Saturday Evening f a ] 


One Family's Ordeal: 
OUR DAUGHTER HAD POLIO | 
The Republicans Mutfed 
the Ball in Dixie 


By MODDING CARTER 


any other weekly. 


August 21,1954 ~ 75° 


That’s bigger than big! 
The Post gets to the 


heart of America. 


A CURTIS MAGAZINE 
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WITH DIAMONDS OR PEOPLE 
quality is as important as size! 

And nowhere in America, but in Newsweek, can 
you talk to such a concentration of people so signifi- 
cant to the nation’s production and business, its 
thinking and stability, to i‘; purchasing power. 

Newsweek buyers fo: many months have ex- 
ceeded a million weekly, ».d their top-drawer cre- 
dentials may be found in «  erything they do. 
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IN THEIR HOMES. With an average income ($11,896) 
well over three times the national figure, Newsweek’s 
million families can afford to live graciously, dress well, 
entertain frequently. 


. IN THEIR OFFICES. The Newsweek million is con- 
centrated almost exclusively (95.5%) among people of in- 
i fluence and decision in business, industry, the professions 
a and government. (Significantly —while Newsweek’s total 
| circulation has increased 30% during the past five years, its 
| executive circulation has increased 59.6%.) 


ON MAIN STREET. $12 billion of income compacted 
among one million families spells ‘‘carriage trade”’ to local 
merchants. 94.2% of Newsweek’s families, for instance, 
own motor cars. (One out of four own two or more cars.) 


IN THEIR CLUBS and every circle they move in, the 
Newsweek million exert a dynamic influence on thought 
and opinion about politics, cultural interests, world affairs 
—products and services. Their common denominator is 
Newsweek—a magazine dedicated to interpretation of the 
news, and how it affects their lives— business and social. 
(Newsweek tells not only of what has happened but why, and 
what is most likely to happen in consequence.) 


AS AN ADVERTISING BUY— 
Newsweek offers more high income 
families, more executives, per ad- 


SERVING 


vertising dollar than any magazine ’ 

of 1,000,000 or greater circulation. AMERICA’S 
MOST 
SIGNIFICANT 


MILLION 
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That Basic Problem Again 

Once again the basic question of whether advertising is bought 
because the advertising vehicle is a good advertising medium has 
been brought to the fore. This time the American Federation of 
Labor raised the point when it fired Frank Edwards because it said 
he failed to make a clear distinction, on the AFL radio program, be- 
tween news and opinion. 

One extremely important difference between the press in this 
country—and for purposes of this discussion the press includes 
broadcasting—has been its freedom from repressive ties. And this 
freedom has been largely fostered by the manner in which adver- 
tising has developed in this country. 

We do not mean to imply that the press in this country does not 
have viewpoints. It does. But by and large those viewpoints are the 
viewpoints of the owners of the various media, and not the view- 
points of any particular group, party, association, or special interest 
group. And by and large, the press exists without subsidy of any kind, 
succeeding or failing on the basis of its ability to attract readers and 
advertisers in sufficient quantity to pay the bills and perhaps leave 
a profit. 

Most of us are agreed that this type of free press is one of the 
essential bulwarks of American society, and the essence of freedom. 
But most of us—including those of us in advertising—probably fail 
to realize the enormous, indispensible contribution which is made to 
this kind of free press by the advertiser who buys advertising on the 
business-like basis of getting the best possible advertising buy for his 
money, rather than with regard to whether he is “supporting” a par- 
ticular viewpoint or a particular set of standards. 

In a world composed of human beings, it is too much to hope that 
every buyer of advertising will always be completely objective in his 
choice of advertising media. And it is altogether likely that some 
media decisions (albeit a very small minority) are based, at least 
partly, on whether a particular medium or program supports a point 
of view which is pleasing to the advertiser. 

And certainly, it is too much to hope that an advertiser who is the 
object of continuous derision on the part of a particular medium will 
never let his advertising judgment be swayed by this fact. In a broad 
general sense, it would be foolish not to consider, from the strict 
standpoint of effective advertising, whether there is any sense in 
trying to influence an audience in an advertiser’s behalf when the 
medium used is doing its best to influence the same audience in the 
opposite direction. 

Nevertheless, it seems to us extremely important that the huge bulk 
of advertising be bought on strictly advertising considerations, with- 
out reference to personal preferences or personal viewpoints. That is 
the only way we know, in our present society, to insure practical as 
well as theoretical freedom of the press, and to insure continued 
divergence of viewpoints on the part of the press. 


Well, That Sounds Sensible 


A week or so ago, John T. Murphy, v.p. in charge of Crosley 
Broadcasting Co.’s regional tv network, suggested that maybe tv 
buys ought to be made on the basis of sales, instead of ratings. “It 
isn’t how many people you reach, it’s how many people you effec- 
tively sell,” he said. 

With this, no reasonable advertising man would disagree, regard- 
less of whether the medium involved happened to be tv, newspapers, 
magazines, business papers, or whatnot. 

The rating—whether of listening or reading—is a useful research 
tool for advertisers. It provides a sort of half-way yardstick of ad- 
vertising effectiveness. But there is too great a tendency to accept 
ratings as the measure of the success of advertising, rather than 
merely as an indication of whether advertising is seen or heard. The 
cash register is the only ultimate measuring device. 


“He's a cinch for a tv show; his 


Gladys the beautiful rece 


wife just won a set in a raffle.” 


What They're Saying 


‘A Thought for Doers’ 

Are two groups—thinkers and 
doers—closely enough allied in 
the U.S.? If not, is our society en- 
dangered by the deep chasm be- 
tween the two? How can we en- 
courage doers to draw more fully 
on knowledge accumulated by 
thinkers? This problem is of great 
concern to the public relations 
profession. .. 

The doer despises theory. He is 
impatient about anything that 
slows his action. He distrusts delay. 

And thinkers have little admira- 
tion for doers. They regard doers 
as short-range rather than long- 
range people, as go-getters, op- 
portunists, money-grubbing follow- 
ers of the fast buck, as Philistines. 
This is not to say that there is no 
envy by thinkers of the doers’ 
rewards. Voltaire fell in love with 
England when he learned that 
Newton, a professor of mathemat- 
ics, was buried like a king. 

Now, no one wants our thinkers 
to give up pursuit of abstractions 
and generalizations, nor do we 
want our doers to give up being 
active and inciting others to action. 
But as I look at the situation we 
face in this country, these two im- 
portant groups in our society had 
better learn to respect each other, 
would do well to learn to work to- 
gether, to use each other’s products 
effectively. They ought not to stand 
apart as they do. 

If there is any !«sson in history 
for us, it is this: were society has 
utilized the combined activities of 
doer and thinker, whether com- 
bined in the same person or com- 
bined through eficctive coopera- 
tion, a great mark as been made 
on the world... 


—Edward L. Bern 
a speech before 
Institute for Pub) 


vs, p.r. counsel, in 
Third Annual 


Relations Direc- 


tors, University of “ansas, Lawrence. 


A Continuing Re: »onsibility 
The window “rough which 
business carries or its basic rela- 
tionships with th° people is ad- 
vertising. That it «n oys such high 
acceptance, by an’ large, in this 
country is a tribu': to the manner 
in which it has b »n used to ac- 
complish many v il tasks... 
Lacking accept’ ce and believ- 
ability, advertisin: would become 
as quicksand, wit defensive pro- 
testations piled «nd on end to 
justify its existence. If this situa- 
tion should eve: eventuate we 


| greatest national 


would have squan‘ered one of our 


resources, and 


\lost one of our most useful and 
‘powerful tools in modern society. 
I do not think such an end is 
likely, nor do I believe that the 
enlightened self-interest of Amer- 
ican business men and the con- 
suming public would ever permit 
the excesses of the few to blight 
the fundamental integrity of the 
many. This imposes a heavy bur- 
den of vigilance on progressive 
entrepreneurs everywhere, and 
suggests a continuing responsibil- 
ity that should be shared by every 
conscientious person who is in a 
position to make a contribution. 


—Ralph W. Hardy, v.p. in charge of 
government relations, National Assn. 
of Radio and Television Broadcasters, 
speaking at the annual meeting of the 
Roanoke, Va., Better Business Bureau. 


Advertising People? 

The Gibson is the mean big 
brother of the martini devised for 
people who won’t ask for straight 
gin but want it. 


—In the John McPartland mystery, 
“Tae Face of Evil.” 


Describes ‘New Snob’ 

Modern advertising and sales 
techniques have created a new 
kind of snob—the trade name 
dropper. 

Like her first cousin, the name 
dropper, the trade name dropper 
aims to impress you. 

The name dropper tries to let 
you know how important she is by 
“casually” cluttering up her con- 
versation with the names of im- 
portant people. 

The trade name dropper tries to 
let you know how much posses- 
sions cost. She isn’t so vulgar as 
to come right out and tell you the 
price. She just mentions the ex- 
pensive-sounding trade name... 

It isn’t enough to the trade name 
dropper that what she has bought 
is what she wants or even that you 
admire the purchase. She has got 
to let you know that it is “the 
best.” And she thinks she has 
found the subtle way of letting 
you know—by just mentioning the 
trademark. 

It would really surprise her to 
know that she is being no more 
subtle than if she wore the pur- 
chase with the price tag still at- 
tached. 

The name dropper never fools 
anyone with the important names 
she sprinkles through her conver- 
sation. And the trade name drop- 
per never fools anyone, either. 


—Ruth Millett’s column, NEA Serv- 
ice Inc. 


Advertising Age, August 23, 1954 


Rough Proofs 


Buick talks about the car for the 
man who is getting ahead, the one 
that breathes the air of success. 

Not trying to steal Brother 
Cadillac’s stuff, are you, Buick? 


George May has applied business 
engineering so successfully to the 
all-American and world’s cham- 
pionship golf events that the pros 
are going around singing “Money, 
money, money.” 


° 


If brewery mergers were taking 
place as they are in the automobile 
field, there might be an interesting 
slogan like, “If you like beer, you’ll 
love the champagne of bottled beer, 
from the land of sky blue waters.” 


The Old Professor says when 
millions of Americans buy fishing 
licenses each year, they are exer- 
cising the right carefully qualified 
in the Declaration of Independence, 
the pursuit of happiness. 


Direct sellers meet the competi- 
tion of the deluxe atmosphere of 
the big stores by emphasizing the 
pleasant surroundings of the cus- 
tomer’s home, hoping that every 
customer will live up to the adver- 
tising copy. 


What ever became of the retail 
clothier who invited his customers 
to walk up one flight of stairs and 
save $10? 


The New York Yankees showed 
great resentment in that recent 
Cooperstown game when the Cin- 
cinnati Redlegs put in a lot of 
second-stringers late in the contest. 
They simply made six runs in the 
ninth to cop the victory. 


That new law which forbids in- 
terstate shipments of fireworks was 
aimed at the young sprouts who 
have insisted on celebrating the 
Fourth of July with explosions of 
enthusiasm. 


The constant shifting of adver- 
tising accounts and the correspond- 
ing rapid movement of agency per- 
sonnel must be a trying situation 
for the editor at the Standard Ad- 
vertising Register. 


Homer Buckley, the father of di- 
rect mail, used to say that the 
people who annoy list houses by 
changing jobs most frequently are 
barbers and advertising men. 


“Suddenly he takes a new in- 
terest in you,” promises Suave, “‘the 
hair dressing women prefer 7 to 1.” 

Of course, it could have been the 
dazzling effect of that new Jantzen 
swim suit. 


A magazine spread features “18 
ways to make outdoor eating easy,” 


but it forgot to explain how to per- 
suade the charcoal fire not to go 
out. 


Copy CuB 
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She’s a hard gal to catch... the typical buyer 
of YOUR wares in Delaware Valley, U.S.A. 


Look, she’s a tender mother. Presto, she’s a 
“purchasing agent” with $7,000,000,000 buy- 
ing power. Now a bridge game; a PTA meeting. 
And she’ll be pert and pretty for an evening at 
the movies. 


Because she is so busy, with interests so clearly 
her own, THE INQUIRER caters to her with 


a special section: news of food, fashion, beauty, 
furnishings, children, etc. It’s called FEATURES 
FOR WOMEN and women call it wonderful. 


Advertisers do, too. That’s one reason THE 
INQUIRER is FIRST in national advertising, 


retail advertising, classified advertising and total 


advertising. It’s one more reason for putting 
your advertising in THE INQUIRER! 


The Philadelphia Inquirer 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR, EDWARD J. LYNCH 
342 Madison Ave. 20 N. Wacker Drive 
Murray Hill 2-5838 Andover 3-6270 


West Coast Representatives: 


DETROIT SAN FRANCISCO 
GEORGE S. Dix 
Penobscot Bidg. 155 Montgomery St. 

Woodward 5-7260 Garfield 1-7946 


FITZPATRICK & CHAMBERLIN 


More Buying Power in 
DELAWARE VALLEY, U.S.A. 


Effective buying income per Del- 
aware Valley family is 18% 
greater than national family 
average. (Source: Sales Man- 
agement) 


LOS ANGELES 
FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 
Michigan 0259 
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TIME is the favorite magazine of the people who buy insurance and the agents 
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and prospects of Northwestern Mutual Life Insurance Company (Chicago) 
Policyholders and prospects of Northwestern Mutual Life Insurance Com- 
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* TIME is the favorite magazine of the key men who buy industrial building 
materials, including: 


**# Members of the American Institute of Architects -» Construction, building, 
manufacturing, and engineering members of the American Concrete Insti- 
“tute + Leading home builders + Top management men in hardware 
jobbing companies + Leading building materials dealers - Certified 


property managers 
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Fruehauf Trailer 60.0 
General Motors Corporation 64.8 
Hudson Motor Car Company 50.0 
Kaiser-Frazer Corporation 75.0 
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Packard Motor Car Company 70.0 
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1d. militar 
ne 2 4 Aviation 


TIME’s Study 
of Executive 
Audiences 


Me of the Ask to see report number one. Write 
Thomas E. Ryan, Research Director. 


hygienists 


Sg 


6 SG i ha as 
ra ae 


Banks 


Bank of American National Trust & 


Savings Association 


Bank of the Manhattan Company 


Bankers Trust Company 


Central Hanover Bank & Trust 
Company 


Central National Bank of Cleveland 
Continental Illinois National Bank 
& Trust Company of Chicago 


First National Bank of Boston 


First National Bank of the City of 


New York 


Woven across these pages are just a few examples 
from TIME’s 30-year background in market research. 


Now, TIME presents a new study, which we believe 
Tote to be the most comprehensive report ever 
attempted on the men who manage U. S. industry. 
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= In the following groups of the country’s opinion leaders, more people read 
= TIME than read any other magazine—and they vote TIME their first choice 
4 of ali the magazines they read: 


Presidents of degree-granting colleges + Headmasters of leading prepar- 
atory schools and junior colleges - First citizens of Portland, Oregon 
First citizens of Seattle - First citizens of Los Angeles «+ First citizens 
of San Francisco - First citizens of Memphis - First citizens of 
First citizens of Philadelphia 
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These groups of leading customers and prospects for industrial transportation 
vote TIME their favorite of all the magazines they read: 


U. S. truck owners and prospects « Executives who ship by air - Freight 
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These groups of known customers and prospects of individual firms selling to 
industry vote TIME their favorite of all the magazines they read: 


Industrial prospects of Blaw-Knox Co. (for construction equipment, radio 
towers, iron and steel rolls) + Industrial prospects of Alemite Division, 


: ° : 
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United-Carr Fastener Corporation ' 55.6 


* 


63.6 

47.1 

58.3 = TIME is the favorite magazine of the guests of leading U.S. hotels and p pas oe q 
= sengers of leading rail, ship and air lines, including: © - eres ; * . 

rey Transoceanic steamship passengers - U. S. resort hotel guests: + U ‘Sx 

50.0 air travel cardholders - Regular guests, Hotel New Weston « Passengers |» 

40.0 of the “City of San Francisco” + Best travel agency prospects.in Monts, - >. 

64.3 clair, New Jersey + Patrons of Delta Air Lines - *Eastern Air Lines’ ~~: 

42.1 patrons + Guests of the Hotel New Yorker + Guests of Lennox & £ 

re : Mayfair hotels - Patrons of the Waldorf-Astoria + Regular airlineitravelers © - 

66.7 ii eae 

55.6 te 


aoe % Wisconsin, for fartance, TIME 
: readers include: 
Owner, Hastings Realtors 
Partner, Isermann Bros. Clothing Store 
Partner, Arvid Johnson & Son, Contractors 
Owner, High Speed Service Station 
Owner, Konrad’s Jewelry Store 
Owner, Brassville Hotel Bar 
Partner, Badger Automatic Products Co. 
Owner, ‘Leonard Service Station 
Partner, Lockwood Oil Co. 
Partner, Davies-McCall Agenc Y Inc. 4 
Partner, Curtain Stretchers, sruacturing 
Partner, Barden-Moeller inc. 
Partners, Moriarty Manufacturing Co. 
Owner, Livestock Dealer 
Owner, General Repair Shop 
Publisher, “The Kenosha Labor’ ; 
Partner, Gottfredsen & Nicoll, Jewelry Store 
Partner, G. Leblanc Co., Manufacturing 
Owner, D. B. Pedley & ‘Sons, Oil Dealers 
Owner, Pfennig Real Estate & Insurance 
Owner, Real Estate Agency 
Owner, Outdoor Advertising Co. 

Partner, Yule Truck Lines 


= TIME is the favo: 
Se industry's best cu 
4g ‘U. S. purchas 
3 executives in 
m. __ best prospects 
. industry.+« Ma 

cial Directors 
- Retail éxecuti 

executives « M 


oooN®@ 


7 

7 
42.1 ' TIME is the first-choice magazine of U. S. college graduates and undereradu : 
57.1 = ates, including: 3 
52.2% q U. S. college seniors—class of 51 + U. S. college senidte ela of '50., 
68.2 -, Younger Dartmouth alumni - Princeton graduates « U. of Chicago’ 

students « M.I.T. graduates - Engineering graduates—class of "50 and °b1 . 

40.0 pie 
50.0 + 
64.7 ae 
43.5 . Se 
42.9 
47.1 0 AE a iat ie non si se piri 3 
40.0 “Owner, Segal’s Ready-to-We 
50.0 Owner, Great Lakes attery Co. 
42.9 Owner, Accountants 


Owner, Stahi Real Estate & Insurance 
Owner, Accountants 
Owner, Thomsen’s Restaurant 
Owner, L. Turner & Sons, Florists 
Owner, H. Whelihan Grocery Store 
Owner, R. B. Whitaker Real Estate 
President & Treasurer, A & K Beverage Co, 
President, Kenosha Ford Inc. 
President, Sullivan & Becker Machine Co. 
President, Kenosha Glass Co., Retail Glass 
President, Coopers Inc., Manufacturing 
President, Passing Eye ‘Inc., Auto Accessories 
President, Frost Co., Manufacturing 
President, Gordon Lumber & Supply Co. 
President, Holm’s Manufacturing Co., Tools 
President, Badger Fuel & Supply Co. 
President, Kenosha Wholesale Grocery Co. 
President, Mullen’s Inc., Department Store 
President, Studio Inc., Photographers 
President, Kenosha Lumber & Coal Co. 
President, Culligan Soft Water Service Co. 
Vice President, Lowe Inc., Publishing 
Vice President, Holm’s Manufacturing Co. : 
Vice President, Coopers Inc., Manufacturing 


TIME is the fave 
materials, includi 


Members of th 
- manufacturin: 
tute - Lead 
jobbing comp 
property man 
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The Weekly Newsmagazine ~~ 
9 Rockefeller Plaza, New York 20, N. Ye 


iia os y et , 4 . ak dhe 
Vice President, Coe 9g Publishing” 

Vice President, Nash Kenosha Inc. 

Vice President & Treasurer, Peter Pirsch & 
Sons Co., Manufacturing : 

Vice President, First National Bank - 

Vice President, Frank L. Wells Co. 

Vice President, Macwhyte Co. . 

Secretary, Kenosha Building & Loan - ue a 

Secretary, Badger Fuel & Supply Co. ' 

Fseotoye! Dynamatic oe Manufacturing. 
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Successful compaign 


and give preference to products 
advertised in their magazine. 


Pte a SOMA GA egits 


chive audience 


...more than a million 


their families. 


at nie : SFA 


ne opi men with 


fraternal-minded Elks and 


Mees os Abi iy. 


family incomes double the 


tee national median. 
BES si 


... Elks spend liberally 


we 
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. |through November. 


New York e Detroit » Chicago « Los Angeles 


Block Buys Mutual Strip 


Block Drug Co., Jersey City, 
N. J., will sponsor a five minute 
radio strip “It Happens Every 
Day,” over Mutual Broadcasting 
‘System, starting in October. Arlene 
| Francis and Bill Cullen will relate 
isidelights of the news on the pro- 
‘gram, which will advertise Mini- 
poo dry shampoo, Poslam ointment 
‘and Alkaids. Time was bought 
through Emil Mogul Co. 


Drive Set for Sarong Girdle 

I. Newman & Sons, manufacturer 
of Sarong girdles, will use Nancy 
Sasser’s Buy-Lines in newspapers 
‘in 96 markets, plus Parade and 
\This Week Magazine, September 
In addition, it 
|will use car cards in Chicago and 
|New York, and ads once a month 
‘in Life, starting with the Aug. 16 
issue. Harold M. Mitchell Ine. is 
the agency. 


Petry Co. Adds ABC Networks 


_ Edward Petry Co. has_ been 
‘named to represent the radio and 
television networks of American 
Broadcasting Co. on a regional 
ibasis on the West Coast, effective 
Sept. 1. Petry has represented 
‘ABC’s o-and-o stations on the 
| West Coast, KABC and KABC-TV, 
Los Angeles, and KGO and KGO- 
TV, San Francisco, since 1952. 


Gerber Promotes Cruse 

I. E. (Bob) Cruse has been 
named assistant general sales man- 
ager of Gerber Products Co., Fre- 
mont, Mich. He has been division 
manager of the company’s New 
York division since 1952 and will 
continue in this post in addition to 
his new duties. 
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HERE'S 
A MOUTHFUL 
ABOUT RADIO IN ARKANSAS! 


50,000 Watts os ‘ cBs Radio 


Represented by The Branham Co. 
pblode: sane eg ee as KWKH, Shreveport © 


le tes: BiiisCay. ‘Executive Vice President 
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BROADCASTING FR : 
LETS: ROCK, AR! 


Witness this letter from 


happy to say that results 
very pleasing in your arec due to our 
schedule on your station." 


KTHS gets 
coverage with more than 3% 
people—primary daytime 
more than a million peo)|c! 


Being the one and only 50,000-watt 
station in Arkansas—and doing a 


50,000-watt job in every phase of 
programming—KTHS is 
getting such results as have never oc- 
curred before in the State. 


naturally 


George F. 
derson, of Radio Sales and Advertis- 
Agency, Topeka: 


"This is your authority to continue the 
campaign for our client, Kinreco Prod- 
ucts, on a TF basis. We truly believe in 


iving credit where it is duc and are 


have been 


interference-f:ce daytime 
million 


coverage of 


Ask your Branham man ‘»r the whole 
KTHS story. 


Ber as a! 


Advertising Age, August 23, 1954 


Getting Personal 


Hank Dane and Eric Sackheim, sons of agency men Mac Dane and 
aol Sackheim, are keeping each other company on a trip through 

exico. 

Ann Rogers (Mrs. James Starkweather), director of women’s pro- 
grams at WHAM and WHAM-TV, Rochester, N. Y., added a baby 
girl named Claudia Joan to the family on July 27. Claudia has a 
brother, Jeffrey, two and a half years old. . 

Dale Rogers, ad manager of Mid-Continent Petroleum Co., Tulsa, 
leaves next month to enter the Episcopal Seminary in Austin, Tex., 
to study for the ministry. He’s a past governor of the 10th District, 
AFA, and past president of the Dallas, Houston and Tulsa adclubs. .. 

Sherman H. Raveson, v.p. and art director of Sterling Advertis- 
ing Agency, New York, is on a year’s leave of absence to prepare 
for several water color exhibitions of Cuba and Portugal. His most 
recent shows have been at Grand Central Gallery in New York and 
the Philadelphia Water Color Club’s annual exhibit. . . 

Sam Zurich, production director of WBTV, Charlotte, N. C., heads 
the radio and tv committee for the ’54 Carolinas Carrousel, the an- 
nual Thanksgiving Day parade opening the Christmas selling season 
in Charlotte... Pat Goode, head of WNHC-TV, New Haven, Conn., 
recently stricken by a severe arthritic attack, is back at work... 


ne ot a 
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GREY TROUT—That’s what’s in the hands and at the feet of these smil- 
ing fishermen. They weigh five to nine pounds and were caught at 
the Gatineau Fish and Game Club in Quebec by (left to right) 
Charles Conley, ad director, Collins & Aikman; Harry Wisner, pres- 
ident of Case-Hoyt Co., and Phil Kolb, Case-Hoyt sales executive. 


The book of 60 great sales stories, entitled, “How I Made the 
Sale that Did the Most for Me,” compiled and edited by New York 
agency president Mel Hickerson, has been translated into French 
for the European market. The translation is called, “Comment J’ai 
Realise La Vente Qui Compta Le Plus Pour Moi.” The original 
English version has been reprinted three times by the publisher, 
Prentice-Hall Inc... . 

Margaret C. Dennison, in the research department at McCall’s, 
marries Vincent T. Kenney Oct. 16... Barbara C. Marks, editorial 
assistant at Reinhold Publishing, is engaged to Capt. Robert K. 
Spiro of the Army medical corps... . 

Herman A. Katz, v.p. and director of the Jacob Ruppert Brewery, 
left Aug. 16 for an intensive European tour which will take him to 
17 cities in 14 counties within 69 days, for a study of brewing tech- 
niques on the continent... 

Mr. and Mrs. Anthony M. Saris were blessed with a son, Michael 
Anthony, last month. Tony is assistant art director in Ross Roy’s 
New York office . . . and Susan Jamie Sandwick joined the house- 
hold of Mr. and Mrs. Richard Sandwick Aug. 10. Father is a pro- 
gram director for DuMont television and Susan’s mom, Beverly, is 
a makeup artist for the network . .. Kathryn Hale Karol, daughter 
of John Karol, v.p. in charge of sales for CBS radio, has become en- 
gaged to Paul C. Ross of Sullivan Stauffer, Colwell & Bayles .. . 
Jerry Simon, account executive at the Standish-Barnes Co., Provi- 
dence, leaves this fall to begin a two-year program at the Harvard 
Graduate School of Business Administration leading to a master’s 
degree... 

em Austrian of Ray Austrian & Associates, New York, sales con- 
sultant, has spent ten days up in the Maine woods fishing and 
painting, the latter in preparation for a one-man show he’s planning 
this fall... 

Richard Powell, v.p., house publicity, N. W. Ayer, Philadelphia 
beamingly told his colleagues recently that he had attained some 
modicum of success with his new hobby. At a New Jersey seashore 
resort he placed third in a sailboat race. Later he sheepishly admit- 
ted that he had participated in a three-boat race... 

When Wendy Phillips, new WIP woman’s program director, was 
compelled to undergo minor surgery in a Philadelphia hospital she 
took along a tape recorder and continued her programs by inter- 
viewing hospital personnel... 
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ADVERTISING 
FORCES 
NOW AT WORK 
IN AMERICA 


The basic formula, the editorial plan, the circulation 


pattern, the impressive results to date, and the ultimate 
goal of FAMILY WEEKLY are all so dynamic that it 


deserves your careful and immediate study... 
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ALABAMA 
TUSCALOOSA 
re 15,394 
ARKANSAS 
HOT SPRINGS 
Sentinel-Record 
and New Era ...... 13,345 
CALIFORNIA 
SACRAMENTO ...... 
ncn s 6 h5-4.0 ke 45,565 
COLORADO 
COLORADO SPRINGS 
Free Press ........ 9,269 
GRAND JUNCTION 
Daily Sentinel ..... 12,948 


PUEBLO 
Star-Journal and 
Sunday Chieftain . .36,095 
CONNECTICUT 
NEW HAVEN 
Sunday Register .. . .93,341 
FLORIDA 
DAYTONA BEACH 
News-Journal* ....24,266 
SARASOTA 
Herald-Tribune ... .13,338 
GEORGIA 


IDAHO 
POCATELLO 
Idaho 
Sunday Journal ....10,922 
ILLINOIS 
CHAMPAIGN-URBANA 
News-Gazette ..... 30,460 
LASALLE 
Daily News-Tribune . 14,498 
QUINCY 
Herald-Whig* ..... 33,461 
SPRINGFIELD 
Illinois State Journal 
and Register....... 65,658 
INDIANA 
NEW ALBANY 


Ledger and Tribune... 6,322 
1OWA 


COUNCIL BLUFFS 

Nonpareil ........ 20,244 
DAVENPORT 

Sunday Democrat 

and Times ........ 35,086 
DUBUQUE 

Telegraph-Herald . .40,074 
WATERLOO 

Sunday Courier ... .48,927 

LOUISIANA 

BOGALUSA 

Sunday News ..... 5,361 

MAINE 

LEWISTON 


Maine Sunday News. 3,000 
MASSACHUSETTS 


LOWELL 


Sunday Sun ....... 27,782 
MISSOURI 


JEFFERSON CITY 
Capital News 
Post-Tribune ...... 13,748 


Review-Journal ....19,095 
NEW JERSEY 


NEW BRUNSWICK 
Sunday Times...... 28,244 
TRENTON 
Sunday 
Times-Advertiser .. .60,700 
NEW MEXICO 


SANTA FE 


New Mexican ..... 11,316 
NORTH CAROLINA 


CONCORD 
are 8,626 


Sunday Post ...... 16,694 


NORTH DAKOTA 
FARGO 
Sunday Fargo Forum. 52,894 
OHIO 
COSHOCTON 
EE his ees 00% 10,672 


DE Ua Mb ies ose ss 36,290 

ZANESVILLE 
Sunday Times Signal . 19,679 
OKLAHOMA 


DUNCAN 


SOUTH DAKOTA 
HURON 
Huronite and 
Plainsman ........ 11,125 
RAPID CITY 
Daily Journal ...... 23,200 
TEXAS 
ABILENE 
Reporter-News* ...36,619 
AUSTIN 


American 

Statesman* ....... 50,428 
BIG SPRING 

a 8,652 
DENISON 

Es oc tcccdes 10,487 
DENTON 

Record-Chronicle ... 8,558 
GALVESTON 

Daily News ....... 22,961 
GREENVILLE 

Morning Herald .... 8,267 
KILGORE 

News Herald ..... 6,287 
LUFKIN 

Daily News ....... 7,239 
MARSHALL 


News-Messenger* . .11,706 
MIDLAND 

Reporter-Telegram . .12,785 
PARIS 


dy chains a6 6 11,956 
PORT ARTHUR 

a 23,153 
SAN ANGELO 


Standard-Times* .. .34,570 
SNYDER 


NS 6 F ied as « 5 5,950 
TEXARKANA 
GI ccc ccsces 26,528 
TYLER 
Courier-Times- 
Telegram ......... 22,138 
WACO 
Tribune-Herald* ...44,075 
UTAH 
PROVO 
Sunday Herald ....12,306 
VIRGINIA 
DANVILLE 
Se 18,772 
LYNCHBURG 
Aa 6s s&s 46.44 4 23,277 
NEWPORT NEWS 
Daily Press ....... 43,731 
WASHINGTON 
WENATCHEE 
Daily World ...... 16,527 
WEST VIRGINIA 
BECKLEY 
Raleigh Register .. . .32,046 
WYOMING 
CASPER 
Tribune-Herald 
Ge 26448005 15,409 
BERMUDA 
HAMILTON 


Royal Gazette ..... 6,723 


* Starts January 2, 1955 


TOTAL CIRCULATION 


459.66! 


0 ce te aS 


—, et onan ae, Ce PA, Pe La ee 


FAMILY WEEKLY is Rolling! 


On February 10 we ran this double-page in the New York Times, announcing the 
new ownership of Famity WEEKLY. At that time we had 32 home town news- 
papers and 670,000 circulation. Now, six months later, FamiLy WEEKLY has 
expanded to 63 markets and a circulation of 1,459,661, effective January 2, 1955. 

Yes, the Famity WEEKLY idea is really rolling. More and more newspapers are 
responding to the fine appearance and high-grade editorial content of this ex- 
perily produced Sunday colorgravure magazine. More and more publishers are 
realizing that with Famity WEEKLY they can give their readers a magazine equal 
to any in America today. And more and more advertisers are recognizing the 
fact that Famity WEEKLY is unique—that the average 91.8% Sunday magazine 
coverage of these 63 key cities can be obtained in no other way. Keep your eye 
on | \Mity Week_ty—and before making up your next advertising program get 
the complete Famity WEEKLY story. 


AMERICA’S HOME TOWN SUNDAY COLORGRAVURE MAGAZINE 


L: ovarp S. Davipow, President & Publisher; WALTER C. DREYFUS, Associate Publisher ; 
H..xry G. STRONG, Vice President & General Manager; BEN KarTMAN, Editorial Director; 
JOHN M. GILMER, Advertising Manager. 

NEW YORK CHICAGO 
9 EAST 40th STREET, NEW YORK 16, N.Y. 153 .N. MICHIGAN AVENUE, CHICAGO 1, ILL. 


MUrray Hill 3-1811 ANdover 3-1270 
For the FAMILY WEEKLY story contact either Sales office 
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unparalled, 


unduplicated, saturation 


130 U.S. COUNTIES 


Effec. Buying Income . 
Retail Sales ........ 
Food Store Sales... 
Drug Store Sales... 
Pass. Car Registration . 
Home Owners.................983,899 


. *10,036,193,000 
*7,083,598 000 
.. «1,999, 749,000 
. 203,526,000 
we ee es 1,816,244 


All figures are for 1953, from SALES MANAGEMENT 


BUY ON A RISING MARKET! 


Today’s contract protects you through December 31, 1954 


and with Today’s low rates, based on 800,000 
YOU HAVE A 337,810 CIRCULATION BONUS 


As of January 2, 1955, Famity WEEKLY will be carried 
by the 63 fine newspapers shown here, with total 
circulation of 1,459,661. And we expect these figures 
to be greatly exceeded as new papers continue to 
join the Famity WEEKLY group. A new rate schedule, 
effective January 2, will soon be announced. 

Present rates, based on 800,000 guaranteed circu- 
lation, will remain in effect for the balance of this 
year. Thus, with today’s circulation at 1,137,810 in 
50 papers, you have a valuable circulation bonus of 
337,810. Famity WEEKLY is a top advertising buy 
for 1954—and will be even greater in 1955! 


Back Cover, 4-color $3,610.00 
1 page, 4-color 3,440.00 
1 page, 1 color & black 3,165.00 
1 page, monotone 2,800.00 
Agate line 3.40 


(Other less-than-full-page units available at 
corresponding rates. All rates subject to space 
and cycle discounts stipulated on rate card.) 


NOW TURN THE PAGE... 


coverage of 


choicest home fown markets: 


which can be reached with the blanketing power and 


penetration of the local paper= with the powerful sales 
impact of fine colorgravure —and all at one economical rate! 


Zia, HERES THE HOME TOWN MARKET 
DELIVERED BY FAMILY WEEKLY 


(AS OF JANUARY 2, 1955) 


OU... 


with 91.8% blanket 


coverage of city zones! 


with 69% coverage of 
the entire market! 


with one piece of copy 
and one bill! 


with your message in 
finest rotogravure in 


color or black-and-white! 


See how FAMILY WEEKLY 
is completing the coverage 
of one great State 
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Ves, a great new advertising free 
is now at work in America... 
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* FAMILY WEEKLY 
A AMERICAN WEEKLY 
@ THIS WEEK 

Mi PARADE 


Shaded areas indicate counties covered 
by FAMILY WEEKLY. Figures show percentages 
of coverage by FAMILY WEEKLY. 


THIS 1S FAMILY WEEKLY'S TEXAS MARKET 


39 COUNTIES 


Total Number of Families................. 401,897 
Effective Buying Income............$2,350,194,000 
Total Retail Sales................. $1,711,084,000 


Above figures for 1953, from SALES MANAGEMENT 


67.5% Average Coverage by Family Weekly Newspapers 


| re fa 
|} | A CORPUS CHRISTI 


ates 
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¢ Family Weekly in action... 


TEXAS 


showing how FAMILY WEEKLY is completing 


the syndicated supplement coverage of 


this rich and booming market = 


Texas is a striking example of the thinking behind 
Famity WEEKLY. 

What Famity WEEKLY is accomplishing in Texas 
is vital to the advertiser, and is typical of the dy- 
namic circulation pattern of exclusive home town mar- 
kets that Famity WEEKLY is developing. 


FamiLy WEEKLY does not compete—it completes. 
Many advertisers ‘are finding Famity WEEKLY the 
perfect means of getting into valuable markets un- 
available to them through television. The 18 
Famity WEEKLY cities in Texas represent a large 
chunk of the rich Texas market. In these 18 zones 
the coverage by Famity WEEKLY is dominant and 
concentrated. Famity WEEKLY completes the Texas 
picture—brings efficient, effective, complete cover- 
age of great home town markets by powerful local 
newspapers. 

Houston Harte, publisher of eight papers in Texas, 
says, ‘“We think that Famity WEEKLY is a brilliant 
and highly significant addition to the newspaper 
supplement field. It is rapidly completing the circu- 
lation pattern of the other colorgravure supple- 
ments with very little duplication. 


“Nothing could be more convincing than a study 
of Famity WEEKLyY’s current coverage of Texas, 
where our newspapers offer deep, vertical, circula- 
tion penetration in the markets su ported by our 
fabulous oil wells, fertile farms, and Semis indus- 
trial growth.” 


What is true in Texas is also true throughout the 
63 home town markets offered by Famity WEEKLY. 
This is the pattern that FamILy WEEKLY will develop 
as it continues to expand. No other supplement can 
deliver the combined coverage of these valuable 
home town markets on any significant basis. But 
with Famity WEEKLY added to your schedule you 
get local newspaper saturation coverage of all 63 
markets at one low rate—with the sales impact of 
fine colorgravure printing. 

This is Famity WEEKLY in action—important to 
newspapers—important to advertisers—important 
to the reader—opening rich markets never before 
available in fine colorgravure. 


The advertiser who is concerned with reaching 
Famity WeEEKLy’s multi-billion dollar home town 
market should hear the complete Famity WEEKLY 
story ... should learn how this market can be de- 
livered to his product on an exclusive basis, with 
average 91.8% coverage of home cities. 

GET THE FAMILY WEEKLY STORY NOW— 
BEFORE YOU MAKE UP YOUR NEXT ADVER- 
TISING PROGRAM! YOU’LL BE GLAD YOU DID. 
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Advertising Age, August 23, 1954 


Frozen Grapefruit 
Sections Tested by 
Citrus Commission 


LAKELAND, Aug. 20—An inten- 
sive four-week market test of a 
comparatively new Florida citrus 
product—frozen grapefruit sections 
—was begun this week in Erie, 
Pa., by the Florida Citrus Commis- 
sion and the U. S. Department of 
Agriculture. 

The test, according to Frank D. 
Arn, commission merchandising 
director, is planned to evaluate a 
promotional campaign on frozen 
grapefruit sections and to measure 
consumer acceptance of the prod- 
uct. 

A heavy schedule of radio, tv 
and newspaper advertising will be 
backed up by a series of three-day 
demonstrations in 12 major super- 
markets in Erie, to be conducted 
by two commission. field men, 
Francis Mulkeen, Pittsburgh, and 
Robert Vogel, Buffalo. 


# Erie housewives will learn of 
the new product through “Women’s 
Page of the Air’ on WICU-TV, 
seven daytime radio spots a day on 
WERC and in 800- and 400-line 
b&w ads in the Dispatch and the 
Times. 

Food shoppers will sample the 
grapefruit sections amid promo- 
tional literature at the point o. 
sale Thursday, Friday and Satur- 
day of the first two weeks. 

On Oct. 25, ten weeks after the 
introduction of the product and six 
weeks after the end of the cam- 
paign, USDA interviewers. will 
check housewife awareness of the 
product, and of actual purchases, 
initial and repeat. They also will 
attempt to appraise the effective- 
ness of the media used and the ac- 
ceptance of the grapefruit sections 
on the family table. 


# Chain, voluntary group and in- 
dependent stores will cooperate 
with reports on the product and 
competing foods. 

Other members of the group 
which planned the test, Arn said, 
were Paul S. Patterson, advertis- 
ing director, and Ralph M. Henry, 
sales service director, both from 
the commission; Albert Cameron 
and Jack Forshew of J. Walter 
Thompson Co.; Bob Branson and 
Treina Myers, of USDA; and rep- 
resentatives of Pasco Packing Co. 
and Minute Maid Corp., the only 
firms now marketing frozen grape- 
fruit sections. 


O. S. Tyson Co. Adds Two 


O. S. Tyson & Co., New York, 
has been appointed to handle ad- 
vertising for Cordley & Hayes, 
New York manufacturer of elec- 
tric water coolers. The agency also 
has been appointed to direct an 
advertising program for Lamson 
Mobilift Corp., Portland, Ore., re- 
cently acquired affiliate of Lamson 
Corp., Syracuse, a Tyson account. 
Lamson builds conveyor systems 
and Lamson Mobilift manufactures 
industrial fork trucks. 


RCA Promotes Robert Seidel 

Robert A. Seidel, who left W. T. 
Grant Co. in 1949 to join Radio 
Corp. of America, New York, has 
been named exec. v.p. for con- 
sumer products at RCA. 


WHAT'S GOING ON? 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,850 publications we 
read are listed in the 224-page 
Bacon's Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $6.00 —it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 
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When you use our new 1954 
DRUG - GROCERY ROUTE LIST 


A complete guide to: 


217 Grocery Stores * 75 Drug Stores 
7 Department Stores 
19 Routes, maps, hotels, shopping centers 
AVAILABLE ON REQUEST WITHOUT CHARGE 
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Ready- filled shakers for kitchen and table 


NEW SHAKERS—Morton Salt Co. is launching its new four-ounce ready- 

filled salt shakers with an advertising campaign in national maga- | | 

zines, newspaper supplements and outdoor posters (AA, Aug. 9). } 
| 


FORT WAYNE NEWSPAPERS, INC. 


agent for 


This is one of the 3,000 outdoor posters being handled by Outdoor 
Advertising Inc. in major markets through September. Morton’s 
agency is Needham, Louis & Brorby, Chicago. 


New York - Chicago - Detroit 


[ Represented by Allen-Klapp Co. ¢ 
Pade ai Ot dhs tai Si Raiser se a oa 


You're no stranger in Fort Wayne 


FORT WAYNE 


The News-Sentinel tHe JOURNAL- GAZETTE - 
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and he’s another 
reason why 


KRNT-CBS 


DES MOINES 


Is Your Basic Buy 
In lowa! 


Hooper Score: KRNT—61 Firsts out of 
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THE STATION 
WITH THE FABULOUS PERSONALITIES AND 
THE ASTRONOMICAL HOOPERS! 


Our Man Ril 

ur Man Riley... 
@ Ears perk up ... our switchboard lights up... 
when Bill Riley hits the air every afternoon. Yes — 
Something wonderful happens when he's running the 


show, because Bill makes things happen, 


Popular records — wisely selected — are the back- 
bone of the show, to be sure, but Bill Riley loads his 
hour-and-a-half with the extras that set it apart, make 
it sing, give it the sizzle that captures listeners and 
cops sales, that make it the only show of its kind in 
this healthy market. 


For years KRNT's Bill has been one of lowa's favorite ’ 
Personalities, but only recently he became KRNT's 
great afternoon super-salesman. Bill has many, many 
sales successes behind him. He's adding to that out- 
standing record every day. He'll move merchandise 


for you, too... he's got the big, responsive audience 
to do it. 


REGISTER 


Don't waste time, time-shopping. You can buy KRNT 
with complete confidence. Your Katz man has the 


whole scoop on the fabulous Bill Riley story. Give 


him a call. REPRESENTED BY 


THE KATZ AGENCY 
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@ ...a steady and consistent growth, 


year after year, and every year. 


@ ... the only major weekly magazine 
- to double its circulation 
in seven years. 
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Advertising gro 4 has kept pace 
with circulation .rowth. For the first — 
six months of 1‘ |, as in all of 1953, 
“U.S.News & V -ld Report’’ led 

its field in adve . sing page gains. For 
full advertising ‘{ormation, call or 
write our adver: ng office, 30 : 
Rockefeller Pla| New York 20, N.Y. 
Other advertisi: offices in 

Boston, Philad« ia, Cleveland, 
Detroit, Chicag St. Louis, 

San Francisco, d Washington. 
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Ad Council Drive 
Helped Stave Off 
‘Recession’: Deems 


Los ANGELEs, Aug. 17—Advertis- 
ing got credit today for its role in 
stopping the much-heralded “re- 
cession” of 1954. 

Addressing the Advertising Club 
of Los Angeles, Richard E. Deems, 
v.p. and general manager of Hearst 
Magazines, presented a case history 
of the Advertising Council’s Future 
of America campaign this year. He 
asserted that the restoration of 
confidence played the biggest part 
in stopping the economic slide and 
said: “Now, if advertising helped 
restore this confidence, then a dis- 
covery has been made that is of 
very great importance indeed .. . 

“If an advertising idea helped 
restore public confidence, then it 
helped save the American economy 
billions of dollars. Jobs were saved 
that might have been lost. And 
millions of tragic heartaches didn’t 
happen.” 


#® The Ad Council campaign got 
started, Mr. Deems recalled, about 
a year ago when “only by wear- 
ing ear muffs could one walk a 
block . . . without hearing talk of 
unemployment and another reces- 
sion.” 

The facts needed to combat the 
situation were fortunately avail- 
able, Mr. Deems explained, and 
most of the research was conducted 
by J. Walter Thompson Co.’s Dr. 
Arno Johnson, providing the meat 
of an anti-recession campaign. 

The “facts” went out in the Ad 
Council's Future of America pro- 
gram and in addition to wide- 
spread newspaper publicity, they 
were used in magazine articles, 
speeches by prominent executives 
in more than 9,000,000 lines of ad- 
vertising prepared by McCann- 
Erickson and placed by the Amer- 
ican Legion, over radio and tv 
programs and on 90,000 car cards, 
Mr. Deems said. 


a Advertising, Mr. Deems _be- 
lieves, had much to do with the 
fact that by the end of June news- 
papers were speaking on a more 
optimistic note and the July 17 
Business Week reported: “Confi- 
dence in the future seems to be 
guiding consumers. The average 
consumer now seems willing (1) to 
save a little less out of current in- 
come, and (2) to borrow a little 
more on future paychecks. This is 


SELL THE 


G olden Mark et” 
i alles 


NEGRO POPULATION 


WDIA-- 
50,000 WATTS 


Here is a new “golden market” 
of 1,466,618 negroes! 37% of the 
total area population .. . one- 
tenth of the entire negro popula- 
tion of America! And it can't be 
reached except with WDIA, the 
first and only 50,000 watt station 
to broadcast exclusively to the 
rich negro market. 
TOP HOOPER AND 
PULSE RATED STATION 
IN THE MEMPHIS MARKET! 


WDIA—scnems, rem. 


REPRESENTED BY 
JOHN E. PEARSON CO., 


DORA-CLAYTON AGENCY, SOUTHEAST 


spending on the same income.” 


for capital spending, these com- 
t in 1954 they 
were “banking on America’s future 


Fourteen of the 
companies projected their plans 


| 


the only way to explain more! “Thirty companies were asked | invest $3.2 billion, or an average 
how much they intend to spend for of $640 million a year, also the 
He backed these optimistic state-| plant expansion, new equipment greatest capital expenditures in 
ments with the first release of re-|and other capital improvements. | their history. 
sults of a telegraphic spot survey 
just completed by the Advertising 
Council. Mr. Deems said the cor- panies reported 
porate outlook of the companies 
contacted is both bright and prosperity to the tune of $4.1 bil- 
encouraging, particularly when lion, the greatest expenditures in 
matched with the “dire pessimism | their history.” 
intoned in some quarters only a| 

few months ago.” | five years ahead. This group will 


Although 1953 was the peak year; Mr. Deems said the quick ending 
of the decline—although nobody 
knows for sure what the fall may 
bring—has made a rarity of pessi- 
mists. “Based on the record to date, 
in contrast to earlier and unhap- 
pier slumps, the recession of 1954 
was well nigh stillborn... 

“Did not the intelligent use of 
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the advertising method, through 
the quick projection of basic facts 
about our growing economy, help 
to calm the waves of fear?” 


ee 
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Tushingham Named A.M. 

Robert E. Tushingham has been 
appointed advertising manager of 
the Wichita Falls Daily Times and 
the Wichita Falls Record-News. 
He formerly was retail advertising 
manager of the Charlotte Observer. 


—— 
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Can Newspaper Take 
Ads for Giveaways? 
Court Will Decide 


HARTFORD, Aug. 17—The highest 
court in Connecticut—the Supreme 
Court of Errors—will decide 
whether or not newspapers can 
publish ads of giveaway promo- 
tions without violating the state’s 
anti-lottery law. 


The New Britain Herald is seek- 
ing a judicial ruling on the legality 
of advertising which might come 
under the anti-lottery law, and 19 
other Connecticut newspapers are 
joining in the suit as friends of the 
court. 


@ The Herald’s query is based on 
an experience it had earlier this 
year with a New England food 
market. The market sponsored a| 
free ticket lottery in connection | 


with the anniversary of its found- 
ing and submitted advertisements 
of the promotion to the Herald. 
The afternoon daily decided not 
to accept the advertising because it 
was afraid it might become in- 
volved in a violation of the state’s 
lottery law. This law makes it il- 
legal to run such promotions as 
bank nights, bean-guessing games, 
or any other promotional stunt in- 
volving the element of chance. 
On several occasions in the past, 


newspapers have been warned by 
enforcement officials to refuse 
such ads, and the Herald is now 
seeking a clarification of the law 
as it relates to giveaway promo- 
tions. 


Sherwood Joins Goodman 

Alex Sherwood, formerly with 
Standard Radio Library, has been 
named northeastern sales director 
for Harry S. Goodman Produc- 
tions, New York. 
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isn’t all she buys! 


ELECTROSTATIC PRECIPITATOR 


wasn MORGE- A 
\==s— 
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GESUNDHEIT—Norge division of 
Borg-Warner Corp. is test market- 
ing an electrostatic air filter in 
the Chicago area to coincide with 
the hay fever season. This intro- 
ductory newspaper page will be 
followed by co-op ads placed via 
J. Walter Thompson Co. 


ABC-TV Adds Four Stations 
Four more stations have joined 
the television network of American 
Broadcasting Co., bringing the 
total to 205. The newcomers are 
KIEM-TV, Eureka, Cal.; KBES- 
TV, Medford, Ore.; KHOL-TV, 
Kearney, Neb., and WTHI-TV, 
Terre Haute, Ind. 


SERVICEMEN 
are 


FAMILY MEN 


who spend millions for 
APPLIANCES 
V, | J 

A) ia 


$0.2" 


Bendix Columbia 

General Electric Hallicrafters 

Nash Kelvinator Motorola 
National 

Sunbeam Philco 

Thor RCA Victor 

Westinghouse Zenith 


advertise in the papers 
Service folk read 


These manufacturers of household items, 
radios and television sets are a few of the 
many advertisers who profit from the 
tremendous volume of sales to the 8- 
billion dollar U. S. Armed Forces con- 
sumer market. They sell directly to the 
3% million Servicemen and their families 
through Army Times, AiR Force 
Times, Navy TIMEs and, in Europe, 
THE AMERCIAN DAILY . . . the network 
of Service newspapers with greatest 
readership. Get your share of Armed 
Forces spending for consumer goods. 
Ask our nearest representative to show 
you how to sell this huge market. 


NEW! THE MILITARY MARKET 


The Monthly Trade Paper for Military 
Buyers Everywhere. Reach more officers 
who buy for Service consumers. 


GET “HOW TO SELL” DETAILS, SAMPLE COPIES, 
RATES AND MARKET DATA AT NEAREST OFFICE 


ARMY TIMES 
AIR FORCE TIMES 
NAVY TIMES 


(All members: Audit Bureau of Circulations) 


THE AMERICAN DAILY 


(in Europe) 


fa 


HOME OFFICE: : 

3132 M St., N.W., WASHINGTON 7, D.C. 

Branch Offices in: nets Ae 

NEW YORK + BOSTON +/LOS ANGELES 
SAN FRANCISCO +CHICAGO 


LONDON + PARIS * ROME + TOKYO 
FRANKFURT » CASABLANCA © 
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Hear it from the manufacturer... 


6 or 40 years, we at Kroehler have been building our 
name and promoting national brand advertising in 
the home furnishings field. That’s why when LIFE 
began, we were among the first LIFE advertisers. We 
have never lost our faith in LIFE’s ability to sell 
brands and have been consistent advertisers in this 
magazine over the vears. We find LIFE reaches the 
people who buy Kroehler—helps the people who sell 


Kxroehler.” 
D. L. KRoEHLER, president 


Kroehler Mfg. Co. 


a 


DEIN AD a 


Listen to the manufacturer’s sales- 
man... 


Joseph Silver, zone salesman for the Kroehler Mfg. 
Co., says: “When I show my accounts our latest LIFE 
ad, they’re quick to use it. They know it’s reaching 
their customers and is a good reminder of Kroeliler’s 
prestige. Nothing beats personal selling, but LIFE 
sure helps.” Silver (left) talks with Clarence G. 
Cashman, furniture merchandise manager of Gimbel 
Brothers, Philadelphia. 
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Take it from the retailer... 


Gimbel Brothers in Philadelphia is always ready to 
cooperate when a new Kroehler ad runs in LIFE. This 
impressive Kroehler display shows that Gimbel Broth- 
ers is a firm believer in the sales power of LIFE. They 
know that customers are aware of, trust, and want 
the merchandise they see advertised in LIFE. Gimbel 
Brothers never misses a chance to say, “You saw it 
in LIFE!’ 


LIFE REACHES 11,880,000 
HOUSEHOLDS EVERY WEEK* 


Now get it straight from a customer... 


Mrs. Edward Stevens of Oaklyn, N. J. says: “For 
thirteen years my old Kroehler sofa stood the wear 
and tear of three growing children. But it wasn’t until 
I saw a recent Kroehler ad in LIFE that my husband 
and I thought about getting a new one. The furniture 
salesman at Gimbel Brothers pointed out the LIFE 
ad when we came in. It wasn’t long after deciding on 
a color that we bought our new Kroehler sofa.” 


* Source: 1 Study of the Household Accumu- 
lative Audience of LIFE (1952), by Alfred 
Politz Research, Inc. 


9 Rockefeller Plaza, New York 20, N.Y. 


First in circulation 
First in readership 
First with advertisers 
First with retailers 
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The NEWS of the Rockies 


The News is first in Denver in Cloth- 
ing Stores linage—709,369 lines, first 
6 months—with our tabloid page. The 


(Media Records) 


tocky Mount 


evening paper carried 608,426 lines. 


Ws 


DENVER. 


‘O'Neil Plan’ Far from Dead, as Mutual 


and Affiliates Continue to Barter Time 


CuHicaGo, Aug. 17—M utual| 1. The Multi-Message Plan. Mu- 
Broadcasting System’s celebrated tual sells spots on the present 30 
O’Neil plan of last year (AA, July minutes daily of this multi-spon- 
27, ’°53) is officially extinct, but) sorship plan in exchange for an 
actually thriving. Thomas J.| equal amount of programming 
O’Neil, president and board chair-| which it gives the affiliates for 


man of the network, is now put- | their own use. Under proposals 
ting it together piece by piece in 


embodied in next year’s affiliation 
a way calculated not to disturb the | contract, and presented at the last 
station operators. _MBS meeting (AA, May 31), Mu- 
Basis of the O’Neil operation is tual will acquire another 30 min- 
a barter system. Under the original utes (nighttime) in the same way. 
plan, the network offered 14 hours | 
weekly of program time to the # 2. The “warm-up and wrap-up” 
stations, and allewed them to sell | special events exchange. By this 
spots on it; in return, the network technique, Mutual offers special 
got five hours a day of station time | events programs—usually sports— 
free, during which it could sell to the stations for their own sales 
programs to its own list of spon- purposes. In exchange, the network 
sors. As presented, this plan was is given a short period before and 
rejected by the affiliates. after the event with which to go 


_after the national advertiser. 

'@ Today, however, the technique, This wrap-around trade deal, 
is being repeated, on a small and which was reportedly first used at 
{tentative scale, in two areas: |the 1952 political conventions, is 


Beatty oh 


- You can Really Rely on REILLY 


with which our teams of skil!: 
electrotyping jobs that can spell success 
full color advertising. With today’s keener com) 
cost-consciousness, it makes more sense than 

the many ways in which Reilly’s constant pioneering ©: 
in plate making can help you protect your invest 


We said 
it in 
December 
on°Sa... 


Today 
it's more 


Back th: we spoke of the pride 
«| craftsmen tackle the ticklish 
dispel failure, for your 

tition and sharper 

‘ry to investigate 

scientific improvements 
vents in advertising space. 


e PLASTICTYPES 

e REILLYTYPES 

e TREATED ELECTROS 
e BISTA MATS 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Indepe: dent Electrotype, Indianapolis; Lake Shore Electrotype, 


Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plasticty;«, Los Angeles; The Wrigley Company, 
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Z In Your Seore...lo Your Tavern 
4% You're 
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CERTAIN 


Gallagher & Burton «> tiling the wactd thas YOU have 
Ihe certome antares eo quesnons on quer CHUTMEE 
folds wit he neweng gon often Gallagher & Sonoe 

a waking the CERTAIN 

fx x kenefod bee pout 

we or mring comcters 0 vane Ube paneny pectin, 

Shem Weeng predbtenns, ches donning pnothamne te yx 

THAT CERTAIN MAN whee knows the cerken seners 


Whar) cause, we're dackiog 0 Gos coctiparge wish 

otertad weedere und cnmen despa worcceas Wa re gooey oh 
war me bring maser commmmen chee ever aff oes to pmo. 

Vreis is chee Ciathapher & Outen way of soyng “HX 
pleats 2e so Demsinenn wee Yow. orruanly” 


GALLAGHER & BURTON 


Sener ICT Cor of Acari pest Miashars 


CERTAINTY—A 60-day newspaper 
campaign to associate the adjective 
“certain” with Gallagher & Burton 
whisky will begin Sept. 1 in 79 pa- 
pers. The above ad is being used in 
trade publications to prepare bar- 
tenders and package dealers for 
the campaign by Kessler-Gallagher 
& Burton division of Seagram-Dis- 
tillers Corp. Dowd, Redfield & 
Johnstone is the agency. 


now in use, or scheduled, for three 
out of four major Mutual sports 
offerings this year. 

For its fall football series, to in- 
clude nine Notre Dame football 
games and the Sugar Bowl game, 
MBS will offer the game time for 
local co-op use, keeping five min- 
utes before and after for the net- 
work salesmen. 

A similar deal covered last 
week’s International Cup golf tour- 
nament at Chicago’s Tam O’Shan- 
ter club. Here, Mutual carried the 
final match, and took for its own 
use two five-minute segments be- 
fore and after the last hole. Into 
the latter segment, the network 
was to have crammed a three- 
minute interview with the winner, 


| plus two commercials, but made no 


sale. 


s At this writing, no network sales 
have been made for the football 
series—in fact, the whole ex- 
change scheme has so far benefited 
the stations much more than the 
network. The baseball “Game of 
the Day,” for example, is reportedly 
a rich mine for local co-op selling, 
but at this late date Mutual has yet 
to find a sponsor for the warm-up 


seement. The wrap-up five min- 
utes is sponsored by Camel. 

The “Game of the Day” setup is 
actually a modified exchange pro- 
gram: Half of the regular broad- 
cast is sponsored on 159 stations by 
|Falstaff beer, on a network basis; 
the other half of the games are 
available for sale locally on a co- 
op basis. 

Stations not ordered by Falstaff 
‘get the whole game for co-op sale; 
if sold, the network receives a 
talent fee from the stations. 
| Obviously, MBS would prefer an 
_arrangement like that made for the 
World Series. In this case, Allstate 
Insurance Co. will sponsor 15- 
minute broadcasts before and after 
each game, while Gillette sponsors 
the games themselves, again via 
Mutual. For this wrap-around, the 
net will pay regular station rates. 

In spite of this, an MBS official 
predicted to AA that wrap-around 
selling will become standard pro- 
cedure in the special events field, 
and that a time-exchange system 
will in most cases acompany it. 


CVA Elects Serlis Chairman 
| Harry G. Serlis, formerly presi- 
dent of Schenley Distributors Inc., 
New York, has been elected board 
chairman of CVA Corp., San Fran- 
‘cisco, wine sales affiliate of 
Schenley Industries Inc. His suc- 
leessor as president of Schenley 
\Distributors has not been ap- 
'pointed yet. 
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What Seasonal slump? 


Whether it’s 90° in the shade or 20° below—The American Home is “hot” all year. 


LOOK AT THIS ADVERTISING READERSHIP 


IN JULY ... . . . « 15% MORE READERS PER DOLLAR 


The July issue gave American Home 
advertisers 15% MORE READERS PER DOLLAR 
than the average issue during the year. 


IN AUGUST .. . . . 3% MORE READERS PER DOLLAR 


IN DECEMBER .. . . 15% MORE READERS PER DOLLAR 


IN JANUARY . . . . 13% MORE READERS PER DOLLAR 


Plant your advertising in The American Home... in 
all seasons... and reap a continuous sales crop. 


Source: Starch—January-December, 1953 
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MORE THAN 15,000 CHARTER 
WILL RECEIVE THEIR & 
CONTROL 


A WEM!]!M 
MeCro Stil Pabst 


SEPTEMBER 1954 


Price 50 cents 


. Contro/ 
Elements 


INDIRECT 
CONTROL 
VARIABL 


CLOSING DATE 
FOR OCTOBER ISSUE 
SEPTEMBER Ist 
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ISUBSCRIBERS 
FIRST ISSUE OF 


These subscribers are the engineers and 
technically-trained management men who 
initiate, specify and approve the purchase 
of many products used in the instrumenta- 
tion and control of machines and processes. 


CONTROL ENGINEERING’s more than 15,000 
paid subscribers hold many different titles 
in a broad range of industries. They have 
subscribed to CONTROL ENGINEERING be- 
cause of their common interest in the new 
engineering art that will bring greater ben- 
efits to all business and industry through 
more self-controlled machines and processes. 


To provide these men with a magazine that 
gives them the highest values for their sub- 
Scription investment, CONTROL ENGINEER- 
ING has carefully selected a full-time staff 
of five well qualified editors. Supplementing 
their knowledge and experience is a staff of 
four outstanding consultants who are recog- 
nized authorities in the field. 


Send for your copy of “Important Facts 
about CONTROL ENGINEERING,” a 16- 
page booklet outlining the market being 
served, editorial objectives and subscriber 
information. 


The continuing, dynamic growth of CONTROL 
ENGINEERING’s paid circulation, indicating 
the strong need for a magazine of this type 
among men in industry, has led to an out- 
standing record of advertising success on 
the first and succeeding issues. 


More than 80 companies have made 
important advertising investments 


in the first issue of CONTROL ENGINEERING 


More than 80 companies, seeking to open up 
new markets or to consolidate their positions 
of leadership in this rapidly expanding field, 
have purchased advertising space in the 
charter issue of CONTROL ENGINEERING. 
Through their purchases, these companies 
have indicated their belief that CONTROL 
ENGINEERING will provide them with a most 
direct and economical route to increased 
sales volume. 


ontrol 


ENGINEERING 


INSTRUMENTATION AND AUTOMATIC CONTROL SYSTEMS 


A McGRAW-HILL PUBLICATION 
330 WEST 42nd STREET, NEW YORK 36, N. Y. 
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CONNOISSEUR—Cartoonist-illustrator 
Harry Hershfield (right) took part 
in selecting entries in the contest 
to choose Miss Calendar Girl of 
1955. The competition is sponsored 
by the Advertising Specialty Na- 
tional Assn. With Hershfield, in 
this preliminary screening, is Gene 
_ Hoover, art director, Henry J. 
" Kaufman & Associates. 


Corporations Giving 
More for Education, 
Latest Report Shows 


New York, Aug. 17—Corporate 
giving to institutions of higher ed- 
ucation, which reached $53,000,000 
in 1950 (latest available figure) 


has been increasing steadily, the 
Council for Financial Aid to Edu-| 
cation reported today in issuing 
No. 6 in a series of leaflets on the 
nature and needs of higher educa- 
tion in the U. S. 


= Business, it is emphasized in the 
leaflet, has become increasingly 
conscious that the nation’s inde- 
pendent, privately-endowed col- 
leges and universities are a bul- 
wark of the American system of 
free, competitive enterprise. 

The council’s leaflet gives details 
of the recently announced aid-to- 
education program of the U. S. 
Steel Foundation, as well as the 
older programs of E. I. du Pont 
de Nemours & Co. and the Gulf, 
Mobile & Ohio Railroad Co. 

These programs are described as 
helping the colleges to continue 


AMBASSADO 


+ 


the “flow of educated personnel,” 
vital to business, as well as “the 


nological knowledge essential to 
the growth of our economic life.” 

The council, a non-profit, non- 
fund raising organization, with 
headquarters here, was formed by 


mote greater public interest in 
and support of education. Irving S. 
Olds of the law firm of White & 


Case, former board chairman of, 
U. S. Steel Corp., is the council’s| 


‘chairman, and Frank W. Abrams, |TV, will be seen three weeks out of 
former chairman of Standard Oil four; another star will fill the 
flow of social, scientific and tech-| 


Co. (N. J.) is chairman of its ex-|fourth week. A new situation com- 
ecutive committee. edy with Peter Lawford, “Dear 


'Phoebe,” will take over for the 
New NBC-TV Shows Set “Campbell Soundstage” on the 


Pontiac Motor division of Gen- same network in September. 


‘eral Motors Corp., Detroit (Mc-| 
business men and educators to pro-| 


Manus, John & Adams), has bought John Rider Joins Haire 

the “Red Buttons Show” as a re-| John R. Rider, formerly a sales- 
placement for Dave Garroway,|men for several radio broadcast- 
Fridays at 8 p.m., EST, on NBC-|ing stations on the West Coast, has 
TV, effective Oct. 1. The comedian, joined the Los Angeles business 
who formerly appeared on CBS-|staff of Haire Publishing Co. 


Advertising Age, August 23, 1954 


Tormey to ‘Philadelphia’ 

John J. Tormey has been named 
an account executive of Greater 
Philadelphia Magazine. He for- 
merly was manager of mail order 
sales for Stephen F. Whitman & 
Son, Philadelphia. 


Snow Joins Kastor & Sons 

Dean Snow, formerly with Mc- 
Cann-Erickson and Buchen Co., 
has joined the copy department 
of H. W. Kastor & Sons Advertis- 
ing Co., Chicago. 


DAVID NIVEN 


PETER LORRE 


..-each ... stories 


ANGELA LANSBURY 


THOMAS MITCHELL 


story selected from the 
and introduced works of cele- 
brated writers! 


by its own star! 


i Rae 


39 BRAND NEW FIRST RUN 1/2 HOUR TV FILMS 


Pe 


ape 


Setting a new standard of excellence 


for local and 


.+.and many, many more top Hollywood names .. . Judith Anderson. . . Kecie Brasselle . . . Stephen McNally! 
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Advertising Age, August 23, 1954 
Servel Offers $25 


Worth of Vittles in 
Food Freezer Drive 


EVANSVILLE, IND., Aug. 17—Pay- 
ment of $1 will entitle customers 
to a food freezer for a 30-day home 
plus $25 worth of frozen 
foods, credit free, in a new “proof- 
national sales campaign 
launched yesterday by Servel Inc. 

The offer will continue through 


trial, 


in-use” 


Oct. 30 and will apply to any of 
the company’s upright or chest 
type electric home freezers. 

Here is how the plan operates, 
according to Neal E. Schuman, 
Servel’s appliance division field 
sales manager: 

The customer pays $1 to the Ser- 
vel appliance dealer and signs a 
simple agreement. The freezer is 
then installed in the home for 30 
days and the customer receives a 
food plan coupon book good for a 
$25 discount on $100 worth of fro- 


zen foods purchased in any store. 

The grocer selected by the cus- 
tomer receives a check for $25 
from the Servel dealer, and vali- 
dates the coupon book for the cus- 
tomer’s use. 

Servel dealers are protected 
against any losses incurred in the 
free food offer, according to Mr. 
Schuman. “We feel sure,” he said, 
“that nine out of ten freezers will 
remain in the homes in which they 
are placed during this campaign.” 

While the company will do no 


direct advertising, it is offering 
dealers a variety of selling aids, 
including newspaper ad mats, win- 
dow banners, giant postcards and 
broadsides for direct mail, enve- 
lope stuffers, folders, informative 
booklets and the food plan coupon 
book. 


H-R Television Adds One 

H-R Television has been named 
to represent KEYD-TV, Minne- 
apolis. The v.h.f. station is due to 
start operating this fall. 


TERESA WRIGHT 


Warren Lewis, Producer 


¥ 


q ... by the 
gi producers of 
4STAR PLAYHOUSE! 


Don W. SHARPE, Executive, Producer 


BRIAN AHERNE 


JAN STERLING 


by Somerset Maugham! 


ALEXIS SMITH 


... included 
are 18 tales 


MY HERO - 
* SECRET FILE U.S.A. + 


FLASH! Bought by Liebmann Breweries for California, New York City, New Haven and Binghamton! 


FRANK LOVEJOY 


OFFICIAL FILMS.inc. 


25 WEST 45th ST., NEW YORK 36, N.Y. * PL 7-0100 
Atlanta + Baltimore + Beverly Hills - Boston + Chicago + Dallas + Detroit + St.Louis - 


AMERICA’S LEADING DISTRIBUTOR OF QUALITY TV FILMS 
COLONEL MARCH OF SCOTLAND YARD + 


TERRY AND THE PIRATES 
TOWN AND COUNTRY TIME 


THE STAR AND THE STORY 


Are you so busy counting 
pennies that you miss get- 
ting true value for your 
dollars? Under today‘s con- 
ditions we are all concerned 
with costs but when you 
buy engravings or electro- 
typing by price alone, you 
must sacrifice something— 
quality or service! 

Actually whether you use 
Pontiac’s six service indi- 
vidually or collectively you 
get personal attention from 
a group of men, each of 
whom is a specialist in his 
field. And Pontiac’s 40 years 
nf experience assures you 

of top quality and true 

value for your money. 

You owe it to yourself to 
investigate our remarkable 
facilities—call or write. 
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+ work 
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PONTIAC 
| heat Ca. | 


812 WEST VAN BUREN ST. 
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CHICAGO 7, ILLINOIS 


call Wat 


_ HA 1-1000. 
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: in the sportsman’s Advertising R 
| field in ul 
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Nowhere, but nowhere, can you buy so tremendous a market 


© 


* 


of outdoor sports enthusiasts. Not spectator sportsmen...not arm 
chair sportsmen, but active, responsive, brand-buying enthusiasts! 


For every product saleable to men, get the complete, up-to- 
the-minute story now. 


353 Feorth Avenue, New 


BOSTON: CLEVELAND: DETROIT: CHICAGO: LOS ANGELES 
SAN FRANCISCO - PORTLAND, OREGON SARASOTA, FLORIDA 
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‘Mademoiselle’ Boosts McNeil | 


Ida McNeil, formerly merchan- 
dise editor in charge of ready-to-. 
wear, has been named merchandise | 
director of Mademoiselle, New 
York. 


LOOP SHOWCARD Asti 


7 w maoisom sr 


SERVING ADVERTISING 


‘Canadian Homes & Gardens’ 
Boosts Rates; Names A.M. 
Canadian Homes & Gardens, To- 
ronto, will increase its base circu- 
lation from the present 100,000 to 


/125,000 and its advertising rates 


15%, effective with the February, 


1955, issue. Current rate for a bkew 
/page, one or two issues, is $1,050. 


Hewitt J. Rosser, formerly an 
advertising representative for the 
publication, has been named ad- 


Advertising Age, August 23, 1954 


"BH&G’ All-American 
Home Gets $500,000 
Boost in Local Ads 


Des MoINneEs, Aug. 17—In what 
it calls the “largest model home 
promotion ever,” Better Homes & 
Gardens this month is introducing 
its “Home for All America” in 37 


states and Canada. 

A 19-page editorial section in 
the September issue, on the stands 
Aug. 24, describes and illustrates 
the house in detail with colored 
illustrations and lists the builders 
who have constructed 95 of these 
houses and will have them open 
to public inspection during August 
and September. BH&G anticipates 
that approximately 4,000,000 per- 
sons will view the models. 

About $500,000 will be spent lo- 
cally by the builders in radio, tel- 
evision and newspapers to publi- 
cize the home. In many instances, 
builders have arranged for elab- 
orate ceremonies on opening days 
with city and state officials at- 
tending. Frankel Bros. of Birming- 
ham, Mich., for example, expects 
to deliver its dignitaries to the 
model home site by helicopter. 


vertising manager. He is succeeded 
lby Frederick F. Kirkwood, pre- 
viously a representative of New 
| Liberty. 


ANbover 
3-274! 


Sales Presentations 
Charts Silk Screen 
Displays Slides 


The newest in Displays of 
All Kinds @ Graphic Arts 
®@ Packaging @ Premiums @ 
Visual Aids @ Photographic 
Services @ Art @ Paper @ 
Signs @ Allied Products 
and Services @ Films. 


3rd ADVERTISING 
ESSENTIALS SHOW 


3 THE HOTEL BILTMORE, NEW YORK 

o November 15th, 16th, 17th, 1954 

ADVERTISING TRADES INSTITUTE, INC. 
Thomas B. Noble, Chairman 


270 Park Ave., N. Y. C., 17 MU 8-0091 
OVER 9,700 ATTENDED LAST SHOW | 


THIS IS IT—During the National Assn. of Home Builders convention 

over 400 builders and manufacturers viewed scale models of Better 

Homes & Garden’s home. Here John Normile, BH&G building editor, 

point out features of interest to builder Truett Bishop, Dallas, and 

E. T. Meredith Jr., BH&G v.p. (right). Mr. Bishop was the first of 
the builders to sign up for the 1954 promotion. 


Write Evelyn Owen on business 
letterhead for guest tickets 
or exhibitor'’s information. 


a Better Homes & Gardens has 
prepared a comprehensive promo- 
tion kit with newspaper mats, ra- 
dio scripts and display material 
for participating builders. 

The magazine first presented its 
promotional plan to builders at the 
convention of the National Assn. 
of Home Builders in Chicago last 
January. 

In many ways, this year’s model 
home promotion is similar to 
BH&G’s “Reader’s Choice” home 
last year, but it is far and away 
larger and more extensive. Last 
year, 36 builders in 36 cities joined 
in the effort (AA, Nov. 16, 1953). 

The magazine provided the 
builders with the basic plans for 
the home, designed by Robert A. 
Little & Associates, Cleveland, ac- 
cording to specifications set forth 
by BH&G after it had made a study 
on what would constitute an 
ideal American home. The building 
is adaptable to the varying cli- 
matic conditions of this continent. 
Any variations in the plan by 
builders had to be approved by 
BH&G first. 


mw Several advertisers in the Sep- 
tember issue incorporate a special 
seal in their ads pointing out that 
they are cooperating with the mag- 
azine in the home program, but no 
direct tie-in advertising has been 
allowed. Quaker Oats Co., which 
has a spread for an Aunt Jemima 
pancake mix contest, offering the 
* BH&G home as a first prize (AA, 
Aug. 2), was allowed to reproduce 
a photograph of the home, how- 
] ever. 

The advertisers using the seal 
are Alsynite Co. of America, San 
bose: Diego, for translucent panels; 
ee So ee ek ore SF Congoleum-Nairn Inc., Kearney, N. 
; J., for Gold Seal floors and walls; 
Curtis Cos., Clinton, Ia., for Si- 
lentite windows; Georgia-Pacific 
Plywood Co., New York, for Rip- 
plewood paneling; Quaker Oats 
Co., Chicago, and Roddis Plywood 
Corp., Marshfield, Wis., for Craft- 
wall paneling. 


Taking the wheel of Hudson Motor Car Co.'s “Italia,” N. K. VanDerzee, V.P. in Charge «! Sales, explains: 


How a new Hudson avoids traffic problems! 


“Here is the new Italia—a look into the future and the latest 
member of the Hudson family which includes the Hornet, the 
Wasp, and the Jet,” says N. K. VanDerzee. 

“But new design naturally creates new traffic problems—in 
the factory. It’s a big job to prevent parts shortages from stall- 
ing assembly lines. Air Express is a tremendous help. 

~As our Traffic Department puts it: One phone call, and it’s 
a load off our minds. Air Express delivers in a matter of hours. 
This dependable speed gives us the safety margin we need to 
keep production rolling. We handle about 2,500 Ibs. a month 
by Air Express. Naturally, we're thinking about speed. But 


our records show : 
cost less than the: 
“Add to this 


iit most of our Air Express shipments also 
would by any other air service! 

country-wide coverage and Air Express’ 
ability to pinpoi' shipments in transit, and you have some 
idea of why our ‘ attic Department turns to Air Express for 
our most urgent ': fic, 

“We in Sales <e proud of our reputation for on-time 
deliveries of new _ irs. In large part, we owe that reputation to 
our Traffic Depo: nent—and Air Express.” 

It pays to exp: -s yourself clearly. Say Air Express! Division 
of Railway Exp:..s Agency. 


| —_— & AirExpress — 


GETS THERE FIRST via US. Scheduled Airlines 


Dairy Names Ver Standig 
Embassy Dairy, Washington, has 
appointed M. Belmont Ver Standig 
Inc., Washington, to handle its ad- 
vertising and public relations. 


Paris & Peart Adds Newark 

Newark Packing Co., Newark, N. 
J., has appointed Paris & Peart, 
New York, to handle advertising 
for its food specialties. 


McCourt Joins ‘Purchasing’ 
Joseph T. McCourt, formerly 
with Gray & Rogers, Philadelphia, 
has been named Michigan repre- 
sentative for Purchasing. 
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over WBZ-TV!  . 


Swan boating in the Public Gardens is quite a Boston tradition, you know. 
A nice one, too. And now Boston’s WBZ-TV has captured the enchanting 
atmosphere of this century-old tradition and given it a modern touch. 
The result is the delightful daily live TV show, ‘“‘Swan Boat.” 


Five mornings a week, “Swan Boat’’ provides the same relaxed gaiety 


and whimsy of these famous summertime cruises . . . in an hour of music, 
news and lighthearted fun. 


What a show it is! Visual presentations of current hit songs . . . a special 
newscast to the New England housewife . . . daily vignettes of a growing 
baby girl . . . ‘“‘Husband’s Haven’’. . . a colorful Bostonian ‘‘character”’ 
in a series of fanciful New England situations . . . tips by a popular women’s 
commentator . . . guest celebrities. 


And since ‘‘Swan Boat’”’ is tuned to the tastes of New Englanders, it will 
play a happy tune on your cash register, too. 


You can find out about choice seats on Swan Boat by calling Herb Masse, 
WBZ-TV Sales Manager, at ALgonquin 4-5670 . . . or Eldon Campbell, 
WBC National Sales Manager, at PLaza 1-2700, New York. 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


WBZ-TV - WBZ-WBZA, Boston; KYW - WPTZ, Philadelphia; KDKA, Pittsburgh; 
wowo, Fort Wayn:; KEX, Portland Represented by: FREE & PETERS, INC. 
KPIX, San / rancisco, represented by: THE Katz AGENCY, INC. 
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Building wider recognition for a company «mong business and 
industrial leaders is a lot easier than it sounds. That’s 

because the market is a highly concentrated one. For example, 
20,370 firms account for over 80% 0: all value added by 
manufacture—and over 75‘7 of FORTU NE’s subscribers in 
manufacturing are concentr::ted in those firms. 
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Construction note: 


Company recognition... 
going up! 


On jobs like building wider recognition for a company in the great $200 billion 
industrial market... advertisers like Crown Zellerbach agree: 
FORTUNE gets results. 


Crown Zellerbach is one of the nation’s two largest paper companies. Until recently, 
however, it was known much better in its home territory, the West, 
than it was across the nation. 


So the company set out to build wider recognition for itself, for its products. Today, 
after two years of consistent advertising in FORTUNE, Crown Zellerbach has 
on hand abundant evidence of the program’s success. 


Also on hand (see below) is additional evidence of why FORTUNE gets results. 
For advertising has to be read, believed and acted upon before it pays off... 
and in FORTUNE yov’re sure of your full measure in all three! 


The new FORTUNE “Results Case Book” is full of case histories of companies like 
Crown Zellerbach and how they accomplished their advertising objectives. Why 

not ask your FORTUNE representative to review his copy with you? 

Fortune Magazine, 9 Rockefeller Plaza, New York 20, N. Y., JUdson 6-1212 


“Last March our Crown Zellerbach advertisement in 
FORTUNE offered a free booklet... There were about 950 
requests received during March and April...and requests are 
still coming in (nine months later) for about 6 to 10 


booklets per week. Total distribution from March 1 to 
December 9th: 2,472 booklets” — Gene K. Walker, 
Advertising Consultant to Crown Zellerbach. 
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There’s MORE THAN MEETS 
The “I” in ILLINOIS 


Fishin's GOOD in the PEORIArea the year ‘round when 
you're fishing for SALES. This self-contained, balanced 


market is rich in agriculture and industry . . . so BUYING 
INCOME is above average. 


Caterpillar, Keystone, LeTourneau-Westinghouse, Hiram 
Walker, Hyster, Pabst and ABC are a few of the well- 
known industries that have helped make PEORIArea a 
major market. You can reach it effectively ONLY with 
advertising in The Peoria Journal Star. 


PEORIA JOURNAL STAR 


Sunbury to Galbraith-Hoffman 


Sunbury Textile Mills, Sun- 
bury, Pa., has appointed Gal- 
|braith-Hoffman Advertising, New 
| York, as its agency. The company 
\is new, acquiring Susquehanna 
Mills, New York, three months 
ago under a management and 
ownership group headed by Gor- 
‘ don Matheson. Mr. Matheson is 
a president of Sunbury and former- 
ly exec. v.p. of Mooresville Mills, 
Mooresville, N. C. MacManus, 
John & Adams, New York, for- 
merly handled the Susquehanna 
-account. 


’ a 4 | 


| Chemicals Inc. Buys Newscast | WAITER ST. ONGE JR. has been ap- 
| Chemicals Inc., San Francisco, | Potted advertising manager of 
has signed to sponsor “Frank Goss | Torrington Co., Torrington, Conn. 
News” on 23. stations of the; 4 member of the advertising de- 
‘Columbia Pacific radio network, partment since November, 1953, 
Tuesdays, Thursdays and Satur-| Mr. St. Onge succeeds his father, 


P 
eo mS 
Pepulatieon 4 


265,000 


days. The 15-minute program is 
broadcast Monday through Satur- 
day. Vano liquid starch and Vano 
/powdered bleach will be promo- 
ted. Sidney Garfield & Associates, 
'San Francisco, is the agency. 


Daily Circulation Exceeds 100,000 
Covers All Peoriarea 


Represented Nationally by WARD-GRIFFITH CO., Inc. 


Journal Star 
Coverage Matie te Memes 


Salt Lake Intermountain Market 


You can start on the trail of 1 million prosperous prospects in the treasure 
chest of the West by taking just one easy step: usc the combined selling 
power of The Salt Lake Tribune and the Deseret News and Telegram! Open up 
this $1,685,758,000* treasure market locked-in by the Rockies and Sierras. 


*1953 Sales Managemet Survey of Buying Power” 


Che Salt Lake Cribune 


(MORNING & SUNDA) PATAG 
DESERET NEWS 1 - 


Salt Lake Gelegram ‘veninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapera 


who will retire this fall after more 
| than 31 years with the company. 


Business Papers Off 
2.5% in Ad Volume 


| QHICAGO, Aug. 18—Business pa- 
/per advertising volume in July was 
'2.5% below the July, 1953, level, 
and volume in the first seven 
months of 1954 was 1.8% under the 
|corresponding period a year ago, 
according to Industrial Market- 
|ing’s monthly tabulation. 

| The over-all volume decreases 
/were registered despite gains in 
two of the five classifications listed 
by the publication. 

Export publications showed their 
first monthly increase in ad volume 
since February, 1953. The 21 pa- 
| pers in this group gained 3.3% in 
July, though the first seven months 
figures for 1954 remained 5.1% 
behind the corresponding period in 
/1953. 

Class papers showed a 4.6% July 
,advance, which brought them to a 
/narrow 0.2% ahead for the year to 
date. In the product news division, 
on the other hand, total ad volume 
for 1954 thus far is still 1% above 
'the corresponding period last year, 
despite a 2.8% loss for the month. 

The large industrial group’s vol- 
ume was off 2.9% for July and 
down 1.5% for the year to date, 
and in the trade paper classifica- 
‘tion, a July drop of 5.3% brought 
‘the decrease for the first seven 
months to 4.6% below the corre- 
sponding 1953 figure. 

Following is a summary of the 
‘breakdown given by _ Industrial 
‘Marketing: 


Month of July 
% 


Classification 1953 Change 


1954 


Industrial .............. 20,564 21,177 —2.9 
| Product News* .... 2,788 2,869 —2.8 
a 5,195 5,483 —5.3 
MI. pudisbccaviansvsexes 2,414 2,308 4.6 
ONY» siicicesssisoncsss 1,187 ~=1,151 3.3 

WEE sdestinicasadonns 32,150 32,988 —2.5 


January-July Inclusive 
% 


Classification 1954 1953 Change 
Industrial .............. 158,041 160,464 —1.5 
Product News* .... 22,113 21,889 1.0 
PN easelereisicdodesess 40,586 42,537 —4.6 
I aiicernsntinanhitgaie 19,770 19,730 0.2 
BE schiectnsncsnieees 8,081 8,512 —5.1 
WN esidancniwiens 248,591 253,132 —1.8 
* 1/9 page units. 
Nyburg Advertising Bows 
Robert S. Nyburg, formerly 
'with Mahool Advertising, Balti- 


|more, has opened Robert S. Ny- 
burg Advertising at 914 N. Charles 
St., Baltimore. The agency has 
been appointed to handle new pro- 
ducts of Maryland Pharmaceutical 
'Co., maker of Rem cough medi- 
|cine. Joseph Katz Co. continues to 
‘handle advertising for Rem. 


Warren Boorom Joins BAB 

Warren J. Boorom, formerly 
director of promotion and adver- 
tising for WTOP, Washington, has 
been appointed assistant director of 
local promotion for the Broadcast 
Advertising Bureau, New York. 
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ee 


likewise, he said. 

Clients will make their own an- 
nouncements of new agency ap- 
pointments between now and the 
first of the year, he said. 


= Norex Laboratories, a subsidi- 
ary of Schenley Industries, which 
has used HH&M in advertising its 


Honeywell Sets Up Centers 
Minneapolis-Honeywell Regula- 
tor Co. has established 24 training 
centers in the United States and 
two in Canada to help dealers, 
wholesalers and builders “better 
understand the operation of auto- 
matic temperature regulating de- 
vices.” The centers will be pro- 


Amitone antacid tablets, has al-| vided with presentation kits, dem- 


ready moved its account to Grey | 
Advertising Agency. 

Geo. E. Keith Co‘, Brockton, 
Mass., manufacturer of Walk-Over 


onstration boards and visual aid 
'material to be used in meetings 
with customers. 


shoes, will announce a new agency, Wilson Slates Recipe Contest 


probably within a week or ten) 


Economics and Practical Home 
Economics. Two sets of prizes will 
be offered: one to home economists 
and the other to home economics 
students. Recipes must use either 
Wilson ham, bacon or sausages 
Needham, Louis & Brorby, Chicago, 
handles the Wilson products fea- 
tured in the contest. 


Hydra-Feed Names Denham 
Hydra-Feed Machine Tool Corp., 
South Norwalk, Conn., and Fern- 
dale, Mich., has appointed Denham 
& Co., Detroit, to handle its adver- 


Jin 48 hours or less 
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how your silk screen printer 
can deliver your posters 


Screen process is a champion for really 
fast reproduction. On small, simple 
jobs, your screen printer can work 
right from your layout and produce 
finished printed pieces in just a few 
hours! 


If you aren’t using screen process print- 
ing, you should get acquainted with it! 


See the classified telephone directory 
for the screen 
printer nearest 
you. Published in 
the interests of 


| Wilson & Co., Chicago meat | Hsing and publicity. 
days. packer, will invite the nation’s 
No decision has been reached home economists and their students Telecine Changes Name 
yet by A. G. Spalding & Bros.,|to compete for $2,475 prize money! Telecine Recording Studios Inc., 
A. J. Reach, Wright & Ditson, or|in a twin recipe contest to be an- | Park Ridge, Ill., has changed its 


JACK SIEGRIST has resigned as ad 
manager of Motorola to become 
merchandising manager of the tv 
receiver division of Allen B. Du- 


Mont Laboratories, Clifton, N. J.. 
effective Sept. 1. 


Billings Off, Hanly, 
Hicks & Montgomery 
Will Close Up Shop 


NEw York, Aug. 17—Hanly, 
Hicks & Montgomery is discontin- 
uing business and, after 45 years 
of operation, will liquidate upon 
completion of all existing con- 
tracts. 

H. M. Montgomery, president, 
told AA that because of reduction 
in billings in the first seven months 
of 1954, the agency was faced 
with the choice between drastic 
economies, “which would have 
changed the character of our op- 
eration,” or of liquidating. After 
weighing the situation carefully, 
Mr. Montgomery said, it was de- 
cided to discontinue business. 


= In 1953 the agency had about 
$2,000,000 in billings, he said. 

Wallace-Ferry-Hanly Co., Chi- 
cago, a subsidiary of HH&M until 
about a year ago, is now an inde- 
pendent agency, and is not affected 
by liquidation of HH&M. 

The arrangement which HH&M 
has had with T. D. Browne Ltd., 
London, since 1950 (AA, Feb. 27; 
50), whereby the former handled 
advertising of British manufac- 
turers in the U. S., and the latter 
handled American manufacturers’ 
advertising in Great Britain, will 
be terminated by the end of 1954. 


«= Mr. Montgomery pointed out 
that the agency, which was found- 
ed in 1909 as Ferry, Hanly Co., and 
which became Hanly, Hicks & 
Montgomery in 1946, “has always 
been a shirt-sleeve type of agen- 
y.”” Emphasis, he said, has always 
been placed on “a well-integrated 
follow-through of advertising 
through merchandising, point of 
purchase material, and _ direct 
mail.” This emphasis on merchan- 
dising follow-through, he said, has 
become increasingly costly to the 
agency; the fall-off in billings this 
year made it necessary to change 
the nature of the agency’s service 
to clients. 

Mr. Montgomery said he hopes 
that the business will be liquidated 
by Dec. 31. Officers of the com- 
pany have no plans to organize a 
new agency, Mr. Montgomery said. 
He added that it is too early yet 
to say where any of them will go. 
Half of the clerical staff has ob- 
tained jobs elsewhere, and the 
agency is assisting others to do 


Market Facts 
About Lawyers 


Lawyers om way above the avasems, 
have more to They clien 
opinions, guide decisions wo miliions 
for countless products and services. Reach 
this key group through CASE AND Ln 
MENT, the bi-monthly lawyers’ magazine 
Guaranteed controll ye 200, - 


law atau Gives 
the circulation of t n 
zine mn to advertising 
more facts, contact CASE 

NT, 7, Aqueduct Building, 
Rochester 14 


“N. ¥., or National Publish- 
ers Representatives, Inc., 114 E. 47th St. 
New York 17, Plaza 3-5171. 


Walk-Over Shoe Stores, AA was| nounced in spreads in the Septem- corporate name to Telecine Film 


told. 


ber issues of What’s New in Home 


‘Studio Inc. 


screen printing os 
by a group of ® 
members of SPPA. 


YOU BUY THE CREAM! 


Only one radio station in Kentucky gives you exactly what you 


AVE 


you don’t buy the cow— 


want in this State, and at the right price. 


MORE THAN LOUISVILLE — LESS THAN KENTUCKY! 
WAVE’s 50% BMB daytime area gives the Louisville Trading Area — 


no more, no less. This Area accounts for 42.57 of 
Kentucky's total Effective Buying Income. 


COMPLETE PROGRAMMING—HIGH LISTENERSHIP. 
WAVE is the only NBC Station in or near Louisville. Our local 
programming is big-time stuff, too. We don’t ask our 
audience to listen to one or two voices for endless hours. 
Our radio staff includes 62 people, 44 of whom do on-the-air 


work rather than management, sales, etc. 


Don’t buy the cow. Buy the cream — concentrated, unwatered, 


and nourishing! NBC Spot Sales has the figures. 


WAVE 
LOUISVILLE 


NBC Spot Sales, Exclusive National Representatives 


5000 WATTS 
NBC AFFILIATE 
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Now.. [= eae 


in peak morning time for as low as $1,300 a message 


Listeners this fall are going to have a lot to carol It’s a listener-winning combination. Last year 
about when “Story Time;’ starring gifted actress when Miss Carroll and her talented cast were 
Madeleine Carroll, will be presented 5 days a presented in the evening, ratings jumped 20%. 
week from 10:35 to 11:00 AM over Mutual, the 


THE OPPORTUNITY: Never before have 


k for Radio-PLUS. 
network lor hadio national advertisers been offered morning 


This is dramatic news for millions of house- 


« 


participations on Mutual. Never before, on any 
wives, but even more so for advertisers through- EB 
network, have they been offered participations 


out the nation. , P : ; 
in a name-star dramatic vehicle...in a longer 


Wh dramatic? Simple: You see, the : 
* ae P than fifteen-minute show...in such early morn- 


sleine Carroll show brings to dayti di 
Madeleine Carroll show brings to daytime radio ing time. Priced as low as $1,300 a participa- 


the successful, proven formula—top-flight dra- ; ; : 
F Si tion, for time and talent, Mutual’s morning 


ic sh lus low-cost flexibl hases— 
RE SO Pe SE ee Pee Multi-Message Plan has been designed to dupli- 


that has made Mutual’s evening Multi-Message : cane 
cate the proven success of the evening participa- 


Plan the most lar, most widely sold partici- 
OR SRR ENORs POPs SOE Wary Sem Peeve tion formula. 


pation plan in network radio. 
ie aiieacs seis Because we can only accommodate one 
] ° = t +] 
ee eee product of a kind, you’d better hurry — if you 
new daytime Multi-Message Plan... mae 
want to “Carroll” with us! 


THE TIME: Monday through Friday, 10:35 MUTUAL Broadcastin g Sy stem 
to 11:00 AM. A time deliberately selected to 

reach millions of housewives and help them merci eee 
make up their minds while they’re making up A SERVICE OF 
GENERAL TELERADIO, 


INC, 


their marketing lists—and timed when TV com- 


petition is at a minimum! 


THE PLACE: “Story Time” has been care- 
fully placed in a solid commercial program 
block—preceded and followed by full-network 
commercials. It will be heard over the more 


than 500-station Mutual Network — over 300 


located in markets that TV and other media 


sparsely penetrate. 


THE GIRL: Madeleine Carroll...star of 


radio, television, films, and theatre...doubles as NEW YORK * LO 4.8000 


CHICAGO * WH 4-5060 
LOS ANGELES * HO 2.2133 


storyteller and leading actress in “Story Time.’ 
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Conventions 


*Indicates first listing in this column. 

Aug. 30-Sept. 3. Photographers Assn. 
of America, 63rd annual convention, Con- 
rad Hilton Hotel, Chicago. 

Sept. 4-9. Assn. of Railroad Advertis- 
ing Managers, fall business meeting and 
tour. Sept. 4, Salt Lake City; Sept. 5, 
Cedar City, Utah; Sept. 9, Las Vegas, Nev. 

Sept. 10-12. Midwestern Advertising 
Agency Network, Sheraton Hotel, Chicago. 

Sept. 18-21. Advertising Specialty Na- 
tional Assn., fall specialty show, Palmer 
House, Chicago. 

Sept. 19-21. Advertising Federation of 
America, 7th District, Biltmore Hotel, At- 
lanta. 

Sept. 20-23. Premium Advertising Assn. 
of America, New York premium show, 
Hotel Astor, New York. 

Sept. 22-25. National Assn. of Photo 
Lithographers, 22nd annual convention 
and exhibit, Hotel Statler, New York. 

Sept. 23-25. Newspaper Advertising 
Managers’ Assn. of Eastern Canada, an- 
nual convention, Mount Royal Hotel, 
Montreal. 

Sept. 26-28. Advertising Federation of 
America, 10th District, San Antonio. 

Sept. 26-29. Pacific Coast Council, Amer- 
ican Assn. of Advertising Agencies, Hotel 
Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Sept. 27-29. Life Advertisers Assn., an- 
' nual convention, Hotel Sheraton-Gibson, 
Cincinnati. 

Sept. 30. Magazine Publishers Assn., 
One-day fall meeting, Westchester Country 
Club, Rye, N. Y. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

Oct. 9-10. Advertising Federation of 


America, 3rd District, Hotel Roanoke, 
Roanoke, Va. 
Oct. 9-12. Mail Advertising Service 


Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 12-13. Second annual Dixie pub- 
lic relations conference, sponsored by 
Atlanta chapter, Public Relations Society 
of America, Emory University, Atlanta. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. National Newspaper Pro- 
motion Assn., western regional clinic, 
Hotel Westward Ho, Phoenix. 

Oct. 18-19. Agricultural Publishers Assn., 
annual convention, Chicago Athletic Club, 
Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. . 

*Oct. 22-24. Midwest Inter-City Confer- 
ence of Women’s Advertising Clubs of 
the Advertising Federation of America, 
Chase-Park Plaza Hotels, St. Louis. 

Oct. 28-29. National Conference of Bus- 
iness Paper Editors, Hotel Statler, Wash- 
ington, D. C, 

Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 51st annual convention, Bo- 
ca Raton Hotel and Club, Boca Raton, Fla. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 
York. 

Nov. 15-17. Advertising Trades Insti- 
tute, 3rd advertising essentials show, Ho- 
tel Biltmore, New York. 


Represented Nationally by John Blair 


‘Morning Show’ Adds Three 
Three new sponsors have signed 
for participations on the “Morning 
Show” (CBS-TV). They are Crane 
Co. (Leo Burnett Co.), Lady Esth- 
er (Biow Co.), and Swift & Co. 
(McCann-Erickson). Monsanto 
Chemical Co. (Gardner Advertis- 
ing Co.) has added 10 participa- 
tions to its current order. The 
format of this New York-origin- 
ated telecast has been revamped, 
with Jack Paar taking over as 
emcee. 


McCall Appoints Keane 
Sydney H. Keane, with McCall 
Corp., New York, as divisional 
sales manager for independent 
stores, has been named pattern 
division sales manager. 


Rank 


Oo @ N o wn aon — 


_ 
Oo 


National Nielsen-Ratings of Top TV Shows 


Two Weeks Ending July 24, 1954 
All figures copyright by A. C. Nielsen Co. 


TOTAL HOMES REACHED 


Homes 
Program (000) 
Dragnet (Liggett & Myers, NBC) 10,883 
Ford Theater (NBC) .........-sssese0+- 8,628 
Pabst Blue Ribbon Bouts (CBS) ....8,490 
Public Defender (Philip Morris, 
ED eskesssessscsss. aeesnisbtee 8,465 
Toast of the Town (Lincoln-Mercury, 
MII), sutasecsassseconsese+ssscscescassaseneeens 8,168 
This Is Your Life (Hazel Bishop, 
ECE: Es 
Robert Montgomery (Johnson, 
PUA eo cacekddhiesetssesoscssscehesseres weseveall goa 
Masquerade Party (General Foods, 
ME sadarkdcvnepacdess 0s 0si00ie 7,522 


Best of Groucho (DeSoto-Plymouth, 
ae 7 
Westinghouse Theater (CBS) ........7,275 


10 


Homes 
PROGRAM POPULARITY* 

Rank Program % 
1 Dragnet (Liggett & Myers, NBC) ....37.5 
2 Ford Theater (NBC) ........... eee | R 
3 Pabst Blue Ribbon Bouts (CBS) ......29.5 
4 Public Defender (Philip Morris, 

WPGD: “ci 0stidascsscsasnisarsnndonbsheesscecedbans .29.3 
5 Toast of the Town (Lincoln-Mercury, 
eee 28.8 
6 This Is Your Life (Hazel Bishop, 
NBC) 
7 Robert Montgomery (Johnson, 
oe 26.8 
8 Masquerade Party (General Foods, 
CBS) 26.1 
9 Red Skelton Revue (Frigidaire, 
| nee eneperrererery ae iste 


Westinghouse Theater (CBS) ..........25.5 


RANK 
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Trendex TV Ratings 


Aug. 1-7, 1954 


Ten Multi-Station Markets 


PROGRAM RATING 
Talent Scouts (Lipton, CBS) ............ 32.7 
Public Defender (Philip Morris, 

CBS) 
Dragnet (Liggett & Myers, NBC) ....27.1 
Best of Groucho (DeSoto-Plymouth, 

GI Da Wide parsncectiackesencencussanciourenesecen 24.8 
What's My Line (Stopette, Remington 

Rand, CBS) 22.3 
Masquerade Party (General Foods, 

CBS) 22.1 
Justice (Borden, NBC) .......... ashescieg 20.8 
Toast of the Town (Lincoln- 

Mercury, CBS) 20.5 
Burns & Allen (Goodrich, Carnation, 

CBS) 19.2 
Our Miss Brooks (General Foods, 
CBS) 


19.1 


| REWARD 


WE WILL GIVE YOU 


$100 .... 


if you can find any article 


in Power Engineering 
that is of no interest 


to the power engineer. 


Advertising Age, August 23, 1954 
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Advertising Age, August 23, 1954 


‘Ebony’ Unveils 
Movie, Continuing 


Research Program 


Cuicaco, Aug. 19—An all-en- 
compassing continuous research of 


the Negro market was announced | 


yesterday by John H. Johnson, 
publisher of Ebony. 

The first phase of the continu- 
ous project is a 23-minute sound 
color film, “The Secret of Selling 
the Negro,’ which was unveiled 
early last month and is being 
shown to sales organizations, ad- 
vertisers and agencies. 

Other phases of the program call 
for a staff of ten traveling field- 
men who will probe for facts on 


\the Negro market, and for depth;retary of Commerce Sinclair;market is so important that no 
material on buying habits, tastes,| Weeks, in which he reports that! product can hope to achieve first 


value of various sales techniques, 
-ete.; an annual Negro market 
guidebook; a completely equipped 
test kitchen; production of bro- 
chures about specific product sales 


in the Negro market; field studies 
of branded products 
and readership. 
surveys of Negro publications. 


on = sales 
among Negroes; 


= The new film, 


Trout, 


techniques of selling to them. 


produced by 
Sarra Inc., and narrated by Robert 
emphasized the changed 
economic status and living pattern 
of the Negro population, and dis- 
cusses their buying habits and the 


A feature of the movie is a re- 
port, delivered personally by Sec- 


the Negro market is a $15 billion 
market, and adds: 


earner brings home a paycheck 
four times larger than the one he 
collected in 1940. An official De- 
partment of Commerce report 
shows that one-third of the 
Negroes living in cities earn from 
$2,000 to $5,000 a year. This is 
more than the national average 
income. The family income of the 
Negro is at a record high. In fact, 
it is increasing more rapidly than 
the income of all other Ameri- 
cans.” 

One interesting statistic men- 
tioned in the film is that, in 14 
major American cities, the Negro 


| 


“Today the average Negro wage 


place in sales in those cities with- 
‘out the buying support of. the 
Negro population. 


Paper Corp. to Hilton & Riggio 

National Paper Corp. of Penn- 
sylvania, Ransom, has named Hil- 
ton & Riggio, New York, to handle 
advertising for its Swanee house- 
hold paper products, effective 
Sept. 1. Geyer Advertising is the 
current agency. 


TV Programs Names Veneman 

William Veneman, previously 
with KABC-TV, Los Angeles, has 
joined the sales staff of Television 
Programs of America, New York, 
tv film syndicator. 


we make his offer for one reason only. We want every potential advertiser 


Power Engineering. 


of power equipment and supplies to realize the tremendous impact and reader interest of 


A recent editorial study by an independent research organization proved that 81% 


of Power Engineering’s circulation . . . read every issue . . . and that 80% either specify i 
or directly influence the purchase of power equipment and supplies. ti} 


There is one good reason . 
edited for and circulated to t 


For example . 
them closely . 


Check any other issue in 1954... 


the power engineer... WE 


.. its this. Every issue of Power Engineering is exclusively 


he Power Engineering men. 


.. take the January 1954 issue. Here is a list of key articles. Examine 
. . everyone a real tempting subject for the power engineer. 


WILL PAY YOU $100. 


Does Your Plant Make Too Much Noise? 


. and if you find an article that is not of interest to 


atl 


typical index page 


nn rey 


Annual Review of 1953 

Power Engineering Developments 
What the Steam Turbine Can Do 

in Your Industry 

Instructions on the 

Practical Lubrication of Chain Drives 
Boiler Feedpump Maintenance 

Can Be Controlled 


How to Make Fuel Cost Comparisons 
the Graphical Way 

Pointers on the Conservation of 

Fuel, Heat and Energy 

The Electrical Distribution System 
Requires Planning 

What You Can Do About 

Diesel Cylinder Corrosion 

Layout Hints in Planning the 

Piping System 

Compressed Air Is Expensive— 

Don't Waste It! 

Water in the Cooling Tower System 
Needs Treatment Too 

Instruments and Controls 

Determine Plant Efficiency 

Good Boilers Deserve Good Auxiliaries 
There Is a Type of Fan for Every Need 
Refrigeration Puts the 

CONDITION in Air Conditioning 
Designer Can't if Operator Won't— 
ASME Meeting Theme 

Make the Fuel, Firing, Furnace and 
Fireman Match 

Capacitor Regulation Cuts Power Bills 
Tips on Squeezing BTUs 
from Process Steam 
The Liquid Jet Pump Is a 
Natural for Tough Jobs 117 - 


PE 1-54 


95 


116 


FLASK HUSTLER—A miniature Parisian 
porter wheels a metal baggage cart 
that holds three new “travel and 
sports” flasks in a 6x10” center 
display now being distributed to 
liquor stores by Park & Tilford 
Distillers Corp. 


‘Standard Rate’ Names Four 
Standard Rate & Data Service 
has appointed four men to the 
staff of its main office, Evanston, 
Ill. They are George J. Heitz, for- 
merly sales promotion manager of 
Check-Chart Corp., Chicago, pro- 
motion manager; Leonard J. 
Schultz, previously promotion 
manager of Branham Co., special 
sales representative; Lee Hagman, 
formerly with Bell & Howell and 
Victor Adding Machine Corp., 
personnel manager, and Gerald 
Martin Larsen, previously a sales 
management consultant, general 
manager of Direct-Image Offset 
Corp., an affiliate of SRDS. 


Cox Adds Knot Mfg., Lummis 

Two Philadelphia companies 
have appointed J. Cunningham 
Cox Inc., Philadelphia, to handle 
their advertising. They are Knot 
Mfg. Co., maker of White-Cap dis- 
infectant and polishes, and Lum- 
mis & Co., producer of peanut 
products. Media plans include tel- 
evision and magazines for both ac- 
counts. 


The Fabulous ‘Sietleest 


. 
NATION'S tARGEST TRADE TERRITORY 


FURNITURE HOUSEHOLD 
AND RADIO SALES 
UP 88% OVER 1950 

addwaveees ++++++$27,555,000 


(Over 2 million people spending 
over 1/2 Billion Dollars) 


The Zi Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! | 
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Your Net Unduplicated 
Coverage Is 
S.: Ss + S| om 
co, + Mam + M4 stony 
oy + Mas stom + 
woms + Stony + Uy + Gi 
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IF YOU USE me Coerage'ts | G/Wrage (itis | Uadopnested nones s | me — 
L.HJ. +-W.H.C. + McC + 6.H. 10,558,249 $50,620 one _ $6.47 
LH). + W.H.C. + McC + saat 11,012,828 46,990 154579 $3,620 5.80 
LHJ.+W.H.C.4+ True Story + ¢ 4, 10,870,072 | 42,550 311,823 8,070 5.36 
L.WJ.+ tae +McC+GH. 10,763,819 43,460 205,570 7,160 5.52 
viewed oY + WAG. + MeC-+ GH. 10,600,858 41,740 42,609 - 8,880 5.34 
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B/W Page (1x) Is 


The Difference In 
Unduplicated Homes Is 


In Cost 
Per Insertion, You 


Ss 


$4.62 
| — 80,656 SAVE $6,080 | 
| 1,036,826 SAVE 1,240 | 
4 — 10,976 SAVE 4,780 


+ 1,253,682 
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@ Write for Complete Information 


Call Petry 


Western Weekends are loaded with opportunities to sell 


50,000 WATTS —~ * 


KOA’S WESTERN MARKET! 


_ WESTERNERS ARE WEEKEND-CONSCIOUS! 


Our climate encourages year-round outdoor activities. KOA programs specifically 
for the large summer and winter weekend audience! 


Surveys show... 
@ More people listen to out-of-home radios on weekends. 
@ More listeners per set in homes on weekends. 
@ More city and rural workers available for listening. 
@ 2 million car radios in KOA’s Western Market. 
@ 12.5 million tourists who spend at least one weekend 
and $600 million in the Mountain States...a summer and winter p!ayground. 


Sell the Western Market's 302 counties of 12 states 
with KOA’s popular weekend programming: 


Cal! Petry 


segment. 


Covers the West 
BEST! 


STAMFORD, CONN., Aug. 19—In 
some cities this fall Schick Inc. 
will be competing with itself for 
television viewers. 

For several years the manufac- 
turer of electric shavers has been 
a co-sponsor of the “Jackie Glea- 
son Show,” televised Saturdays 
from 8 to 9 p.m., EST, over CBS. 

In September, Schick adds a 
second network tv program—the 
weekend professional football 
games over DuMont. The company 
has contracted to sponsor one- 
quarter of approximately 49 Sar- 
urday night and Sunday afternoon 
games over about 100 stations. This 
is a very complicated schedule 
with home city blackouts and as 
many as four regional games 
spliced together in some instances 
to make up the national coverage. 


® Most of these National Footbail 
League games will be aired on 
Sunday afternoon, but DuMont 
jlists 10 games for Saturday night 


The Farmer-Stockman Se//s the Rural Southwest! 


406,082 
SUBSCRIBER FAMILIES 
RS ea, 229,797 
Oklahome ............ 118,035 
| PES 24,431 
I ic enasts sabes 19,361 
New Mexico ........... 4,478 
RR 4,420 
Other Stotes ............ 5,560 

TOTAL ..................406,082 


Here’s a guy who’s kicking up dust all over 
Texas—some 30,000 miles traveled last year through 
the Lone Star State’s rich farm land and green pas- 
tures. As a Texas editor for the Farmer-Stockman, 
Sam Whitlow is hand in glove with all of that vast 
Texas agricultural audience. He speaks their lan- 
guage, in person, or in print on the pages of the 
Farmer-Stockman. 


As former Associate Director of the East Texas 
Agriculture Council and Associate Extension Editor 
for Oklahoma A & M College, Sam is recognized 
as an authority on the Southwest. 


the Parmer-Stockman 


iret se iy Maree Smo Gere fierrte cups tempers bre) ey lhetere bqmtpamnns ed Moher Mer tet 


Stockman their loya! readership. 


Sam's first hand knowledge of Texas agriculture 
helps him write stories that pass on the meat of 
agricultural events—stories a business farmer can 
sink his teeth into. Texas farmers appreciate this, 
and respond by giving Sam and the Farmer- 


Advertisers find that readership like that Sam 


the rural Southwest. 


Whitlow wins for the Farmer-Stockman means 
more effective advertising. This readership through 
leadership will also mean sales success for you in 


Serving ‘se Rural Southwest for 43 Years 


the ar 1er-Stockman 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 


Owned ond Operated by The Okichome Publishing Company © The Daily Oklahomon, Oklahoma City Times © W!* ond WKY-TV © Represented by THE KATZ AGENCY, INC, 


Advertising Age, August 23, 1954 


|Schick Sponsors Gleason and Pro Football, 
Competes with Itself for Saturday Viewers 


telecasts. Eight of these contests 
start at 8 p.m., EST—just when the 
exuberant Mr. Gleason is kick- 
ing off. 

Asked why Schick decided to 
sponsor competing tv shows, Rich- 
ard S. Douglas, advertising and 
sales promotion manager, ex- 
plained that Schick will be carry- 
ing only one football telecast per 
weekend and is trying to get as 
many Sunday afternoon games as 
possible. 

He added that the football tele- 
casts will last two hours and a 
half while the Gleason show fin- 
ishes at 9 p.m. and that Schick’s 
gridiron quarter sponsorship will 
be rotated with other sponsors. In 
the rotation—the procedure has 
not been worked out yet—the 
company will try to get on in the 
post 9 p.m. periods. 


w In the majority of cities Schick 
will not have its tv shows running 
on two channels at once, but Mr. 
Douglas admits that they will be 
in “a few cases in a few cities.” 

“We think the audience poten- 
tial for pro football is very good,” 
Mr. Douglas said. “If we don’t 
get these football fans somebody 
else will. We don’t consider that 
we’re competing with ourselves 
at all—we’re getting a new audi- 
ence. Gleason and _ professional 
football should be a tremendous 
combination.” 

Asked whether Jackie or foot- 
ball would get the sponsor’s audi- 
ence promotion § attention, the 
Schick executive said both televi- 
sion attractions would be men- 
| tioned in the company’s magazine 
and point of sale advertising. 


_@ The football commercials, like 
| those on the comedy show, will be 
‘in a _ loosely integrated style, 
‘though Schick will not go over- 
board on testimonials. 

| Schick, which boosted sales by 
'17% during the first six months 
of 1954, has budgeted $2,500,000 
for a record fall and winter ad- 
vertising push. Some $500,000 has 
been set aside for magazines with 
17 color pages scheduled in Life, 
Look and The Saturday Evening 
Post. About the same amount has 
_ been penciled in for a co-op news- 
paper drive. Dealers are already 
being flooded with point of sale 
material on the shows. 

| Kudner Agency services this ac- 
/count. 


Armstrong Cork Boosts 
Moodie, Holden, Five Others 


Seven members of the advertis- 
ing and promotion department of 
Armstrong Cork Co., Lancaster, 
Pa., have been appointed to new 
positions. Craig W. Moodie Jr., 
with the company since 1947, has 
been named assistant director of 
promotion, and John E. Holden, 
who joined Armstrong in 1945, has 
been appointed assistant director 
of advertising. Gray Playter, a 
member of the sales and advertis- 
ing department since 1926, has 
been named manager of advertis- 
ing research. 

William A. Mehler Jr. has been 
named manager of the building 
material creative section, E. H. 
Lewis Jr., manager of the floor 
creative bureau of retail advertis- 
ing, Donald G. Goldstrom, man- 
ager of special promotions section, 
and William F. Early heads adver- 
tising in the floor creative section. 


Glass Manufacturers to Move 

The Glass Container Manufac- 
turers Institute is moving to 99 
Park Ave., New York, about 
Sept. 1. 


Healey Joins ‘Army Times’ 
Edward F. Healey, formerly 
with Post Exchange, has joined the 
staff of the New York office of 
Army Times Publishing Co, 
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WILLIAM E. BROWNELL has been named 
associate director of the copy de- 
partment of Campbell-Ewald Co., 
Detroit. Mr. Brownell returns to 
Campbell-Ewald from Grant Ad- 
vertising, Chicago. 


Bryan Houston Inc. 
Puts Media County 
Data on IBM Cards 


NEw York, Aug. 18—In the be- 
lief it could help the agency do a 
better media job in the matching of 
media buying with the sales prob- 
lems of clients, Bryan Houston Inc. 
has put media county data on IBM 
cards. 

To be exact, the agency has pre- 
pared county-by-county analyses 
for 1,160 of the 1,700 U. S. counties. 
These analyses show county circu- 
lations and percentages of families 
‘reached for 39 magazines, for daily 
and Sunday newspapers (both 
those published inside and outside 
the county), and radio coverage 
based on Broadcast Measurement 
Bureau data. 

In addition, tv stations are shown, 
along with affiliation, channel and 
signal grade. 


= The analyses also show the 
county’s population, number of 
families, retail sales, food and drug 
sales, the number of radio families 
and the number of tv families, and 
their percentage to total families 
in the county, and the data are 
compared with total U. S. figures. 

Putting the figures through the 
IBM machines cost the agency 
$50,000, Mr. Houston says. He ex- 
pects to have them formally up- 
dated once a year, and to make 
minor corrections constantly. While 
many agencies have used IBM 
methods for accounting, he thinks 
it’s the first use of the machines 
and data for media analysis. 


Henri, Hurst Adds Willis, 
Woolf and Rabb to Staff 


Don R. Willis, until recently cre- 
ative director in the Chicago office 
of Ruthrauff & Ryan, has joined 
Henri, Hurst & McDonald, Chicago, 
as creative director, a new position 
in which he will direct all creative 
activities of the agency. 

James D. Woolf, ADVERTISING 
AGE columnist, has been named 
creative consultant for the agency, 
and Howard W. Rabb, formerly 


advertising and merchandising di- | 


rector of Alabama Flour Mills and 
before that advertising manager of 
Armour Fertilizer Works, has 
joined the agency as a merchan- 
dising executive. 


Shopping Center to PR Board 


New York Life Insurance Co. 
has appointed the Public Relations 
Board, Chicago, to handle public 
relations for the 17-acre Lake 
Meadows Shopping Center, Chi- 
cago. The shopping center, sched- 
uled for completion by early fall, 
will serve the new Lake Meadows 
housing development on Chicago’s 
south side. 


Doody & Son Names Sherres 

John J. Doody & Son, Brooklyn, 
has appointed Marvin Sherres Inc., 
New York, to direct a newspaper 
campaign for its aluminum win- 
dow frames, 


Waring Schedules 
10 Magazines for 
Fall Booklet Offer 


New York, Aug. 17—Waring 
Products Corp., a subsidiary of 
Claude Neon Inc., will use ten 
magazines from September 
through December for its Waring 
blender and Waring mixer. 

All of the ads will offer a 25¢ 
booklet, the “Waring Guide to In- 
formal Living,” which includes 
recipes, party planning ideas and 
other types of entertainment tips. 

Variable size ads in color and 
b&w will be used in Better Homes 
& Gardens, Coronet, Esquire, Good 
Housekeeping, Living for Young 
Homemakers, McCall’s, New York 
Times Magazine, The New York- 
er, Sports Illustrated and Sunset 
Magazine. 

Hicks & Greist is the agency. 


| NEW MERCHANDISING 


POWE: 


They read — remember —display and sell what 


you're 


because the new RETAIL REPORTER helps 
merchandise your campaign — for free — 
in every important food, drug and beverage 
retail outlet in the PRESS-GAZETTE trading 


GRATE IC HP 


advertising in the PRESS-GAZETTE 


yer’ WwW 
ev S88 


area. Published every 6 weeks. Write for free 
copy. Remember: It only takes | in Green Bay. 


PHIL MCCLOsKyY, Manager, General Advertising 


GREEN Bay PRESS-GAZETTE 
GREEN BAY, WISCONSIN 


YOUR PROGRAM COST 


WY, 
fess 4 


KNOCKS OFF THREE 


WMTW, transmitting from the 
top of Mt. Washington, covers 
most of the three states of Maine, 
New Hampshire and Vermont. 
Over 445,000 U. S. families live 
within the WMTW primary cov- 
erage area... 224,572 TV sets. 


RETMA — May 28. 


CBS-ABC 


John H. Norton, Jr., Vice Pres. and General Manager 


When you schedule a 2 hour program 
over Mt. Washington TV, you can save 
up to $250.00 a week — more than enough 
to buy the best % hour syndicated film 
program available. 


Average time costs are 54% less than the 
combined costs of the three TV stations 
giving next best coverage. 


Wet: Washingtow TV 
WMTW 


PULLS IN MORE 


Covers virtually all the families 
local TV stations do and reaches 
thousands of families they can- 
not reach — serves a one and a 
half billion dollar market — retail 
sales comparable to the cities of 
Richmond, Omaha, Akron, and 
Syracuse combined. On the air 
in August. 


Channel 8 


REPRESENTED NATIONALLY BY HARRINGTON, RIGHTER & PARSONS, Inc. 
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DAILY $5 CENTS, SATURDAY 10 CENTS 


No. 24,262—DAILY 


MONDAY, AUGUST 23, 


1954 In Two Sections 


—Section One 


AFTERNOON 


EDITION 


ournal-American 
peals to Young, 
odern Families 


horough, Balanced 
overage on Sunday 


NEW YORK, August 23.— 
Among full-size Sunday 
newspapers, only the Jour- 
nal-American provides more 
than 20% coverage in the 
City and New York’s eight 


Significant suburban coui- | 


ties .. . Nassau, Westchester, 
Bergen, Essex, Hudson, Pas- 
Ssaic, Union and Fairfield. 


The Sunday Journal-American. | 


with top market concentration 
and the highlights of the Ameri- 


can Weekly, Pictorial Review and q 


the Comic Weekly. offers a proven 
Sales producing medium for the 
Sunday advertiser. 


In New York's best residen- | 


tial districts (the high and mid- 
dle income areas in all five bor- 
Oughs) the Sunday Journal- 


American leads the second full- | 


size Sunday newspaper by a ratio 
of 50 to 43. 

Sales of the Sunday ‘Journal- 
American exceed those of the 
second full-size Sunday news- 
paper in six out of eight of the 
Suburban counties listed above 
It leads the third full-size Sun- 
Gay newspaper in seven out of 
eight of these same counties 

Overwhelmins circula tion 
leadership in these counties is all 
the more important because 
they comprise 77° of the sub- 


| 


| 


Format Geared 
To Fast Tempo 
Of Today 


NEW YORK, August 23.— 
The New York Journal- 
American attracts active 
people with many-sided in- 
terests. Its wealth of fea- 
tures and top-flight column- 
ists is unsurpassed. 


I. is served by more world- 
| wide news services than any other 
New York paper Its own Pulitzer 
priv.-winning staff covers the 
local news, completely, tersely 
and authoritatively. 

The Journal-American is 
Streimlined for easy reading . . 
for »eople on the move. It de- 
votvs more space to pictures than 
anv other New York paper, full- 
Size or tabloid. It is edited for 
peovle who refuse to grow old... 
who demand entertainment as 
we as edification in the news- 
they buy. 


Journal-American is a. 
paper for women! It pub- 
more fashion news and 
es than any other New 
newspaper. It publishes 
retail food advertising than 
»ther New York newspaper. 
xperts keep women readers 
d on up-to-the-minute 
ty, home decoration, child 
nealth care information. It 
res Cholly Knickerbocker, 
most brilliant and widely 
Society reporter in New 
Its Broadway and Holly- 

{ columns by such “name” 
*rs as Dorothy Kilgallen, 
‘lla Parsons and Louis Sobol 


ot humdArade anf thaueanndea af 


Daily and Sunday, the New York Journal-Am| 
it becomes a center of influence during leis| 


i a ola 
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jelming Home-G 
(ship In N. Y. 


erican is carried home to the family living room, where 
sure hours when important buying decisions are made. 


zs You GET a tailor. 
of marker informatj 


‘life. 


made merchandisin 
on 


of income anu" 
The people who work for sal- 
aries and wages are receiving a 
greater proportion of total per- 
sonal income than ever before. 
The skilled and semi-skilled 
workers, because of the large in- 
crease in their rates of pay, are 
in an especially favorable posi- 
tion. Their incomes have in- 
creased faster than the cost of 
the basic necessities of life. Con- 
sequently, in spite of heavy tax 
burdens, they have more dol- 
lars to spend on goods and serv- 
ices than we have come to asso- 
ciate with the American way of 
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Meister Brau Opens 
Series on European 
Brewing Tradition 


CHicaco, Aug. 17—Along with 
packaging changes and chants of 
“dryness,’ Chicago beer con- 
sumers are going to get free les- 
sons in the brewer’s craft during 
the next few months. 

Sponsor of the new liberal arts 
series is Peter Hand Brewery Co., 
which today placed the first of a 
long series of weekly Meister Brau 
pages in Chicago papers. Titled “A 
Brewmaster Revisits His Birth- 
place,” the series covers the ad- 
ventures of Brewmaster Richard 
Seibold during a tour of Europe to 
rediscover the ‘“wellsprings” of 
the brewing tradition. 


s For the first ad, Meister Brau 
used a spread in which 10 travel 
photographs, with captions, tracked 
Mr. Seibold’s voyage to his native 
Stuttgart, and then to some of the 
top breweries in Copenhagen, 
Brussels, Amsterdam, Munich and 
Dortmund. Subsequent pages will 
fill in the Peter Hand expert’s 
search for the “500-year-old brew- 
ing tradition” in six European 
countries. 

Harry P. Heuer, president of the 

/company, sounded the campaign 
keynote in the opening spread by 
describing Mr. Seibold’s tour as “a 
pilgrimage to renew our direct 
contact with our European heri- 
tage.” 

“Our creed of brewing has de- 
manded that we daily and hourly 
uphold the principles and stand- 
ards which long ago in Europe 
made an art of the brewmaster’s 
craft,” he declared. 

“In the great breweries of Eu- 
rope today these ideals of artistry 


|Tropicoco in Campaign 

 Tropicoco Bottling Corp., Brook- 
| lyn, is running a test campaign for 
_Tropicoco, a new coconut flavored 
carbonated beverage, in Spanish- 
language newspapers and radio 
spots on WBNX and WHOM, New 
York. The syrup base of the bev- 
erage is brought here from Puerto 
Rico. The drink sells for 10¢ a 
bottle retail. A winter campaign 
featuring Tropicoco as a mixer 
with rum or rye is being planned. 


English-language newspapers and 
magazines will be used in 1955. 
Allan Associates is handling the 
account. 


Agency Promotes Mackay 
John F. Mackay, who joined 
Anderson & Cairns, New York, two 
years ago as copy chief, has been 
named head of the creative plans 
board and creative director of the 
agency. Otto Prochazka, former 


creative director, has resigned. 


Food Show to Banner & Greif (Fruit of Loom to Parrish 


Banner & Greif, New York, has 
been named to handle public rela- 


tions and promotion for the Inter-| placed its advertising account with 
national Food Show to be held at} Amos Parrish & Co., New York. 
Kingsbridge Armory, New York,! The account formerly was handled 


Feb. 21-27, 1955. 


‘Journal of Living’ Joins ABC 

The Journal of Living, New 
York, has been elected a member 
of the Audit Bureau of Circula- 
tions. 
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Fruit of the Loom Corp., New 
York textile manufacturer, has 


| direct. 


Dunn Joins ‘Western Family’ 
A. H. Dunn, formerly with 
American Family Magazine, has 
joined the New York sales staff of 
Western Family. 


are a living tradition—and have) 


been for 500 years and more.” 
Batten, Barton, Durstine & Os- 
born is handling the campaign. 


New Corporation Buys 
KFSD, KFSD-TV from Airfan 


KFSD and KFSD-TV, San Diego, | 


has been sold, subject to FCC ap- 
proval, for approximately $3,200,- 
000 to a new corporation, KFSD 
Inc. Controlling owner of the pur- 
chasing company is Fox Wells & 
Co., New York. James G. Rogers, 
with Fox, Wells and a former v.p. 
of Benton & Bowles, has been 
named president of KFSD Inc. 

Involved in the transaction is all 
the capital stock of Airfan Radio 
Corp., licensee of the stations 
owned two-thirds by Thomas E. 
Sharp, San Diego broadcaster, and 
one-third by TBC Television Inc., 
composed of a group of about 40 
San Diego business, professional 
and educational leaders. 


SPARK EVERY PROMOTION 


with Genuine — 


GLOSSY PHOTOS 


tities of 5 to 50,000, sizes from 
2'2 x 2 to 40" x 60". Prompt 


re 


The PHOTOMATIC Co. 


| 
| 


with Cordic, too! 


starring shows. . 


WESTINGHOUSE BROADC. 


KDKA, Pittsburgh; WBZ-WBZA + WBZ-TV, Bosto: 
Wowo, Fort Wayne; KEX, Portland 
KPIX, San Francisco, represented by: T}: 


PSUigeer nee 


| 


“ Coniligny 


OPENS To SRO HOUSE 


ON 


\ 


eo. 


Repres 


The guy’s great! So good he’s sold-out before he begins his show on Labor Day. 
His name’s Rege Cordic—and KDKA’s got him 


warming the heart and tickling 
the funny bone of 108 counties! 


Here’s what happens on a typical morning in and around Pittsburgh—all because 
of Cordic! Father, (who hadn’t laughed till noon in years!) rolls out of bed with a 
smile! In fact, alarm clocks clang in happy harmony all through the house —for 
everyone has a great awakening with Cordic! And what ever happened to the 
harried motorist in the midst of a morning tie-up? You'll find him chortling along 


Because Rege Cordic, with his fabulous Company, has created a wonderful world 
of zanies who flit about the show with all the appeal of favorite radio and comic 
strip characters combined. They’re informal, breezy, easy to take as a honey tonic. 


They’re figments of the imagination, of course mostly the imagination of the 
head of the “Company.” The only straight lines on the show are the weather, time 
and news—and even they get a treatment now ani again. 


That’s how it is these days. Great things are going on at KDKA. It’s bigger 
and better every day! Top talent, complete covera::, mass audience, potent power, 
. everything you expect—anc more—and always the highly 
localized, audience-action-provoking approach of \ }:C! 

That’s the WBC approach, too—top talent, | 
power, top shows. And that about covers it except ‘.. the number to call to discuss 
availabilities and multiple station savings. Here : 
Eldon Campbell, WBC National Sales Manager 
Sales Manager John Stilli, GRant 1-4200. 


') coverage, top audience, top 


PLaza 1-2700 will get you 
New York. 


In Pittsburgh call 


t 


STING CO., INC. 


<YW + WPTZ, Philadelphia; 
ed by: Free & Peters, Inc. 
ATZ AGENCY, INC. 
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KRNT Names Ervin Pinkston 

Ervin (Pinky) Pinkston has 
been appointed an account execu- 
tive of KRNT, Des Moines. He for- 
merly was a member of the sales 
staff of Carpenter Paper Co., Des 
Moines. 


Radio Cincinnati Names Walsh: 
Boosts Thomas, Lila Lambert 
Radio Cincinnati has appointed 
John J. Walsh coordinating direc- 
tor of merchandising-promotion 


and publicity of WKRC and 
WKRC-TY, Cincinnati, and WTVN 
and WTVN-TV, Columbus. Mr. 
Walsh formerly was advertising 
manager of Dayton Tire & Rubber 
Co. and Palm Beach Co. 
Coincidentally, Fred Thomas, 
formerly promotion and publicity 
manager of WKRC-TV, has been 
promoted to publicity manager of 
WKRC and WKRC-TV, and Lila 
Lambert, previously promotion 
and publicity manager has been 


moved from the Hotel Alms to the 
Times-Star Bldg. 


Newton Manages WENC 

James L. Newton, manager of Shetland ponies and electrically 
WCRE, Cheraw, S. C., for the past powered pint-size sports cars will} Two million entry blanks have 
year, has been named manager of be among prizes in a Circus of Val- 
WENC, Whiteville, N. C. He suc-/| ues contest which begins Thursday 
ceeds Ward H. Coleman, who has|in 6,000 American and Canadian|by an IGA label or a trademark 
stores which are members of In-| from any Pillsbury product. 


named promotion and merchandis- Cars, P oni es S k 


ing manager of both stations. The 


entire promotion department has|[GA qnd Pillsbury 


Contest for Kiddies 


bases Pe A age at hs eaee eee e ’ K Cie She OS: wiper 
{ Pacts 4 ie ee NS : Se ti Sie, ae ‘ 


dependent Grocers Alliance. 

The contest, in which IGA and 
Pillsbury Mills are collaborating, 
will continue until Sept. 13. 

More than 2,180 newspapers will 
carry advertising. Posters, wire 


Cuicaco, Aug. 18—Real live|hangers and other point of sale 


material will also be used. 


been printed for the competition, 
and entries must be accompanied 


® Orville Johler, v.p. of IGA in 
charge of advertising and promo- 
tion, and Dean Thomas, Pillsbury 
product manager, issued a joint 
statement avowing strong optimism 
in connection with the promotion. 
Test campaigns have indicated, 
they said, that the ponies and cars 
are the best-pulling premiums they 
have ever offered. 

The equine prizes are being sup- 
plied by Fashion Club Shetland 
Pony Sales Co., Chicago, complete 
with saddles and bridles. The cars 
are equipped with electric motors 
which give them a maximum speed 
of 5mph, judged safe for toddlers. 


I'M JOE FLOYD... 


| belong to a family of 


BIG SPENDERS 
S 


They're the folks who make up 
\the rich four-state money belt,* 
of which Sioux Falls is the hub. 

They're good spenders—and 
always have been—simply 
because they have the 
wherewithal to spend (way above 
the national average). They 
like better things . . . and they 
look and listen to KELO (TV 
and Radio) to tell them what 
those better things are. Want 
to meet these brand-buying 
folks over a store counter? 
KELO will introduce you 
to them—convincingly! 

“Husky sections of 


South Dakota, Minnesota, 
lowa, Nebraska 


KELO, 


— @ud maa 
Channel I1- Sioux Balls, $.D. 
JOE FLOYD, President 


NBC (TV) PRIMARY 
ABC « CBS e DUMONT 


NBC (Redio) Affiliate 


hey seat is ODMR Se: SION TS i Wi ot Pr oe cet acta at eae oe ee ike «32 se Pais a eee") Sa hoe re a aera Ss ote fee vy ie ees mes Sat eda pace ans Rae Eh Eee Poe eke ; Sangh Theis ead ieee i 
BR oe ete he Patt Sek tS F : * re pacar Wasi ae age Wie ae Ne vies MD ST eke ia eS PR tae thet ies Sw Gib sai ih Ae al kai np Tana Diet genio utah gehen Aer Shes aioe ars el sie RAD hae a tt, Ped Bogen NP fale Ge ae ee REN A Ree ere NG de Ae 
Fe BANS Hees SSA ET gy REAR SEE eee gad yet MC Pe! Me eat Ne Sse SCRA ACS iaciag Sean ge bpd REED) Rn a Peee - a zeSeethg! as FS AR eke Wet Sue oe, sia ale oe 05 Regatta es a ge ena Sinan Gokee nH 215 ae se -.albeeradeeg 
eR anh ee 1k Ca eareate na IR i ee le ea ge ie Sree oer nee ee ee Soy ceaere! See eas 
Se -* . ° P oe 
tee ae aa 
‘Paes ’ = ig 
prt ee ! rie 
rr Ce e 
Vga i : 
: : Fi 
an 4 
i { { 
: i \ | 
. % / } 
a { 
‘ { | af 
Ri oe 
i: | so oi 
ies if PO Bae, 
4 ] = ie 
Pes bel ee 
as i 
é a, 
oe | | 7 
if 
2 j { ; 
| ee | 
ae Wl A ; 
en ' 
yy k 
aes ( ie 
* i | 
‘ } | \ 
Yl EEE Snare 
| - . & mk oS Ro . Ved ASRS 
: om : ee oS! Beet ah ek = ‘ e 
. : Set ET ’ ‘ 
] om - - * 4 
/ : . x . A e 4 
6 ‘ bate “ - 7 
Sh. % = ‘ . 
: . moe was 3 es . N 
i E ‘ < ‘i _ ¥ 
% ‘ ar ‘ ‘ = : . : 7 - 
+ rae Re ; 3 id 
Sh abe 2 d : : ea, 
ved . # . ae 
4 ¥3 : S a Bax 
ii : eg ves, 
ts | e ack 
a he . ‘ * +3 ee 
eee A| ; a ea! 
= i Sis oe 
i a oN 
= ' es 
tet vies : we se. 
oe ) ' : a | 
rips i, it ‘ _ 
= - . ; 2 2 
1 i wet 5 a : aes 
Pe | | Seaton = : at as 
oie Whe ? ‘ is 
; ¢ . : 
: ea . : Ee ei, Pea ne ae J 
a 2 eS a bs am 
} : ‘ : a hs By P Be 
| ee rr ee e 
| gal i ee <8 a se : 
& :) gg ‘a Z ; a : 
f ' ia ‘ ey 4 Me 
i! 5 ? x . - , ee e : ois. a a -.” 
i is Ss eat ay ve 
ce } . a & sae om 
: : “2 * ¢ i ae 
a a ‘ 4 ae 
oat | a ss : ewes pee ‘ 
oe } : . : ' coon fk 4 ‘i cae, ; ee 
aa ‘ : : : a ed fF . aa ia 
tee | : 4 2 3 nee — ee weeks 
mii of Y ae oe 
ae : | . ' ghsge: Ss 
ae : {a oe is 
| te rere a. ee sae 
Be i] t sie ~ aw wine shat al Be ee i ae Goes 
eee aa “y a ae 3 | aie . ition 
es | | ei Camm 2 
- Ss a j 3 He 
ome k f i ie es 
Be | *| Bie ‘ So ans 
j ; } ‘ "I ce 
j by a : . ee om 
Bs a 
| ges ‘ ee BS = 
i Pr . : - ee ee is ‘3 } 
q - lees: i aie 
") deem » ¢) i AEG Ely Sa pots a jane allies 3 ee Sil pean efcs i ; ) , 
ues ‘ : i nae ao +t ee <  pat ies meat i Bierce Ai, Laat hl hp ; eee a Car ; ae 
pe P iti De pa wie Bi Gost ie og Rind > ig, ak A a Sa Dee cl ie al ge ee oe ae 
one ' wo eee RM ah SR SR Sh cae St I a get ce Se er J ees 
3 ae \ eee é hai Sees oo am Sema Bae vee hee ices a ena pees * eae Ln) ae 
hiss - 7 cae core 6. me En rr rn é WS ei 
Ns | : a . na 4 ; eae ot ae ae oe ‘ae en ans, oy ace a // 7 — ees 
ONES, } j Senay Bebe: ae ew ee is a se Sates Z Bt as ier aM | aad ’ Pee 
ei ee a Se. See Ti i Gf a 
| ates my eee tree mie ie ager is ces i ie as tg A ae 
ori ‘ “4 os A sin AN mo oh Poe ee aig a ieee Ane ie are = ‘ = = 
Se ‘ ; 7 Oe anoe! Ba A Bee Fe Gores ein Fer ee A es oS TS: Ta = a , Ss or aa Bye 
hae we Beg ge — pees gee Te a ee ais 
“a ’ geting ; tet |. ee i eM ets fs jee Scam Sitges Sig 
7 ne hte ee a : s 
‘Lanes area Orne pte Pais ; eee ty oe ae aes scat 
i Py Nee a 2S ae co ia gf sa 
ie OF gins ee re Doan ate Ce Sate pera tame eee Lang ert 
| 5 hy Nias s td Brae ita : LE Peete Mesa ee i ee se : bee 
‘Cees \ es ok Sede ne eh : : i ; a 
ae % a Pare Sie mer c >. 
i . nD eye ie =i Bi s 
] = 4 , Se ode ero Pek aie ‘ | 
ae . a ‘ i ee SE In ner a a a oe 
i vis ’ NS tom - hey aes bs 4 po : apes as Nee ee Ae F eee 
; ey ’ ished 5 Veen pene J ‘a oe Te er ae ce Reena ae ee 4 che: 
WW GMs = eee ae Oar ok maths) eee Be a ere 2 yet Tt peniee dais i, 
Re hres P 5 © Tala aaah abe! ahah Fate phi aE y F ey eran ; 
Ma oe Yo. ee “a RN Li ete ae rah : ete! wv! 
pe / ~~. < Loy, a 4 f se ee 3 
f Ay } ——e. oes i : ee ? eee 
i Sone eee “ va 2 i bg 
| isa | LS a ee - “a : = 
A ~ ay, * ap ma A > ; = tics 
vi : = i TS ss ie sheer pa wa ; b iS cee jo eu me oe ie 
coe DON aie ee ee as oe : 
erie _ = € Gwe. J ) 2 IG Tee Sa Asie 
e0 . —_ a oe | Aad peg tat oe ee i 
Ted Bs Ss Pm. Be Se ‘ . ssf fe ei 4 rie i 
ne é (orotate mE, “pl aaa Fadia ae pee at 1 5. ey 
Maes. a , Th Paes ae to j Ee 
6 } 2 j Ff : — Se ee ATS eae: $ 
Niaeee \ : : Feta so ane J ee i sae 
] LaPe se Ren are jai + ee ee 4 pie 
1" Lae eas t : ‘ €4 , Bor eo ails ae Z <5 
erie! i) . oh Saar “ bel 
} cesta ‘¢ ra) pee) whee 2 Ws 
ll a , ‘ 4 aA Si ae 
es : © eae oe : 
} : PRS as a 
boas yt j Regen 
se ’ yee a5 
Ae ea zis 
eS : * : / 
aa } ; 
3 iy ; d 4 
| Sh: ba! { 4 4 
i - \ 
4 a % 
| : ‘ 
| 
ae q 
{ pe } eek eg 
Se . . Wl ee ee 
' = ; 
: - : ee : | 
{ ore ‘ 2 
‘ | Pina a 
| | a | : 
| | Po | 
nie y ia ‘ 2 
 &f 
_ : 
| c A. ¥ 
hit ra } ; 
ce | z 
: A : 
: eo 3% m : g ‘ . <i Se 
; . gh fb FES ¢ 5 = > ¢ : ‘ 7 ve es - ss a < Tepes atiey Ba Se ae es 4. J Eee bo, 
: : S59 005 2 Ma en aig rai fee z ie eee 3 REO oy: = eo : : % 3 


THE 
LOMBARDO 
TRIO 


‘ THE 
LOMBARDO 


TWIN 
PIANOS 


CARMEN LOMBARDO 


a» arr) . 
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LEBERT LOMSARDO 


AND HIS ROYAL CANAD} 


FEATURING THESE FAMOUS “LOMBARDO PERSONALITIES’ 


VICTOR LOMBARDO 


KENNY GARDNER 


Call, wire or write your necrest M.C.A.-TV office today! 


NEW YORK: 598 Madison Avenue 
BEVERLY HILLS: 9370 Santa Monica Blve 
ATLANTA: 515 Glenn Building 

BOSTON: 45 Newbury Street 

CHICAGO: 430 North Michigan Avenue 


CLEVELAND: 1172 Union Commerce Bic :. 


CINCINNATI: 3790 Gardner Avenue 


DALLAS: 2102 North Akard Street 
DETROIT: 837 Book Tower 

SAN FRANCISCO: 105 Montgomery Street 
SEATTLE: 715 10th North 

ROANOKE: 3110 Yardley Drive, NW 
NEW ORLEANS: 42 Allard Blvd. 

SALT LAKE CITY: 727 McClellan Street 


CANADA: 111 Richmone Street, Toronto, Ontario 
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FIRST RUN 


52 HALF-HOUR FILMS 
MADE EXPRESSLY FOR TV 


A TOP TV ATTRACTION FOR LOCAL OR REGIONAL SPONSORSHIP! 


On the air and in person, Guy Lombardo is America’s 
Number 1 musical favorite. Sponsored live this past 
season by Lincoln Mercury, the Guy Lombardo Show outrated 
its nearest competitor by an average 39%.* 

And this in a tough 7-station market! Now, you too 
can cash in on a ready-made Lombardo following 
from coast to coast with 52 new first-run half hour 


films of “The Sweetest Music This Side of Heaven.” 


EXTRA ADDED 
ATTRACTION! 


America’s Foremost 
Vocalists 


Each week a glamorous 
name recording star will 
make a guest appearance 
on the Guy Lombardo 
Show giving your spon- 
sorship an even greater 
sales impact. 
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Delicatessen’s First Ad 


Produces Warm Handclasp 


Dallas, Texas—The Ritz Deli- 
catessen here is a small establish- 
ment in a downtown side-street 
location, which Partners Emanuel 
Breitbarth and Adolphus Ein- 
spruch started in 1948 and nursed 
into a comfortable volume _ be- 
cause of downright good food. 
_ But dull walls, worn floors, un- 
inviting tables and no artificial 
cootng kept customers away and 
limited growth. Furthermore, the 
Ritz used no advertising. 

Then, late in June, the partners 
closed down for renovation, in- 
cluding air conditioning. While 
they supervised carpenters and 
a Joe Kogan of The 
rane Times Fag d int paid 

em many calls. He - 
suaded them to run a good-sized 
opening day ad. 

“If we do more than _ $1,000,” 
said Mr. Einspruch, “I'll shake 
your hand.” 


The ad ran on Sunday, July 
25. Joe Kogan went through the 
line at the Ritz at 1:30 p.m. Mon- 
day. Adolph Einspruch glanced 
at the cash register. Then he ex- 
tended his hand, wordlessly. 

The Ritz’ volume that day more 
than doubled any day in history, 
and a regular Times Herald ad 
schedule is being planned. | 

All any newspaper can offer its 
advertisers is friendly, interested, 
action-provoking readership as 
measured not only by circulation 
but by specific reaction. : 

Reader reaction to The Times 
Herald is illustrated by the story 
above. As for circulation, The 
Times Herald’s total net paid is 
more than 160,000 aay and 
165,000 Sunday. In Dallas County, 
The Times Herald reaches in ex- 
cess of 24,000 more families daily, 
and 28,000 more Sunday than any 
other newspaper. 


i sc > 


The Times Herald is repre- SF, 
sented nationally by The Bran- Be 
Adv.) Pee 


ham Company. ( 


FALL PLANNERS—Promotion plans for the new Dow Chemical Co. 

“Medic” series on NBC-TV this fall were discussed by this foursome 

in Hollywood. They are Amos Ruddock, manager of the merchan- 

dising section of Dow’s plastic sales department; Worthington Miner, 

executive producer; James Moser, creator-writer of “Medic,” and 

Syd Eiges, NBC v.p. MacManus, John & Adams, Bloomfield Hills, 
Mich., is the agency. 


@ Lucky Strike has a brand-new salesman. He is 
“Scoop,” an animated character who made his television 
debut with Dorothy Collins. Superimposition teamed up 
this happy pair to dance and sing the bright new song for 
Luckies’ current theme—“‘It’s Toasted.” “Scoop” is also 
the leading man in a series of all-cartoon commercials. now 


© After seven years’ testing in hotels and other public 
buildings, manufacturers are making carpets of 100% 
Du Pont nylon available to the housewife in her favorite 
textures and decorator colors. Four-color ads in The Satur- 
day Evening Post and Ladies’ Home Journal tell a simple 
but convincing sales story: no other fiber can match 
100% nylon for carpet durability and ease of care. 


wy oon 


Beat situ ny\ 


on core (ots 


B Animated Salesman , 
@ Lightweight Champion 
© Right at Home 

@ Quit Stalling 


c¢+G@amerres 


scheduled for all Lucky Strike TV programs. 


ee 


on carpeting 
eel 


@ This spring, national newspaper ads like this one 
helped introduce America’s first big-screen portable — 
the 17” Super-V. Designed by the Crosley Division of 
AVCO Manufacturing Corporation, the Super-V is the 
lightest, most compact set ever built. In three months, it 
set new Crosley '\ sales records. Promotion is under 
way for Crosley’s newest Super-V — the 21 Plus. 


on this new 24-sh: 
pany. Grown-up d 
embarrassing pro! 
est Calso Station - 
Action” gasolines 
paign that reaches 


Stop sto 


@ Kids by arti- 


ling in traffic 


Jack Welch have man-sized troubles 
series for The California Oil Com- 
ers who recognize or remember these 
us will find the answer at their near- 
1 Calso, the world’s first “Detergent- 
he posters are part of a broad cam- 
\otorists from Maine to Virginia. 
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McGraw-Hill's ‘CE’ 
Gets Off the Ground 
with 15,000 Copies 


NEw York, Aug. 19—McGraw- 
Hill Publishing Co.’s new monthly, 
Control Engineering, covering in- 
strumentation and automatic con- 
trol systems, was put into the mails 
today for distribution to 15,000 
paid subscribers. 

This circulation figure, reached 
with the first issue, originally was 
set as a goal for September, 1957. 
As a result, the magazine now has 
set 18,000 net paid circulation as 
a goal to be reached by the end of 
1954. 

Vol. I, No. 1 of CE carries 71% 
pages of advertising, representing 
96 advertisers. Five pages of the 
total are classified, representing 11 
classified advertisers. The adver- 
tising rate is $350 a page on a 12- 
page per year basis. The rate for 
less than four pages is $420 a page. 

An analysis of 3,165 of the sub- 
scribers to CE, W. W. Garey, its 
publisher, said, shows that they fall 
into 20 major groups of manufac- 
turers. 

Practically every major man- 
ufacturing and process industry 
and all phases of business data 
processing are prospects for man- 
ufacturers of automatic controls 
and instruments, he said. 


Oil Heat Council to Gotham 

The Oil Heat Council of New 
Jersey has appointed Gotham Ad- 
vertising Co., New York, to handle 
its statewide promotion of fuel oil 
for heating. The campaign, which 
began Aug. 20 with 24-sheet 
posters spotted at traffic locations, 
aims to sell consumers on oil as 
the safe, economical fuel for heat- 
ing and to gain support of the fuel 
oil dealers throughout New Jersey 
in raising funds for further adver- 
tising in other media. 


CBS-TV Signs 3 Sponsors 

Three new advertisers have 
joined the sponsor lineup for 
“Douglas Edwards with the News” 
(CBS-TV) to replace Oldsmobile. 
They are Whitehall Pharmacal Co. 
(Biow Co.), Bendix home appli- 
'ances (Earle Ludgin & Co.) and 
Pharmaceuticals Inc. (Edward 
_Kletter Associates). 


4. 


Cirillo to Mahoney & Howard 

| Al Cirillo, formerly sports pro- 
'motion director of Jacob Ruppert 
Brewery, has been named v.p. in 
charge of tv and public relations 
of Mahoney & Howard Advertising 
Agency, New York. 


Campbell-Ewald Boosts Lewis 
Bartram D. Lewis has been pro- 
moted from a group copy super- 
visor to the new post of manager 
of the copy department of Camp- 
bell-Ewald Co., Detroit. 
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Advertising Age, August 23, 1954 


\rctic Sentinels 


NORTHROP: 


SALVO ONE—Northrop’s F-89 rocket 
firing jet appears in this page ad 
in U. S. News & World Report for 
the plane maker’s first blast out- 
side of traditional aircraft trade 
publications. 


Northrop Expands 
Schedule to Help 
Recruit Engineers 


HAWTHORNE, 
Northrop Aircraft will use 
tripled advertising budget this year 
to add general magazines to its 
continuing schedule in aviation in- 
dustry publications with potential 
employes as major targets. 

The schedule calls for six full- 
color pages in Fortune and U. S. 
News & World Report. Two b&w 
pages also will run in the latter 
magazine. The first insertion ap- 
pears in the Aug. 20 U. S. News 
with the remainder of the cam- 
paign being spread over the com- 
pany’s fiscal year ending July 31, 
1955. Northrop ads also are sched- 
uled in seven-aviation magazines 
at the rate of one page a month 
until the end of the calendar year. 

A major aim of the new cain- 
paign is to register the Northrop 
name with the military brass in the 
Pentagon and legislators (who in- 
fluence purchasing) and engineers 
and other skilled aviation nerson- 
nel who might be attracted for em- 
ployment. 


= Labor turnover among all air- 
craft companies is so large that 
recruitment of engineers is a com- 
mon and continuing problem. In 
fact, prior to this year, Northrop’s 
schedule of one-third and two- 
third pages in aviation publications 
was directed primarily to the re- 
cruitment of engineers. 

The current objective of build- 
ing the prestige of the company is 
based on the thinking that public 
recognition of the company will 
automatically attract desirable rper- 
sonnel, according to West-Marquis, 
Los Angeles, agency of the plane 


Prescott & Pilz Bows 

A new agency, Prescott & Pilz, 
has opened offices at 1765 Sher- 
, Denver. Principals are 
Bill Prescott, formerly a v.p. of 
Ball & Davidson, Denver, and Eu- 
gene F. Pilz, previously an account 
executive with R. J. Potts-Calkins 
& Holden, Kansas City, Mo. The 
agency has been appointed to han- 
die advertising for Morey Mer- 
Colorado Nationa) 
Bank, Industrial Federal Savings 
Brewing Co., all of 


Philip Rose Joins BofA 

Philip L. Rose, formerly editor 
of employe publications at Gim- 
bels, has joined the retail depart- 
ment of the Bureau of Advertis- 
Newspaper Pub- 


Berberian Joins Gaynor 

James Berberian, formerly an 
art director with the Kudner 
Agency, has joined Gaynor & Co., 
New York, as an art director. 


CAL., 


‘|\Clarke Brown Co. Adds Six 
Stations; Names Peranni 

‘ Clarke Brown Co., Dallas, has 
been named to represent six radio 
and television stations. They are 
KTRH, Houston; WMPS, Mem- 
phis; KLIF, Dallas; KNOE and 
KNOE-TV, Monroe, La., and 
WNOE, New Orleans. 

The representative company has 
appointed Andrew E. Peranni 
manager of its Houston office. He 
formerly was a member of the 
sales department of WAFB-TV, 
Baton Rouge. 


N. W. Ayer Names Henry. 
Cohan, Cargill: Transfers 3 
H. K. Henry, formerly with 
Montgomery Ward & Co., has 


joined the plans-merchandising 
department, and Robert E. Car- 
gill, previously with Town Studios, 
Pittsburgh, has joined the art bu- 
reau of the Philadelphia office of 
N. W. Ayer & Son. Philip Cohan 
has joined the staff of Ayer’s Hol- 
lywood office. He formerly was a 
CBS-TV producer. 

The agency has transferred three 


of its staff members. James H.| 


Whitcomb, formerly in plans-mer- 
chandising, has moved to the Phil- 
adelphia service staff; George F. 
Harrington moves from the New 
York radio-tv staff to the Detroit 
service group, and Armand E. 
Scala has been transferred to the 
motion picture staff of the radio- 
tv department in New York. 


Radio and TV 


y a 
: Rock Island's WHBF 
i 


leads as the QUAD-CITIES' 
favorite! 


CBS FOR THE QUAD-CITIES! 
| Les Johnson, V. P. and Gen. Mgr. 


ee 


tv 
TELCO BUILDING, ROCK ISLAND, ILLINOIS 
~ Represented by Avery Knodel Inc 


17— 
its 


CoMETHING Migaine... 


LIKE CALIFORNIA 
WITHOUT THE Gs o 
BILLION DOLLAR VALLEY OF F * . 


* Sales Management’s 1953 Copyrighted Survey 


Francisco and Oakland combined, more retail sales than 
in all Louisiana.* You’re not selling California unless Ay, 
you’re reaching the Valley. And to reach it in depth, you 
need the three strong local newspapers — the McClatchy 
Newspapers. For more data on them — and the market ! 
they cover — get the 1954 Consumer Analysis. Available Bs , 
to manufacturers and advertising agencies by writing % %; 
McClatchy Newspapers, Sacramento 4, California. 


Mc CLATCHY NEWSPAPERS 


O'MARA & ORMSBEE 


Ea a lh, 
4 BAe | nN 


ie 5 
California’s inland valley — 220 miles from Los Angeles, 4a y hee | 
90 miles from San Francisco — is a big self-contained wy Se t 
market. There’s more buying power here than in San tae P 


NATIONAL REPRESENTATIVES . 


THE SACRAMENTO BEE 
THE MODESTO BEE 
THE FRESNO BEE 


*Sales Management’s 1953 Copyrighted Survey 
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mighty moving 


experience > 


Moving to NBC; Premiere Oct.5.. . 


Me 8:00-8:30 People Are Funny 
+ 7:30-7:45 Morgan Beatty and News of the World 7:45-8:00 One Man's Family* Sponsor: The Gillette Co.; The Toni Co. 8:30-9:00 Dragnet 
Tae Sponsor: Miles Laboratories Inc. Division & Mars Incorporated Sponsor : Liggett & Myers Tobacco Co., Inc. 
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Speaking of moving . .. the big surge, the big shift is to NBC radio . . . where 


| listeners are moved to laugh, to cry, to buy. Programs and sponsors are switching. More and more 

| listeners are switching. It’s all part of the new excitement on NBC this Fall! 

Take Tuesday night . . . a great new day for radio. Two long-famous shows, Lux Radio Theatre and 
People Are Funny, are moving to NBC and bringing their fans with them. Other programs have | 
been juxtaposed . . . to make Tuesday night one solid can’t-leave-it-for-a-minute mass of entertainment. 


Side by side, the seven programs below, guarantee audiences in the millions at a cost in 


| pennies, for every Tuesday night advertiser. If you move fast, there are still one or two opportunities 


for you to join this great NBC evening. We suggest that you call your NBC representative now. 


No wonder the big Tuesday night shift is to NBC Radio 


J a service of Radio Corporation of America 
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*Sponsored on other nights by The Gillette Co.; The Toni Co. Division, and Radio Corporation of America. 


**Sponsored Tuesdays and other nights by Prudential Insurance Co. of America, Radio Corporation of America, 
Lewis-Howe Company, Carter Products Inc., Liggett & Myers Tobacco Co. Inc. 
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PST OPPOSITE EMPIRE STATE BUILDING, 


Sandage Joins Agency Staft Segrist Joins Rogers & Smith 
Dr. Charles H. Sandage, profes- Edward L. Segrist has been ap- 
sor of advertising at the Universi-| pointed a v.p. and account execu- 
ty of Illinois and president of the | tive of Rogers & Smith, Potts- 
Farm Research Institute, has been | Turnbull, Kansas City. Mr. Segrist 
named staff consultant of Marstel- formerly was manager of the Kan- 
ler, Gebhardt & Reed, Chicago. Dr. | sas City branch of Bozell & Jacobs. 
Sandage has been a national di-| 
rector of the American Marketing Tonemaster to Jackson, Haerr 
Assn. and has authored a number, Tonemaster Mfg. Co., Peoria, 
of books on advertising and mar-| IIll., maker of hearing aids, has ap- 
keting. |pointed Jackson, Haerr, Peterson 


316,000 


Tv 


WTRE 


represented by Hollingbery 
Robt. W. Ferguson, VP & GM 
phone Wheeling 1177 

Radio Affilictes WTRF © WTRF-FM 
Wheeling, W. Vo. 


|& Hall, Peoria, to handle its ad- 
vertising. A fall program in news- 
papers, regional magazines, farm 
and religious publications is being 
planned. Arbingast, Becht & As- 
sociates, Peoria, is the previous 
agency. 


Honolulu Station Names Two 
Gene Terrell has been appointed 
promotion-publicity manager of 
KONA-TV, Honolulu. Miss Ter- 
rell formerly was with KNBH, Los 
Angeles. The station also has 
named Trent Christman, formerly 
with Gillham Advertising Agency, 
Salt Lake City, program manager. 


& BUGINESS IN MUON  & PROFIT i PENNIES 


GREAT NEW STORE OPPOSITE EMPIRE STATE BUILDING 


THE BIG MOVE—Ohrbach’s, a mecca for New York’s bargain-conscious 
14th St. shoppers for 31 years, moves to the somewhat more sedate 
34th St. area Aug. 26. In the process, the store will spend more than 
$100,000 for a five-day saturation campaign publicizing the move 
with pages every day in every daily (reproduced at left: Tuesday, 
Monday, Sunday) and spreads on the eve of the opening. Two-color 
subway posters (above) will be used, plus a radio-tv campaign to 


be climaxed by an hour telecast 


from the store on opening day. 


Doyle Dane Bernbach, New York, is the agency. 


4 A's Names Drive Committee 
John Weiser, Ruthrauff & Ryan, 
has been named chairman of the 
American Assn. of Advertising 
Agencies’ committee on advertis- 
ing for the 1954 fall Community 
Chest campaign in the Los An- 
geles area. Harry Bell, Batten, 
Barton, Durstine & Osborn, will 
serve as committee coordinator. 
Other committee members are 
Bill Adams, J. Walter Thompson 
Co.; David Fenwick, Calkins & 
Holden; Charles Lasher, Young & 
Rubicam; James Lothian, Mogge- 
Pivett, and Marion Wood, Mary 
Thompson and Walter Criswell, 
all of BBDO. 


Houwink Heads WMAL Unit 


Frederick S. Houwink has been 
appointed general manager of 
WMAL and WMAL-TV, Wash- 
ington Star radio and television 
stations. Mr. Houwink, formerly 
with Booz, Allen & Hamilton, New 
York management consultant, 
succeeds Kenneth S. Berkley. Mr. 
Berkley has resigned to operate 


Pennsalt Forms Division 


Pennsylvania Salt Mfg. Co., 
Philadelphia, has _ established 
Pennsalt Chemicals of Canada 


under an agreement with Cana- 
dian Industries Ltd., which has 
handled sales of Pennsalt metal 
cleaners in Canada for the past 
15 years. William B. Billingsley, 
formerly of Canadian Industries, 
has been named manager of the 
division, which has opened sales 
offices and warehouse facilities in 
Hamilton, Ont. 


Badger & Browning Adds One 

Nichols & Stone Co., Gardner, 
Mass., furniture maker, has 
named Badger and Browning & 
Parcher, Boston, to handle adver- 
tising for its line of early Ameri- 
can chairs, effective Oct. 1. 


Lynch & Hart Adds Parkmoor 


Lynch & Hart Advertising Co., 
St. Louis, has been named to 
handle advertising for the Park- 
moor chain of restaurants. Local 
radio, television, newspapers and 


his own radio station in the South. 


Nursemaid Names Lancaster 
Nursemaid Sterilizers Inc., New 
York, has appointed Lancaster Ad- 
| vertising, New York, to handle ad- 
vertising for its Nursemaid alum- 


|/inum sterilizers, accessory layette 


|sets and hot plates. Magazines, 
trade publications ond direct mail 
| will be used. 


outdoor will be used. 
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The Information Authority ¢ 
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Chevrolet Dealers 
in Chicago Balk at 
‘Pushcart’ Joint Ads 


CHICAGO, Aug. 
dealers here have called a halt to| 
all group advertising in protest. 
over “pushcart” merchandising, it 
was disclosed last week. r: 

Actually the action was an-| 


nounced “within the past 60 days,” | ——~ 


officials of the Chicago Metropoli- 
tan Chevrolet Dealers Club said, | 
but was not revealed until now. 

The dealers protested to Detroit 
offices and the Chicago Zone office 
of General Motors’ Chevrolet divi- 
sion that advertising of about a 
dozen of their 42 members is “re- 
ducing the honorable business of 
retailing Chevrolet cars and trucks 
to a pushcart level.” 


= They object to gimmick, low 
down payment, offers of free ac- 
cessories and similar ads. The 
dealers complained that their 
principal competitors—Ford and 
Plymouth dealers—have not run 
such ads. 

One Chevrolet dealer told AA 
that the majority of the franchise 
holders feel this way: ‘“‘Why should 
we advertise when a few guys nul- 
lify the whole thing with their 
ads?” 

The dealers privately admit that 
there is no official action that 
Detroit or zone chiefs can take. 
But, they insist, “there wasn’t any | 
of this stuff before the war.” An | 
unofficial “suggestion” by Chevro- 
let division officials can halt the 
advertising they find objectionable, | 
one dealer said. 

In their letter the dealers as- 
serted that their organization is 
powerless to handle dealers using 
objectional advertising. 

“Evidently the Chevrolet Motor 
division cannot or will not take 
such measures, even though the 
reputation of its product and its 
dealer organization is being seri- 
ously injured thereby.” 


@ The Chicago dealer group has 
been spending about $500,000 a 
year, the sum raised through per- 
unit levies upon members. Its tv 
schedule recently expired and was 
not renewed. A radio program) 
about to run out and newspaper | 
contracts also will not be renewed, | 
the dealers said. 

Meanwhile, there were other in- | 
dications that all is not well in) 
the Chicago auto market. One large | 
Chevrolet dealer gave up its fran-| 
chise. It was immediately picked | 
up by a large DeSoto-Plymouth 
dealer which dropped its Chrysler | 
lines. | 

There also were reports that) 
another of the city’s biggest | 
Chevrolet dealers is about to sell 
its franchise. 


| 
| 


Philco’s Print Advertising 
Moved to Philadelphia 

Hutchins Advertising Co. has 
transferred all its print advertising | 
activities for Philco Corp. from. 
New York to Philadelphia, where 
Philco is located. James K. Mar- 
tinsdale, v.p. in charge of copy;) 
George L. Cummings, art director, 
and James N. Burton, production, | 
have resigned from the agency) 
rather than move to Philadelphia. 

Radio and tv advertising for 
Philco will be handled in New 
York. 


Photography Directory Out 

The Photographers’ Assn. of 
America has issued its 1954 “Di- 
rectory of Professional Photogra- 
phy.” Designed as a guide to aid 
business, industry, advertising, 
government and other large-scale 
users of photography, the book 
lists geographically more than 5,- 
000 professional photographers. 
The directory may be obtained 
from the Photographers’ Assn. of | 
America, 152 W. Wisconsin Ave., 
Milwaukee. 
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MILDER 

LOWER-PRICED 

BOTTLING OF 
OLD CROW 


SETS HISTORIC RECORD! 
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« 


be seep 


0 tee seb ngaome™ 


ONE-PAGE ALMANAC—This old-style 
almanac will be Old Crow whisky’s | 
ad this fall in 13 magazines. In sev- 
eral instances it will be on the back 
cover, to make the face-down 
magazine look like a genuine al- 
manac. Lawrence Fertig & Co., 


NOW... 


SOUTH BEND IS 


INDIANA’S 


EAE 


LARGEST 


CITY CORPORATE 


AREA 


POPULATION... 148,824 


It’s official now! The Audit Bureau of Circulations in- 
cludes Mishawaka in the City Corporate Area of South 
Bend — making this the 2nd largest City Corporate 
Area in Indiana! Nothing has changed except the fig- 
ures. For years South Bend and Mishawaka have been 
as one city —divided only by an imaginary line running 
down the middle of a street. The citizens of both cities 
work together, shop together, play together, carry vut 
civic enterprises together. 

The South Bend Tribune is the only daily news- 
paper here. It saturates this rich market. Write for free 
market data book, ‘“Test Town, U.S.A.” 


New York. 


South Bend is Indiana's 2nd 


Largest Metropolitan Area, Too! 


The South Bend, ied, Market: 
7 Counties, 1/2 Million People 


Franklin D. Schurz — Secy. and Treas. 


F. A. Miller — Pres. and Editor 
STORY, BROOKS & FINLEY, INC. « NATIONAL REPRESENTATIVES 


ui | hi 


More power packages for airplanes are built 
in San Diego than in any other city in the world, 


TRANSPORTATION EQUIPMENT MANUFACTU RING 


THE MOST 


SAN DIEGO 
CALIFORNIA 


IMPORTANT CORNER 


+ IN THE U.S.A. 
=) 


Seattle, Wash. . . . 


$270,000,000 


Data Copyrighted 1954 Sales Management, Survey 
of es Power; further reproduction not licensed. 


- $256,000,000 


Hartford, Conn... . . . 239,000,000 
Hackensack, N. J. . . . 203,000,000 
Dallas, Texas. . . . ». 133,000,000 
Philadelphia, Pa. . . . 128,000,000 
Kansas City, Mo. ae 151,000, 000 
San Francisco, Calif. 21,000,000 


SAN DIEGO 


CALIFORNIA 


ONLY with the San Diego 
Union and Evening Tribune is 
your advertising “home de- 
livered” to over 90% of the 
bigger San Diego market. 
This responsive, SATURATION 
coverage is your best ad buy! 
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Business Paper Editors Use Only 20% 
of Press Releases Sent Them, AR Says | 


CuicaGo, Aug. 19—The average!sure his readers will be interested 
business publication editor uses! (if they are, he’ll know it) or call 
only 20% of the press releases he or write the editor to find out when 
receives, Advertising Requirements and if he is going to use a stock 


has found after checking more than 
300 editors. 

The editors report that only 27% 
of the releases they get are good, 
AR says in its September issue, 


and that 52% of the handouts are! don’t send mats unless you know 


poor. 

Sounding off with a list of gripes, 
the editors told what they object 
to in press releases. From this, AR 
compiled this list of instructions 
for preparing news announce- 
ments: 


e “Know your publications and 
send only material which is of val- 
ue to the specific publication to 
which sent.” The disadvantage in 
sending constant broadsides to all 
publications is that just the name 
at the heading of some releases be- 
comes a flag indicating “pay no at- 
tention.” 


e “Keep your releases to a reason- 
able length.” Long releases fre- 
quently have the essential infor- 
mation so diluted with drivel that 
it is a major task to prepare an ac- 
ceptable story in the time avail- 
able. 


e “Don’t try to make news out of 
something that isn’t.” Even if an 
editor bites once, his readers will 
soon let him know about his mis- 
take. 


e “Avoid the use of Hollywood 
adjectives.” It’s natural for a pub- 
licity man to think of his subject 
in glowing terms, AR points out, 
but they should be saved for ad- 
vertising copy and not press re- 
leases. 

Other recommendations made by 
Advertising Requirements based on 
the survey of business paper edi- 
tors are: Use standard 8%x11” 
sheets; give complete information 
about the subject of the release; 
give a source for additional infor- 
mation—and make sure he knows 
the score; keep your mailing list 
up to date and remember the dead- 
line dates of various publications. 


# A list of “don’ts’” also has been 
prepared for public relations men: 


e Don’t use all caps anywhere in 
a release—not even for the trade 
name of your product, advises AR. 


e Don’t use hectograph releases 
unless you are sure they are legible 
and don’t use onionskin or carbons. 


e Don’t use releases in lieu of ad- 
vertising, tell the editor you are 


(ADVERTISEMENT) 
John W. McAllister 
to New Post at 
Colorado Fuel & tron 


John W. McAllister has been named 
administrative assistant to the presi- 
dent of Colorado 
Fuel & Iron Corp. 


The firm, with 
mines and plants 
from coast to 
coast, is a major 
producer and 


processor of steel, 
iron, wire and ca- 
ble, rail and con- 
struction equip- 
ment. In 1953, the 
Corporation ex- 
pended over $20 
million for con- 
struction, expan- 
sion and modernization. 
In its vast operations, Colorado Fuel 
& Iron Corp. represents a major mar- 
ket—typical of those reached continu- 
ously by The Wall Street Journal. Men 
who keep getting ahead in business are 
especially responsive to business ad- 
vertising. Mr. McAllister is one of the 
many Colorado Fuel & Iron Corp. 
executives who read this Only National 
Business Daily. What an advertising 
medium! 


| 


‘ 


you sent out. 

Other important “don’ts” are 
don’t try to send releases on a reg- 
ular schedule instead of waiting 
until you have something to say, 


in advance that the publication | 
uses mats and don’t send addi-| | 
tional copies of a release just be- 


cause the editor didn’t use the first | MARVIN CORWIN, formerly av.p. and 
|}account supervisor for Benton & 


one. 


Procter & Gamble 


53-54 Sales Up 7%, 
Net Advances 24% 


CINCINNATI, Aug. 17—Sales of 
Procter & Gamble Co. in the fiscal 


}|\year ended June 30, soared to the 


highest mark in the company’s his- 
tory, P&G’s annual report to share- 
holders showed last week. 

Record sales of $911,050,045 pro- 
duced a consolidated net profit of 
$52,328,002, equivalent to $5.42 a 
share on common stock. 

In the year which ended June 30, 
1953, P&G had sales of $850,263,- 


And, cautions AR, don’t ask to| Bowles, has been named to head 312 and a net of $42,031,863—$4.35 


check galley or page proofs on qaithe plans and tv departments of 
story: This is a sure death warrant | Doyle Dane Bernbach Inc., New 


for any story. York. 


‘Arizona Star’ Takes ‘Parade’ ‘Financial Post’ Boosts Rates 
The Arizona Daily Star, Tucson, 


|a share. 

The alltime high sales mark was 
| achieved in a period marked by 
‘keen competition, Richard R. Deu- 
/pree, chairman of the board, and 
Neil H. McElroy, president, de- 


The Financial Post, Toronto, has|Clared in the annual statement. 
will start distributing Parade on raised its advertising rates based 


“Several new companies had en- 


Sept. 2—the 46th paper to take the on an increase from 50¢ to 55¢ an|tered the detergent business and 


supplement. agate line, effective Sept. 1. 


ithis added competitive activity, 


Advertising Age, August 23, 1954 


combined with the aggressiveness 
of the entire soap industry, has 
meant intense pressure upon the 
company. 

“Even so, the company has grown 
in the past year. Dealers’ inven- 
tories are normal, which indicates 
that P&G shipments have been 
consumed, and that’s a healthy 
basis on which to enter the new 
fiscal year.” 

Overseas operations of the com- 
pany continued strong,: and the 
company has put into effect in 
every country in which it operates 
a pattern of manufacturing, re- 
search, selling and advertising very 
comparable to its United States 
setup, the report disclosed. 


Starch Slates Study Series 


Starch readership studies to de- 
termine readership of advertise- 
ments in Chemical Engineering, a 
McGraw-Hill publication, will be 
conducted beginning with the Jan- 
uary, 1955, issue. Other issues to be 
studied next year will be April, 
July and October. 


SELLS the U.S. 


.. note 


PUCK. tne Comic Weekly 


H for example 


4 YES, YOUR MAJESTY. THE 
SUNDAY COMIC SECTIONS OF 
THE NEW YORK JOURNAL 


Ri, 


IT REACHES ALMOST 
EVERY OTHER HOME 
IN THE METROPOLITAN 
MARKET. 


AMERICAN AND NEW YORK 
MIRROR REACH 1, 8!3,715 


aa 


: HOMES . 
ea 


THE NEW YORK 
MARKET SURE |S RICH, 


ey | 
JA, AND HOW! THE COUNTRY’S 
BIGGEST IN POPULATION 
AND RETAIL SALES. 


ISN’T IT, CAP’N 7 


ECONOMICAL WAY TO 
COVER NEW YORK 
IN PUCK, THE 


AND THE MOST 


IS 


COMIC 
WEEKLY. 


. © King Features Syndicate 
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Advertising Age, August 23, 1954 


jis angling its promotion messages 
/towards rural and small town areas 
during the coming year by includ- 
‘ing Farm Journal, Progressive 
‘Farmer and Town Journal on its 


$30,000,000 Ad 
Budget to Back Schedule. Sunset Magazine will be 
‘. used to cover the western market. 
| 
Philco Products — 


|= Full pages are being planned 
| weekly in both the Post and Life 
‘ rong omctyrany a Sg 9h run from the end of September 
orp. plans en -) j 
ym rt Mag one 3 mig he. ol eo the middle of December. That 
A : : will include Christmas promotions 
— v8 promote its wide range of for all Philco products. 
products. | Newspapers will open the ad 
The initial push, which will be- | campaign early next month with 
gin early next month in newspa- the headline: “The Value Sensa- 
pers in some 200 major markets tion of the Television World, Phil- 
and be built around the 90-minuie|co 24-Inch TV at 21-Inch Price.” 
live telecast of the Miss America| The “Philco Playhouse” con- 
Pageant in Atlantic City, will be itract also has been renewed, to in- 
for the company’s new 21” and 24” ‘clude virtually all of the NBC-TV 
television receivers. joutlets throughout the nation. Phil- 
Plans call for a reduction in the|co also will continue to use the 
number of consumer publications|simulcast of the Don McNeill 
to be used, but for a heavier con-|“Breakfast Club” on 275 ABC-AM 
centration on mass circulation|outlets and 55 television outlets. 
weeklies such as The Saturday| Outdoor boards in all sales areas 
Evening Post and Life. Philco also) 


current Philco advertising through- 
out the year, supplemented by 
millions of pieces of direct mail for 
delivery by distributors and deal- 
ers. = 

Morgan Greenwood, director of 
advertising for Philco, said that in 
the new campaign Philco will use 
at least 17% more newspaper space 
than national advertisers in the in- 
dustry. 

An innovation for Philco will be 
the distribution in 1955 of a calen- 
dar that will sell for 25¢, including 
mailing envelopes and dealer im- 
prints. The calendars are intended 
for consumers and include a dif- 
ferent promotion for each season. 

Hutchins Advertising Co. is the 
Philco agency. 


Fairfax Gets New Account 

Vox Productions, New York, has 
appointed Fairfax Advertising, 
New York, to handle advertising 


for its classical and popular re- 
cords. Manhattan Advertising for- 


eee 
o— 


SPORTING—Paul Little, manager of the Cup Vending division of Pepsi- 
Cola Co., sits at the wheel of the MG convertible he won as first 
prize in the Perfo Advermat contest (AA, March 4). With him 
in the MG is M. W. Cook, president of Perfo Mat & Rubber Co.; 
Don Freeman, sales manager of Perfo’s Advermat division, stands 


z 


will tie in the central theme of merly serviced this account. 


at left. 


¥6 300 A YEAR TO SPEND 
--- AND OVER * 3, 800 
OF IT GOES IN 
RETAIL BUYING. 


NOW LISTEN, JIGGS. THE AVERAGE 
NEW YORK FAMILY HAS ALMOST 


RETAIL. SALES 


NEW YORK — 


ALONE ARE ABOUT 
lO% OF THE COUNTRY’S 


TOTAL -«WOWTT 


French, Shriner to Use Style 
Theme in Fall Shoe Drive 


French, Shriner & Urner Mfg. 
Co., Boston manufacturer of men’s 
shoes, will use Boot & Shoe Re- 
corder, Esquire, Holiday, Men’s 
Wear, Newsweek and The New 
Yorker this fall to introduce a new 
promotion on the theme, “How to 
Be Right in Style.” 

The promotion, emphasizing the 
selection by fashion authorities of 
individual shoe styles that best 
harmonize with new fall clothing 
fabrics, is featured in a 24-page 
full-color booklet now being dis- 


tributed free to customers. Direct 
mail pieces will back the program. 
Henry A. Loudon Advertising, 
Boston, is the agency. 


PUCK is THe 


ADVERTISERS, DAGWOOD. 


BUY FOR NBC-TV Departmentalizes 


‘Today,’ ‘Home,’ ‘Tonight’ 
NBC-TV, New York, has set 


i 

IN NATIONAL WEEKLY 
MAGAZINES. 

he 


aps IN PUCK AveRAGE 33 To 
S TIMES MORE READERS PER 
DOLLAR THAN MATCHED ADS — 


l 
EG". A 


S 


PUCKS NATIONAL 
CIRCULATION 1S 
OVER 9,700,000! 


© King Features Syndicate 


Paate 
THE CO 


MIC WEEKLY 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg., San Francisco 


Averages 44% coverage in 55 markets 
accounting for 42% of all U.S. retail sales 


copy 


up a new participating programs 
department to handle “Today”, 
“Home”—and the new member of 
the trio—“Tonight.” Richard A. R. 
Pinkham, formerly executive pro- 
ducer of the first two telecasts, di- 
rects the department. 

These cross-the-board shows are 
all sold on the basis of minute-par- 
ticipations. Matthew J. Culligan, 
formerly sales supervisor for ‘“‘To- 
day” and “Home,” is director of 
sales for the participating pro- 
grams. 
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New! New! 
Sunbonded 


DAY-GLO 


Lasts twice as long! 


Now your 24-sheet 
showings will retain 


their brightness at 
least twice as long 


when you specify 
new Sunbonded 


DAY-GLO. 


SWITZER BROS., INC. 


FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 
IN CANADA: STANDARD SALES COMPANY 
4097 Modison Avenue, Monhieal 28, Quebec 


ap ang, Pac rialg Sie ee me eae Nea Sa | Saar Stag ara Sr NR uh SA Nf le PERL ee Ch RE ee pe Pe het MS tt ies». tee ecb ay i, Saul a eae ae rg ie Ptay Me De a ae a fo Mee SON OE eg aire a OMNI, Wr a POR eC PPE Un er ctewisn GR) oh ONE mae STAN) SUG Memes + SOMBIE Sag mL eR Rel me ig gma 
AT MBN yen Od We Pie vegeta teg! om Seabee Peewee! ee Ra Quean eM Mathers eb oan RAST Bie phir Son ne ESE a Pe a ee ees Lehi i BSE AE Ea ; ese se Mig. Poex oe haste See tbc Tes es Pe hg The sk incr) oo kd cid Ey hs Re ee Meee : 
es LEO i ioe a aR Gey se aie Sie eee ne NMS NR ica Ca ees eC ae a a RE pe eB OR So a ea Bee ae 
| ORS ae eae ee ad Sse : Ca a hn : ay Rt os : Vee ae ORR Tobe ae tO ee BRN rte, Sa pee To ety r a asp ‘ oe ah Boned hale go Ce a ee Saber meee ar ed ag PE eee, a, yt : ah ” ad f Pe, ie. Stieteee 
A he: ® i : ee r a * Bae 
sali 4 - RAEN Neat 8: i oye 
“ aie 
63 et 
hi ‘ iY es 
; | | — ae ee 
: | oa a 
. | Se y . Beas er 4 : < a 
7 — : Se as ~~ ell ¥f Smee ee 
a ih \- Ma eS  —_— eee ae 
aed eae ie eee ee Re a ; eee 
th | Pes 4 . - oa Tae tigee: Be Te 
ee: aca ; ve Soule : : : ix 
i = ane of | ae al oe \e ‘Se ao 
‘ 4 3 = casein - — aa : : ae ee 
te | a Pe 
an segs : . be ey ae : Sa $Y Se aaa 
he "i | | ee ~ & ° ae rs x pO ers 
re ee . Shes ae 7 Sy SS Bg 
ae oe * ie x: te : fh Dag es ate ae ~~ “i os t: oe et : a 
| heeene! “a . ‘ a te a x “T s ~Seammaase ae ‘a mo: 
a oa : «Wye. *: \ ai age a # ih od 
; | i a7 aig a ‘ “tes v a a ee ‘a are) % 
| a . Le 
| | * 7 ‘ ; : ANG, A oN * 
| ; : Se ee he “oo a ee : 
oo tm eel = Be: 
| r = oF _ RR 2 " _ — pe Tig 2 oes ae Ves Me S fi : = 7 7 a 
aes ce nears 
eo ray 
ev ma 
ie oe 
i a j . Re 
ue Rew ink 
—— ee. 
' . P| a 
ae roee 
| si — aaa 
“agente 
a, 
a 
; | | Pe 7 | 
a Oe i 
eee : 
ER } ee 
ie | . | 
{ | - 
x 5 a } , a 
ee | ¢ 
Sis | es e' ? 
= uo | : 
| Peace | 
— 3. r/ <u" 
— Wo 4 7)\ i 
oe a Orr se 
see ea, Sak A ~S ae 
a » © Wee 
ee a =, sige ; 
q ee e 
— Oy : J - 
2a 7 a og i s 
‘3 : . ee 
Cyan \, ee r 
aoe ee . gare 
i ws) —W ae 
a ) Sut 
* Mice. 5 | = 
ee i b ee | 
~ ‘ 7) _ eed —— <r 
‘2 \ -) liseonteneanil 
(es SSS SES ye 
ie | ee ’ os 
ae ae 
7 ae 
c. 4 ee ; 
4 Aes ae 
ies a ) a Se LO er “i 
oe } A ad 
— A) ie z 
74 1, 2 ~. rab 
Le zr of aes ers. Sar ; : nh 
i pe ee ee os o 
‘aes ale. & sae ba 
; hg r Bak A i eis Sirs 
nee : of ‘ : 1 : oa 
} - Ps Pate: % r ee . 
* ae : = , rie Oe 
ay Pee hr * P f 
\ ee OY we KES)” x a | | ss 
7 Mise! 
i AXINE Z | Ne 
ame e.he? Y= 5 we = 
pope ee | 4 ape ~ 
eS, cS »¢ \ ; ous 
oO Pr. Nl Say > & 
i een * . ry 2 » ts 
Nise = eT 
me ; 2 hs | oe , >» * a 
je ala VY, ad 
as \J . Ny 7 
BN a lj SE Yf} = == ; 
a 7 vo": : Yj} eee 
f 7 . -_ ? ° th al 2 Ce , 
Mie. \ a a4 
: 3 t . s nd 
hy : Pe ee ~ ~ 4 
- 
am ' cata , . 
: | Paras. SPEAR eee Gere wate ae 
——, | be 
3 i 
Wwe Vi “a 
: : ' ee ; 
Sal | 
: | ] q 
, ann 
ris ; 4 
; PA. RR RE ee eee ae os TT ee eg 
i t ° 
>. } 7 : 
i 
: | e 
x rs i , i 
FE a eee é ee eR cA i ee ; ; ‘ . : ‘ for 


— 


64 


On the International Scene... 


Britain's Commercial TV Prelates 
are ‘Distinguished, but Not in TV 


Lonpon, Aug. 17—The British 
government, out to disarm its crit- 
ics, has appointed a @istinguished 
board to run the commercial tele- 
vision system scheduled to start 
next year. 

In fact, the appointees to the 
Independent Television Authority 
are so distinguished that not a 
word of protest has been heard 
here. 

The chairman of the ITA will be 
Sir Kenneth Clark, who is chair- 
man of the Arts Council. Sir 
Charles Colston, until recently 


in advance, he said he did not in- 
tend to do so. 


« Sir Kenneth said the ITA hopes 
to work in close cooperation with 


|representatives of organized ad- 
\vertising and will meet with them 
as soon as possible. Under the pro- 
|visions of the Television Act passed 
last month, advertising agencies 
are not allowed to have any part 
in the production of programs. The 
law also states that commercials 
“must not detract from the value 
of programs as vehicles for enter- 
tainment, instruction and informa- 
tion.” 

The Postmaster-General can, if 
he wishes, ban certain products 


from being advertised. A proper 


proportion of programs must be of 
British origin. 


Paine, Webber, Jackson 
Plans Heavy Radio Drive 
Paine, Webber, Jackson & Cur- 
tis, New York stockbroker, will 
break an intensive radio campaign 
in four cities Sept. 13. The com- 
pany will sponsor a_business-fi- 
nancial news program on WQXR, 
New York, six days a week at 7:30 


Advertising Age, August 23, 1954 


a.m., EDT. 

Similar shows will be broadcast 
on WWJ, Detroit, and WBZ-WBZA, 
Boston. Early morning spots have 
been scheduled on WMAQ, Chi- 
cago. Doremus & Co. is the agency. 


DZAQ-TV Names Pan Am 

Pan American Broadcasting Co., 
New York, has been named U. 5S. 
representative for DZAQ-TV, Ma- 
nila. Pan American has moved into 
a new office at 370 Lexington Ave., 
New York. 


chairman of Hoover Ltd., was) 
named deputy chairman. The other | 
eight board members are: 


® Lord Aberdare of Duffryn, pres- 
ident of the Welsh National School 
of Medicine; Lt. Col. Arthur Chi- 
chester, chairman of Moygashel; 
Sir Henry Hinchliffe, director of 
Barclays Bank; Dr. T. J. Honey- 


man, director of the Glasgow Art! 
Gallery; Margaret E. Popham, | 


/) former principal of Cheltenham 


Ladies’ College; Dilys Powell, | 
film critic of the Sunday Times; | 
G. B. Thorneycroft, director of the) 
British Travel & Holidays Assn., | 
and Lord Layton, head of the com-| 
pany which publishes the News 
Chronicle (a national daily) and 
London Star. 

To American broadcasters, this 
may seem like an odd group to run 
a commercial operation. As the 
Manchester Guardian was quick to 
point out, any one of these ap- 
pointees could just as well have 
been named to the board of the 
British Broadcasting Corp. Very 
few of them, ironically, know much 
about television. 

Actually, the ITA board will 
have little to do with the day-to- 
day running of commercial tv. It 
will be more of an overseer, seeing 
that “a high standard of entertain- 
ment” is maintained. 


ws At his first press conference, 
Sir Kenneth Clark was asked 
whether British commercial tv will 
have higher standards than Amer- 
ican tv. He answered: “Clearly, we 
would have to do better than 
that.” Sir Kenneth is making a trip 
to the U. S. this fall to see Amer- 
ican tv first-hand. 

The ITA chairman said in the 
next few months he plans to li- 
cense two or three program con- 
tractors to operate stations. These 
contractors will be selling time to 
advertisers, as well as providing 
programs. It seems that different 
contractors will operate stations on 
different days. 

Sir Kenneth said the program 
contractors will be expected to 
maintain high standards, but he 
added that they will be given a 
good deal of freedom. Although the 
ITA has the power to screen scripts 


Represented Na 
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Me conducted by independent research firm James M. Vicary Co. 


The complete study may be obtained by writing to 
Family Circle, New York: 25 W. 45th St.; 
Chicago: 360 N. Michigan Ave.; San Francisco: Russ Bldg.; 
Los Angelzs: 6399 Wilshire Blvd. 


4,000,000 shoppers — all in the market to buy everything for their families and homes — buy Family Circle in 7,750 supermarkets of these 14 leading chains in all 48 states 
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Advertising Age, August 23, 1954 


Adman Hits British 
Conservatives for 
. - oe 

Parsimonious’ PR 

LonpoNn, Aug. 17—The British 
government has been sharply crit- 
icized in the House of Commons 
for not overhauling and expand- 
ing its overseas information serv- 
ices. 


The attack came mainly from 
the Labor benches. But John 


Rodgers, Conservative M.P. and 
director of J. Walter Thompson 
Co. Ltd., outdid all the Socialist 
critics by demanding that the gov- 
ernment double the $30,000,000 
now being spent annually on over- 
seas advertising. 

Mr. Rodgers pointed out that the 
U.S. is spending $182,000,000 on 
its information program. He said 
that Britain, with one-third the 
population of the U.S., should 
therefore be spending at least 
$60,000,000. 


Urging his party not to be 
“shortsighted” or “parsimonious,” 
Mr. Rodgers said the free world 
needed to devote the maximum 
amount of money to this advertis- 
ing program to counteract the ide- 
ology and dynamic pull of Com- 
munism. And the JWT director 
declared that it was important for 
Britain to deliver its messages be- 
cause the Voice of America is not 
always the voice of the free world. 

Labor M.P.s criticized the gov- 
ernment for not implementing 


these proposals and for cutting 
down certain services in Western 
Europe and Latin America. Labor- 
rite Ernest Davies said in 1947 
the British Broadcasting Corp. 
sent overseas 622 program hours 
weekly, compared to 414 hours for 
the Soviet Union and other Com- 
munist countries; now the BBC’s 
broadcasts had fallen to 567 hours 
weekly, while the Communist 
countries had increased their prop- 
aganda broadcasts to 1,307 hours 
a week. 


of 33 neighborhoods around supermarkets where it is sold 


Family Circle was bought and read by... 


Twice as many households 
as Ladies’ Home Journal! 


Two and one-half times as many households 
as McCall’s! 


_ Two and one-half times as many households 
as Woman’s Home Companion! 


Three times as many households 
as Good Housekeeping! 


and Canada: Safeway, Kroger, American, First National, Jewel, Winn & Lovett, Grand Union, Bohack, Red Owl, Albers, Weingarten, Dixie Home, Butt, H. G. Hill. 
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Sir Leslie Plummer, another 
Laborite, charged that the govern- 
ment was endangering British 
trade by slicing $280,000 off the 
Latin American budget. He said: 
“Our competitors had got ahead of 
us in South America because we 
had used tactics for which a 
branch manager of a chain store 
would get fired.” 

He added that it was up to the 
government to put someone in 
charge of the overseas services 
who “recognized that this nation 
had to advertise its wares, its 
quality and moral strength, and to 
do it with dignity and decency and 
without the cheese-paring that 
was a mockery.” 


Advertising Film 
Network Schedules 


Festival in Venice 


VENICE, ITaLty, Aug. 18—The 
U. S. will be well represented at 
the International Advertising Film 
Festival, to be held here Sept. 25- 
28. 

The festival, first of its kind 
ever organized, will be confined 
entirely to films designed for 
showing in movie houses. AA was 
told that more than 200 entries 
have been received, and a “good 
proportion” comes from America. 

Organizer of the festival, which 
will be held in conjunction with 
the Italian Advertising Congress, 
is International Screen Advertis- 
ing Services, a network of adver- 
tising film contractors in 20 coun- 
tries. 


s ISAS was formed last October. 
Through any member company, an 
advertiser can arrange screen 
showings in countries all over the 
world. Outside of the U. S. the 
cinema is a major advertising 
medium. 

The American member com- 
pany of ISAS is Alexander Film 
Co. of Colorado Springs. J. Don 
Alexander, president of the com- 
pany, will be in Venice for the 
festival. 

All films entered in the festival 
are 35mm. Each had to be pro- 
duced after Jan. 1, 1953, and must 
not exceed 328’ (about 35 min- 
utes). 

For the prize competition, en- 
tries have been divided into four 
classes: cartoons; puppets, mari- 
onettes or models; live action, and 
film series produced for a single 
advertiser. 


write 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 


DUNS REVIEW 


oni Modern Industry 


99 Church St., New York 8 WN. ¥. 
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follow that girl...stores do. 


GLAMOUR carries more 
retail advertising than 
any other volume fashion magazine ! 


ria > a Z 
ae Se 4 


+e Fai 
a 
0 ee 
ry 
oa 


New 
Looks 
for 


Fall 


| j 
{ é 


THE CONDE NAST PUBLICATIONS INC., PUBLISHERS OF VOGUE AND GLAMOUR ai, eae 
; LOOK AS SMART AS YOU ARE 


RETAILERS know how to make their advertising dollars pay off. They have found through actual sales that GLAMOUR moves 
merchandise. Consistently, GLAMOUR delivers to stores LIVE CUSTOMERS READY AND ABLE TO SPEND their weekly 
paychecks ON THEMSELVES... for what they see advertised in GLAMOUR. GLAMOUR’s Girls with Jobs spend MORE in 
stores. That’s why stores spend MORE in GLAMOUR. Follow the STORES to MORE volume... by advertising in GLAMOUR. 


GLAVOUR 


the leading fashion magazine for the girl with a job 
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How Manufacturers, Wholesalers and Retailers 
Are Helping Discount Operators Sell Goods 


By E. B. Weiss 
Director of Merchandising, 
Grey Advertising Agency Inc. 


Insofar as the black sheep of distribu- 
tion can be separated from the remainder 
of the flock—how do the illegitimate or 
irregular outlets get their inventories; 
particularly their inventories of known 
brands? And what trade practices tend 
to simplify inventory accumulation by 
the discount operator? 

The two questions are really closely 
related. The answers to each are even 
more inextricably intertwined; some of 
the channels through which inventories 
are funneled to the discount operator were 
created directly by certain trade prac- 
tices. 

Nonetheless, let’s address ourselves first 
to the somewhat unsavory task of identi- 
fying the suppliers of the out-and-out 
modern-type discount operator. 


= The modern type of discount operator 
gets his inventory in these diverse ways: 


e 1. Direct from the manufacturer—in- 
cluding many manufacturers with fair 
trade arrangements. 


As the total volume done by the dis- 
count operator continues to mount and, 
particularly, as his total volume becomes 
a major factor in certain geographical 
areas and in certain merchandise cate- 
gories, a growing number of manufac- 
turers who formerly tried to block him 
off now see that he is supplied. It will be 
recalled how some non-food manufac- 
turers who, originally, did not want to sell 
to the food super, willy-nilly fownd them- 
selves in the food super. Then, taking a 
realistic view of the inevitable, these pre- 
viously reluctant manufacturers went all- 
out to cultivate the food super. We find 
the same cycle occurring with respect to 
the discount operator. 

It is necessary to bear in mind that 
many discount operators buy in consid- 
erably larger quantities than a substantial 
percentage of regular wholesale distribu- 
tors; that they pay promptly and even 
pay cash, whereas many regular whole- 
sale distributors must be “carried.” Con- 
sequently, their business looks good to 
many manufacturers. As one company in 
the major appliance industry put it: “We 
can’t live with them and we can’t live 
without them.” 


e 2. Direct from regular distributors or 
wholesalers. 


The percentage of regular distributors 
or wholesalers who turn down a substan- 
tial order from a known discounter is 
small—particularly when that order may 
be larger than 75% of the orders received 
from the wholesaler’s regular accounts 
and when that order may be on a cash 
basis. Also, the discounter is frequently 
quite willing to send his truck for the 


In this, the second of four articles reviewing the problem of off-list selling 
and discount house operation, Mr. Weiss enumerates the facts—rather than 
the pious hopes or wishful thinking—about how discount operators get their 
inventories, including inventories of advertised and fair-traded merchandise. 
He also enumerates the trade practices that nourish discount selling, and which 
he believes must be changed if the problem is to be solved. 


order—a neat cost-saving for the whole- 
saler. 

As with manufacturers, so with whole- 
salers of all types; the trend is toward 
making merchandise available to the dis- 
count operator. It almost seems as though 
the louder the wails of anguish from all 
but a minor percentage of manufacturers 
and wholesalers, the more merchandise is 
shipped by these tear-shedders to the dis- 
count operator. Sporadic efforts have been 
made by some wholesalers to cut off the 
discount operator. But a score of compet- 
ing wholesalers promptly rushed in to 
service the irregular outlet, some of them 
from many miles away. Competition 
makes timid, soft, irresolute manufac- 
turers and wholesalers toe the discount 
line. 

Those are, of course, the unpleasantly 
obvious supply sources for the discount 
operator. What are the more devious tech- 
niques? 

Well, the real back-fence techniques in- 
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ee ee ee 


clude the following—and bear in mind 
that new techniques and refinements of 
old ones are being hatched out every day. 


e 3. Dummy wholesalers: 


The discount operator sets up dummy 
wholesale establishments. He may do this 
on his own, or in concert with several 
other discounters. This is fairly common 
practice; and becoming more common. 
They are easy to set up. They have little 
difficulty opening accounts with manu- 
facturers. (Incidentally, some of these 
dummy outfits sell at regular prices to 
other retailers! ) 

Where the wholesaler himself operates 
a retail discount outlet, his controlled out- 
let obviously has a ready source of supply. 


e 4. Distress merchandise: 


This may be bought from retailers, from 
wholesalers, from manufacturers, etc. It 
must be understood that the purchase and 
redistribution of distress merchandise nas 
become a highly developed and specialized 
business. The weaker the market becomes, 
the more distress merchandise comes on 
the market. The “specialists” pick it up— 
and they know where to go to dispose of 
it. This operation is many-hued—black, 
grey and white. Its scope is tremendous, 
the operators astute and nimble. They 
may be called the scavengers of distribu- 
tion—yet, not unlike the true scavenger, 
they perform a necessary function. In- 
dustry and distribution could not exist 
without them. 


e 5. Transshipping: 


This has more facets than I could cover 
in an article devoted entirely to the prac- 
tice. In some instances, the procedure be- 
comes so involved that manufacturers us- 
ing code numbers on their shipments have 
been unable to follow back through on a 
shipment that has wound up in a discount 
outlet. However, and this really under- 
scores the immensity of the discount oper- 
ation, the transshipper is becoming some- 
what less necessary; his role was more 
important when merchandise was scarce. 
In other words, in 1954 the discounter has 
found it so easy to get directiy most of the 
inventory he wants that transshipping is 
being resorted to less and less. (Also, 
merchandise bought this way may not 
carry the manufacturer’s full warranty.) 


e 6. Special purchasers: 
In the major appliance field, the build- 


ing contractor is a special purchaser. Ditto 
for the car leasing company in the auto- 
mobile field. These special purchasers 
have been known to buy for discount op- 
erators (I’ll cite a specific example later in 
this article). In the appliance field, the 
building contractor can—and does—sell to 
the discounter for less than the distributor 
has to pay. 


e 7%. Close-outs: 


A manufacturer closes out a line either 
at the end of a season or when a new 
model is introduced, etc., etc. There are 
scores of reasons for close-outs. 

The discount operator jumps at these 
opportunities—he jumps faster than any- 
body else. Some manufacturers with new- 
model problems would sorely miss the 
discount operator. Sad, but true. Ditto 
for wholesalers, retailers, etc., “stuck” 
with old models. 


e 8. Selling from floor samples: 


It is fascinating, if somewhat discour- 
aging, to make a purchase from a sample 
in a discount house, and then hear the dis- 
count operator phone a wholesaler or dis- 
tributor and arrange for shipment direct 
to the shopper’s home address. That makes 
investment in inventory a minimum risk 
for the discounter, and solves the inven- 
tory-accumulation problem for him. 


e 9. Pooled buying: 


Some discounters are getting together 
and forming buying pools. The orders 
they lump together are too attractive for 
many, many manufacturers or whole- 
salers to turn down. 


e 10. Carload buying: 


Both under pooled-buying arrange- 
ments and under individual purchase ar- 
rangements, the discounter tries to buy in © 
carload lots, direct from the manufacturer 
at wholesale discounts. Inasmuch as so 
many distributors and wholesalers buy in 
less-than-carload lots, the discounter is 
frequently able to get his merchandise 
laid down in his warehouse or stockroom 
for a lower price than is available to the 
distributor. This is a disturbing situation 
—the retail discounter places larger or- 
ders with some manufacturers than these 
manufacturers get from 75% and more 
of their distributors or wholesalers. I'll 
touch on this again later on. 


s That is one group of factors that feed 
merchandise into the maw-of the discount 
operator. Now suppose we address our- 
selves to certain other circumstances that 
have tended, since wartime shortages 
were corrected, to multiply the discount 
operator in number, size, scope, at a much 
faster pace than ever before in our eco- 
nomic history. 

With respect to the manufacturer, these 
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other causative factors would appear to 
be: 


e 1. The gigantic increase in our national 
productive capacity. 


It’s been said that there is no such thing 
as over-production; only under-consump- 
tion. Over the long term, that is true. But 
when, in the brief span of a decade, a na- 
tion’s civilian plant production capacity 
is expanded to the colossal extent that 
has happened here, there must be a time 
lag in the process of bringing consump- 
tion up to production potentials. During 
that time lag, competition compels manu- 
facturers to push their output into con- 
sumption—sometimes by any means. That 
opens wide the door for the discount op- 
eration. (Incidentally, our continuing 
enormous investments in new and mod- 
ernized plant, with concommitant poten- 
tial increases in production, will probably 
tend to add fuel to the discount-operation 
fire.) 


e 2. The huge increase in brands that are 
known to the public in varying degrees. 
The public, too willingly, perhaps, tends 
to accept one known brand or another. 
There are many known brands from 
which to choose in many merchandise 
categories. This makes it possible for the 
_discounter to do without the top brands 


BD, (if he must, which isn’t always the case) 


and concentrate on the secondary brands. 
And, as a rule, he can get enough of the 
top brands for “show case” purposes. (It 
is axiomatic in distribution that what a 
wholesaler or retailer wants badly enough, 
he can always get.) 


e 3. The growing similarity in so many 
lines of merchandise. 

This includes similarities as between 
competing brands in quality, quantity, 
packaging, product features, pricing, etc. 
This, too, makes it possible for the dis- 
counter to have his pick from a number 
of competing brands. 


e 4. Unrealistic pricing by the manufac- 
turer. 


This includes both unrealistic list prices 
and unrealistic discount schedules. Un- 
realistic pricing can—and does—take at 
least two forms: (a) pricing that is too 
high and which invites price slashing; 
(b) pricing that starves the legitimate 
trade for profit, and which thereby en- 
courages dumping merchandise into the 
discount operation. 

This latter is a discernible trend among 
some top national advertisers whose 
brands are so strong, consumer-wise, that 
they can, and sometimes do, set up pricing 
schedules that make a legitimate trade 
profit impossible. Starving the trade eith- 
er to pay for the national advertising or 
because a brand is so strong that the 
advertiser says, “To hell with the trade!” 
(and I’ve actually heard that said!) plays 
right into the willing hands of the dis- 
count operator. 

Then there are discount or markup 
schedules that are no longer earned by 
services rendered by the trade and/or no 
longer wanted by large segments of the 
public. Trade profit margins that are too 
large constitute an open invitation to low- 
cost operators to move in. There is no 
question that in several fields traditional 
markups have been outmoded by the 
march of events. 


e 5. Unwise diversification of inventory. 


This includes extending the line by 
adding new price lines, by adding new 
models and sizes, by entering new mer- 
chandise classifications, etc. The broad 
trend of industry is in this direction, and 
it has, and will continue to work well for 
many manufacturers and for the trade. 
But where it is unwisely done, it compels 
distributors and retailers to disgorge un- 
wanted or unsaleable inventories; and up 
pops the discounter. 

Moreover, the small-line producer finds 
that the better distributors and the better 
retailers are increasingly tied up by long- 
line suppliers. Regular outlets just aren’t 
open to buy. That leaves these small-line 
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producers little choice but to seek irregu- 
lar outlets. 

I might add that the competition be- 
tween the top brands, with their millions 
of advertising dollars, and the secondary 
brands with their much smaller budgets, 
also sometimes results in the smaller ad- 
vertiser taking what appears to be the 
easiest path to market—the irregular out- 
let. 


e 6. Unwise handling of new models. 


This includes too frequent introduction 
of new models. It includes, too, new 
models with such minor changes that an 
irregular outlet can, in truth, tell the 
shopper: “Here’s the 1953 model we are 
selling for 30% off list; here’s the 1954 
model that will cost you 30% more. Do 
you think the one or two minor gadgets 
in the 1954 model are worth the differ- 
ence?” Too often, the shopper’s answer 
must be “no.” 

Also included in the new model situa- 
tion are unwise merchandising techniques 
that frequently compel the regular outlet 
to “get out from under’”—and the discount 
operator is right there to help him do so. 


e 7. Unwise purchase quota plans. 


When an outlet is loaded, inventory- 
wise, the discount operator is always 
ready to help him out. And when a regu- 
lar outlet finds, by careful mathematical 
computation, that it pays to over-order 
to win an extra discount—and then dis- 
pose of the excess through the discount 
house—you have another example of what 
unwise purchase quota policies can do. 
(1 might add that sales quota plans for 
manufacturer salesmen sometimes have 
this same end result—they may make a 
harried salesman somewhat less careful 
with regard to whom he sells, as well as 
how much he sells to regular customers.) 


e 8. Which is which? 


And that last observation brings up the 
difficulties the manufacturer’s home of- 
fice usually has in distinguishing between 
a regular outlet and an irregular outlet. 
That would not be hard to do if differ- 
ences between regular vs. irregular out- 
lets were clear cut. But they are not. It’s 
mighty tricky. How many manufacturers, 
for example, know which of their whole- 
salers operate discount outlets on the 
side; or encourage business from dis- 
counters, etc.? (And, I might add, how 
many manufacturers could afford to 
throw out all of their wholesalers who in- 
dulge in these practices?) Separating the 
white sheep from the black is a toughie 
for the manufacturer. It will become even 
tougher as chains and department stores, 
for example, open discount outlets. 


e 9. The anti-trust laws. 


Just how far a manufacturer may go in 
insisting that a wholesaler, for example, 
should not sell to a retail discount opera- 
tion (assuming the wholesaler can sepa- 
rate the white and black sheep, which is 
an unwarranted assumption), involves an 
uncertain legal area. The larger the cor- 
poration, the more queazy its lawyers are 
apt to be on this point. This is a wide open 
door—and at the moment there appears 
to be little that can be done legally to 
close it. 


e 10. Diversified distribution. 


The vast trend in marketing to make 
merchandise available to the shopper just 
about wherever she may want to buy it— 
plus the accompanying trend toward mak- 
ing lines available to new types of whole- 
sale distributors—is unquestionably a big 
factor in almost automatically stimulat- 
ing the discount operation. The line with 
too many wholesalers, too many retailers, 
is bound to wind up in the stockroom of 
the discount operation. 

In connection with lines having too 
many wholesalers, it is startling to analyze 
the annual orders of wholesaler accounts 
on the books of many manufacturers and 
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to find that total annual orders from 
an amazing number of wholesalers are 
microscopic. In many instances, their or- 
ders are less than a small retailer would 
be expected to sell in the same period! 


e ii. Controlled distribution. 


Interestingly, the reverse situation also 
plays into the hands of the discounter. 
That is, where a manufacturer has a pol- 
icy of controlled distribution and a newly- 
established wholesaler, for example, can- 
not get his line—then that wholesaler may 
feel compelled to turn to irregular outlets. 
This happens quite commonly. After all, 
ours is a society of free competition; it 
is everybody’s privilege to open up a 
business; and selective or exclusive dis- 
tribution policies thus sometimes have a 
reverse action. 


e 12. The manufacturer’s sales organiza- 
tion. 


I have already touched on this. How- 
ever, it warrants a bit further elabora- 
tipn. 

For reasons involving lack of knowl- 
edge, lack of purpose, lack of intelligence 
—or for reasons stemming from frantic 
efforts to meet sales quotas, to open up an 
outlet in a city where he has none, to win 
contest prizes, etc.—salesmen, branch of- 
fice personnel, etc., may look the other 
way when the discounter comes into view. 
As a matter of fact, the sales manager has 
been known to throw his weight behind a 
discount outlet for reasons not dissimilar 
to those of his salesmen. 


e 13. The manufacturer’s warranty. 


The discounter has skeenteen ways of 
using the manufacturer’s warranty as the 
former’s guarantee of satisfaction. It helps 
enormously in selling the worried shopper 
in the discount outlet. There appears to 
be little that the manufacturer can do to 
plug this loophole. Moreoever, since the 
war many types of service organizations 
make service available to the discounter. 
Indeed, a host of services, including de- 
livery services, are springing up to take 
care of the discounters’ customers! 

In one city—as an example of how the 
discount operator gets around the servic- 
ing problem—here is what happened in 
connection with the service operation of 
a legitimate appliance dealer: 

This dealer had formed a separate com- 
pany to handle not only his own servicing 
but the servicing of some local franchised 
dealers who did not have their own serv- 
ing departments. (That’s worth noting 
particularly—it is apparent that it isn’t 
only the discount operator who has no 
service department.) 

This dealer found that his associate 
service company was doing a lot of serv- 
icing for discount operators. His own sub- 
sidiazy had, in effect, turned on him. It 
was enabling his new competitors to do a 
pretty good job. 

That’s just one example of how the dis- 
count operator makes service available to 
his customers—when he is so minded. 


e 14. Round-the-world trips for dealers. 


All plans that stimulate trade purchases 
unwisely—and the woods are full of them 
today—make merchandise available to the 
discounter. One merchant told me how he 
had figured out that he would win a pur- 
chase-quota prize trip abroad by making 
the major part of his order available to 
a discounter; whatever bookkeeping loss 
he took was less than the trip to Europe 
would have cost him and he had promised 
his wife and daughter to take them 
abroad! 


e 15. Price leaders. 


In the appliance industry, for example, 
it is not unusual to put heavy promotion 
behind a S&Stripped-down model. That 
makes the shopper exceedingly price con- 
scious. A capable dealer could, and should 
“sell away” from the stripped down model 
—but how many dealer organizations to- 
day can turn that trick? The outcome is 
that the shopper turns to the discount 
operator for the lower prices she has been 
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led to expect by promotion of price lead- 
ers. 


e 16. Product mistakes. 


As I write this, a leading refrigerator 
brand’s 1954 model is being featured by 
some large chains, etc., at a considerable 
price reduction. I understand the model 
was shipped out with a fault; hence the 
cut-price promotion. I am _ constantly 
amazed how frequently it happens—de- 
spite great laboratories, great testing 
grounds; great consumer testing panels— 
how frequently it happens that faulty 
merchandise comes off the production 
line. When these mistakes are pushed into 
consumption by the discounter, they are 
not labeled faulty merchandise. As a mat- 
ter of fact, this refrigerator is being fea- 
tured by one large regular appliance chain 
with headlines reading: “Blank—the Fa- 
mous Refrigerator—1954 models at 30% 
reduction.” That verifies, to the shopper, 
a lot she has heard about the discount 
operation. 

A good many of these production mis- 
takes—including “seconds,” which are 
really a different thing—also wind up in 
the discount outlet. (Indeed, I wonder 
what some manufacturers would do if the 
discount outlet weren’t on tap to soak up 
“seconds,” old models, etc.) 


e 17. Mass production. 


The factory manager makes it known 
that, in order to produce economically, he 
must be permitted to turn out so-and-so 
many gross in the next 30 days. It’s then 
up to the sales manager to dispose of that 
output. If legitimate outlets can’t take it, 
the illegitimate outlets will; at a price, of 
course. It’s happening all the time, and the 
higher the break-even point, the oftener 
it happens. It would be better to slice the 
break-even point. 


e 18. Special price promotions. 


Recently, some chain drug buyers re- 
ported that they had been informed by 
manufacturers, in a limited period, of 
over 32 “special promotions” on toilet 
goods alone. These promotions have done 
a fine merchandising job in certain in- 
stances. But the Johnny-come-latelys 
are overdoing a good thing—and when the 
price structure is torn down in this way, 
the discount operator is given a helping 
hand in more ways than one. 


e 19. Unwise deals. 


Deals that are thinly-disguised price 
cuts; that overload the trade; that involve 
the trade in- extra handling costs; that 
simply result in customer-swapping as re- 
ported by one Nielsen survey after an- 
other, wind up as inventory for the dis- 
count operator. (Any number of tie-in 
deals are split apart by the trade—and 
one or both items then get into the hands 
of the discounter. The discounter, who 
tends to be pretty energetic, will tend to 
the physical splitting of the tie-in deal.) 


e 20. Inefficient distribution programs. 


In the first article in this series, I 
quoted a General Electric executive to 
the effect that that company had con- 
cluded there were inefficiencies in major 
appliance distribution; duplications of ef- 
fort, etc. Recently, a Sears executive de- 
clared: “As soon as we get very far away 
from a true value...we are inviting 
someone else, who can manufacture more 
efficiently, or distribute more efficiently, 
or who will be satisfied with a lower 
profit, to take the business away from us.” 
The explanation for a substantial percent- 
age of the discounter’s volume lies right 
here—he short-cuts through inefficient 
distribution traditions. 


e 21. Fair Trade. 


I have reserved fair trade for last, in 
this part of this article, because I con- 
sider it to be of most importance. There is 
absolutely no doubt that a fair trade pro- 
gram can—and has—proved its anti-dis- 
count-operator potentialities. 

However, there is nothing inherent in 
fair trade that automatically puts the dis- 
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NO ADVERTISING?—This tire ad (three col- 
umns in the New York Mirror) by an ex- 
tremely large discount house again proves 
that the modern discount house is a sub- 
stantial advertiser, says the author. “So 
far as I know,” he says, “there is not a 
single regular tire dealer in the area who 
advertises on anything remotely re- 
sembling this scale.” 


count operator—as well as the loss-leader 
promoter and the cut-price artist—to rout. 
Unfortunately, too many fair trade pro- 
grams are formulated and approved on 
the assumption that a piece of paper will 
solve all of the problems involved in the 
discount and cut-price situation. 


a Fair trade will not function effectively: 


A. When it is fought every step of the 
way by a dozen and more practices of 
the sponsoring company that effec- 
tively nullify its provisions. That is 
unfair fair trade. We have entirely 
too much of it! 

B. When there is no honest intention of 
enforcing it. 

C. When there is no honest effort to 
enforce it. 

D. When it attempts to maintain un- 
realistic prices or margins. When the 
list price is fixed to guarantee a 
profit for the least efficient in the 
distribution channel or to cover serv- 
ices unwanted or unneeded by large 
segments of the public—then fair 
trade is given an unfair burden. 


ws Fair trade must be part and parcel of a 
manufacturer’s total merchandising, mar- 
keting, selling, advertising and promo- 
tional program. It must not be and cannot 
successfully be a totally unrelated thing 
apart. In too few instances is fair trade 
conceived in this light and applied in this 
light. 

Fair trade must be a living policy—not 
a document neatly filed in a pigeonhole. 
It must be intelligently developed; honest- 
ly and energetically carried through. It 
too seldom is. 

Fair trade must be fair to the public; 
fair to the trade; fair to manufacturer. 
Too often it isn’t “fair” to anybody—in- 
cluding the manufacturer. Indeed, when 
it isn’t “fair” to the public and to the 
trade, it can’t be “fair” to the manufac- 


turer because it just won’t work. 

In the next article, I propose to relate 
how several manufacturers have put fair 
trade properly and effectively to work. 
Right now, permit me to point to fair 
trade as one of the great tools in the kit 
of the manufacturer. 


a What are the wholesaler’s contributions 
to the welfare and good health of the 
discount operator? 

They include, of course, some of the 
same sins of omission and commission 
that I have enumerated in connection 
with manufacturers. It is hardly neces- 
sary to repeat them—just refer back and 
substitute “wholesaler” for “manufac- 
turer” where your good judgment indi- 
cates. 

(Incidentally, by “wholesaler” through- 
out this series, I mean the various types 
of services intervening between a manu- 
facturer and the retail trade—included 
are distributors, brokers, sales agents, 
etc.) 

In addition to the points already enu- 
merated with reference to manufacturers, 
however, I might suggest the following as 
some of the additional contributions of 
the wholesaler to the existence of the dis- 
count operator: 


e 1. Like the manufacturer who damns 
the discount operator out of one side of 
his mouth and, from the other side, makes 
certain that the discount operator is well 
supplied with his line either directly or 
indirectly, so the wholesaler: 

A. supplies the discount operator, 

knowingly or unknowingly; 

B. with growing frequency, runs a 

retail discount operation of his own. 


e 2. Extends credit unwisely to retail ac- 
counts—sometimes through the pressure 
of competition. When these accounts fold 
up, their inventories tend to appear in the 
stock of the discount operator. 


e 3. Frequently operates with such a 
small office staff that he has little or no 
facilities for checking retail accounts and 
thus, even if he is so minded, is usually 
unable to spot orders coming in from dis- 
count operators. 


e 4. Any number of wholesalers are con- 
stantly in a “tight” financial condition. 
The offer of cash from the discount opera- 
tor is too attractive to turn down. 


e 5. It isn’t uncommon for wholesalers 
to buy regular lines from peddlers, di- 
verters, and other irregular sources of 
supply for less than they would pay nor- 
mally. This merchandise, in turn, some- 
times comes from overloaded discount 
operators—so that the wholesaler then 
functions as a “distress” outlet for the 
discounter. 


e 6. Some wholesalers will cheerfully ac- 
cept large orders at a tiny markup from 
the discounter. The wholesaler figures this 
way: “All I do is place the order; I don’t 
even have to take it into my establish- 
ment. I notify the discounter when and 
where he can pick it up; he pays me when 
he picks it up. All it costs me is the price 
of a letter to the supplier and a bit of 
bookkeeping. Moreoever, I’m paid before 
I must pay the supplier. So it’s all to the 


GABE _WISHBOW, Auctioneer 


LIQUIDATION SALE—NAME WITHHELD BY REQUEST 
SELLS TUESDAY, JULY 27, 1954 aT 1A. M. 
AT 36 WEST 41h STREET EET _ {ROOM 2 207), N. ¥. G 


JEWELRY & SI LVERWARE. 
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ONE DISCOUNT SOURCE—This auctioneer’s 
ad, offering a “large jobber’s stock” of 
Benrus, Longine, Wittnauer watches and 
a variety of other things, is an example of 
one fertile source through which dis- 
count operators sometimes get their in- 
ventory. 


have a difficult time engaging in those 
things that built the business. 

I put this trend in two categories. 
One—the manufacturing industry per- 
mitting the merchandise to go into 
the hands of organizations that sell 
at their cost plus a small margin and 
generally known as “discount houses”. 
Two—the manufacturer as an industry 
selling to the speculative building 
trade at costs below that which the 
regular established retailer is able to 
a the same merchandise. 

t occurs to me that we, as retail 
operators, are now not only competing 
with each other but we are competing 
with the factory in two instances as 
previously outlined, namely: the dis- 
count houses and the building trade. 

You realize I am sure that these 
two evils, and I believe you will agree 
they are evils, are not good either for 
the buying public or the industry 2 as 
a whole becayse from, th 


NEW COMPETITION—Portion of a letter from 
a Florida appliance dealer in Electrical 
Merchandising, emphasizing discount 
houses and speculative builders as front 
runners in off-list selling. 


good.” Short-sighted reasoning but all too 
common! 


e 7. Electrical Merchandising recently 
carried a story on an appliance retailer 
who “went discount”—and later dropped 
the discount operation. This retailer, 
speaking of appliance distributors, gave 
these experiences, each an indication of 
how the wholesaler lends a helping hand 
to the discounter: 

“... you get plenty of assistance partic- 
ularly from distributors. When the word 
got out that we had gone discount, we be- 
gan to get phone calis from distributors 
of brands for which we had never been 
considered for a franchise. Each distribu- 
tor had a ‘good buy’ for me; a dozen dogs 
here, a gross of obsolete models there. 
Some offered me their current models 
with an extra 10% or some trading dol- 
lars after this distributor had finished 
loading his franchised dealers.” 

This same retailer told how the build- 
ing contractor, working through the dis- 
tributor, feeds the discount operator. For 
example, a garbage disposal unit listing 
at $124.95 had a dealer cost of $78.72. He 
bought it from a local building contractor 
for $50—as many as he wanted! He simply 
phoned the building contractor; the latter 
relayed the order to the distributor; and 
the retailer-temporarily-turned-discount- 
er picked up the goods at the distributor’s 
docks. 


e 8. Wholesalers know that, for legal and 
other reasons, few manufacturers will 
bear down on them if they supply the 
discount houses. And they can always 
plead ignorance. 


e 9. In many instances, new merchandise 
categories taken on by wholesalers do not 
move well. They then turn to the dis- 
counter as a convenient method of un- 
loading. 


e 10. In some geographical areas, the 
discount operator is doing such a large 
percentage of total volume in certain mer- 
chandise classifications that the whole- 
saler operating in that territory has no 
choice other than to supply the discounter. 
Wholesalers in nearby and overlapping 
territories feel compelled to follow suit; 
and so the practice spreads. 


we As for the “legitimate” retailer—here, 
again, some of the practices of the manu- 
facturer and of the wholesaler are equally 
indulged in by the “legitimate” retailer 
who, himself, is not always above buying 
for “own use” through a discount house. 
I’m afraid that repetition here is unavoid- 
able, but I’ll try to be brief. 

Here is what the legitimate retailer does 
to feed merchandise to the discounter 
(how he spreads the doctrine of off-list 
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Food 


(Modern Romances carries more baby food ad linage than any magazine except Parents’.) 


BEECH-NUT BABY FOODS* 
CARNATION MILK 

CREAM OF WHEAT* 
GERBER’S BABY FOODS 
HEINZ BABY FOODS 

KNOX GELATINE* + 

LIBBY’S BABY FOODS* 
QUAKER OATS FOR BABIES 
SWIFT’S MEATS FOR BABIES 


Drugs & Sundries 


AMMEN’S POWDER FOR DIAPER RASH 
BAN FOR THUMBSUCKING 
FLETCHER’S CASTORIA}{ 
GARY PHARMACAL DRY TABS; 
JOHNSON & JOHNSON BABY OIL & POWDER* 
MENNEN BABY MAGIC, OILS & POWDERS* 
NESTLE BABY HAIR TREATMENT 
NUM-ZIT TEETHING LOTION 
Q-TIPS 
ST. JOSEPH ASPIRIN FOR CHILDREN 
TUMS FOR PREGNANCY NAUSEA 


Clothing 
CURITY DIAPERS* + 
DEXTER DIAPERS* 7+ 
JUMPING JACKS SHOES* 7; 
KEYSTONE DIAPERS* 7+ 
LITTLE MAJESTY CLOTHING* } 


These 51 baby product advertisers have appec 


51 baby product 


Modern Romances... 
September issue alone 


red in Modern Romances in the past 24 issues. 


THERMAN OPT STAYDRY PANTIES 
| *PANT-EASE DIAPERS 
PLAYTEX BABY PANTS, SHEETS, ETC. 
TRED STAR BIRDSEYE DIAPERS 
+ *SPENCER’S BABY UNDIES 
t* THOMAS TEXTILE BABY WEAR 
*WEE WALKER SHOES 


Equipment 


*BABEE-TENDA SAFETY CHAIRS 
|*BABY BATHINETTE 
BETTER HOMES & GARDENS BABY BOOK - 
+ *BIRTH-O-GRAM 
+*DAVOL TERMI-CAPS 
*DENNISON DIAPER LINERS 
+ *DIAPERENE CHLORIDE RINSE & LOTION 
EVEN-FLO NURSING BOTTLES 
HANKSCRAFT STERILIZERS 
HYGEIA NIPPLES 
JIFFY BABY TRAINER SEATS 
+ JUNIOR TRIKES — A.M.F. 
AUNT MARY’‘S BIRTHDAY CLUBS 
+*TRIMBLE KIDDY BATH 
WARING BLENDOR 


Pre-Natal 
+*CRAWFORD’S MATERNITY FASHIONS 
*LANE BRYANT MATERNITY FASHIONS 
+MATERNITY MODES 
MOTHER’S FRIEND FOR EXPECTANT MOTHERS 


*One of the 24 baby product advertisers appearing in the September 1954 issue. 
tNew advertisers in 1954. 
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There’s only one reason why you'll find these top 
names in September Modern Romances. 


There’s only one reason why there are 21 new baby 
product advertisers in Modern Romances so far this 
year... and only one reason why there are 51 baby 
product advertisers in the last twenty-four issues. 


All these advertisers schedule this magazine 
because it sel/s their products. 


There are many reasons why Modern Romances sells 
baby products so effectively. 


First, there’s the fact that it’s devoted editorially to the 
young mother and her babies. 


Modern Romances has run far more editorial linage 
on babies and children than any other magazine in its 
field for the past eight years. 


Lloyd Hall figures for the first half of 1954 show 
Modern Romances with more than twice as many 
editorial pages on babies and children as any other 


MO DE RN RO MANC E- ~ America’s Youngest Married Woman Audience 


Your best source of new customers... 


dvertisers in 


and 24: in the 


... f0r just one reason 


magazine in its field, and more than any women’s serv- 
ice magazine, general monthly or weekly magazine. 


Another reason is that Modern Romances goes prin- 


cipally into homes of young families . . . families with 
small children. 


Modern Romances readers are a good ten years 
younger than service magazine readers, and you'll find 
children in 68% of all Modern Romances homes. 


There’s also the fact that the Modern Romances family 
has the highest median income in the romance field. 


For these, and many other reasons we'll be glad to tell 
you about, Modern Romances really moves merchan- 
dise for baby product manufacturers. 


For instance, one page in a recent issue pulled orders 
for more than 100,000 baby product items. 


If you have home, food or baby products to sell, you 
can't do better than schedule Modern Romances, the 
magazine that sells the young family market. 


Your newest source of best customers 


Dell Publishing Company, Inc., 261 Fifth Avenue, New York 16, N. Y. 
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shopping was covered in Article 1): 


e 1. There are too many inept, economic- 
ally illiterate retailers. Their mortality 
rate, alone, in competitive times, makes 
huge quantities of merchandise available 
to the discounter. 


e 2. Too many retailers do not supply a 
type of service, or a type of selling, that 
justifies the margins they require. Floor 
selling was never at a lower ebb; in many 
stores it is non-existent. 


e 3. The food super introduced self-serv- 
ice not solely as a shopping convenience, 
but also as a money saver for the shopper. 
But all other traditional retailers who 
have since latched on to self-service, self- 
selection, etc., are taking their traditional 
markups. Only the modern discounter is 
offering self-service on non-foods as a 
money-saver to the public. I think this is 
an important point. 


e 4. Too many retailers are really fight- 
ing each other for the customer who is 
already sold and who may simply be 
shopping around for a better price. Too 
few are out creating customers. 


e 5. Legitimate dealers supply the dis- 


Lo 


Salesense in Advertising... 


count operator. I’ve referred to this sev- 
eral times. 


e 6. Too many retailers are sticking with 
out-moded concepts of service. Large seg- 
ments of the shopping public have new 
concepts of what they really require in 
the way of service. This is particularly 
true of the younger generation. 


e 7. The discount operator is apt to be a 
fast-moving individual. He is faster on 
the uptake when it comes to special buys, 
etc., than the traditional dealer, and that 
includes many chains, department stores, 
etc. 


e 8. In too few instances have retailers 
developed selling techniques for meeting 
the competition of the discounter; the lat- 
ter thus gets business by default. 


* * * 


There—hardly in a nutshell, I’m afraid 
—is the sustenance on which the modern 
types of discount operators thrive. 

Now—what are some manufacturers, 
some wholesalers, some retailers doing to 
meet head-on the competition of the dis- 
count operator? That is reserved for arti- 
cle No. 3—appearing next week. 


But How Were Thousands of Motorists 
to Be Convinced? 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Again and again, in this column and 
elsewhere, I have insisted that advertising 
cannot be persuasive and impelling unless 
it is believed by its audience. It may be 
that the good-natured consumer doesn’t 
mind being kidded 
about lollypops and 
cigarets, or even about 
his Jell-O, and perhaps 
he enjoys being made 
a sucker by a sideshow 
barker, but generally 
speaking he wants to 
be convinced that he’s 
getting his money’s 
worth. If you don’t be- 
lieve that, spend your 
next vacation behind the counter in some- 
body’s department store. 

This matter of being believed, depend- 
ing somewhat on the nature of the prod- 
uct, is oftentimes no easy task for the 
copywriter. Frequently truth is stranger 
than fiction. In my Aug. 2 AA piece on 
this subject I quoted from “Advertising 
Psychology and Research,’ by Messrs. 
Lucas and Britt. Says this competent 
treatise: “Conviction requires more than 
that the prospect be aware of the manu- 
facturer’s claims. The claims must also 
be believed. Belief must be gained despite 
any popular doubt as to the credibility 
of advertising in general. Every adver- 
tisement faces this initial handicap in 
addition to other obstacles to belief.” 


James D. Woolf 


w It is my notion, and I have said so 
several times in this place, that, with 
several notable exceptions, the adver- 
tising of the oil companies deserves few 
gold medals for its credibility. Its low 
degree of credibility and persuasiveness, 
as I see it as a consumer, is the inevitable 
result of two things: 

1. Its silliness (puppy dogs, babies, 
elephants, and other such “cute” devices). 
2. Its non-informative vacuity. I have 


never understood, for example, the rea- 
soning behind the Ethyl zoological cam- 
paign which entertained us for so many 
years in the national magazines; neither 
do I understand the emptiness of the hi- 
larious Ethyl pages running currently. 
The facts about Ethyl, which are impres- 
sive, seem to be “classified material.” 
How is credibility achieved in adver- 
tising copy? Charles L. Whittier spelled 
out the answer for us in his recent Boston 
Federation speech when he cautioned us 
against the five great “sins” of modern 
advertising: unsupported claims, mean- 
ingless phrases, gross exaggeration, super- 
lative expressions and unbelievable state- 
ments.” Many, many times I have said 
the same thing in a different way: All 
advertising copy, without exception, 
should be written on the assumption that 
it will be seen and read and listened to 
by sensible, intelligent human beings. A 
never-ending source of amazement to me 
is the notion in some advertising circles 
that the average consumer is a nitwit. 


a Which brings me to the case of Shell 
Premium gasoline with TCP additive. 
Here was a new product so remarkable 


TCP. 


the Greatest Gasoline 


Development in 3l years... 
has re-powered 8 million 


+ 
engines 
TCP", the Shell-discovered additive, blended 
and spark plug fouling caused by lead and 
carbon deposits. Increases power up to 15% 
... spark plug life up to 150% 
ts hee respewered more than 8 enim and is evedchle ot ofl Shel Decker 
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Advertising Age, August 23, 1954 


The Creative Man‘s Corner... 
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Face the Issue-Then Sell 


Under ordinary circumstances, these ads for Hudson and Chrysler ought 
to merit an encouraging pat on the back. As advertisements, they are well 
done. The Hudson ad is packed with reason-why, and the Chrysler ad has 
a style flair that is most intriguing. 


Here they meawure Gaz maw 


real motor-car value S555 © 
right before your eyes 


The reeutte shown on these 


corgi peble prowung greemds cox 
help yoo chawse yorr family car! 
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Unfortunately, as we have mentioned before in this space—commenting ) 
specifically on the Ford and the Chevrolet advertising—automobile adver- 
tising follows rather than precedes the establishment of a particular “feel” 
about the car advertised. 

Consequently, we do not believe that many people are going to feel that 
driving a Chrysler gives them the power and the look of leadership merely 
because the ad says so. Neither do we believe that Hudson’s careful documen- 
tation is going to convince many people that Hudson is an outstanding value. 

These ads, in our opinion, are a waste of space—insofar as they start a 
thousand miles away from the average person’s conception of the cars ad- 
vertised. (And, if you think we’re cockeyed, take a look at the sales figures.) 

We hopefully maintain that advertising must be realistic—and therefore 
honest—to be successful. In our opinion, these ads are not realistic. They say 
things about the cars that nobody can be made to believe. The ads are not dis- 
honest. Undoubtedly the people responsible for them have reason to believe 
the claims made are valid. But we are afraid the public doesn’t consider them 
valid. And the public, of course—meaning the customer or the prospect—is 
always right. 

In our opinion, these ads would do a better selling job if, without any 
waste of time, they met the public’s resistance to Chrysler and Hudson head 
on and then went about proving how ill-founded the public’s feeling about 
both cars happens to be. And, we suspect, except for company pride, this 
might be done. 


that Shell’s agency, J. Walter Thompson 
Co., feared its merits would not be be- 
lieved by the motoring public. How were 
thousands of motorists to be convinced? 
In an advertisement in the Aug. 2 issue 
of ADVERTISING AGE, Page 41, JWT ex- 
plains how credibility was achieved with 
gratifying sales results. Here is the story 
as Thompson tells it: 

“Scientists knew that Shell Premium 
with TCP additive was the most import- 
ant gasoline advance since the develop- 
ment of tetraethyl lead in 1922. 

“Every test proved it. 

“But it was a highly technical achieve- 
ment in research. In a world of claim 
and counterclaim could the story be told 
in terms millions of motorists would un- 
derstand and believe? 

“Here was an opportunity for adver- 
tising’s ability to present facts quickly 
and clearly to large numbers of people 
at low cost ‘mass education’ to match the 
speed and economy that comes from mass 
production. 

“In newspapers, outdoor, radio and 
television our client announced ‘The 
Greatest Gasoline Development in 31 
Years’ in test markets. Instead of claims, 
advantages were explained—convincingly, 
in terms of how this new fuel develop- 
ment solved a problem common to today’s 
high-compression engines. 

“Response was so unprecedented that 
Shell Premium gasoline with TCP addi- 
tive was promptly made available in 


Shell’s full marketing territory. To quote 
Shell: 

“*When any normal size service sta- 
tion has 167 local motorists—new to the 
station, and new to the brand—make 
gasoline purchases in a single month, 
something big has happened! When most 
of the 167 “strangers” continue to buy in 
the second month and are joined by a new 
group equally numerous, you have a pic- 
ture of what TCP additive in Shell Pre- 
mium gasoline has meant to Shell dealers 
across the country.’ ” 


m This experience of Shell’s, while not 
surprising to me, is immensely hearten- 
ing. I have long been a champion of the 
philosophy exemplified by the Shell copy: 
“Instead of claims, the advantages were 
EXPLAINED, convincingly .. .” Instead 
of talking down to the reader’s alleged 12- 
year-old mentality, the copy, talking up 
to him as a reasonably intelligent adult, 
“presents facts quickly and clearly.” 

In my files are scores of letters, some of 
them from oil company executives, pro- 
testing earnestly that motorists simply 
will not read long reason-why copy. A 
few of them have sent me readership 
survey figures to prove the indifference 
of readers to gasoline advertising. Actu- 
ally, the surveys prove only that the 
particular advertisements involved said 
nothing credible of interest and import- 
ance. 

My congratulations to Shell and JWT. 
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m We're all getting away from 
the old grind... 


a te — te 


All of us at one time or another, have re- 
ferred to that era when folks had to grind 
their own coffee as the “good” old days. Ac- 
tually, skipping the nostalgia, it was a grind. 

Today, we all enjoy infinitely more leisure 
time. We travel as never before. We enter- 
tain more. We’re enthusiastic about sports 
and hobbies. We’ve undergone a big change 
—a delightful revolution to a modern way 
of life. 

This changing pattern to more enjoyable 
living created Holiday magazine and ex- 
plains Holiday’s incredible success. For Holi- 
day is the one magazine that is edited from 
cover to cover for the families who are lead- 
ers of the big change . . . the kind of people 


*Source — Publishers Information Bureau 


who enjoy “everyday holiday living” .. . 
and who influence millions. 

They’re families with the means and desire 
to travel more, entertain more and live bet- 
ter. They’re the first to accept new ideas and 
to try new things. Each month, more than 
850,000 of these responsive families are stim- 
ulated by Holiday to enjoy new places, new 
pleasures, new products. 

This prime market is the big reason why 
advertisers have made Holiday the most suc- 
cessful new magazine of our time — the only 
magazine to show gains in both advertising 
linage and revenue every year since 1946.* 
As an advertising buy, Holiday is always 
good to the last page. 


-~ 


HOLIDAY MAGAZINE 


A CURTIS MAGAZINE 


...lts readers are leaders of 
the big change to ‘‘everyday holiday living!’ 
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Employe Communications... 


Handy Facts for the Company Employe 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

Anyone who has ever done any probing 
of the employe mind for facts about the 
employer knows what a vacuum looks 
like. The chief of the far-flung industrial 
empire not only takes employe love and 
loyalty for granted; he is inclined also to 
assume that the employe is in full posses- 
sion of all the essential facts about the 
enterprise—size, products, plant locations, 
number of employes and the middle initial 
of the president. 

These whimsies are comforting but in- 
exact. One opinion survey recently un- 
covered an employe whose wife had been 
using a competitive soap for years, happy 
in her illusion that her old man made it 
every day at the mill. Another employe 
identified as the company president, an 
ex-president who had gone to his reward 
14 long years before. Survey findings can 
be grim. 


_/ Fortunately, at least two concerns have 


awakened to this need for knowledge on 
the part of employes, and are utilizing a 
somewhat novel method of putting the 
facts in the workers’ palms. The device is 
a small billfold card which contains data 
about the company. 


gs Utah Power & Light Co., Salt Lake City, 
and its subsidiary, Western Colorado 
Power Co., boil down the highlight facts 
about these concerns on the billboard 
card which is inserted with a copy of the 
employe magazine. “Fingertip Facts” is 
informative and detailed—it covers loca- 
tions, number of employes and customers, 
wages and benefits paid, operating data, 
rates and revenue, assets, number of 
stockholders, taxes paid and a few facts 
about the companies’ expansion program. 

Omar, a large baking concern with 
headquarters in Omaha, issues a billfold 
card to coincide with the issuance of its 
stockholder report. Designed solely for 
employes, this one also provides helpful 
highlight information to answer questions 
that friends, neighbors and prospective 
purchasers of bakery goods might ask. 
What makes this one interesting is the 


Information based on fiscal year ending June 27, 1953, 


Full Time Regular Employees ......... 4,015 
Route Nalex Personnel ............-+ 1,382 
Personnel & Others .....cceean seen Be 29 
orriet. Acaiatenrative Personnel ...... 342 


Women. ....-.. ra 

Fo cae and ieee be Date Aug. 9, 1917 

Market -Area-—-Six States of Nebraska, Iowa, 
lllinvis, Wisconsin, Indiana, Ohio. 

Plants and Facilities Covering 51 City Blocks 

Approximate Number of Customers. .. 577,00) 

Customers Per Route 422 


ee ee ee ee es 


Route Increase During Last 12 Months ...150 


Wheoleeele RROmhee 06a iss Skee cdc zs caters ot s1 


Brawl. nbc kaos st cic cs ckae bd eee ids inane Sy 46 
Retail: Wewtes 05... 0 ss wei eieaeaes 1,305 
Cleveland ........ 80 Milwaukee ...... 310 
Columbus ....-.. i ee ee 187 
Indianapolis ..... men WOOT 4s ii ccecks 10s 
Dicectors — Seven — +f Coad, Sr., (Chair- 
man), W. 7. ae ig 1. W. Carpenter 


Jr., W. Dale Clark, goles R. Harris, Wil 
lard D, Hosford, Jr., Gilbert C. Swanson, 
Hakery S18 cis 6is cess iecccvwnics $37,009,536 

Bakery Production (Annual Totals): 
Bread—-over 100,000,000 joares 
Donuts—over 6,000,000 packages 
Rolix—over 17,000,000 packages 
Piex--over 900.090 
Cakes—over 8,300,000 

Raw Materials: i. eccvescsckaeweats $12,481,502 
18,825,000 Lbs, Sugar 1.360 Carloads Flour 
1.825.000 Doz, Eggs 4,262,000 Gals. Milk 


statistics on raw materials used—an Omar 
employe, fortified with his fact card, can 
suddenly startle a social group with the 
announcement that the company, in the 
fiscal year ending June 27, used 1,825,000 
dozen eggs, 18,825,000 pounds of sugar 
and 4,262,000 gallons of milk. Fleet statis- 
tics—including truck routes, gas con- 
sumption etc.—are given, and employes 
learn here that the company’s twin engine 
Beechcraft has traveled 119,000 miles. 
This facts-at-a-glance method of com- 
municating with employes is nothing to 
discount. The informed company employe 
in a community can be—and often is—an 
excellent good will ambassador for it. If 
he can talk competently about his compa- 
ny, he may frequently be able to convert a 
purchaser to his brand, soften a bellig- 
erent viewpoint toward his management, 
improve the company’s standing im the 
community. It’s done every day of the 
week, but the employe needs the am- 
munition before he can fire the gun. 


Looking at Radio and Television... 


Radio—1955 Style 


To look at a current rating book and 
sadly reflect on the fallen grandeur of 
radio is like viewing the ruins of Pompeii. 
And yet smart advertisers are recognizing 
the statistical fact that radio continues 
to represent the best mass medium buy 
on a cost per thousand basis, and contin- 
ues to deliver audiences that can be 
reached effectively in no other way, par- 
ticularly in rural areas and among low 
income groups. 

In the first place, almost everybody 
has a radio. In the second place, almost 
everybody has at least two radios. In the 
third place, almost everybody with a car 
bought in the last eight years has a car 
radio. No other medium has such potential 
depth. 

Not so long ago radio salesmen were 
well-dressed, suave gentlemen who were 
paid nominal salaries to get tickets 
for blue-chip clients and answer their 
questions—usually about stations and 
studios. When a time became avail- 
able, the network president called his 
favorite client and whispered that if he 
acted within 24 hours he could have it. 
The client usually picked up the time 


without argument. 

Mistakes in pricing radio were made. 
For some unknown reason daytime was 
priced at 50% of the nighttime prime 
hours, although the real ratio was about 
75%, since that was the relation of sets 
in use, plus the fact that daytime radio 
held up better in the summertime. Many 
large companies quickly realized this in- 
equity and capitalized on it. Now, with 
the lowering of nighttime rates and the 
holding of daytime rates, the advantage 
is practically wiped out. Actually a cut 
in daytime prices of radio will be forced 
within a year by cancellations due to in- 
creased activity by radio’s best daytime 
customers in television. 

Strange things are happening. Radio 
salesmen are now better paid and very 
much aware of their problem. The re- 
search staffs are bright and quick to 
analyze a combination of day and night 
radio in terms of unduplicated audience, 
impressions, and favorable cost. The pro- 
gramming staffs are coping with prob- 
lems heretofore foreign to nighttime ra- 
dio, and a new pattern is emerging. 

For the time being, daytime radio is 


nA CT 


relatively static. Soon sustaining serials 
will be available for participation but for 
now the status is quo. Godfrey may dis- 
integrate, but he will be replaced by 
another personality who CBS hopes will 
do as well (remember Tom Brenneman’s 
replacements?). ABC has made a strong 
lineup of stories in the morning pay-out. 
Sets-in-use appear to be leveling off or 
the slack is taken up by the increase in 
the number of radio homes. 


a In the nighttime department, all hell 
is about to break loose. CBS recently an- 
nounced that “Amos ’n’ Andy” would turn 
de luxe disk jockeys selling participa- 
tions in a five-times-a-week 9:30-10 p.m. 
show, with the boys doing the sales pitch 
if desired. Fibber McGee and Molly are 
credited with the initial idea, 10-10:15 
p.m. Monday through Friday, but it ap- 
pears that CBS, as usual, is determined 
to top the competition in the new look 
in programming. 

This type of strip operation in prime 
time appears to presage things to come, 
with advertisers able to take advantage 
of a vast cumulative audience at a rea- 
sonable cost. For example, an advertiser 
could use either Fibber McGee or “Amos 


’n’ Andy” five times a week for less than 
a million dollars. This would get him a 
one-minute commercial 52 weeks of the 
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year, five days a week, aimed at a week- 
ly gross audience of at least 10,000,000 
homes, half of which would be undupli- 
cated. This is a rare opportunity for large 
advertisers to fill out their schedules and 
reach that last section of the country they 
may have been negiecting. 

The last group of advertisers to take 
advantage of the new look in radio are 
the little guys with seasonal problems. 


- They, too, can now join the big fellows on 


the strip nighttime shows for limited 
periods of time coinciding with their sea- 
sonal needs. This beats trying to get to- 
gether a local spot effort with the big 
time for these seasons. It also provides 
the ability to measure what they are get- 
ting for their money, statistically, and 
an easy check of what went on the air. 


w There are a couple of simple rules to 
follow in using radio. Call in the salesmen 
assigned to you from all four networks. 
Give them an exact idea of the budget. 
Wait a few days and study the multiple 
proposals built to your specifications. 
Study the combinations of day plus night, 
gross impressions, unduplicated audiences, 
and cost per thousand. Either take the 
best offer or work up a combination of 
several. Then negotiate. Remember, in 
these days the first offer is an asking 
price. 


Looking at the Retail Ads 
. Shakes § Tish 
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a3 Venetian 


= Blinds 


Measured and fitted to your own windows. You can 
have these custom venetian blinds for as low as 
$4.90 a window. White or eggshell with a choice of 
6 cloth tape colors—white, duck, mingled, mulberry, 
dark green or china blue. 


custom-made 


of finest grade steel 


43° sq. ft. 


Place your order early. 


SLATS 69c¢ SQ. FT. 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

Where do ad creators live? Do they 
have the experiences other people have? 
Are they ministered to in ideal and 
sterile apartments where nothing ever 
goes wrong, and where everything me- 
chanical is automatically self-correcting? 

I can’t say how many ads I have read 
about venetian blinds. But rarely have 
I ever read one that was written by a 
writer who has knocked around a little, 
had typical human experiences, or lived 
in a normal home, or ever stopped in 
hotels or motels. 

A home owner in Pennsylvania who 
reads “Measured and fitted to your own 
windows” may know that that means 
they are installed at this same price. But 
I don’t know. 

And I have observed that there are in 
general two classifications of this kind 
of product, i.e., venetian blinds, and 


Venetian Blinds. The former won't go 
up or down until the slats are made flat 
and horizontal. And the catch to hold 
them or release them is as crotchety and 
inconsistent as one of Aesop’s house- 
wives. 

But Venetian Blinds go up and down 
easily no matter the angle of the slats. 
And the catch works like a dream with 
as little reining as is required on the 
neck of a sensitive horse. 

Ads never mention the mechanics of 
these things, even when the price is not 
low. I suppose readers of this kind of ad 
stay away in great numbers because 
they, too, have doubts that the ad does 
not overcome. 

The good oral salesman quickly learns 
that he must not only whet desire, he 
must also overcome objections—the un- 
spoken as well as the spoken. The good 
ad writer knows this and, with common 
sense, probes human reactions mentally 
and handles the spots over which the 
prospect needs help. 


Re, eT a ea ot bie cd Ele OR Ch Fatal, be aa ey mere Le Raa Cs ae ho See Re a i Siete aM Lee Te pir) «Tater sy Co ea ee bem amd TAR den Vet. hagas a id Ce UR Ae Ms tee ge wl a ate: Nal ack: Cope * Agel eh eRe taco aoke leo ale meee Cah es lee eh CaP Lo Fg ee ea 
Se Ten Oe a aden? a to) ge Sea Aa REECE Ete RAH EN PULSE Ag UM ET tet, GS ONC OETA Ore ei 89 ERT ace aR RS ge Peeteee tyelnes fae eee re RE ete Soe Sem ane Bea ea Beata Bor Oh eer Bor oee By Aye qe ag Span eee ac FS Ci ge 
bo Sent ihe kt ake Rigo ERED eRe PN SY het tee ote Bete GS aie ge ate or RO Ate eit oe RAL Cs mela RN nat, aime Le AF, NaN le eres ul Set so Sale ENC on err etak Aye ames pc ea. AG costae aD ais aia SMe, Get he ye ci NL Peake Weaeee A ck Ur Ah ak De abe tig Ss Cee ake 
i TE Seay Tighe. Sie eats thee See i is. aan ae! Wet Te Ores ys PR aa a inet et 2 a is hy Gate Sing ¥ eae ey 7 ene ae edicts OR 5 a has ree as Le ae : Nett hak Sea, A Et ey Brae ey Wrath ot eta OME, Atala de eas Sr, Bee eae an E DLS Sane Bde ence ake ze Ay Haass paiiton —hee 
eA eee aa ee: thers 
Si ne A - 
as a y ae Auk 
in > = = =. ieee 
7 ' By : 
' Pe. ee pa 
= es 8 8|—|le 
_— 4 
F 
F 
. Foy) 
: . 
| ec: 
eee 
: 
: 
: ’ i 
. il 7 
& : 
AK > aa > ] © . 
. 2 PPO Eo ae i ae 
‘ q Cee. * 
. . sy Pes 4 
e " a See 
eee tal 
; + ; 
, ™ ‘ 
7 7 ( 
} 
. } 
i 
; an : we } 
ms) ey (| 
20 e 
ak ae 
= “ne } 
e ee =. 
: Per) q 
= ee oe 
s Fac ta 
as i 
EE bas 
eh L one , 
: GONE 
"s ee 
a4 = ib 
3 joo ae 
oo ; é 
a vhs 5 
Ao ee | 
ee oe 
ae ad ee 
Be Se 
a ce 
wae oe } 
tis Wes 
ay aa } 
att ie 
ah L i y | 
ay : Es 
es rom, 
Reese er 
3 mere 
ae ss eh " 
ee . sf 
ect gS RRS Le gle 
a Piper Soy . Pea OS oe : 
2 SA SR ae nat Sag A SS s 
fe ee | | 
Cen b | 
ne 
. 1 
i ‘ - 9 
a 1 pee } | 
i a 
Se <a } : 
aoe Bs | 
see ea 
sees , ah 
Bes. , die 
2 jae 
eucer ark 
re ey 
en a ee 
Pg sod anosceee < ava 
ia ao ~*. 2) F 
ea ad S a +2. me ene : : . 
eae pi. POM ore z 
EaG > + emer 202 nema : ’ ’ 
’ Hy ; 
= oe one eo ae ee: oe ene EE me Ls, pen Ree 
- oe OS oo oe oe J a 
: x 4 Yee 
faba! ieee ; oh “ | ‘ % 
4. « Boa i 3 
= a i+ pues 
> Se EF Sia 
é i, PE > oe 
; - Ts at 
ied SS : : a 
is ie a - - TR 
Wi Pee! a aoseescenm commons! accom -oa z “eam 
Ces 5 eel — ee 
og it . nmi ‘ r cae 
crete of eos ae 
| -y = ae i — 
oes r aS a egnieenne omnes © r a 
oe Tee. se es 
se ae pol re ee 
ee Nas ae 
ee, ; _—— ait 
cea ae Yo - rete nt eat’ ‘ ews 
; - <5 ae d 4 ie 
; ; ~”~ 3 eee oc ol : em ft 5 
v Se ee S 
2 wean 
: ee * 4 
a ie5 
es ig ‘ moe 
eS 
tei: ss F: 
24 Pp i 
: os ' ‘ 
* ee, 
Spe 
te ‘ ge fe 
Sh aki : 
(an) ae . 
RY epee 
oe , ae 
ee ants 
ce 
7 7 
, 
te : 
ih aie 
nee Ss '<. ee 
ae “A 
nes = 
43 . sed w - z. ee - 4 =" Pe af 
<j 4 ee i ‘or 4 Ps ‘ ruse he oon F ; ME . \, as : Ms one “ ; 
: a subnets ope vase : a is tes i De re aot tee ene a ane we eee ot, ty é aa Pa iat # fr nS ae Raph pS oe ‘ . 3 oe es) 6 ; g ty aah 


AVERAGE ABC CIRCULATION 


FOR SIX MONTHS ENDING 
MARCH 31, 1954 
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The Fort Worth Star-Telegram 
has long been a leader . 
in newspaper circulation in Texas 


This leadership continues to grow, and as it does more readers become prospective 
customers for advertised products. 


Since the ABC Publishers Statement for September 30, 1953, the circulation of the 
Daily Star-Telegram (morning and evening combined) has increased 4,811. During 


the same period Sunday circulation has increased 10,258. Latest figures based on 
ABC Publisher’s Statement for March 31, 1954. 


it is easy to understand why the circulation of the Star-Telegram has continued to 
mark up substantial increases in both Daily and Sunday circulation when you realize 
that the Fort Worth Market has shown outstanding growth in population. Sales 
Management estimates that 2,008,400 people live within the Fort Worth market. 
Of this number 458,300 reside in the Metropolitan area. 


The Fort Worth Star-Telegram is an influencing factor in the minds of these people. 
They look to the Star-Telegram for news and your advertised products. 


= AMON G. CARTER, Publisher 
R, JR., President and National Ad 


Fort WoRTH STAR-TELEGRAM 


FORT WORTH 


“ 2 a 
LARGEST CIRCULATION IN TEXAS Where the West Begins’ 
Without the Use of Contests, Schemes or Premiums...“ Just «a Good Newspaper” 
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Whic 


design 


publication 


verifies 


every 


recipient 


every 


year? 


Every copy of MACHINE DESIGN is mailed 
as the result of a request from a Design 
Engineer. MACHINE DESIGN is the only 
design publication which verifies 
every recipient every year. 


Crane McAndrews Beaton Showalter 


Garred Haas 


JUNKETERS—Members of the Southern California casting Co.; Wiliiam J. Beaton, KWKW, Pasadena, 


Broadcasters Assn. were Navy guests at Pensacola, 
Fla. On the flight deck of the carrier Monterey are 
Frank Crane, managing director of the association; 
Robert J. McAndrews, association president, who is 
v.p. and commercial manager of John Poole Broad- 


president of the California State Broadcasters Assn.; 
Dave Showalter, association public affairs chairman, 
and public affairs director for CBS Pacific radio 
network; Bob Garred, KABC, Los Angeles, and 
Mark Haas, KMPC, Los Angeles. 


International Food 
Show Planned for 
New York in 1955 


New York, Aug. 17—An inter- 
national food show, said by its 
sponsors to be the first of its kind 
in the U. S., is planned here for 
Feb. 21-27, 1955. 

Governments of 17 nations have 
expressed interest in participating, 
according to Imported Food Pro- 
motions Inc., which is organizing 
the show. Managing directors are 
P. Gordon Saville, a former Aus- 
tralian advertising and sales ex- 
ecutive, and V. A. Stergar, former 
European trade fair director. 


® Food, wine and liquor will be 
displayed. A section has been allo- 
cated to accessory products, table 
linen, china, etc. The show will be 
open to the trade and to the pub- 
lic, but at different times. 

A feature of the show will be a 
restaurant which will serve din- 
ners prepared from foreign foods. 
Seven countries will act as hosts 
and their chefs will take over the 
kitchens on different nights. 


25¢ Coupon Offer, 
‘Life’ Ads Slated 


for Trenton Pies 


Kansas City, Mo., Aug. 17— 
Trenton Foods Inc. is getting be- 
hind its relatively new beef and 
chicken pot pies this fall with a 
splash in Life and a 25¢ coupon of- 
fer. 

The food company, which intro- 
duced non-refrigerated Dinner 
Time beef pies last summer and 
followed up with the chicken pies 
this spring, has scheduled 13 con- 
secutive ads in Life to start with a 
color page Sept. 27. 

The coupon offer (described by 
Trenton sales manager J. M. 
Hutchinson as “the biggest thing 
in canned meat history”) will go 
out via a special bonus pack of pies 
for dealers. Each pie in the bonus 
pack will contain a 25¢ coupon on 
the purchase of either the chicken 
or beef products. The opening Life 
ad will feature the coupon offer. 

The company is supplying sales 
kits for brokers, including a fac- 
simile of the Life cover featuring 
a lazy susan display rack devel- 
oped by Trenton and cheesecake in 
the presence of the Misses Chicken 
Pie and Beef Pie, window arrows, 


display cards tied to the Life ads 


and other materials. 


Gardner Advertising Co., St. 


Louis, is the agency. 


WTPA Signs with ABC 

WTPA, Harrisburg, Pa., will af- 
filiate with the television network 
of American Broadcasting Co., ef- 
fective Sept. 19. 


Canned Cranberries to Town 
Morris April Bros., Bridgeton, 
N. J., canning company, has ap- 
pointed Town Advertising Agency, 
Philadelphia, to direct advertising 
and merchandising for a new line 
of Eatmor cranberry sauce in cans 


which it will market in the fail. 
Town also will appoint brokers 
throughout the country for the 
product. 


JUST ASK FOR MARIE: | 
Call WAbash 2-8655 and ask for. 
eng os orrmee ee your next multi- 

raph, . addressing or 
oan ti > con pick-up and de- 


mating st and accurate work, plenty 
of experienced ‘personnel, charges 
always in_ line. THE LETTER SHOP, 
Inc., 431 S. Dearborn St., Chicago 5. 
(Now in our .25th successful year.) 
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the “no-delay, no-worry” way 


FREE! Production Men, 
send for new copy-fitting aids: 
TYPE RULER, measures every 
size 5-15 point; and TYPE 
GUIDE, shows characters per 
line for all line widths in all 


Electros and Typography 


are “married” at 


& COOPER 


& 


give you both 


in one day... 


TE LE RO TR ER IIR I ter e  aRE S 


TYPOGRapHy 
THAT SE.LLs 


MERCHANDISE 


BERTSCH & COOPER, 547 S. Clark St., Chicago 5 


CREATIVE COMPOSITION AND LAYOUT + MONOTYPE « LINOTYPE 
FOUNDRY TYPE « EXPERT HAND SETTING + ELECTROS + TRU-TONE ® 
PLASTIC PLATES « NEWSPAPER MAT SERVICE . TRU-TONE® ETCH 
PROOFS + TRANSPARENCIES FOR OFFSET AND GRAVURE 
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Advertising Age, August 23, 1954 


Percentage of Sales Spent for Advertising 
in 1953 by the 50 Big U. S. Corporations 


Figures cover ad expenditures in newspapers, newspaper supplements, 
consumer magazines, farm magazines, business publications, network 


radio and tv only.* 


Sales or % Saies 

Revenues * Advertising Spent on 

(In millions) Expenditures Advertising 
Gameret MNOS COI oiecccsstsinscises.s05sssccssees $10,028 $64,102,632 0.639 
American Tel. & Tel.||| .......sssssseesseseeseese 4,417 5,142,911 0.116 
Standard Oil Co. (New Jersey) .............0 4,138 1,724,640 0.042 
Great A&P Tea Co. (Feb. 28, 1954) .......... 3,989 1,449,430! 0.036 
RE ae NE MD <sascovs cavssespcuiedteatiedebabendaasieos 3,861 3,950,227 0.102 
INE FINI dilasetecsenssnccrtassartnatieiseenii tes 3,348 27,005,432 0.807 
Gann TORI Gis: sssccsisssicertenrticsiansi.... 3,128 21,503,480 0.687 
Sears, Roebuck & Co. (Jan. 31, 1954) ...... 2,982 44,658,500* 1.497 
SWE B Ce. KO... ST, VEER) scseccceiscecsessi...: 2,597 10,278,674 0.396 
Asmour & Ce. (Get. 31, 1953). ....::...;..... 2,089 6,591,803 0.316 
I PE GG asictsniesscscesersscposiovoroncas 2,082 805,940 0.039 
IE PG IG. asinsssisesndessvsssanisisenspsenece 1,752 1,362,440? 0.078 
E. 1. du Pont de Nemours ..........::ccsceeees 1,750 6,265,628 0.358 
Standard Oil Co. (Indiana) ...............0000 1,665 3,126,219 0.188 
I Me hace copia ccscendeacsasensaacherribcesexs 1,641 3,007,188 0.183 
Socony-Vacuum Oil Co. .........cscccccssscsssseess 1,607 3,101,408 0.193 
Westinghouse Electric Co. .......cceecceeeereees 1,582 9,362,357 0.592 
WUNMMMIE OMEN ~ blaca lees d ccandedecctvscsesetdenretbebsbedabecenees 1,559 4,955,693 0.318 
I I | scatnisisseinnsneaniistabenstinasinns 1,508 963,388 0.064 
BI GE GI . cssssccinssocssastioransscistiseroeones 1,270 2,640,084 0.208 
International Harvester Co. (Oct. 31, 1953) 1,256 3,162,273 0.252 
National Dairy Products Corp. ...........c0000 1,232 11,216,157 0.910 
Goodyear Tire & Rubber Co. ........:ccceeceee 1,211 8,614,530 0.711 
PBRMUIS BST COED. c.cccccccscscsscccssssesecssoseees 1,197 1,578,917 0.139 
Be ee EME cosesi hsv anus des sssscasarcivecrsrsorase 1,110 ——-—$% _—— 
PT TARR GG, occcscsccccsescseicsiscescosees, 1,088 18,358,585 1.687 
Standard Oil Co. (California) .................... 1,080 1,655,147 0.153 
I SG sd iaraaacsatancs cacanssaticcccesonenivnsntanacioes 1,059 151,620 0.014 
Pennsylvania Railroad ...........cscesseeeseeeesee 1,034 668,057 0.065 
Firestone Tire & Rubber Co. (Oct. 31, 1953) 1,029 4,888,162 0.475 
Union Carbide & Carbon Corp. ...........000 1,026 4,291,975 0.418 
Humble Oil & Refining Co. 2.0.0.0... eee 1,025 121,028 0.012 
Montgomery Ward & Co. (Jan. 31, 1954) 999 ———i — 
UE TE COIS. sseiscsvsncsssdinsseagrdsesniastorss 935 2,084,845 0.223 
DOP PI GBs: siiistssscscsssscceresséasseisesss 918 65,333 0.007 
ENON MUTI IDG. aads ati oiccsscicacciascosanseesesace 892 1,687,124 0.189 
R. J. Reynolds Tobaceo Co. ..........0...csseecee 876 18,852,851 2.152 
OURS AWCIGE CORD. oissiccssscscecvessessesccaees 875 859,266 0.098 
RGIS COPS. OF AGC: oiis...ccsscescrssesserces 853 7,908,895 0.927 
Procter & Gamble Co. (June 30, 1953) .... 850 44,016,318 5.178 
OS Si MN I cas ecss savas dnsis Gotnsans scvscesives 838 4,764,887 0.569 
New York Central Railroad ..................0.. 825 631,761 0.077 
Lockheed Aircraft Corp. ........ccccescececeeees 820 709,688 0.087 
Re SOI IITE SEDO G .. csinsicscecssciseciinneescisves 818 694,295 0.085 
Anderson, Clayton Co. (July 31, 1953) .... 800 ———8 -_—— 
Distillers Corp.-Seagrams Ltd. ~— 31, 1953) 793 16,276,756 2.053 
Borden Co. 792 5,248,435 0.663 
General Foods Corp. (March 31, 1954) . 783 29,965,705 3.827 
PNG PUTGIOII: GU, ssscsciscciscesiesrsiassosezices 762 751,263 0.099 
Seagram (Joseph E.) (July 31, 1953) .......... 744 ———S** 


NOTE: Dates in parentheses following some corporation names indicate the end of the 


fiscal year for those corporations. 


* Sears, Roebuck’s ad expenditure figure includes money spent in daily and weekly 
newspapers, local radio and tv, outdoor, catalogs, fashion shows and miscellaneous. 

* Sales and revenue figures for these 50 top sales leaders were compiled by Standard & 
Poor’s, New York. Certain large corporations—like Ford Motor Co.—which would nor- 
mally be listed are not shown because they do not report sales. 

+ Figures for expenditures on outdoor, point of sale, spot radio, spot tv, direct mail 
and dealer cooperative advertising, as well as newspaper ads placed at the local rate, 
are not included. The A&P, Kroger, Safeway and other large food chains spend large 
amounts in newspapers at local rates, but these figures are not available. 


§ No advertising figures are available. 


||| American Telephone & Telegraph figures include Western Electric figures. 
** Company is a wholly-owned subsidiary of Distillers Corp.-Seagrams Ltd. 


Displayers, Kayton Merge 

Displayers Inc. and Robert Kay- 
ton Associates, New York display 
advertising companies, have 
merged, with executive offices at 
3500 Park Ave. and manufactur- 
ing plants in New York and King- 
ston, N. Y. Displayers will con- 
tinue to produce convention ex- 
hibits and displays for the com- 
mercial interior field, and Robert 
Kayton Associates will handle 
point of purchase and itinerant 
displays as a division of the 
former. Belmont Corn Jr. is presi- 
dent of Displayers and Robert 
Kayton is president of Kayton 
Associates. 


New Group Names McCarty 
The recently merged Alliance 
Color & Chemical Co., Newark, 
N. J., and Blackman-Uhler Co., 
Spartanburg, S. C., operating as 
divisions of Andover Co., Newark 
have appointed McCarty Co. of 
New York to handle advertising. 


Knecht Joins Gray & Rogers 
John G. Knecht has joined the 
copy department of Gray & Rogers 
Philadelphia. He formerly was on 
the copy staff of N. W. Ayer & Son. 


,}custom breakfast 


Lever Bros. Names Zachary 

George J. Zachary, formerly a 
partner and exec. v.p. of Platt, 
Zachary & Sutton, has been 
named radio-tv production mana- 
ger for Lever Bros., New York. 
He replaces John Allen, who left 
the company to enter the tv film 
business. Mr. Zachary will have 
over-all responsibility for the 
production of Lever’s radio and tv 
shows and commercials and for 
the development of new shows 
and talent. 


Philip Meany Co. Adds Four 
Philip J. Meany Co., Los Angeles, 
has been named to handle adver- 
tising and promotion for five com- 
panies. They are Downey, Tri- 
Cities and Calahome Construction 
Companies, builders of Lucky 
Homes, Los Angeles; Cal Nook 
Mfg. Co., Los Angeles maker of 
nooks, and 
Cemar Clay Products, Glendale 
manufacturer of kitchen ware. 


Conroy Joins Mayon Inc. 
Paul G. Conroy, formerly with 


,| Al Paul Lefton Co., has joined the 


account staff of the Syracuse of- 


fice of Maxon Inc. 


Dan Miner Co. Names Two 


Albert B. Buffington, who for- 
merly operated Buffington Pro- 
ductions, Hollywood, has been 
named assistant to the v.p. in 
charge of radio and television of 
Dan B. Miner Co., Los Angeles. 
Bob Dennis, formerly sales rep- 
resentative of Sunset Magazine 
and The American Weekly, has 
been named to the agency’s staff. 


Join Television Programs 

Gerard H. Slattery, formerly 
with Nona Kirby Co., and Vincent 
Melzac, previously with the 
Atomic Energy Commission, have 
been named account executives of 
Television Programs of America, 
New York tv syndication com- 
pany. 


Cine-Tel Productions Bows 


Cine-Tel Associate Productions 
has opened sales and production 
offices at 28 Cliff St.,. New York. 
John F. Ward, formerly with CBS 
and more recently a free lance 
radio and motion picture producer, 
is president of the new company, 


which specializes in _ industrial, 
public relations and sales training 
films. 


Lebhar Leaves WMGM 
Bertram Lebhar Jr., director of 
WMGM, New York, is resigning 
from the staff of the Marcus Loew- 
owned radio station after 15 years, 
effective Aug. 31. Mr. Lebhar is 
also Bert Lee, the sportscaster, 
who appears on “Sports Extra” on 
WMGM. He is expected to con- 
tinue in this role. Arthur Tolchin, 
sales manager, has been promoted 


to director of the 50,000-wait 


independent. 


Bechik Products to Keystone 

Bechik Products Inc., St. Paul 
supplier of accessory items to the 
bedding industry, has appointed 
Keystone Advertising, Minneapo- 
lis, to handle its advertising. 


KCOP Names Bachrack A. E. 
Stan Bachrack, formerly a sales 
representative of KLAC, Los An- 
geles, has been named an account 
executive of KCOP, Los Angeles. 


SWITCH FROM 


Start 


FILMACK 


ANIMATED TV 
SLIDES o» FILM 


FULL OF ACTION! THEY ZOOM, 
FLASH, SPIN, ROLL and BURST! 


1323 So. Wabash 


STILL wey 


Using 


STUDIOS 


Chicago, Ill. 


AVAILABLE 
IN AKRON 
STARTING 
SEPT. 1,1954 


The Akron Beacon Journal will accept ONE 
COLOR and BLACK, 2 COLORS and BLACK and 
FULL COLOR R.O.P. advertising in both DAILY 
and Sunday issues starting September 1, 1954. 


Take advantage of the FULL COVERAGE offered 
by Akron’s ONLY daily and Sunday newspaper 


by selecting this rich market to receive your com- 
plete color schedule. 


For color rates, closing dates and other informa- 
tion, call your nearest Story, Brooks & Finley man, 
or write The Beacon Journal General Advertising 
Department. 


Akron Beacon Journal 


OHIO’S MOST COMPLETE NEWSPAPER 
JOHN 5S. KNIGHT, Publisher 
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\Pacific Coast Paper 
Mills Starts Drive 
tor Two-Ply Tissue 


BELLINGHAM, Wash., Aug. 17—In 
|the heaviest promotion in the com- 
|pany’s history, Pacific Coast Paper 
| Mills, producer of MD toilet tissue, 
jis launching a new product under 

a new brand name. 

The product is a two-ply toilet 
tissue that comes in three pastel 
colors—yellow, pink and green— 
with four rolls packed in a cello- 
phane package. 

The brand name is Powder 
Room, and the product will be in- 
troduced with color page ads in 
major West Coast newspapers. 
| 


WTAR-TV is simply sensational when it 
comes to pulling sales results out of 


Norfolk, America’s Miracle Market. 


. MD toilet tissue, a single-ply 
|product, will continue to be the 
| company’s major sales item. The 
ltwo-ply tissue actually appeared 
on the market last fall, but in white 
‘only, and in single rolls. 
Merchandising includes the 


... PRODUCED IN HALF THE 
TIME IT TAKES TO MAKE AN 
ORDINARY ELECTRO/ 


Tired of turning yourself and sources inside out meeting tough publication 
deadlines? Take the pressure off with FLUROTYPES—better electros pro- 
duced in half the time in our ultra high-speed tanks! Hour-after-hour, day-after- 
day, our exclusive FLUROTYPES are saving customers precious time. In 
operation at our plant since January 6th. 


FLUROTYPE - cre atest IMPROVEMENT IN ELECTROTYPING IN MORE THAN 100 YEARS! | 


a1 


hicago 7 


‘sending of three cellophane pack- 
ages—one of each color—in a white 
‘box labeled “with our compli- 
ments” to advertising and mer- 
chandising people in the Far West 
sales area. 

Advertising during the next year 
will consist of repeated use of color 
pages in West Coast newspapers, 
100-line two-color followups in 
secondary markets, plus 600-line 
and 200-line b&w followups in 
other markets. Nearly 80% of the 
company’s budget is allocated for 
newspaper advertising. 

Ruthrauff & Ryan, Seattle, is the 
agency. 


M. JOHN O’DONOGHUE, formerly ad- 
vertising manager of Indian Head 
Mills, New York, has been »ro- 
moted to director of advertising 
and public relations. He is suc- 
ceeded by John H. Thomas Jr., a 
former assistant advertising man- 
ager of Indian Head and more re- 
cently advertising manager of 
Sloan Deleware Floor Products di- 
vision of Congoleum-Nairn. 


Aluminum Goods Sets Drive 

Using women’s service maga- 
zines, farm publications and tv 
spots on 45 stations, Aluminum 
Goods Mfg. Co., Manitowoc, Wis., 
will promote its Mirro products in 
a fall campaign. Backing the pro- 
motion will be a special campaign 
to dealers on the theme, “sell the 
big difference.” Promotion to deal- 
ers will include a sales aid book- 
let, display kit and cards, direct 
mail pieces and advertising mat 
service for tie-in advertising. 
Cramer-Krasselt Co., Milwaukee, 
is the agency. 


of A-Lum-O-Aire filters and 
Alumo metal wool, has appointed 
Mariva Industrial Advertising, 
Springfield, to handle its advertis- 
ing. Consumer magazines and 
Carey Electronic to Mariva trade publications will be used. 


| 
Carey Electronic Snainaueiie | Sunaiie Advertising, Cincinnati, is 
Co., Springfield, O., manufacturer the previous agency. 


What the COMPANION 
says is true... 


The COMPANION does reach, as it claims, more (numerically) 
married women 18 to 35 than any other magazine. 


ut percentage-wise (and thdt’s what counts), 


PARENTS’ MAGAZINE reaches far more! Just look at these 
figures: 
Percent of married women 18 to 35 


PARENTS’ MAGAZINE ......69.6% 
WOMAN’S HOME COMPANION..42.4% 


GOOD HOUSEKEEPING................ 37.1% 
LADIES’ HOME JOURNAL............ 36.4% 
SIRUNT OD sbissthsdssinstarvedchinbtetineanveials 36.3% 


Cost to reach 1,000 married women 18 to 35 


PARENTS’ MAGAZINE........$6.18 
WOMAN’S HOME COMPANION....$7.71 


GOOD HOUSEKEEFPING.................. $8.63 
LADIES’ HOME JOURNAL.............. $9.08 
IEE intsis thccatnacdnartbtinsircssisesssesserd $9.13 
Number of married women 18 to 35 
reached per advertising $1 . 
PARENTS’ MAGAZINE ............. 162 
WOMAN’S HOME COMPANION......130 
GOOD HOUSEKEEPING...................... 116 
LADIES’ HOME JOURNAL................ 110 
INTE Siietiignsdslighadhcstateiadntaseriacetersshoat 109 


and don’t forget this... 


... when it comes to buying power, while women 18 to 35 are 
wonderful, MOTHERS are best! It is the mother in families 
with growing children who spends the most for virtually all 
products and services. Note this comparison: 


Percent of MOTHERS 18 to 35 


PARENTS’ MAGAZINE ....67.2% 
WOMAN’S HOME COMPANION. .34.2% 


PD. sitrvisetivsntetnsnrenisiinrencesesienteeia 29.0% 
GOOD HOUSEKEEPING................ 28.9% 
LADIES’ HOME JOURNAL............ 26.5% 
Percent of families with children 
PARENTS’ MAGAZINE......94.2% 
WOMAN’S HOME COMPANION..60.3% 
GOOD HOUSEKEEPING................ 56.5% 8 
LADIES’ HOME JOURNAL............ 54.5% 
SE ANEIEY OD scntcirinénebeshintitnctnninnveosvessneses 52.3% 


SOURCE: STARCH CONSUMER MAGAZINE REPORT, JANUARY, 1954 


PARENTS’ MAGAZINE gives you America’s Biggest Buyers 


1,625,000 MOTHERS! 
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Advertising Age, August 23, 1954 


Advertising Pages and Linage in National Magazines 


Official Figures for July and Year-to-Date as Compiled by Publishers Information Bureau 


July 
1954 


July 
1953 


1954 


Weeklies, Bi-Weeklies, Semi-Monthlies 


—Pages—_——__—_. 
Jan.-July Jan.-July 
1953 


Publications with an * report directly to ApvEeRTISING AGE 


of July 


1954 


RINe> 


+*Capper’s Weekly ......... 9.4 2.8 126.1 54.1 - 9.357 6,263 
*Christian Advocate ......... 20.6 13.7 130.3 136.4 8,540 5,675 
ge ee te ree 66.5 81.8 | 599.3 736.0 45.220 55,624 
CETTE EERE OT 67.1 63.7 511.1 531.1 28,786 27,327 
vn MEE ee eee 14.3 11.6 149.0 124.0 14,300 11,600 
on OEE LCT 207.8 233.6 2,345.8 2,350.2 141,304 158,848 
WUE. -66.0.0.00. ket ddvcvsentert 82.7 92.7 802.7 808.9 56,236 63,036 
SHOW Vorher 2... cc csccises 173.1 150.9 2,102.3 2,006.3 74,260 64,736 
atest» ROC CC 173.55 188.9 1,600.0 1,707.5 72,870 79,338 
*Presbyterian Life ........... 10.4 11.2 101.3 149.8 4,352 4,722 
tSaturday Evening Post ...... 234.9 205.7 2,208.5 2,422.4 159,732 139,876 
tSaturday Review ........... 36.1 30.1 457.9 449.7 15,162 12,642 
I ||*Sporting News .........-. 38.4 44.8 199.0 193.6 41,704 48,596 
WOE shanckseieets sisasees 177.3. 208.4 1,918.9 2,088.9 74,466 87,528 
U. S. News & World Report... 205.3 196.5 1,547.6 1,471.2 86,226 82,530 

Total Group 1,517.4 1,536.4 14,799.8 15230.1 832,515 848,341 


Jan.-July 
1954 


125,977 
53,927 
407,524 
219,262 
149,000 
1,595,144 
545,836 
901,887 
672,000 
42,287 
1,501,780 
192,318 
215,891 
805,938 
649,992 


8,078,763 


Jan.-July 
1953 


8,336,419 


+Changed from 2,240-line page to 1,000-line page in January 1954. {Five issues in July 1954; four issues in July 1953. 
§Two issues in July 1954; three issues in July 1953. |!|Four issues in July 1954; five issues in July 1953. 


Women’s 
DO BE icc cs ccies cece 32.5 29.7 259.5 265.9 13,943 12,741 111,326 114,071 
+Bride’s Magazine ..........-- 152.0 143.3 427.0 388.3 96,064 90,566 269,864 245,406 
tEverywoman’s .......--+-++> 39.0 38.0 290.1 315.4 16,731 16,302 124,453 135,307 
SFamily Circle 2... cccsscess 54.6 55.3 480.7 474.4 23,423 23,724 206,220 203,518 
Good Housekeeping ........-- 75.6 90.3 781.8 842.2 32,432 38,739 335,392 361,304 
Ladies’ Home Journal ........ 47.9 65.3 592.7 644.4 32,572 44,404 403,036 438,192 
McCall’s Magazine .........- 42.2 52.1 451.1 484.4 28,696 35,428 306,748 329,392 
Parents’ Magazine ..........- 36.0 40.7 397.9 423.3 15,444 17,460 170,699 181,596 
ere tree 41.7 38.8 643.9 645.0 28,356 26,384 437,852 439,280 
*Western Family: 
Southwest Edition ........- 24.4 29.2 209.7 237.6 10,447 12,539 89,930 101,939 
Mountain Edition ........ 22.8 27.6 194.1 214.2 9,765 11,855 83,357 91,911 
No. Catif. Edition ........ 24.9 28.5 210.7 227.5 10,678 12,215 90,373 97,562 
Northwest Edition ....... 24.9 27.2 209.1 228.0 10,695 11,657 89,698 97,830 
SURE UE gc cc ccs cesses 49.4 46.5 415.4 454.1 21,193 19,949 178,207 194,809 
Woman’s Home Companion .... 36.1 44.8 360.9 428.6 24,548 30,464 245,412 291,448 
*The Workbasket ..........- 19.8 30.3 189.1 193.8 3,870 5,942 37,073 38,013 
: 2 Seer rere 651.2 704.3 5,499.8 5,798.4 347,719 74,642 2,916,212 3,074,275 
+Published quarterly. {See note at end of linage tabulation. #Not included in totals. 


aad 


General 
*American Forests ........ 13.6 13.5 104.8 107.1 5.712 5.670 44.016 
American Legion ..........-- 17.9 16.7 136.5 141.5 7,518 7,014 57,330 
American Magazine ..........- i738 18.6 172.7 177.3 7,350 7,812 72,534 
UE. Ac asiseaicaeies eines 13.3 15.9 137.2 147.5 5,706 6,821 58.859 
EE eer re 16.6 15.7 173.0 170.3 6,972 6,594 72.660 
Ghvtetion Gerald ...c.cccvecs 14.3 20.6 224.7 236.9 6.135 8,837 96,396 
EE, de ki hax snadhs 3.1 3.7 28.7 36.2 2,097 2,505 19,526 
I, BG oy boxe xe sexton 17.0 29.0 176.0 183.0 3,094 5,278 32,032 
EE, vo 60.0004 00:0408 23.7 22.8 165.4 224.2 10,167 9,781 70.957 
*Eagle Magazine ...........-- 5.2 6.0 40.0 45.6 2,197 2.526 16,772 
| ree ree 49.3 52.4 378.0 400.4 33,524 35.632 257,040 
EIRS WMPRRINE 20. ces ccsees 6.2 7.2 80.8 74.4 2,660 3,089 34,663 
ET re 47.3 44.5 359.8 395.6 32,164 30,260 244,664 
ss a ere 7.6 7.1 75.1 67.5 4,778 4,466 46,964 
errs ee 14.1 13.6 131.3 128.8 9,690 9,326 90,284 
MED Ghacccxcascsncneeee 15.4 16.8 146.4 157.5 6,607 7.207 62,806 
Harper's Magazine ..........- 15.8 13.8 144.9 130.8 6,636 5,796 60,858 
errr rT ere 60.2 68.9 510.5 481.3 40,936 46,852 347,140 
*Improvement Era ........--- 25.9 20.4 202.6 201.8 10,861 8,587 85,070 
Lifetime Living .........---- 16.0 8.4 134.5 68.6 6,864 3,604 57,701 
*Motor Boating .........---- 93.3 74.7 821.4 711.6 54,831 43,904 482,925 
National Geographic ......... 20.3 24.7 259.5 309.5 4,831 5,879 61,761 
fl 19.1 24.3 171.3 188.6 13,013 16,521 116,540 
CPVOMONAEE occ ccs c ee cccce 12.1 9.8 130.4 128.0 5,182 4,183 55,862 
| Serer err Ee ar 6.0 6.2 57.4 44.5 2,562 2,661 24,656 
Redbook Magazine .........- 17.0 19.1 142.8 129.5 7,293 8,194 61,261 
| eee 4.0 6.5 52.8 66.6 1,659 2,739 23,176 
error rer 8.9 12.1 45.1 52.6 5,911 8,144 30.253 
tTown & Country .........-- 43.4 44.3 412.1 419.6 27,429 29.770 275,205 
STown Journal ........00c005 30.7 30.3 265.8 264.6 13,170 12,726 114,071 
CE err orr rT tee 18.1 20.8 217.9 240.9 7,765 8,923 93,479 
ee 88.2 77.4 701.1 645.2 51,862 45,511 412,246 
seer ee re 761.1 765.8 6,800.5 6,777.5 407,176 406,812 3,579,707 


103,346 
379,376 


“3,520,309 


¢July-August issues combined. {Changed from 672-line page to 632-line page in July 1954. §Changed from 420-line page 


to 429-line page in November 1953. 


Home 
American Home ..........-- 39.7 38.4 469.0 443.0 25,090 24,269 296,408 279,976 
Better Homes & Gardens .... 80.0 98.7 917.7 1,084.3 50,560 62,378 579,986 685,278 
*Flower Grower .......----+ 41.0 37.0 457.0 453.1 17,220 15,540 191,940 190,316 
House Beautiful ............- 51.9 48.0 763.6 762.4 32,801 30,336 482,595 481,837 
House & Garden ............ 39.4 45.5 527.3 596.9 24,901 28,75€ 333,254 377,241 
Ee errr rrr ce 32.8 25.4 320.7 291.9 14,071 10,897 137,580 125,225 
Ribas id ny narcvevess 245 22.9 427.2 425.0 15,484 14,473 269,990 268,600 
Sunset Magazine ..........--. 92.2 79.8 960.3 832.4 38,724 33,516 403,326 349,608 
WU GD: cass asticssn 401.5 395.7 4,842.8 4,889.0 218,851 220,165 2,695,079 2,758,081 
Fashion ; 
ED o6b4500040004446.630008 20.6 23.0 516.8 540.7 8,837 9,867 221,707 231,960 
 EPrrerrnerr cere cy. 31.2 30.7 560.0 584.0 13,385 13,170 240,240 250,536 
ee OO oc sevcs ones 35.9 33.0 558.1 613.5 22,689 20,856 352,719 387,732 
I ee er 21.8 23.0 508.5 518.0 9,352 9,867 218,147 222,222 
WET CARE dp. tercc chavo se eeus 27.3 33.3 817.3 828.6 17,254 21,046 516,534 523,675 
Wee GOOD 65 ccd decenckes 136.8 143.0 2,960.7 3,084.8 71,517 74,806 1,549,347 1,616,125 
Movie-Romance-Radio 
Dell Modern Group: 
Modern Romances ......... 20.4 27.3 204.0 225.8 8,752 11,712 87,516 96,868 
Modern Screen ............ 28.9 30.4 196.1 231.0 12,398 13,042 84,127 99,099 
Screen Stories ............ 26.3 25.4 164.3 187.6 11,283 10,897 70.485 80,480 
Fawcett Women’s Group: 
Motion Picture & TV Magazine 19.0 25.8 132.3 181.6 8,151 11,068 56,757 77,906 
True Confessions .......... 15.6 29.5 164.0 220.4 6,692 12,656 70,356 94,552 
Hillman Women’s Group ....... 15.4 9.3 93.8 70.2 + 6,607 3,990 40,240 30,116 
Hillman Romance Group ...... 1.6 4.0 24.9 42.9 686 1,716 10,682 18,404 
Ideal Women's Group: 
Intimate Romances ........ 11.7 14.0 115.1 127.7 5,019 6,006 49,378 54,783 
ee TO ee 18.5 15.2 140.0 127.6 7,937 6,521 60,060 54,740 
Movie Stars Parade ........ 18.5 15.3 140.1 127.8 7,937 6,564 60,103 54,826 
Personal Romances ......... 11.8 13.6 115.7 122.1 5,062 5,834 49,635 52,381 
TTC GER waccsescss 10.4 — 101.2 — 4,462 — 43,415 a 
Pines Women’s Group: 
Screenland-Silver Screen .. 21.5 15.7 119.0 135.7 9,224 6,735 51,051 58,215 
tTrue Life Stories ........ 12.7 oo 77.4 — 5,448 a 33,205 om 


Pages —_———__—.._ - Lines. 
July July Jan.-July  Jan.-July July July Jan.-July Jan.-July 
1954 1953 1954 1953 1954 1953 1954 1953 
“Quality Romance Group .. .. 6.0 6.0 42.0 36.0 2,268 2,268 15,876 13,608 
*Secrets Romance Group: 
Revealing Romances ......... 13.0 11.9 110.7 105.9 5,596 5,124 47,552 45,465 
A ee ee 14.0 15.0 129.4 133.6 5,985 6,439 55,437 57,286 
True Story Women’s Group: 
=r 36.7 34.2 263.9 251.2 15,744 14,672 113,213 107,765 
Radio-TV Mirror .......... 23.2 22.8 159.3 157.0 9,953 9,781 68,340 67,353 
True Experience ........... 24.0 24.9 171.0 173.5 10,296 10,682 73,359 74,432 
True Love Stories .......... 23.7 24.0 166.6 168.9 10,167 10,296 71,471 72,458 
Fee GD occ cscccee 24.1 24.2 167.0 170.4 10,339 10,382 71,643 73,102 
;:, & | Deere 37.6 40.5 302.8 337.5 16,130 17,375 129,901 144,788 
TO OE oki. 585 4008%s 434.6 429.0 3,300.6 3,334.4 186,136 183,760 1,413,802 1,428,627 


tStarted publication in September 1953; no advertising carried until October 1953. {Started publication in October 1953. 
NOTE: Figures for each publication in the Dell, 
the group as a whole PLUS additional advertising carried by each individual publication. 


Magazine Linage Trend Figures in Thousands 


Fawcett, 


Ideal and True Story groups include all advertising carried by 


[i213 


1953 
Fae 848 


Business 
+Business Week ............. 416.3 387.2 3,262.7 3,258.5 174,846 162,624 1,370,334 1,368,570 
tDun’s Review & Modern 
ee eee 59.1 55.5 600.9 511.3 24,822 23,310 252,378 214,746 
§*Financial World .......... 21.4 41.3 299.2 278.9 8,970 17,346 125.644 117,111 
RS ne 28.7 25.6 318.1 284.8 12,054 10,752 133,602 119,616 
a, rr ere er 88.0 98.0 | 947.0 977.8 55,616 61,936 598,504 617,970 
Nation’s Business ........... 35.2 29.4 295.7 267.4 15,101 12,613 126,855 114,715 
Ce eee eee 648.7 637.0 5,723.6 5,578.7 291,409 288,581 2,607,317 2,552,728 


tFive issues in July 1954; four issues in July 1953. tDun’s Review and 
Pages and lines shown for 1953 are for Dun’s Review only. §Four issues in July 1954; five issues in July 1953. 


Modern Industry combined effective August 1953. 


Youth 
*American Boy-Open Road .... CF 3.6 48.0 43.5 3,323 1,535 20,633 18,651 
American A eee re 16.3 17.8 148.7 139.8 6,993 7,636 63,792 59,974 
gk eee rere 17.7 16.5 158.6 147.8 12,036 11,220 107,848 100,504 
Ee 41.7 ~ 379 ~ 3553 ~ 331.1 ~ 22,352 ~ 20391 ~ 192,273 ~ 179,129 
Outdoor & Sports 
*American Rifleman .......... 50.3 54.5 386.9 362.1 21,599 23,370 166,009 155,287 
Coe er rrr 44.4 45.4 469.7 445.8 19,048 19,477 201,501 191,248 
i i ERC eT 15.8 15.0 147.9 143.6 6,796 6,423 63,359 61,572 
| errr 47.1 43.6 477.5 445.8 20,206 18,704 204,848 191,248 
a ee 41.3 42.1 405.3 393.7 17,718 18,061 173,874 168,897 
WG OE bivdviniddiccs 198.9 200.6 1,887.3 1,791.0 ~ 85.367 ~ 86.035 ~ 809,501 ~ 768.252 
Mechanics & Science 
Mechanix Illustrated ......... 51.5 56.9 468.6 546.4 11,536 12,746 104,966 122,394 
Popular Mechanics .......... 97.0 112.2) 1,009.1 1,105.9 21,728 25,133 226,038 247,722 
Popular GOMER 2. ccc ccccese 91.0 87.6 896.4 911.4 20,384 19,622 200,794 204,154 
*#Science & Mechanics ...... 82.2 88.1 300.6 342.0 18,413 19,731 67,334 76,608 
Wee SE ss ee ass a ckws 239.5 256.7 2,374.1 2,563.7 53,648 57,501 531,798 574,270 
tJune-July issues combined. #Not included in totals. 
Detective & Fiction 
ko gh errr ere 10.6 12.6 92.2 116.6 4,547 5,405 39,554 50,021 
*Macfadden Men’s Group ..... 37.4 43.8 318.4 394.3 16,047 18,789 136,569 169,103 
*Popular Fiction Group 19.9 11.5 117.7 98.3 4,360 2,584 26,266 22,003 
*Thrillng Fiction Group ...... 8.1 8.4 59.3 70.2 1,804 1,883 13,273 15,735 
We GU isis «ade 76.0 76.3 587.6 679.4 26,758 28,661 215,662 256,862 
Farm 
Capper’s Farmer ...ccccccees 34.4 35.7 388.9 417.9 14,758 15,315 166,838 179,279 
Country Gentlemen .......... 52.2 54.2 569.7 656.4 22,394 23,252 244,401 281,596 
ear 54.0 64.2 645.3 668.4 23,166 27,542 276,834 286,744 
+Farm & Ranch—Southern 
UNE kde enscdane 21.3 32.1 284.3 309.2 9,138 13,771 121,965 132,647 
tProgressive Farmer .......... 56.5 66.3 660.5 693.3 38,420 45,084 449,140 471,444 
Successful Farming .......... 43.2 51.5 604.5 624.6 19,440 23,175 272,025 281,070 
WH CD ones casi s ctaek 261.6 304.0 3,153.2 3,369.8 127,316 148,139 1,531,203 “1,632,780 
+See note at end of linage tabulation. : 
Newspaper Sections (I) 
(Nationally distributed with weer newspapers) 
American Weekly ............ 28.8 38.2 301.0 345.5 24,480 32,470 255.850 293,675 
PN cette h eneee senses tess 34.3 36.3 354.0 329.1 29,155 30,855 300,900 279,735 
This Week Magazine ......... 54.2 54.0 496.9 490.5 46,070 45,900 422,365 416,925 
| rn 117.3 128.5 1151.9 “1,165.1 99,705 ~ 109,225 979,115 990,335 
Newspaper Sections (II) 
(All other newspaper sections and comics) 
First 3 Markets Group ....... 27.4 31.0 263.0 259.3 23,290 26,350 223,550 
New York Mirror Magazine 7 19.2 22.0 264.8 291.2 18,816 21,560 259,504 ma 506 
New York Times Magazine .... 778 64.9 1,258.3 1,189.7 66,130 55,165 1,069,555 1,011,245 
Puck—The Comic Weekly ..... 8.3 9.2 60.1 81.9 15,803 17,517 114,430 155,938 
Wee QUOD: weed e hes cccaen 132.7 127.1 1,846.2 1,822.1 124,039 120,592 1,667,039 1,672,964 
All figures in the following groups were compiled by Advertising Age 
Comics Magazines 
yAmerican Comics Group: 
oo eee 12.5 12.3 50.5 33.8 4,725 4,662 19,089 12,789 
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Danec 1 inec 
Pages— . Lines . va ee eee : 
Jan.-July Jan.-July July July dan.-July Jan.-July 
July July = Jan.-July  Jan.-July July July Jan.-July Jan.-July July July 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
i y 9,639 6,615 -Pacific: 
ENS aduariedecess 6.5 7.5 25.5 17.5 2,457 2,835 a ca Newsweek pei: en _ 339 326.4 248.8 22.190 13,930 135,130 104,510 
CES Reena G8 s0 C08 « 6.0 48 25.0 16.3 2,268 1,827 , . Manila Edition .... 
tArchie Comic Group ........ 8.8 6.5 27.1 21.0 3,308 ry Lepoed Ry. |. Tokyo oetes L. omecanenass 68.5 65.0 486.0 433.1 28,770 27,300 204,120 181,860 
i y : 3,02 A - ular Mechanics: 
were — } atid el ™ ” = = wat tay eb Popular (Spanish). 19.12 214 1645 1742 4,270 4,788 36,841 38,985 
(Total 2 Units) ........... 143 140 71.2 75.5 5,418 5,290 26.500 me | Mecanique Peedaie (French) 185 210 1842 171.6 4,144 4,704 41,244 38,414 
d 5 é 's Digest: 
Se masseeteneness sss by a or =s ppt pee 13.734 er py toy <Ghrewuediaass 42.0 40.0 237.0 254.0 7,644 7,280 43,154 46,046 
So 7a ae 7.0 6.8 36.4 36.9 2,646 2,552 > . 9 
Quality Comic Group ........ 6.0 6.0 42.0 42.0 2,268 2,268 15,876 15,876 peer er ee Ts ee 54.0 47.0 328.0 307.0 9,828 8,554 59,696 57,694 
i 1,512 9,639 12,599 DEE Aw 8 40<hotkesesusd 28.0 30.0 237.0 156.0 5,096 5,460 43,134 28,392 
tStandard Comics Group ...... 4.0 4.0 25.5 33.3 1,512 . y 
70 19,213 94,251 00,468 SOE: 66 keene casecacacs 73.5 43.3 463.5 386.8 13,671 8,051 86,351 69,989 
Total Group .............. ae OS 8G 298.6205 FP) GUM. asc casncnaacens 69.0 60.0 485.0 4635 12558 10,920 88360 83,447 
tJuly-August issues combined. #Not included in totals. SRM ade Seine 8 29.0 30.5 220.0 241.0 4,930 5.185 37,400 36,805 
P . } Pen. mi adGalbaes vicaveus 7.0 10.0 59.0 55.0 1,302 1,860 10,974 11,718 
Canadian National Weekend Newspapers (Rotogravure Linage) French (Belgium) ......... 400 42.0 2880 3140 7.000 7.350 50.400 55,850 
Sere ee 44.9 35.6 470.6 391.0 44,922 35,598 470,664 390,999 | crench (Paris) ........--. 56.0 54.0 553.0 492.0 9,800 9,450 96,775 87,150 
i 5ht dwell as 20s 44a 53.4 33.1 425.4 348.1 53,399 33,068 425,318 348,029 | French (Provincial) ....... 60.0 54.0 548.0 440.0 10,500 9,450 95,900 79,100 
. i. Bee eee 68.0 56.3 607.1 519.2 64,569 53,511 576,793 493,280 French (Swiss) ..........- 15.0 18.0 123.0 114.0 2.625 3,150 21,525 19,600 
tWeekend Picture Magazine ... 68.2 43.1 6265 4988 66,469 41,981 611,134 486,167 = German (Germany) ........ 54.0 46.0 468.0 347.0 9,828 8.372 85,176 64,246 
Me Ee 234.5 — 168.1 2,129.6 1,757.1 229,359 164,158 2,083,909 1.718.475 | German (Swiss) .......... 18.5 16.0 117.0 106.5 20m 2912 21-508 —_ 
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Canadian Home Journal ...... 31.3 25.1 294.1 282.2 21,278 17,064 199,943 191,809 Japanese Troop ........... 29.0 45.5 201.0 169.0 5,278 8,281 36,673 30,849 
Canadian Homes & Gardens ... 32.9 40.4 338.7 345.2 22,407 27,448 230,286 234,694 Latin American (English) 3.0 6.0 28.0 44.5 369 738 3,445 5,720 
| IESE TET ee 24.2 24.6 307.0 295.2 16,487 16,724 208,822 200,740 CN 60.0 49.0 418.0 426.0 10.920 8,918 76,076 78,169 
SE heudbesdadedes +64 58.5 545 5681 5305 39,752 37,090 386,599 360,764 New Zealand ............. 185 245 143.0 1635 3,367 4,459 26,026 29,393 
Sede tcenksecseses es 27.6 33.4 276.2 $88.7 18,763 22,761 187,825 241,931 Norwegian ............... 26.0 19.0 213.0 120.5 4,420 3,230 36,210 21,845 
Reader’s Digest: SOE - S4Gc0Nauscacaee 76.0 70.0 513.0 508.5 13,300 12,250 89,774 86,264 
English Edition ........... 61.7 45.0 560.5 521.0 11,230 8,190 102,002 93,639 South African .......... 69.0 60.0 411.0 416.0 12,351 10,740 73,569 74,748 
eS ee 66.3 46.5 576.6 535.5 12,058 8,463 104,923 87,451 Southern Hemisphere ...... 36.5 35.0 296.0 280.5 6.643 6.370 53,872 50,687 
Revue Moderne ............. 15.5 21.8 173.6 175.9 10,557 14,801 118,065 119,603 NT, i 8 ick es lace 24.5 23.5 276.5 246.5 4,557 4,371 51,429 43,671 
Revue Populaire ............ 15.8 181 1793 190.2 11,034 12,642 125,541 133,050 | Time-Atiantic ............... 712 79.2 489.9 484.0 29,890 33,250 205,765 202,245 
Samedi .........eeeeeeeees 22.4 25.2 248.2 229.2 15,705 17,566 173,756 = 160,460 | Time-Latin American ........ 86.4 029 6264 657.9 36,295 43,225 263,095 276,325 
tSaturday Night ............ 50.3 48.0 = 469.9 506.0 21,148 = 32,661 = 260,429 344,082 | time-Pacific .......-....005 71.2 67.3 49312 435.1 29,890 28,245 210,875 182,735 
ES drat hgeda.coue se 111.5 131.8 1,188.1 1,174.1 46,830 55,370 498,995 493,080 | AE ee aS eee 43.5 45.0 2€6.7 264.8 18,270 18,900 112,000 111,230 
” Total MEE, Sbxdeadeesescns 518.0 514.3 5,180.3 5,140.7 247,249 270,780 2,597,186 2,661,303 b...more Tee 38.0 49.3 269.6 327.4 15,960 20,720 113,260 137,570 
Changed from 680-line page to 420-line page in May 1954. Total Group .......... 1,609.0 1,548.6 11,7302 120.875.5 ~ 453,256 ~ 448.799 3.225.467 3,026,759 
Not included in totals. §Started publication in January 1954. 
F oreign NOTE: All sectional advertising of Everywoman’s, Family Circle, Woman's Day, Farm & Ranch—Southern Agriculturist 
Life International: and Progressive Farmer is reduced by application of a ratio figure to each advertisement; this ratio is the circulation 
eee 45.4 58.3 331.5 354.5 30,855 39,610 225,420 241,060 | of the particular edition carrying the advertisement to the total circulation of the magazine. For example, if a page 
Spanish Edition .......... 57.9 53.3 353.9 316.5 39,355 36,210 240,505 215,180 | advertisement appears in an edition representing 25°, of the total circulation of the magazine, it is counted in the 
Newsweek-European .......... 34.0 34.4 232.9 211.7 14,280 14,455 97,790 88,970 | totals as .25 pages. 


Olian & Bronner Gets Entire 
Beltone Hearing Aid Account 

Beltone Hearing Aid Co., Chi- 
cago, has named Olian & Bron- 
ner, Chicago, to handle its entire 
advertising account, effective Sept. 
1. The account has been divided 
between Olian & Bronner (radio 
and television) and Ruthrauff & 
Ryan (newspapers and maga- 
zines). 

Beltone has scheduled the larg- 
est advertising budget in its his- 
tory for a fall campaign. The com- 
pany has signed to sponsor Gabriel 
Heatter’s news commentary over 
more than 500 Mutual stations on 
alternate Tuesdays at 7:30 p.m., 
EDT, starting Sept. 21 and Paul 


IF IT’S FREE 


and not so good for you, either. You 
lose linage, punch, good looks. Let us 
explain this a little further through 
JAY P. our booklet. It’s yours... for asking. 


WALK aovertisine trpoGRAPHY 


Telephone MO 4-6134 @ 11 E. Hubbard, Chicago 11 | 


Harvey’s show on the ABC net- 
work. Large space color ads in 
national magazines, direct mail, 
newspaper space, matchbooks and 
network tv tests also are sched- 
uled. 


Morris Levy Adds Two 

Ace Hose & Rubber Co. and Leo 
Behrstock Co., both of Chicago, 
have appointed Morris J. Levy & 
Associates, Chicago, to handle 
their advertising. 


Marjorie Altman Joins Dell | 

Marjorie Kenny Altman, former-| 
ly with Woman’s Home Compan-| 
ion, has joined the sales promotion | 
staff of Dell Publishing Co., New 
York. 


Cyanamid Boosts Escherich 
American Cyanamid Co., New 
York, has promoted Fred A. Esch- 
erich from a chemist in the com- | 
pany’s research division, Stam-_| 
ford, Conn., to the market research | 
department, where he will conduct 
surveys of potential markets. 


A typical Melrose commuter card | 


4 


K. H. SEIDEL, Director of Advertising of MELROSE DISTILLERS 


says — “We advertise Golden 
in commuter trains because co 
entertaining in New York’s gre 


market is 99% adult, 70% m 


business executives — an ideal market for a quality product.” 


Write for wall map of Greater New York Market and population 
and sales statistics for Commuterland. 


TRANSPORTATION DISPLAYS, INC. 


[0] 


STATION POSTERS + CAR CARDS 


GRAND CENTRAL 


| 


| 


| 


Wedding and VSR Three Feathers 
mmuters do most of the buying and 
at suburban market. The commuting 
ale and predominantly highly paid 


TERMINAL BUILDING * NEW YORK 
MU 6-3456 


+ SPECTACULARS + TIMETABLES 


43” PREMIUM—The Old Ranger gives the pitch on “Death Valley Days” 
for Pacific Coast Borax Co.’s offer of a scale model of a 20-mule 
team, complete with driver and swamper (brakeman) for $1 and 
a boxtop. The offer is made in 75 tv markets, and backed by in-store 


U.S. Tobacco Pushes Encore 

U.S. Tobacco Co. has launched 
an advertising campaign for En- 
core filter cigarets, with b&w col- 
umn ads in This Week Magazine 
Aug. 22 and in the Buffalo Cour- 
ier-Express Magazine and the New 
York Times Magazine Aug. 1. 
Twelve insertions will be carried 
in each of these publications be- 
tween August and December. 
Point of sale displays also will be 
used. Kudner Agency, New York, 
handles the account. 


Jo McQuillin to Bird, Ruse 

Bird, Ruse & Urban, Detroit, has 
appointed Jo McQuillin radio-tv 
director. Miss McQuillin, radio and 
tv director for the association, has 
been broadcasting a weekly pro- 


| gram on WJR, Detroit, for the De- 


troit Retail Druggists’ Assn. 


Mickey Dubin Joins MCA TV 

Mickey Dubin, former sales v.p. 
for Robert Lawrence Productions, 
has joined MCA TV, video film 
syndicator, New York, as a sales 
executive. 


Pacific Coast Borax 
Extends Kit Offer 
to 75 TV Markets | 


Los ANGELES, Aug. 17—Pacific | 
Coast Borax Co. has extended its) 
buck-and-a-boxtop premium offer 
nationwide after a successful Mid- 
west test. 

The $1 premium is a quarter- 
inch-to-the-foot scale model kit of 
the 20-mule teams, wagons and 
crews once used to haul Pacific 
Coast’s borax. Although initial an-| 
nouncements are made only on the | 
company’s “Death Valley Days” | 
video film, currently showing in) 


displays. 
Buffalo 


~ FULL ROP 
_ COLOR 


75 markets, the promotion gets) ’ yt rt both 
heavy in-store promotion. Sunday for 

® Displays made Up of dump bins 4 ate cag peice wh 
containing 20 Mule Team borax naw a or 
and Boraxo, an assembled model er 


of the premium and order blanks ; 
have been set up in food stores. | 
The promotion has been scheduled 
for six weeks in each city, the 
time judged as the maximum that 
food store operators will keep any 
given display. 

Regional introduction of the 
premium offer was made to permit 
salesmen to do a thorough job of 
merchandising, according to the! . 
company. 

McCann-Erickson, New York, is 
the agency. 


Western 
New York's 
Only Morning 
and Sunday 
Newspaper 


Pg J 


REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 
Pacific Coast — DOYLE & HAWLEY 


The 344,800 families in 


Metropolitan Buffalo average $5,597 
spendable income. 463,400 in the 8 
Western New York counties average 
$5,287 for a total of nearly 24% billion. 

To reach the cream of them most 
economically use the Morning Courier- 
Express. To reach nearly all of them, 
use the Sunday Courier-Express .. . 
the State’s largest newspaper outside 
of Manhattan. 
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Says 


MILTON GOODMAN 


President 


Lawrence C. Gumbinner Advertising Agency, Inc. 


“We read all the advertising journals and 
each has special rewards for our executive 
and creative people. But somehow, I tend 
to read Advertising Age first! That large 


page and newspaper format invite first 


reading.” 


MILTON GOODMAN 


Mr. Goodman is the copywriting president of a merchandis- 
ing advertising agency . . . his third advertising job in over 
forty years. He started about 1910 preparing the weekly 
advertisers’ index in Iron Age, also assisting in advertising 
make-up for Hardware Age. Here he initiated a creative 
service for advertisers which attracted the attention of the 
late Joseph Kaufman of American Safety Razor Corp. who 
sent him to his own advertising agency, Federal. Mr. Good- 
man joined the Federal copy staff in 1912, rose to copy 
chief before leaving 13 years later to join the Lawrence 
C. Gumbinner organization as a partner. Currently, he is 
responsible for over-all creative direction of the agency's 
accounts. Incurably a copywriter, he still turns out a good 
deal of the copy. Milton Goodman’s ad-making philosophy 
is best expressed by his favorite aphorism: “Good advertis- 
ing costs no more than bad advertising” . . . and by the 
agency slogan: “Pictures that say something; words that 
picture something.” 
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DAY DEBUT—Dennis Day and the cast of the Nutrilite 
radio show, on 148 NBC stations this fall, put on a 
preview of the show for 7,000 western distributors 
in Los Angeles. Present were Lee Mytinger and Dr. 
William S. Casselberry, of Mytinger & Casselberry, 


international distributor of the food supplement; 
Dan B. Miner, whose agency handles the Nutrilite 
account, and Fred R. Levings, executive producer 
of the show. Recordings of the preview will be used 
nationwide by agents contacting Nutrilite dealers. 


Department Store Sales... 


“Weekly Sales Show 1% Increase 


WASHINGTON, Aug. 19—Depart- a cn ge sintisauadiainls ‘ + as : 
asnin De éabidesdinncccnccnsscess —_ 
ment store sales in the U. S. dur- Saaen Wahine 93! E 
ing the week ended Aug. 14 WeTE| Baltimore .....-cccosscoossennre r+10 —32 
1% ahead of the corresponding RiCHMONA .........ccsseeseeesseeeeee +5 +4 
week of 1953, according to the gle egy sesenneneee os <5 
Federal Reserve Board. Birmingham ....cccccoe0 —-¢ —8 
Fall wearing apparel, priced| Jacksonville ...:ccccccc aS wf 
somewhat lower than last year,) Miami cece r+5 +3 
was reported to be selling briskly. yes veennatemnanetaneeneae a ae 
Sales of major home furnishings, a’ ieee 6 411 
with the exception of floor COVeET=| Nashville o.com a aa 
ings, continued to show a gain for| City 
IIE | siciica cs sscsaonsicctnssborsecinese + 5 +9 
Chicage District ..................... r— 2 —1 
Metropolitan Areas 
INI. © ‘denisincscedveassoesainscesens +1 +1 
Department Store Indianapolis... i =! 
IIE, "dsGuiaknasbcianbniveccbsdsornense —9 —4 
PPO | occsicecccccecesesssoiecse + 1 + 3 
Sales Barometer St. Louis District ................ 2 —4 
Metropolitan Areas 
BE GINO Sesscictscncenerslessaiaxs — 7 + 6 
Change from 1953 i" _aewenwees 4 mG 
BS MMI. sicsssiccscoreacpanscropteon +1 —5 
MII cacnevsesccdseutscanensiaoune — 7 — 3 
Minneapolis District ............ + 1 +4 
+1% Metropolitan Areas 
| Minneapolis-St. Paul ...... ° ° 
_ Minneapolis City ............ + 3 + 4 
3% Bee EE GU Kscsencsiccssnicss as ° 
ee Cities 
Duluth-Superior ................ — 5 — 6 
Week Jan. 1 Kansas City District ............ +1 + 1 
Ended to Metropolitan Areas 
BED Neiniiscupepinetinaveinieveresdiik 0 +41 
Aug. 14,1954 Aug. 14, 1954 ET RM — +s 
EE Didi viixcniicniaiiaies r—ll +4 
ts MINED, Sacatintanstacedvcarsnieaince + 3 —2 
. P ‘ Albuquerque ...............00. —8 +1 
the year with tv sets widening,  o ,jahoma Saar 420 +15 
their margin of increase most sub- | EE eer +4 —S5 
stantially. City , 
I TEU Sei cdcincct cacsabccnses — 2 — 
nig Pg: Rar ge to Aug. 14) Dallas District 2.0.0.0... 46 6+ 4 
were 3% behin the correspond- | Metropolitan Areas 
ing period of 1953 despite steady Dallas ......cccecsooenennn oe’ $9 
increases recorded throughout the | El Paso ..csssesssecsessssessssesesenees —i —1 
summer months. ee ED edctdpcoontsetbensccce = : 4 
% Change from '53 ouston seseeeennnesennacenenneen vibe — . “ 
Week Ended I IID ssittiserarcosseessseeesi 
Federal Reserve July Aug San Francisco District ...... r+4 + 3 
District, Area, and City ..... 31 q Metropolitan Areas 
UNITED STATES ............ + 3 0 Ba GON Sicrciceictstetetsinnss + 5 +3 
Boston District occu. = + 6 q|  Bewmewn Les Angeles + 4 . 
Metropolitan Areas Westside Los Angeles + 6 + 6 
Boston .......... ad ee 0 San DiCGO cnccerecseoscsreserecoeres +2 —2 
Downtown Besten 413 at San Francisco-Oakland + 8 + 6 
Suburban Boston in ead hig +9 San Francisco City ........... +9 + 6 
Cambridge ................... 4 1 +5 Oakland City .................. +4 +4 
Lowell-Lawrence .. ay nae ee en eee + 3 — 4 
Cities SEINE. distubenndescneyienecesasancics +8 + 2 
Springfield ............ ro 4 Salt Lake City ................ — 2 — 3 
Providence ........ att + i A Se ; + . 
New York District . me + 1 Spokane Sdesesecsecoccecesecescososecs _ — 
Metropolitan Areas UUIIININL~. ssckidsdnesccapsesnibadiciilanien 4+ 6 +11 
Buffalo ........... _— os OI : 
New York-N.E. New r—Revised. 
eis _2 42 *—Data not available. 
Newark Peper eD . —- § — 
New York ........... y-2 4 1| Hoffman Radio Names Doss 
Rochester —_ 9 «ef David Doss, general manager of 
women Pane ~s — §| Hoffman Sales Corp. of Missouri, 
ll — ‘| Kansas City, has been promoted to 
Philadelphia .......... r— 3 as |eohan promotion maanger for the 
Cleveland District r—4  —3/|parent firm, Hoffman Radio Corp., 
—— Areas ies nil ‘Los Angeles and Kansas City. Mr. 
Cincinnati .................... 4 3  —j Doss will maintain headquarters at 
SN ascditassancvcdbcccscnne —.7 —4/\the Hoffman offices in North 
|| ae ; - 2 — 1 Kansas City. Succeeding him as 
st denecereesessereeseersosseess — : o- 2 head of the sales organization will 
Se be Norfleet Callicott, who now 
SS ga * «| heads up Hoffman Sales Corp. of 


Metropolitan Areas 


Oregon, Portland. 


New ARF Directory 
Lists Motivation 


Research Experts 


New York, Aug. 19—Advertising 
Research Foundation has issued 
the fourth report of its tooling-up 
program on motivation research. 
It is a directory of social scientists 
interested in the field. 

The new directory now being 
distributed to ARF _ subscribers 
lists information about 157 psy- 
chologists, sociologists and cultural 
anthropologists, primarily educa- 
tors, who consider themselves 
qualified to conduct or consult on 
consumer studies for advertisers, 
agencies and media. 

Information on each person’s ex- 
perience, his specialization, the 
systematic assumptions which 
would underlie his research ap- 
proach, and his present affiliation 
have been included in the 160-page 
book. 


® The new publication implements 
a directory of organizations which 
conduct motivation research, pub- 
lished by ARF in May. 

In addition, ARF has published 
an introductory bibliography of 
motivation research, and a book 
on the language of dynamic psy- 
chology as related to motivation 
research. 

A basic textbook, “Motivation 
Research in Advertising and Mar- 
keting,” by George Horsley Smith, 
Ph. D., associate professor of psy- 
chology at Rutgers University, will 
be published by McGraw-Hill 
Book Co. for the ARF this fall. 


New TV Research Group 
Offers Feature Film Survey 

Al Preiss has resigned as man- 
aging editor of Videofilm and di- 
rector of education of American 
Telecasting Corp., Hollywood, to 
form a television research organi- 
zation, Al Preiss & Associates, with 
offices in the Taft Bldg., Holly- 
wood. 

The company will specialize in 
television research projects on 
syndicated, feature and commer- 
cial films. “Feature Films for Tel- 
evision,” the first complete com- 
pilation of 3,283 feature film titles, 
stars, release dates. running times 
and film distributor is now avail- 
able at $2.50 per copy. 


Hovore Named Ellis Partner 

Robert Ellis Advertising, which 
moved to 800 Fair Oaks Bldg., 
South Pasadena, Cal., has changed 
its name to Ellis-Hovore Adver- 
tistng Agency. Franklin Hovore, 
former v.p. and senior account 
executive of the agency, has been 
named a partner. 


Hazel Bishop Inc. 


(Continued from Page !) 

Instead, Hazel Bishop charges, 
Toni decided to enter into the lip- 
stick trade and compete with 
Bishop, and “wrongfully and un- 
lawfully plotted, planned, schemed 
and conspired fraudulently to ac- 
quire full knowledge of: 

“A. All aspects of plaintiff’s 
business in the lipstick trade 

“B. Plaintiff's methods 
channels of distribution 

“C. Plaintiff’s methods of mer- 
chandising and promotion 

“DPD. Plaintiff’s advertising for- 


and 


,|mat, copy and phraseology 


“E. Plaintiff’s future product de- 
velopment and promotion plans 

“F. Plaintiff’s secret and confi- 
dential market and consumer 
studies and information and 

“G. Each and every element of 
and factor contributing to plain- 
tiff’s said good will and reputa- 
tion.” 


# Gillette also conspired, Hazel 
Bishop charges, to “foster in the 
minds of the public that there is 
a connection, association or rela- 
tionship between defendant and 
plaintiff and Hazel Bishop lip- 
stick, to confuse the public so that 
a lipstick promoted, distributed 
and offered for sale by defend- 
ant might be readily passed or 
palmed off as plaintiff’s lipstick.” 

Gillette is accused of doing this 
during the summer of 1953 when 
its Toni division, among other 
things, allegedly ‘“schemed” to 
co-sponsor a series of radio and 
television programs with Hazel 
Bishop in order to get the public 
and trade to associate the two to- 
gether. 

(Hazel Bishop alternated spon- 
sorship with Toni of “Your Big 
Moment” on the DuMont network 
in the summer of 1953. The pro- 
gram’s name was_ subsequently 
changed to “Blind Date.” Several 
years earlier, in 1951, Toni and 
Hazel Bishop alternated sponsor- 
ship of “Stop the Music.’’) 


w Viv, the complaint says, “simu- 
lates, intimates and copies” Hazel 
Bishop lipstick by duplicating its 
(A) appearance and packaging 
(B) channels and methods of dis- 
tribution and sale and (C) pro- 
motional and advertising ideas, 
copy, format and phraseology. 

The Viv lipstick case is termed 
a “calculated and blatant imitation 
of plaintiff’s case and deliberately 
calculated to make defendant’s 
lipstick indistinguishable in exter- 
nal appearance from plaintiff’s 
lipstick.” 

Bishop charges that Gillette “ex- 
actly copied” the appearance of 
Hazel Bishop lipstick so that it 
might be placed in Hazel Bishop 
displays “and be indistinguishable 
from Hazel Bishop lipstick.” 


a The complaint declares that the 
advertising and promotion of Haz- 
el Bishop lipstick was so different 
as to be considered “singular and 
unique” and that Hazel Bishop is 
today the largest selling lipstick 
in the country. Bishop reports the 
sale of more than 50,000,000 lip- 
sticks since 1949 and estimates 
that it will sell 22,000,000 in the 
fiscal year ending Oct. 31, 1954. 

Among the concepts which Bish- 
op claims are “unique” cr “ex- 
clusive” with its operation are: 

1. A “two-way lipstick” (con- 
ventional or “no smear’’). 

2. A “lasting,” “long lasting” or 
“longer-lasting” lipstick which re- 
mains vivid even after blotting. 

3. Selling lipsticks at prices of 
$1.10 and 59¢. 

4. Affixing an assortment of lip- 
sticks to a display card or case. 

5. Shipping cartons which can 
be opened up into display trays. 
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Sues Gillette, 
Charges Theft of Secrets by Toni 


cylindrical metal case with a 
dome-shaped cap.” 


~ 


a Breaking down its financial op- 
erations, Bishop estimates that it 
will do $14,000,000 business in fis- 
cal 1954, of which $9,800,600 will 
be lipstick sales. The company re- 
ports an advertising expenditure 
of more than $10,000,000 since 
1949, of which it estimates $4,500,- 
000 will be spent in fiscal 1954. 

Hazel Bishop Complexion Glow, 
a liquid rouge, was introduced in 
1951 and Hazel Bishop nail polish 
was marketed last year. 

Attorney for the plaintiff is the 
firm of Gordon, Brady, Caffrey & 
Keller. 


SECOND TIME 
FOR SPECTOR 


New York, Aug. 18—The 
Gillette suit is the second suit in 
which Hazel Bishop Inc. and its 
owner, agency president Ray- 
mond Spector have been in- 
volved in this year. 

Recently (AA, Feb. 1. et 
req.) Mr. Spector settled a 
stockholder’s suit filed by Miss 
Hazel Bishop for $310,000. At 
that time Mr. Spector, who was 
then the defendent, said that 
Miss Bishop’s suit was “not 
brought in good faith.” 

In an affidavit concerned 
with that suit, Mr. Spector con- 
tended that the original Hazel 
Bishop lipstick formula, which 
he said had since changed, was 
not secret and appeared in print 
in 1945. 


Filtered Tareytons 
Bow in New England, 
Other Markets Set 


New York, Aug. 19—Filter-tip- 
ped Herbert Tareytons, the new- 
est addition to the filter family, 
will be introduced in the New 
York area Sept. 7, following an 
Aug. 21 bow in the New England 
States. 

To introduce its entry in the fil- 
ter-tip parade, American Tobacco 
Co. has scheduled large-space 
newspaper ads to run over a nine- 
week period in major newspapers. 
This will be accompanied by a 
four-week spot campaign on radio 
and tv. The radio schedule is a 
very heavy one. 

As the product goes into a new 
city, there are cut-in commercials 
on the Robert Montgomery theater 
(NBC-TV) and “Private Secre- 
tary” (NBC-TV). 

Car cards also are on the sc hed- 
ule in Boston, New York and Chi- 
cago. Hilton & Riggio handles this 
account. 

The advertising campaign for 
king-size  filter-tipped Herbert 
Tareytons will emphasize that the 
principal absorptive substance 
used in the filter is “activated 
charcoal,” whch is now used for 
the purification of water, air, 
sugar, beverages and pharmaceu- 
ticals. 


d-Con Sets Fall Campaign 

A $450,000 ad budget has been 
set by d-Con Co., Chicago rodenti- 
cide maker, for a 10-week cam- 
paign from September to Novem- 
ber. The campaign will include 
insertions in 396 newspapers and 
spots on 250 radio stations and 73 
tv stations. Arthur Meyerhoff & 
Co., Chicago, is the agency. 


Farm Paper Hikes Rates 
Farmer’s Advocate & Canadian 
Countryman, Toronto, has_ in- 
creased its advertising rates from 
$1.30 to $1.40 per line, effective 


6. The use of a “golden coloredJan. 1, 1955. 
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Mutual Transportation Adds 4 

Transportation Displays  Inc., 
New York, has become an owner- 
member of Mutual Transportation 
Advertising Inc., New York. New 
associate members are R. Russell 
Roop Co., Bus Ads Inc. and Russell 
Advertising Inc., all of Pittsburgh. 
Mutual Transportation Advertising 
Inc. is a national sales representa- 
tive for markets operated by its 
members. 


| Bindrim to Blaine-Thompson 


Arthur Bindrim has _ joined 
Blaine-Thompson Co., New York, 
as merchandising and account ex- 
ecutive for the commercial divi- 
sion. He has been with Paris & 
Peart for the past 17 years where 


PROOF POSITIVE—One way to guar-|he specialized in the food field. 


antee an ad has been seen by the 


Sales Executives... 


There’s only one way to find out. Try it! 
You can do it on practically a money- 
back basis, too. 


Dubious? Don’t stay that way. Get the 
facts behind that statement and judge 
them for yourself. We'll supply them 
cost-free and postpaid, if you'll write 
for them on your business letterhead. 

We'll send you a copy of “The Quickest 
Way to National Sales.” It’s a book that 
has played a prominent part in modern 
Direct Selling’s rise to an eight billion 


Is modern Direct Selling the Right Remedy 
for Your Distribution Headaches? 


successful. And their first tests of mod- 
ern Direct Selling were made virtually 
cost-free with our guidance and aid. 
We can prove, too, that even if you now 
have established wholesaler-retailer re- 
lationships, you can add Direct Selling 
profits, without disturbing existing rev- 
enue and associations. 


Advertising agencies need the facts 
about modern Direct Selling, too—and 
are invited to send for them. 


Get all the story by writing today for 


graph it. That’s what Electric 

Auto-Lite Co. salesman James B. 

Oudman, of La Crescenta, Cal., did 

with this copy appearing in Col- 

lier’s. Dudman then sent ad to 

Toledo to show company he’s on 
the ball. 


'‘Kukla, Fran’ Goes 
to ABC for New Try 


Cuicaco, Aug. 19—‘“Kukla, Fran 
& Ollie,” prize-winning tv show 
with a long history of being unable 
to keep a network sponsor, is back 
for another 13-week try, under the 
sponsorship of Gordon Baking Co., 
Detroit. 

This time, Burr Tillstrom’s pup- 
pet production will start slow, 
using a two-station hookup. Be- 
ginning Sept. 6, it will appear as 
a 15-minute strip (6 p.m., Mon- 
day-Friday) on ABC’s “New 
York-Chicago Axis”’—-WBKB and 
WABC-TV. At present, Gordon 
markets its Silver Cup bread only 
in the New York, Chicago and De- 
roit metropolitan areas. 


s Kukla, Fran’s shift to ABC 
marks the end of a long, colorful 
and troubled association with NBC 
dating back to 1949, when RCA 
first began sponsoring it national- 
ly. Since that time, the show has 
become noted for critical acclaim 
and sponsor shuffles. 

Besides RCA, the parade of 
sponsors has included Ford Motor 
Co., National Biscuit Co., Sealtest, 
Life and Procter & Gamble. Last 
NBC sponsor was Swift & Co.’s 
Pard, for which KFO appeared as 
a 30-minute once-a-week program 
Since the Swift contract expired 
in June, the program has been off 
the air. 

D’Arcy Advertising Co., New 
York, is the Gordon Baking Co. 
agency. 


Kraft Plans Money-Back 
Offer to Launch New Oil 

To introduce its new Kraft all- 
purpose oil in all markets, Kraft 
Foods Co., Chicago, will extend a 
money-back offer to all persons 
who purchase the product for the 
first time. 

The redemption will be handled 
by mail. The purchaser will notify 
Kraft of the price paid for the oil 
and the store where it was pur- 
chased. Kraft will then mail a 
check covering the purchase price, 
freeing grocers from handling any 
part of the transaction. The offer 
already has been tested in Chicago, 
Omaha, Seattle, Jackson, Miss., 
and Shreveport, La. 


4A's Elects Power & Condon 


Power & Condon, Chattanooga, 
has been elected to membership in 
the American Assn. of Advertising 
Agencies, New York. 


Bohn Names Ovesey, Berlow 

Bohn Duplicator Co., New York, 
has appointed Ovesey, Berlow & 
Straus, New York, to handle its 
advertising. 


Adele V. Mattson, media direc- 
tor of the international division of 
Foote, Cone & Belding, New York, 
since its inception in 1946, has re- 
signed. Her future plans have not 


dollar yearly volume. 

This free book has brought hundreds of 
companies into the modern Direct Sell- 
eld. Many today are outstandingly 


ing 


been announced. 


“The Quickest Way to National Sales.” 
We'll send it free and postpaid. Address: 
SPECIALTY SALESMAN, Room 812-R, 
307 N. Michigan Ave., Chicago 1, Ill. 


WHAT TYPE OF 


[lug 


PROVIDE GREATEST IMPACT? 


rations 


TYPE OF ILLUSTRATION 


~ 


NUMBER 
OF ADS 


RATE OF VISIBILITY BY TYPES OF ILLUSTRATION 


(Analysis of readership of 1164 advertisements in 2 business magazines) 


INDEX OF AVERAGE ‘SAW ILLUSTRATION” SCORE 
(100 = AVERAGE FOR CARTOONS) 


Photograph of product in use 


Cutaway views of product 
(drawing) 


Photograph of product part 


ra of complete product 
ine 


Photograph of product not in use 
Blueprints & schematic drawings 


Photo of product shown diagram- 
matically (with arrows, flow- 
lines, numbered parts, etc.) 


Drawings (not blueprint, schematic 
or cartoon) 


Photograph (product not shown) 
Cartoons 


233 
94 


15 
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282 
23 
21 


226 


199 
30 
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TO DETERMINE the extent to which different 
types of illustrations attract and influence read- 
ership of advertisements in business magazines, 
McGraw-Hill Research analyzed Starch ratings 
of 1164 one-page advertisements in two Mc- 
Graw-Hill publications for a period of one year. 


HOW IT WAS DONE: Approximately 2400 


readers were shown through the issues, page by 


showed the same results as in the above chart.) 


CONCLUSION: This study (summarized in 
McGraw-Hill’s Laboratory of Advertising Per- 
formance Data Sheet #3171) indicates that ad- 
vertisements using the type of illustration which 
explains how the product is used, or shows prod- 
uct details, attract greater readership. 


page, and asked for each ad rated, ‘“‘Did you see re 


this illustration?” To provide equal comparison 
only advertisements with single illustrations of 
the types charted above were analyzed. About 
half of the advertisements were in color, the 
others were black and white. (An analysis of the 
colored and black and white ads separately 


McGRAW-HILL PUBLISHING COMPANY, INC. 


App 330 WEST 42nd STREET, NEW YORK 36, N. Y. 


HEADQUARTERS FO 


TO SERVE YOU: McGraw-Hill Research is 
one of the many “‘services’’ maintained by the 
McGraw-Hill organization for its advertisers. If 
you want facts on subjects related to advertis- 
ing performance and effectiveness, ask your 
McGraw-Hill man. 


M-GRAW-HILL 
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Uses a New Term 
for Public Relations 


To the Editor: In your columns 
of Aug. 9 I noticed a letter from 
Sheldon M. Heiman, who identi- 
fied himself as president of Shel- 
don M. Heiman Inc., Public Re- 
lations, Chicago. Mr. Heiman wrote 
that his firm was preparing a 
booklet containing the various def- 
initions of public relations, and 
asked readers for definitions they 


might have. 


I’ve been in the business for 15 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


years, on a consultant basis for 


the past several years. I consider 
the term “public relations” a very 
poor one. I’ve found through the 
years that to a great many people 
the term signifies what I would 
call glad handing. To many others 
the term is synonymous with the 
term “publicity.” 

I would like to offer the think- 
ing that actually, the field of en- 
deavor involved encompasses all 
activities intended to influence 
people. If, when people heard the 
term “public relations,” they 


- ** Photo-Reports 


Illustrated booklet describes how 
Sickles gets pictures and reports 
for Advertisers and Editors 


Send for free copy 
SICKLES 
Photo-Reporting Service 
38 Park Pl., Newark, N. J. 
MArket 2-3966 


‘knew you meant “relations with 
‘the public,” the term would be 
a good one, for that long-winded 
terminology does describe the 
| field. 

| I’ve adopted the terminology 
“Relations Design” as even more 
expressive. Naturally, people, and 
particularly prospective clients, 


Crack 


Crew 


Cuts Selling Costs 


A sound way to cut costs 


is to cut PERMANENT 


PAYROLL AND OVERHEAD. 


lor example: Why hire permanent salesmen if you 
haven’t full-time use for them? For ADofA can 
furnish you promptly, five or 500 men, trained and 
expertly supervised, to do any field selling job you 
want done—quickly and far more economically . . . 
anywhere in the U. S. and/or Canada. 


Our missionary sales service employs local men 
who know their territories intimately —including 
personal acquaintance with every dealer. They’re 
personable, efficient and highly skilled salesmen 
who operate exactly according to your specifica- 
tions. Expert supervision guarantees a full day’s 
work producing tangible sales results. 


You use our sales force only when you need them, 
buying the service on a per diem basis. Through 
ADofA, you get a hard-hitting sales team—with 
no payroll problem, no need for office space, no 
records to keep, no travel and hotel expenses. 


If you sell to retailers or distributors, it will pay 
you to find out how little it costs to do your sales 
job the easy, money-saving way. Just phone or 


write our nearest office. 


Advertising Distributors of America, Inc. 


NEW YORK 17 

400 Madison Ave. MUrray Hill 8-6500 
ALBANY,N.Y. 

268 Central Ave. Albany 5-243] 
CHICAGO 5 

624 S. Michigan Ave. HArrison 7-0678 
CINCINNATI 2 

509 W. Third St MAin 6062 

DETROIT 26 
834 Bagley Ave. WOodward 2-1174 


PHILADELPHIA 47 
N. E. Cor. Broad & Washington Ave. 
HOward 8-9610 
PITTSBURGH 22 


243 First Ave. GRant 1-1100 
SAN FRANCISCO 3 
809 Mission St. GArfield 1-1066 
LOS ANGELES 7 


151 W. 27th St. PRospect 3064 
CANADA: TORONTO, ONT. 
308 Coxwell Ave. GErard 7568 


Serving many of the leading 
manufacturers throughout 


the United States and Canada 


ask me what the term means. 
When I explain that my business is 
to employ any or all of the crea- 
tive arts to influence people, or 
more specifically, to design rela- 
tions or the character of relations 
between persons and groups, I 
find general agreement at least 
that there should be a new name 
for the public relations field. 


JaMEs A. DOUGHERTY, 
Relations Design, Nixon, N. J. 


Simulcasts Aren't ‘Future 
Pattern,’ Rebuttal Says 

To the Editor: Re the Eye and 
Ear article July 26 on simulcast- 
ing: 

1. Of course every program can 
be simulcast. The simulcasting is 
an electronic process which has 
nothing whatever to do with 
whether the program should be 
simulcast. 

2. Wouldn’t the “U. S. Steel 
Hour” suffer by simulcasting? Or 
“Dragnet”? Or any program di- 
rected by men like Segal or Webb, 
who understand what depth there 
is in reaction, silent movement, a 
gesture...in the whole range of 
movement and picture? Wouldn’t 
any program on television which 
uses television for what it can be, 
suffer: And have you ever suf- 
fered through a sports simulcast on 
television, as the announcer at- 
tempted to satisfy the radio-only 
person? 

3. The audience at home does 
not depend on “experts” for an an- 
alysis of television news vs. ra- 
dio news. It watches or it listens to 
the news on the medium it is cur- 
rently selecting, or it tunes out and 
gets something else. The compara- 
tive virtues of news reporting 
mean nothing in the context of 
simulcasts. 

4. The author mentions that 
“most successful radio programs 
have been translated into televi- 
sion with a modicum of varia- 
tions.” I question the truth of that, 
but, even allowing it, it would 
seem that translating implies a dif- 
ference between one and the other 
which was not resolved by the 
electronic process. 

5. Whether sound from televi- 
sion programs would “strengthen 
the radio line-ups” I will leave to 
the fine folks in radio to decide. 
I suspect they might disagree. 
Whether it would “get the out-of- 
home listeners in quantity,” I 
question. It seems to me that the 
stations which lead in out-of-home 
surveys are almost invariably 
music-and-news stations such as 
WITH or WWDC or WNEW. 

6. Would the operating expenses 
of the stations be “sharply re- 
duced”? What stations? The tele- 
vision stations around the country 
would not be affected. The net- 
work radio stations would not be 
affected in their program costs. The 
independent radio stations would 
hardly be affected in their costs 
by this sort of move by their oppo- 
sition. Maybe the nets would get 
by cheaper. I suspect they would. 
But, even where local programs 
are simulcast, I doubt very much 
that any stations (except an oc- 
casional large dual operation) 
would be able to effect any ap- 
preciable economy. 

7. For me, one of the key sen- 
tences is, “The radio listener would 
have greatly improved program- 
ming and the television viewer 
would scarcely know anything 
different was going on.” Oh yeah? 
Again, as above, I'll leave the com- 


parison between sound from a tv! 
program and sound designed for | 
radio to my friends in radio. In| 


passing, however, I question 
whether the whole thing is ger- 
mane. If the writer is saying that 


radio ratings will go up when tv 
sound is substituted for radio pro- 
gramming, I will say that radio 
ratings, in general, have not gone 
down because radio programming 
is bad. They have retreated, where 
they have, because the mass of 
people find television more stim- 
ulating, “with something to 
watch.” 

And, how about that television 
viewer? Eliminate the meringue in 
Lucy’s face, cut out Sgt. Friday’s 
significant glance to his sidekick, 
and you remove two good reasons 
why their television shows rate 
high. I submit that a program de- 
signed specifically for television by 
an artisan who understands the 
medium will outdraw, outsell, and 
out-entertain all competing pro- 
grams designed to bridge the gap 
between radio and television si- 
multaneously. And I say that a ra- 
dio program designed specifically 
for radio by an artisan who under- 
stands the medium will outdraw 
all competing programs which are 
culled from the sound portions of 
television. Allow me, however, two 
minor hedges on the above bets: 
(1) The production budgets must 
be, in their respective media, 
roughly comparable. (2) The “per-_ 
sonality of the day”—Godfrey or) 
the Godfrey of the future—must be | 
exempt from rational predictions | 
if his show is either a straight talk | 
or a talk-and-music program. 

8. You’re darn right “selling. 
techniques may have to be modi-! 
fied.” That’s the entire point of this | 
reply. Radio sells. Television sells. | 
Techniques have been evolved in 
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each. The two are different. Each 
is powerful, and each can be used, 
but when you put them together, 
you eliminate many of the very 
reasons why each persuades people 
to do things. And the same exact 
reasoning goes for production and 
program content. 

9. The penultimate paragraph of 
this article is interesting in that it 
stops just short of giving the real 
reason why the idea is unsound as 
“the electronic pattern of the fu- 
ture.” A pattern that deliberately 
and arbitrarily distorts any medi- 
um in order to force it artificially 
within certain bounds not already 
proscribed by organic limitation 
cannot remain functional. It will 
not work because neither your 
artists, your professionals in pro- 
duction, nor your audience will be 
bound by a girdle of economic ex- 
pediency. As long as any of us 
know something more effective 
can be done, we will try to do it. 
And, eventually, we will succeed. 

JOEL CHASEMAN, 

Director of Public Service and 

Publicity, WAAM (TV), Bal- 

timore. 


Chance to Make Comments 
Brings Big Return 

To the Editor: A phenomenal 
return of 38% to a mailing piece 
sent to 10,000 of last year’s mail 


order purchasers of spinning reels 


was announced... by Milton P. 
Klein, president of Klein’s Sport- 
ing Goods Inc., 227 W. Washington 
St., Chicago. 

The unique letter contained two 
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SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


With its 91% coverage, the Louisville Courier-Journal Sun- 
day Magazine compares favorably with the 50.2% average 
coverage of the Parade Newspapers, with the 47.5% aver- 
age coverage of the This Week newspapers, and with the 
44.6% average coverage of the American Weekly news- 
papers. In addition, it offers 15% or better coverage of 69 
counties in Kentucky and southern Indiana. 


Send for your free copy of a new factual study of newspaper 
supplements. Write to: Promotion Department, The Courier- 
Journal, Lovisville 2, Kentucky. 


THE LOUISVILLE 
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Git 


SUNDAY MAGAZINE | 


Sunday Courier-Journal Circulation 303,238 ‘» Member of The Locally Edited Group 
Represented Nationally by The Branham Company 
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columns, one half from Klein, The woman by whom I am now |summaries of manufacturing, dis-, Douglas MacNamee Joins R&R|& Bowles, has been named radio 


headed “This is My Side” and the 
other half consisting of an easy- 
to-fill-in questionnaire. .. 


Dear Customer, 
We feel that our satisfied 
cust 


—_.. Go Jump in the lake! 
omere are our 
and most valuable asset. 


—.. Bverything ie OK! You'll 
bear froe again shen 
I wish to make @ purchase 

—. I've been sick! 

.._ T've given up fishing! 


haven't heard from you in 
quite a while now ané frankly 
“ oncerned. 


Rave we offended you in some 


=) me your lest 
worked out entirely to your oni Alrex Reel needs parts! 
e@atiofaction? i. enclosing the worn parte 
Send we replacement parte 
Last year you bought an Airex without charge. (NOTE: Send 
Spinning Reel from us. It's « only worn parte. Do not send 
@ood outfit but perhaps Reel.) 


. See ay order on the back of 
‘hie letter. RUSH! 


—_. See ay comments below! 


Whatever the reason, we 4 DADs a. we ccee cngoccccconssscns 
appreciate knowing why ve 

n from you lately, ané 

#2 an extra incentive to have Address 

you anewer thie letter ‘re 

enclosing an advance copy of 

our next August's Sale 4 plus City & State @- 

& private liet of special sale 

items that are available only 

to you...... COMMENTS - 


Bven if you need nothi: 


» let 
we hear from you so went know 
you're el] right. 


ae TE 


lten ’, Kleis 


Use other side of thie page for! 
order and for further 

comments 

President 


Many customers responded tc 
Klein’s free offer to replace the 
worn parts of the Airex spinning 
reel they had purchased. Others 
took the opportunity to pass on to 
Milt their latest fishing stories. 
And several hundred ordered fish- 
ing and hunting equipment from 
the advance special sale catalog 
enclosed with the letter. 

Klein, who is also publisher of 
The Gun Digest, which is pur- 
chased by almost 200,000 “gun 
bugs” each year, has used person- 
alized letters of this type for sev- 
eral years to develop his company 
to the point where it now is the 
country’s largest mail order sport- 
ing goods business. Advertising 
and mail order agency is Sim- 
monds & Simmonds, Chicago. 

RICHARD WEINER, 

Rudner & Finn Associates, 

New York. 


Stands By Woman ‘Boss’ 


To the Editor: I read with in- 
terest and disagreement the letter 
quoted by Mrs. Roosevelt, which 
you published in the July 19 issue 
of ADVERTISING AGE under the title, 
“Note for Women Executives.” The 
writer made some obvious gener- 
alizations based on his or her un- 
pleasant experience with TWO 
women executives. 

May I make the same obvious 
generalization in defense of the 
woman executive? I am now work- 
ing for one woman executive, but 


employed, in my opinion, can top| 
any man in dealings with my frail- 
ties and those of other “ordinary 
human beings” (what are ordinary 
human beings?) within her juris- 
diction. 

I, too, make no claim to a long 
career in the business world, but 
the four men with whom I have 
worked—and they include a pro- 
fessional man, a manufacturer, a 
radio man, and an advertising ex- 
ecutive—all exhibited impatience, 
rudeness, and various and assorted 
moods—one for every day in the 
week. My present employer has re- 
mained the same day in and day 
out despite obvious annoyances she 
must feel. She seems to have ac- 
quired the self control (or is it ob- 
jectivity?) necessary to deal with 
problems and people. 

It is the woman for whom I now 
work who has given me confidence 
and a chance to prove I may not 
be ordinary! I believe women, con- 
trary to the author’s opinion, show 
a greater degree of sympathy and 
leadership by prompting a feeling 
of working together, rather than 
merely following the leader. Some- 
times more is accomplished in feel- 
ing a part of the job, rather than 
a slave to it. 

Many of my friends work for 
male executives and think they 
are wonderful. I work for a female 
executive and think she is won- 
derful. This would pretty much 
indicate that it is an individual 
matter. There is both good and 
bad to be said for both sides, and 
isn’t the caliber of the corporation 
an important consideration too? 

NAME WITHHELD By REQUEST 

« © 
Hardwick's ‘Miss Sizzle’ 
Becomes a Cover Girl 

To the Editor: I was certainly 
elated to see that you used our 
story and picture about Hardwick 
Stove Co.’s “Miss Sizzle” in the 
July 5 issue of ADVERTISING AGE. 

Incidentally, I think you will be 
interested to know that we have 
already received a query from a 
gas company (with 3,000 dealers) 
which wants to use this same print 
as a cover for its house organ. 

Mason PLANK, 

Liller, Neal & Battle, Atlanta. 


‘Fisherman Newsletter’ Bows 

Fisherman Press Inc., publisher 
of The Fisherman, launched “The 
Fisherman Magazine Newsletter” 
with the Aug. 3 issue. Published 


have had close working associa- 


monthly, the newsletter presents 


Metropolitan Pop.: 136,450 
(U.S. Census 1950) 


Ist City in North Carolina— 


33rd City in America— 


in Per Family Income . . . 


(SM Survey, 5/10/54) 


Raleigh is the retail and wholesale 


center of the prosperous Eas 


’ 
Devers 


tribution, 


representatives, new} Douglas MacNamee, formerly and tv copy chief for Ruthrauff & 
products and legislation in the senior radio tv writer with Benton Ryan, New York. 

fishing tackle and equipment fields. 
Subscriptions may be obtained for 
$6 a year from The Fisherman, 11 
W. 42nd St., New York. 


Gallo Wine Sponsors Telepix 


E. & J. Gallo Winery, Modesto, 
Cal., has bought the “All Star 
Theater” in 17 selective markets. 
The show was placed through 
Batten, Barton, Durstine & Osborn. 
“All Star Theater” is a re-run of 
the “Ford Theater’ dramas. The 
30-minute show is produced and 
syndicated by Screen Gems. The 
re-run series is now being seen in 


When you buy the 


TORONTO DAILY STAR 


you reach 452,876 


157 cities. | adult readers and buyers 
Time Inc. Promotes Kelly in the Toronto A.B.C. 
William G. Kelly has been City Zone 


named Chicago sales manager for 
Architectural Forum, published by 
Time Inc. He has been a member 
of the magazine’s Chicago sales 
staff for the past year. 


Source: Sanders Marketing Research 


In the P&A tradition of doing things well, the men of our ship- 
ping room have developed a special technique. The orders and 
labels of every shipment are checked and double-checked before 
packing or wrapping. The actual packing is done with a min- 
imum of lost motion, using strong materials to prevent damage 
in transit. The special technique of doing this job correctly, 
safely, and speedily is more of an art than is generally realized. 
We even have a representative of the Express Company assigned 
to our plant, so that express shipments are routed and dispatched 
promptly. Yes, our shipping room is an important place, where 
everything is done with neatness and then dispatched. 


For Electrotypes, Mats, Plastic Plates, and R.0.P. Color Mats, 
call Partridge & Anderson Company, 712 Federal St., Chicago 5 
—the phone number is HArrison 7-373 2. 


6537 


tern 


North Carolina agricultural and in- 


dustrial region. The News and 
ing-and:Sunday Newspaper in 
newspaper covering a marke 
hard-hitting ‘‘A'’ Schedules. 


LJ 


News and Observer 


Observer is the ONLY Morn- 
the entire area . . . the only 
t big enough to rate your 


' 118,799 Morning 
128,305 Sunday 


(ABC Publisher's Statement 3/31/54) 
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Valley Packing to Montgomery 

Valley Packing Co., Salem, Ore., 
has appointed Richard G. Mont- 
gomery & Associates, Portland, to 
handle its advertising. 


(Continued from Page 1) 
But Everett Braden, a v.p. of 
Foote, Cone & Belding, told the 
Merchandising Executives Club 
yesterday that the P&G announce- 
ment is a step forward to restore 
harmony and unanimity between 
||manufacturer and retailer. 
Mr. Braden, who knows about 
‘| couponing in his pre-FC&B days 
with Kroger Co., the No. 1 chain 
in the Midwest and South, and 
Stop ’n Shop in Boston, said that 
neither the manufacturer nor the 
retailer had been considerate of 
Sea | cach other in the past, but that 
|the P&G announcement should al- 
!'leviate the problem somewhat. 


- P&G seems to be a step ahead 
|of Colgate and Lever net only 
with its announcement but with 
its new metnsd of coupon hand- 


Saw some really believable 
commercials on the 

Robert Montgomery TV Show 
last night. 


Those are the ones 
Needham, Louis & Brorby* 
does for Johnson’s Wax. They 
really know how to use 


IV effectively. 


Cc 
| 


7) : 
“et 
* Here are the clients of Needham, Louis & Brorby... 


Campbell Soup Company 
Cummins Engine Company, Inc. 
The Eagle-Picher Company 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 


Morton Salt Company 
The Peoples Gas Light and 
Coke Company 
Phenix Foods Company 
The Quaker Oats Company 
State Farm Insurance Companies 
Wieboldt Stores, Inc. 
Wilson & Co., Inc. 


Wilson Sporting Goods Co. 
NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


135 South Lo Salle Street, Chicago 3, Illinois 


Kraft Foods Company 
Macwhyte Company 
Monsanto Chemical Company 


Chicago 
New York + Hollywood 
Toronto 


Coupon-Handling Price Line Tumbles 
as Procter & Gamble Yields a Penny 


ling, which was revealed at the 
same time as the 2¢ payment. 

Instead of the retailer handling 
different shapes, sizes and eol- 
ors of coupons, P&G has come up 
with a punch card system, worked 
out with Remington Rand Ince. 
and International Business Ma- 
chines Corp. 

These new-type coupons are 
one-third the size of an ordinary 
punch card—about the size of a 
folded dollar bill. And they won’t 
crumple and are easily shuffled. 

The retailer simply wraps them 
up and sends them to the com- 
pany’s warehouse in Cincinnati, 
where they are counted by ma- 
chine and a check returned. 


# As explained to the Merchan- 
dising Executives Club by Ken- 
neth Schonberg, tabulating sales 
representative at Remington Rand, 
his company produced approxi- 
mately 2,500,000 of these for P&G. 

They are pre-sorted at the 
counting house when the retailer 
sends them back. A _ pre-sorting 
/machine places them in four piles, 
depending on the position of the 
cards when they are received for 
counting. 

Lever Bros., when asked by 
AA whether it would go into the 
-punch-card coupon approach, said 
that the P&G system is strictly 
an experiment and that Lever 
looks upon it with some reserva- 
tions, mainly that “it won’t work.” 

Safeway, which has been badg- 
ering the Big Three and all the 
other manufacturers which use 
couponing, calls the P&G decision 
to pay 2¢ “a step in the right di- 
rection, but they haven’t met the 
issue fully.” 


\. The supermarket chain con- 
‘tends that it will still be losing 
money, or least not making any, 
even at the increased rate. | 

Safeway’s latest study (AA, 
June 7) indicated that the chain 
loses 1%¢ on every manufactur- 
er’s coupon it handles. This study, 
involving 91,000 coupons. re- 
deemed in 225 stores, showed that 
handling cost the retailers 2.213¢ 
per coupon. 

Dwight M. Cochran, Safeway 
v.p., in a letter to P&G (whose 


the study) had asked the soap 
manufacturer to increase its reim- 
bursement to Safeway and other 
retailers from 1¢ per coupon to 
costs plus %¢ per coupon re- 
deemed. According to Safeway 
figures, this would be 2.713 cents. 


= Just what percentage of Big 
Three coupons are redeemed is 
a question that is treated as “a 
trade secret,” although AA has 
been told by trade sources that it 
ranges between 25% and 50%. 

A good percentage in mail- or 
hand-delivered coupon redemption 
is said to be 25-40%, AA was told. 
Anything below 25% is looked 
upon as bad, with 35-40% as the 
maximum. This applies to hand 
or mail. Coupons in packages yield 
better, up to 50%, trade sources 
say. 

Couponing creates a number of 
problems, mainly for the retail- 
er. One of the principal ones is 
the drop in purchases between 
the time one couponing campaign 
finishes and the next one starts. 
J. P. Napier, exec. v.p. in charge 
of A. C. Nielsen Co.’s Chicago 
food and drug sales service, finds 
that most couponing campaigns 
don’t leave any residue of height- 
ened product sales—despite many 
honorable exceptions. 

“In the majority of cases,” he 


told AA, “a coupon campaign is 
just a temporary shot in the arm 


coupons had been the subject of, 


—the sales curve returns entire- 
ly to normal after the operation.” 


# Another problem is the lack of 
brand loyalty in this day of name 
brands. Housewives, for example, 
trade coupons among themselves 
or turn them over to their neigh- 
bors. 

This was one of the points 
stressed with disdain by Mr. Bra- 
den yesterday at the Merchan- 
dising Executives Club. 

He said: “We all hope someday 
to see the day when every grocery 
store carries a sign saying to the 
consumer, ‘Please do not bring 
your coupons in for redemption 
if you have not purchased the 
manufacturer’s product.’ ” 

Mr. Braden remarked that cou- 
poning initially was brought about 
by the retailer himself, although 
the retailer is now the one doing 
the most complaining about it, he 
said.” 

“In the last 20 years, coupon- 
ing has evolved principallv into a 
discount practice, where originally 
it was a sampling practice,” he 
said. 


s Herbert Morse of McMahon & 
Morse, supermarket consultants, 
|told AA that he believes that the 
|pressure from the retailers for a 
|3¢ deal will not let up. 

“This doesn’t necessarily mean 
‘that the Big Three will go along 
with this line of reasoning, al- 
ithough it does show what the 
‘trend will be,” he said. 
| He said retailers look upon cou- 
|/poning and redemption as a nui- 
| sance, as it ties up their cash out- 
‘lay, but that if the retailer has 
‘his choice of couponing or not 
couponing he’ll still stick to cou- 
poning. 
| Another item the retailer objects 
‘to, Mr. Morse said, was house- 
'to-house sampling of a product, 
which takes business away from 


| his store. 


| 

. The Big Three soap companies 
are not by any means setting a 
‘precedent in offering 2¢. That was 
set by smaller companies a num- 
‘ber of years ago. 

| Among food producers that 
‘raised their coupon handling al- 
‘lowances to 2¢ as early as 
(1951 (AA, Feb. 19, °51) were 
'Standard Brands, National Biscuit 
|Co., Campbell Soup Co., Wesson 
Oil & Snowdrift Sales Co., Thom- 


as J. Lipton Inc., Carnation Milk 
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Co. and its subsidiary, 
Milling Co. 

All were paying retailers 2¢ 
per coupon, but in some cases this 
was qualified with certain restric- 
tions. Standard Brands as well 
as some of the other companies 
paid 1¢ where salesmen collected 
the coupons from retailers, and 
2¢ when retailers or retailers’ as- 
sociations did the clerical work 
and mailed in the coupons. 

One company which recently 
went up to 2%¢ was Hills Bros. 
(AA, July 5). 


Alberts 


= One of the advantages of the 
P&G punch-card coupons is an 
intangible. In tests Remington 
Rand made with punch-card cou- 
pons, not necessarily P&G’s, it 
developed that coupon redemp- 
tion was higher than normal. How 
much higher was not disclosed. 

The company traces this find- 
ing to the fact that for one reason 
or another a punched card or 
coupon has more authenticity to 
the consumer than a non-punched 
card or just a paper coupon. 

Retailers don’t like the fact that 
they often have to wait for a 
salesman to come around to pick 
up the coupons. With the big com- 
panies’ sales forces, it doesn’t mat- 
ter so much, since the calls are 
made frequently. But with other 
companies, where a salesman may 
call only quarterly, the retailer 
thinks he has to hold the coupons 
too long. 

He has an alternative—he can 
mail them in. But this often means 
that he must register and insure 
the mail which carries them, 
which is time-consuming and ex- 
pensive, or take the chance of 
having an occasional mailing lost. 


New Booklet Gives Sales 
Information on Appliances 

A pocket-size manual for retail 
salesmen, incorporating all types 
of sales information on tv and ra- 
dio sets and appliances, is being 
offered by I Want To Know Pub- 


lications, 923 Kings Highway, 
Brooklyn 23, N. Y. 
Called the “Salesman’s Confi- 


dential Manual,” the leather-bound 
book, covers, according to brand 
name, air conditioners, dishwash- 
ers, garbage disposal units, dryers, 
electric ranges, freezers, gas 
ranges, ironers, radio sets, refrig- 
erators, tv sets and washing 
machines. The manual, plus sup- 
plements keeping the service up- 
to-date, costs $25 a year. 


is no trifle. 


fine color engravings 
daily reminds us of the 
saying of Michelangelo: 
“Trifles make perfection... 
and perfection 


The making of 
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You Ought to Know . « J.C. Freeman 


Practical experience has con- 
vinced John C. Freeman, new full- 
time president of National Indus- 
trial Advertisers Assn.,_ that 
making an association click is es- 
sentially a sales job. He believes 
that sales techniques are as fun- 
damental to organization success 
as they are to corporate operations. 


This belief is based on nine years | 
of sales experience with American | 
Air Lines and eight and a half| 


years in professional association 
work. An energetic man of 37, with 
crew-cut reddish hair and gray 
eyes, Mr. Freeman has always been 
selling something—tangible or in- 
tangible—and probably always 


will. Since 1950, as assistant to the| ® 


president of National Sales Ex- 
ecutives, his salesmanship has been 
a major factor in the organization 
of 90 new sales executives clubs 
which NSE has set up throughout 
the country. 


a Mr. Freeman was born and 
reared in Albany, N. Y., where his 
father, now retired, was branch 
manager of the West Disinfecting 
Co. After attending Albany Acad- 
emy, a country day school with 
military training, young John had 
a couple of so-called tooth-cutting 
jobs with a local bank and as a 
salesman for Mack Truck Co. 
In 1938 he went through a train- 
ing course with American Air 
Lines, and in the following year he 
was graduated to the sales staff. 
After working in six different 
cities, he was made sales manager 
in Rochester, N. Y., then shifted to 
Washington, as convention sales 
representative. While on that job 
he spent a lot of time on “the 
Hill” planning travel schedules for 
congressmen, and he also worked 


| Sjouemenr DEALER 


® P 
IN NEW ENGLAND & N. Y. 
Only Regional Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES 
AIR CONDITIONING & REFRIGERATION 
141 Milk St., Boston 9, Mass. e Est. 1947 


closely with a number of trade as- 
sociation executives on convention 
arrangements. Invariably, he says, 
was a selling job to be done. 

In his tenure in Rochester he 
had become a member of the local 
sales executives club, serving with- 


J. C. Freeman 


out pay as secretary. When a group 
of business men in Elmira, N. Y., 
wanted to organize the Elmira 
Assn. of Commerce, and made in- 
quiries on how to go about it, 
young Freeman was recommended 
to them by people in Rochester 
and Washington as a man who 
could both sell and organize. 


« Because of the challenge pre- 
sented, he took the job in 1947. 
Within two years the Assn. of 
Commerce in Elmira had become 
a factor of consequence in the com- 
munity, had a large and growing 
membership, had money in the 
bank, and enjoyed sufficient pres- 
tige to attract speakers of national 
prominence at its meetings. 

It was not long before John 
Freeman was known to other as- 
sociation executives. In particular, 
Robert A. Whitney, president of 
National Sales Executives, ob- 
served what was being accom- 
plished in Elmira by Young Free- 
man’s brand of salesmanship. In 
1949 Mr. Whitney invited John to 
join the staff at NSE as manager 
of club services. 


The following year he was made 
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DEPENDED ON MOST by lowa farmers 

when they need information on “Weed 

and Insect Pest Control” to help them 
in their forming operations. 
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During the past five years he has 
become one of American Air Lines’ 
best regular customers. He flies be- 
tween 30,000 and 40,000 miles a 
year, and is away from home about 
one week out of every three, visit- 
ing and selling NSE and its serv- 
ices to 178 local clubs. 

This schedule sometimes makes 
life a little difficult, he admits, be- 
cause back in 1941 he was married 
in Brookline, Mass.; nowadays he 
doesn’t get as much time as he 
would like, to be with his wife and 
family. He has a son, Peter, who is 
11, and a daughter, Susan, now 
seven. They live in Westbury, on 
Long Island. 


ws In addition, he is a member of 
the Classic Car Club of America 
and owns a 1928 Cadillac, which 
he is gradually restoring to its 
original condition. This is some- 
thing that takes time, patience, 
skill and application; without time, 
he asks, what can you do? He is 
also interested in sports cars, but 
hasn’t time to indulge himself. 


assistant to the president of NSE. | 


On the other hand, he frankly 
admits that he would rather sell 
than tinker. In his view, selling 
people an idea or a plan or some- 
thing that will benefit them is the 
most interesting and satisfying oc- 
cupation in the world. When you 
hear him say that, you’ll buy it. He 
means it. For him, certainly, it’s 
true. 


»|"Holiday’ Joins Discount Plan 


phia, has added Holiday to its 2% 
combination rate discount plan 
along with its other publications. 
Holiday, for the first time, also has 
inaugurated volume discounts 
ranging from 3% to 6% and will 
make available junior units in 


Curtis Publishing Co., Philadel-| 


| page and half page form in b&w, 
black and one color and in four 
/colors, with the November issue. 
| Both discount policies become ef- 
fective with the January, 1955, 
issue. 


General Mills’ Sales Are Up 
General Mills, Minneapolis, 
has reported that sales for the 
year ended May 31, 1954, were 
| $487,587,179, an alltime high. This 


/compares with the sales of $483,- 
| 067,177 for the year ended May 31, 
1953. Net earnings were $11,188,- 
853, compared with $11,468,171 for 
the previous year. Net earnings per 
share of common stock was $4.50, 
compared with $4.68 for the pre- 
vious year. 


THE GALLAGHER REPORT Publishing Executives 


147 W. 42nd St., N.Y. 36, N.Y., LA. 4-1631 | by Bernard P. Gallagher 


| A Confidential Letter to 
| Circulated Privately 


| Publication Negotiator 


IN THE 


NEWS-TRIBUNE CONSISTENTLY 
: “FIRST FIFTY” 

Throughout 1953 and during the first 
five months of 1954, the News Tribune 
ranked high among Canadian and U. S. 
evening newspapers, according to line- 
age reports of MEDIA’ RECORDS. 


. .. says Philip Tepper, district manager, 
GERBER PRODUCTS COMPANY 


“Looking at Seattle and Tacoma on the map, 
they appear very close to each other. This is true, 
but we’ve found that each is a separate and distinct 
market. The trading area of each has its own indi- 
viduality and characteristics.” 


Mr. Tepper continues, “We’ve learned that very 
few Tacoma-area people read Seattle newspapers, 
and to protect our sales in this rich market, we must 
use the Tacoma newspaper — the Tacoma News 
Tribune. I always emphasize this Seattle-Tacoma 
situation whenever I meet with our advertising 
and sales executives.” 


LIST 


Wt is = 94 


-. one of 7 evening newspapers on the 


in the ‘‘First- tracn list. 


Pacific Coast and one of two in the Pa- 
Mm cific Northwest to appear consistently 


The best media value in Iowa is the one 
farmers themselves name as their best 
source of information. “InFARMation 
Please No. 2”’,a study by the Statistical 
Laboratory of Iowa State College, pro- 

vides the answer to this all-important 
question. As a guide to more sales in the 

$2 billion Iowa farm market, write for 

your copy now. 


WALLACES’ FARMER and IOWA HOMESTEAD 


DES MOINES, IOWA 


NATIONALLY REPRESENTED BY SAWYER, FERGUSON, WALKER COMPANY 
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Litt Clark Rejoins ‘Elks’ 

Litt Clark, formerly with the | 
sales staff of Elks Magazine, has'| 
rejoined the Chicago office of the | 
Magazine after two years’ service 
with the armed forces. 


‘Rusty the Rust Bug’ Is 


RUSTY BUTTON—Bob Sanford (left), 
count executive, creator of Rusty 
promotion on Walter Behlen, p 

— Neb. Picture of Rusty adorns Behlen corn crib at right. 


R. J. Potts, Calkins & Holden ac- 
the Rust Bug, pins button used in 
resident of the Behlen Mfg. Co., 


Villain on Farms but 


“SS a Hero in Merchandising Farm Equipment 


CoLuMBus, NEB., Aug. 17—To 
@>\dramatize corn cribs and grain 
ses | driers, R. J. Potts, Calkins & Hold- 
»'en, Kansas City, is scheduling a 
| $30, 000 campaign for Behlen Mfg. 


Co., playing up a saw-jawed car- 
toon character named Rusty the 


Executive offices have been estab- 
lished at 3460 Wilshire Blvd., Los 
Angeles, and advertising offices 
will be maintained in Los Angeles 
and at 1335 Market St., San Fran- 
cisco. 

Ralph H. Whitaker, formerly 
with McCall Corp. and Curtis Pub- 
lishing Co., has been appointed 
general manager and advertising 
director. G. M. Gates, former presi- 
dent of Home Book Publishers, has 
been named northern advertising 
manager. 


Otte Joins ‘Newsweek’ 

Milton H. Otte, formerly with 
the national advertising staff of 
the Chicago Sun-Times, has joined 
the Chicago sales staff of News- 
week. 


Mrs. Randolph to ‘Bazaar’ 

Mrs. Gwen Randolph, formerly 
with J. Walter Thompson Co., has 
been appointed fashion editor of 
Harper’s Bazaar. Prior to her af- 


Advertising Age, August 23, 1954 


filiation with Thompson, she was 
fashion editor of Today’s Woman 
for five years. 


Clarke Joins ‘Better Living’ 

Martin F. Clarke, formerly with 
American Family , Magazine, has 
joined the sales staff of Better 
Living. 


NEWS ITEMS 


on any subject 


From newspapers and magazines 
published throughout the country. 
Write for booklet . . . 


PRESS CLIPPING BUREAU 
165 cae St., Now York 7 
Est. 1888 A 7-5371 


Rust Bug. 

Behlen achieves a_ rust-proof 
corn crib by galvanizing the panels 
of the bar mesh structures after 


Do-I t- Yourself F eature. : 


Here’s a newspaper merchandising fea- 
ture timed to tap the great home 
improvement and Do-It-Yourself mar- 
kets. Seven full standard pages of 
original articles, pictures and diagrams 
offer a wide variety of subjects cover- 
ing Do-It-Yourself projects, home im- 
provement, remodeling, redecorating. 

With the matted illustrations and two-color covers 
newspapers can locally produce their own Beautify 
Your Home sections in either tabloid or standard 
size with any amount of space devoted to adver- 
tising. 

Write, wire or send the handy coupon 
below for proofs and rates! 


NEA Service, Inc. 
1200 West Third Street 
Cleveland 13, Ohio 


Please send proofs and complete information 
on Beautify Your Home Advertising Features. 
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they have been fabricated by weld- 
ing. The effectiveness of the proc- 
ess is told in cartoon strips in 
which Rusty unsuccessfully strug- 
gles to eat away the metal cribs. 
The strips are now running in 
the Midwest Farm Paper Unit 
(Nebraska Farmer, Wallace’s 
|Farmer, Wisconsin Agriculturist, 
|The Farmer and Prairie Farmer), 
‘plus the Ohio Farmer, Dakota 
Farmer and Iowa Farm & Home 
| Register. The ads range from quar- 
ter-pages to two-color pages. 


|= It is Rusty’s biggest year. The 
|cartoon figure, invented by 
‘Bob Sanford, Potts account ex- 
‘ecutive, is drawn by Milo Heikel, 
|Omaha artist, and put in its first 
| appearances in 1952. In 1953, Rusty 
|was expanded from a symbol to a 
/narrative 10-panel strip appearing 
as the top half of a page ad. 

| In addition to serving as the 
‘chief character in the comic strips, 
|Rusty also is featured in numerous 
| dealer aids which are part of the 
/campaign. These include mats, ra- 
dio spot transcriptions (his “voice” 
is presented, naturally, as rasping), 
‘window poSters, lapel buttons, 
‘dealer literature and direct mail 
|folders promoting the literature. 


's Readership studies of the effec- 
itiveness of Rusty ads by Daniel 
|Starch & Staff are planned in con- 
‘nection with this summer’s pro- 
motion. 

| The success of the Rusty promo- 
| tion has led to a second Behlen 
|creature, who will make his debut 
ithis summer—Rudy the Rot Bug, 
la half devil, half bandit created by 
\Clark Davis of the Potts staff, a 
‘aaa Walt Disney animator. 


|Kendall Elects Brown V. P. 
| Kendall Co., Boston, has elected 
\E. H. Brown, formerly general 
sales manager of Bauer & Black, a 
divisional v.p. Mr. Brown will con- 
tinue as director of sales for the 
ficompany’s Chicago division which 
lincludes Bauer & Black, Polyken 
\Products, Bike Web Co., Burson 
\Knitting Co. and Blue Jay Prod- 
ucts. W. O. Lindholm, formerly 
field sales manager of Bauer & 
Black, succeeds Mr. Brown as gen- 
eral sales manager. John O. King 
Jr., formerly Chicago branch man- 
ager, has been named Bauer & 
Black field sales manager. 


Home Publications Acquires 
Western Architectural Group 

Home Publications Inc., a new 
company headed by Jerome Eglin, 
has acquired the publishing rights 
of the California Book of Homes, 
Pacific Northwest Book of Homes 
and Mountain States Book of 
Homes from Home Book Pub- 
lishers Inc., Los Altos, Cal. The 
publications, devoted to western 
residential architecture, will con- 


$138,84 


KING-SIZE retail sales 


Winston-Salem 


LEADS 


all other North Carolina metropolitan 
areas in 


Retail Sales Gain 
for fiscal year ending June 30, 1954 


1 wi 80.00* + 52-53 


6,208 ,782.00* cain 


YOU CAN’T COVER 
NORTH CAROLINA © 
WITHOUT THE 
JOURNAL & SENTINEL 


The Journal & Senti- 
nel are the only pa- 
pers in the South of- 
fering a Monthly 
Grocery Inventory — 
an ideal test market. 


tinue to be published in Los Altos. 


$145,050)5 62.00°:.. 53-54 


A 4.47% gain 


The North Carolina Department of Revenue 
has just released the following retail 

sales figures for the fiscal year ending 
June 30, 1954 


THE MOST ACCURATE FIGURES AVAILABLE 


NOT AN ESTIMATE 


RETAIL SALES % 
tec inane GAIN OVER 52-53 GAIN 
WINSTON-SALEM $6,208,782.00 | 44.47% 
Asheville 4,740,188.00 | 44.26% 
Raleigh 3,181,758.00 | 42.06% 
Greensboro-High Point 1,216,562.00 | 40.59% 
Charlotte 1,048,215.00 | 4.0.36% 
Durham —1,869,794.00 | —1.92% 


*Total taxable and non-taxable sales as reported monthly on 
North Carolina sales tox form. 


WINSTON-SALEM 


and Northwest North Carolina 


WINSTON. SALEM TWIN CITY 


JOURNAL and SENTINEL 


MORNING SUNDAY EVENING | 
ahead Representative : KELLY-SMITH COMPANY 
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Advertising Age, August 23, 1954 


Now Sponsors Can 
Buy Their Air Time 


on Easy Payments 


Banoor, ME., Aug. 19—That good 
old American institution, install- 
ment buying, has gained a foot- 
hold in radio and television time 
sales. 

Out to get more business for his 
station, Leon P. Gorman, general 
manager of WABI and WABI-TV, 


instituted a delayed payment plan 


for sponsors early this year. 

He arranged with the Merchants 
National Bank for a fund from 
which advertisers could draw to 
pay for their time on the stations. 
The stations pay the interest on 
the loan. The plan enables spon- 
sors to schedule their radio-tv ad- 
vertising as they wish and pay for 
it over a 12-month period. 

So far Mr. Gorman has tested 
this strategy with eight hand- 
picked advertisers, some of whom 
might otherwise not have been 
able to afford this type of promo- 
tion. One of the companies, Coney 
Television, is sponsoring the ‘“‘Lib- 
erace Show” on the installment 
plan. The ‘test tube” sponsors’ 
expenditures average above $1,400 
a year. 

When they signed for their ra- 
dio-tv time, they also got a stand- 
ard loan form from the bank and 
a payment book. They pay a stipu- 
lated amount to the bank monthly 
and are credited with the equiv- 
alent in time on the stations. 

Mr. Gorman feels that this kind 
of salesmanship puts radio and tv 
within reach of every promising 
business which needs broadcast 
advertising. He also believes the 
plan is applicable to the whole in- 
dustry and might even come in 
handy for such advertising giants 
as General Motors as a means of 
concentrating on their introductory 
campaigns while spreading the 
payments out over a whole year. 


WILLIAM D. McADAMS 

WINNETKA, ILL., Aug. 17—Wil- 
liam Douglas McAdams, 68, died 
Aug. 15 of a coronary thrombosis 
at his home here. He was the 
founder of the New York agency 
bearing his name and chiefly serv- 
ing pharmaceutical accounts. 

Mr. McAdams was the son of 
the owner of the Evening Tele- 
graph in Alton, Ill., where he was 
born. After working as a reporter 
on the St. Louis Post Dispatch and 
New York World, he entered the 
advertising field with the old Wil- 
liams & Cunnyngham. In 1925 
he founded William Douglas Mc- 
Adams Ine. in Chicago and four 
years later transferred its head- 
quarters to New York. 


JOHN C. DAVIS 


WATERTOWN, N. Y., Aug. 16— 
John C. Davis, 53, advertising 
manager of the Watertown Daily 
Times, died Aug. 14 after a heart 
attack. He had been with the 
Times’ advertising department 
since 1920, and was named adver- 
tising manager in 1949. He was a 
former president of the Water- 
town Chamber of Commerce, and 
at his death was president of the 
board of the local Young Men’s 
Christian Assn. 


JOHN A. DEWAR 


Lonpon, Aug. 18—John Arthur 
Dewar, 63, chairman of John De- 
war & Sons, Scottish distiller, died 
Aug. 15 in Montecatini, Italy. Be- 
sides heading the famous Perth 
distillery, Mr. Dewar was a direc- 


GIFT PACKAGING—Whisky servers will be used as holiday sales stimu- 

lants by Seagram-Distillers Corp. for its V.O. fifths and 7 Crown 

quarts and by Jack Daniel Distillery for Jack Daniel’s Tennessee 

whisky fifths. The 7 Crown server is of heavy ferrous metal, the 

V.O. holder made of jeweler’s bronze, both with gold-like finishes. 

The designer is David Chapman, Chapman Associates, Chicago. 
The Jack Daniel server is silver plate. 


Whisky Servers Are 
Readied by Seagram 


and Jack Daniel 


NASHVILLE, Aug. 19—A _ hand- 
some imported whisky server, de- 
signed by a British silversmith, 
also is designed to help step up 
holiday sales of Jack Daniel’s Ten- 
nessee whisky. 

(Seagram-Distillers Corp. also 
has a seasonal server on tap, in 
two versions, for its V.O. and 7 
Crown brands. See Cut.) 

First shipments of a limited sup- 
ply. of the Jack Daniel Distillery 
server, called the “English Silver 
Server,” will be made to liquor re- 
tailers in the next few weeks. The 
server firmly holds a fifth of whis- 
ky. It is made of silver plate. 

D. E. Motlow, Jack Daniel’s v.p. 
in charge of sales, said: “We feel 
that the simplicity and soft luster 


of this English silver piece places 


it, like the Jack Daniel’s it holds, |. 


in a class by itself.” 

In November and December 
Jack Daniel’s newspaper and mag- 
azine ad schedules will be stepped 
up, with about 60 newspapers to 
be used in addition to Fortune, The 
New Yorker and Time. 

Prices have not been estab- 
lished for the servers, but it is 
expected that the Seagram fer- 
rous-metal 7-Crown and bronze 
V.O. servers (both with gold-like 
finishes) will go for 75¢ or less, 
the Jack Daniel’s silver plated 
model for $1 or somewhat more. 

The introduction of both types 
of server probably resulted from 


a growing dissatisfaction with the|° 


traditional Christmas decanter, 
with its high expense and low re- 
use value. With the new servers, 
impatient drinkers can  decant 
from the original, but beautified, 
package. 


Dewar inherited a fortune esti-| WI H ak 
mated at $5,000,000 and a well. | ence Will Take 


known racing stable. 


PAUL V. MURPHY 

PerRTH AmBoy, N. J., Aug. 17— 
Paul V. Murphy, 66, president of 
the Perth Amboy Evening News 
Co., died today of a heart attack. 
A native of Newfoundland, he was 
associated with newspapers in 
Massachusetts as composing room 
superintendent before becoming 
business manager of the Evening 
News here in 1935. He became 
president of the company in 1940. 


Association Films Issues 
Loan-Rental Film Catalog 

Association Films, New York, 
national distributor of 16-mm. 
sound motion pictures, has issued 
its 40th annual film catalog, “Se- 
lected Motion Pictures.” More than 
1,400 free-loan and rental films, 
available to television stations, in- 
dustrial plants and community 
organizations, are described, in- 
cluding 200 feature films. 

Copies of the catalog are avail- 
able from branch libraries of As- 
sociation Films in Ridgefield, N. J. 
(Broad at Elm); Chicago (79 E. 
Adams St.); Dallas (1108 Jackson 
St.), and San Francisco (351 Turk 
St.). 


Clipp Named to Committee 
Roger W. Clipp, general man- 
ager of WFIL, Philadelphia, has 
been named to represent the ad- 
vertising profession on the distrib- 
ution committee of the Chamber of 


tor of Buchanan-Dewar Ltd., Dis-| Commerce of the U. S. 


tillers Co. Ltd., British Vinegars 
Ltd. and Licenses & General In- 
surance Co. Ltd. 

Mr. Dewar was a grandson of 
the original John Dewar, founder 
of the whisky concern. From his 
uncle, Lord Dewar (Thomas Rob- 
ert Dewar), who died in 1930, Mr. 


| 
| 


Berkebile to Penn & Hamaker 

Stanley L. Berkebile has re- 
signed as v.p. in charge of sales 
for Hall Safe Co. and its subsid- 
iary, Quickdraft Co., Canton, O., 
to become an account executive 
of Penn & Hamaker, Bedford. 


New CBS-TV Station 


Administration Post > 


New York, Aug. 19—CBS Tel- 
evision announced a number of 
management shifts this week. 

Craig Lawrence, who has been 
general manager of WCBS-TYV, 
New York, since February, 1952, 
was named to fill the newly cre- 
ated post of director of station 
administration for CBS-TV. 

Sam Cook Digges, formerly gen- 
eral manager of CBS television 
spot sales, will succeed him as 
head of WCBS-TV. Clark George, 
now eastern manager of the net- 
work-owned _ repreentative, will 
move up to the post of general 
manager of CBS television spot 
sales. Mr. George’s replacement 
will be announced later. 

In another departmental shift 
at the network, Edward P. Shur- 
ick, now manager of network sales 
development, was appointed na- 
tional director of station rela- 
tions. He replaces C. A. (Fritz) 
Snyder, who has resigned. Mr. 
Shurick’s replacement has _ not 
been announced. 


Koehl, Landis Moves Rowan 

Russell C. Rowan, v.p. of Koehl, 
Landis & Landan, has been trans- 
ferred from Cleveland to New 
York, where he will take part in 
expansion activities as an account 
executive. Val Nowak will succeed 
him as manager of the Cleveland 
office. 


‘Land Improvement’ to Deibler 
Land Improvement, Manhattan, 
Kan., new monthly business pub- 
lication which will appear in 
October, has appointed Robert H. 
Deibler & Associates, Los Angeles, 
Pacific Coast representative. 


Des Moines ‘Tribune’ Lets Loose with 
11-Page Blast at TV-Radio Competition 


Des Mornes, Aug. 18—Another 
skirmish in the newspaper-broad- 
cast war has been fought, this time 
by the Des Moines Tribune with 
an 11-blast salvo. 

The Cowles newspaper’s adver- 
tising and promotion departments 
joined efforts to publish a special 
edition of 2,800 copies for presen- 
tation to local business men and 
to ad agencies. 

Eleven consecutive right hand 
pages of an ordinary midweek issue 
were replaced by house ads, an ad 
to each page. Together, the 11 
made a cohesive argument listing 
the advantages of newspapers over 
radio and television. 


® Here is the text of the ads: 

1. “Blank! Why?” (This . ap- 
peared in the lower right corner 
of an otherwise blank page.) 

2. “You don’t draw blanks in 
your newspaper.” 

3. “But—when you miss a radio 
or tv program you draw a blank 
.. it’s gone ... and so is the ad- 
vertising message!” 

4. “You’d have to have 9 pairs 
of ears and 3 sets of eyes to keep 
up with radio and tv in Des 
Moines.” (This is illustrated by a 
six-eyed, 18-eared head.) 

5. “How many of these 6 radio 
stations and 3 tv stations programs 
did you miss?” (Accompanying 
this is a radio-tv log of the pre- 
vious day including that of the 
Tribune’s affiliate, KRNT.) 


= 6. “You can read your news- 
paper at your convenience ... a 
telephone call or unexpected visi- 
tor will merely delay your reading 
. not lose it forever.” 

7. “And ... you don’t have to 
choose between programs! Your 
newspaper has a 24-hour variety 


program in one package for all 
the family!” 
8. “Mr. Advertiser—Don’t sell 


Mrs. America short! Remember 
she still does 85% of the buying 
and wants to do her shopping from 
newspaper ads ... This habit does 
not change.” (Accompanying is a 
quote from Cunningham & Walsh’s 
“Videotown 6” survey to support 


the claim.) 

9. “... If they had a choice 9 
out of 10 want advertisements in 
their newspapers! From North- 
western University Consumer 
Survey.” 

10. “7 out of 10 do not want radio 
or tv commercials! ... the same 
survey shows.” 

11. “No other advertising med- 


DES MARTIAN—Gotta look like this 
18-eared creature if you’re not to 
miss what’s broadcast, says the Des 
Moines Tribune in an 11-page 
anti-radio-tv house ad. 


ium reaches as many prospective 
customers as your newspaper!” 


# Copies of the special press run 
were delivered by messenger to 
the homes of Des Moines business 
men. Other distribution was by 
mail. Cost of the promotion is 
estimated by the Tribune staff at 
$500 plus postage. 

“We received a very favorable 
response,” Bert Stolpe, Register 
and Tribune promotion manager, 
told AA. “Other newspapers also 
have inquired about the ads and 
we are preparing mats for papers 
that, want to use them.” 


Fisheries Plan 
Stick and Fillet 
Test in Columbus 


NEw York, Aug. 19—A joint ad- 
vertising test program will be run 
in Columbus, O., this fall to see 
what can be done to increase con- 
sumption of fish fillets and fish 
sticks. 

Sponsor is the National Fisheries 
Institute, Washington. J. Walter 
Thompson Co. is the agency. If the 
program is successful it is antic- 
ipated that the industry will take 
it over nationally in 1955. 


Plans, still not fully decided, call 

for use of newspapers and radio or 
television spots, possibly both, for 
about two months. 
+ The campaign was decided on 
at a recent meeting in Boston at- 
tended by representatives of U. S., 
Canadian, Icelandic and Norwe- 
gian fisheries. 

A special operating committee 
was selected to work out details of 
an advertising program. 

Any participating company 
which desires to run its own brand 
advertising in Columbus while the 
industry program is in effect can 
obtain from NFI details of time 
and media that will be used. 


Gilman Leaves Durstine Inc. 


John R. Gilman has resigned 
as a v.p. of Roy S. Durstine Inc., 
New York, to become a business 
consultant. Mr. Gilman joined the 
Durstine organization in 1952 after 
resigning as v.p. of Colgate-Pal- 
molive Co. Before joining Colgate 
in 1949, he had been Lever Bros. 
Co. v.p. in charge of advertising. 
His address will be Punkateest 
Neck Road, Tiverton, R. I. 


Caldwell-Clements Appoints 


Caldwell Clements Inc., New 
York, has announced two business 


publications sales staff promo- 
tions: Dixon Scott has been ap- 
pointed eastern sales manager of 
Mart, appliance-ty retailer maga- 
zine, and Lee Graves has been 
named eastern sales manager of 
Technician, tv-electronic service 
publication. 


hae es 


‘TV Guide’ Names Tillman 

Walter L. Tillman, formerly 
with RCA Victor and WFIL-TV, 
Philadelphia, has been named 
manager of the Philadelphia edi- 
tion of TV Guide. He succeeds 
Sherman D. Gregory who has been 
named sales manager of WFIL- 
TV. Gilbert Kahn, a promotion 
staff member of TV-Guide’s New 
York edition, has been promoted 
to manager of the New York State 
edition with headquarters in Al- 
bany. 


O’Briens Buy WCNX Stock 

Richard J. O’Brien, Little Falls, 
N. J., and his brother, William, 
Portland, Conn., have purchased 
WCNX, Middletown, Conn., from 
Middletown Press Publishing Co. 
The transaction is subject to ap- 
proval by the Federal Communi- 
cations Commission. 
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DONUTS TO GO—This 11x50’ bulletin, with an 11’ recessed area in 

which elephants revolve on twin turntables, is one of 11 operated by 

National Outdoor Advertising Co., Oklahoma City, for Dennis Donut 

Co. The company started with a single sign six years ago, and for 

four years confined its advertising to the outdoor field. Twin cut- 
outs at left “hold up” arrow. 


MAYS SAYS HEY—Willie Mays is presented with gold cuff links, fac- 

similes of his recording, “Say, Hey,” by H. William Coulthurst, ad 

manager of Anson Inc., Providence, on behalf of Quality Goods, 
which voted Mr. Mays player-of-the-year. 


at ee wope 


oc ok ee ee 
Tou? ODEN IR ORM Ob INO mrSagOR Sew 


— HIGH POCKETS—Casey Tibbs, cham- 
SSS pion bronc rider, poses with gigan- 
tic (Size 246) pair of denims made 
for display in parades and rodeos 
by H. D. Lee Co., Kansas City. 
Tibbs’ indorsement is used in Lee 
ads appearing in Life. Gardner 
Advertising Co., St. Louis, is the 
Lee agency. 


LIKE MAGIC—M. L. Ward Mfg. Co., 7837 Thouron Ave., Philadelphia, 

is finding that curiosity pays off as a sales appeal with its Inviso- 

Ads. Pad at top of letter at left is moistened and rubbed over mis- 
sive, causing message to appear (see letter at right). 
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SILVER ANNIVERSARY—At a dinner celebrating 25 years of agency-client 
relationship, Maurice L. Hirsch (left), president of Hirsch, Tamm & 


Ullman, St. Louis, presented a plaque studded with 25 silver dollars HANSOM SPECIAL DELIVERY—Personal delivery of the sales, advertising and sales promotion managers by 
to Simon Spitzer, president of Forest City Mfg. Co. “world’s largest letter” was made to 775 New York Johnny, dancer-actor, for Sande Rocke & Co. 


DOUBLE HEADER—Emphasizing the point that the National Hotel Ex- 

position and the American Hotel Assn. annual convention will meet 

at the same time early in November are twins Dran and Tani Seitz, 

here getting the smile of approval from Patrick J. Murphy, chair- 
man of the exposition. 


A LA CARTE—Three beef queens, the Misses Rare, Medium and Well 

Done, attend Bob Elliott and Ray Goulding, radio-tv comedy team, 

as they launch a Steak for Breakfast club at the Old Homestead Res- 

taurant, New York. Rare is Eleanor Blunk, Medium is Mary Jane 
Doerr, and Well Done is Romie Blair. 
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THE TEAM POWERS BIG BUILDING... 


“Building construction, today, is an intri- 
cate operation. It demands the combined 
skills of many building specialists. For 
example, the designing and installation of 
complex electrical systems — every build- 
ing’s nerve center—is my particular 
engineering specialty. But I am only one 
member of a group of specialists; one 
member of the team, if you like. To 
coordinate the work of this team calls for 
accurate planning and close timing. That 
is why the architect, the contractor and 
the engineers — as a team — work closely 
with their client, not only during the pre- 


construction period, but right on up to the 
completion of the building. It is my expe- 
rience that when the client emphasizes 
teamwork on his project, his overall re- 
quirements are kept in sharp focus — and 
he is better served by the advice and rec- 
ommendations of specialists like myself. 
To help keep me constantly abreast of the 
needs of the client and the other members 
of the building team, Architectural 
FORUM is must reading... it is the one 
magazine I can rely on to keep me posted 
on the latest apparatus, products and ideas 
that are always being developed in the 


constantly changing field of modern build- 
ing design and construction.’ 


Henry F. Pactheck 
Chairman of the Board 
Fischbach & Moore, Inc. 


forum 


is first with the men-of-decision 
in the big business of big building 


Electrical contractor Henry F. Fischbach, 

Chairman of the Board of Fischbach & Moore, Inc., 
has contracted for over $250 million in 

electrical installations during the past 30 years. 
Among the many major buildings he has powered 

are such landmarks as the U.N. Building and 

Lever House. Most recently he has been awarded the 
contract for New York’s Socony-Vacuum Building. 
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Cohen & Sons Names V. P.s 
William Mendelsohn, formerly 
v.p. and a director of Louis Gold- 
smith Inc., men’s clothing manu- 
facturer, has been appointed v.p. 
in charge of merchandising of Jo- 
seph H. Cohen & Sons, New York 
manufacturer of men’s clothing. 
Lloyd S. Schaper, who has been 
associated with the Cohen organi- 
zation for the past eight years in 


a sales capacity, has been named, 


v.p. in charge of sales. 


Miss Cassidy Joins Blum’s 


Julian Cassidy, formerly with. 
of 
Proctor & Gamble Co. and White 
King Soap Co., has been appointed | 
Los Angeles division manager of 
Blum’s Direct Advertising Agen- 


the advertising departments 


cy, San Francisco. 


Sales and PR Notions... 


e In a piece titled “Through The 
Camera’s Eye,” Dravo Corp., Pitts- 
burgh, has put together an excel- 
lent introduction to the many ac- 


See how ADmatic can hoost sales for you 


* Put full color and action into your sales inessages— 


tivities of the company and its 
sprawling subsidiaries. For its 
album-size, 52-page brochure, Dra- 
vo’s advertising department has 
concentrated almost entirely on 
page-size high-quality photog- 
raphy, backed up by the minimum 
of explanatory captions. 

The back page is a compact run- 
down of the various corporate 
units and their officials. 


Merchandising Ideas 


with a 3.19% return on the test 
mailing, compared with returns 
of 1.49% to 2.21% for earlier, 
much smaller mailings. 


e@ One of the liveliest items in 
the product tags field is that now 
being used by Kaz Mfg. Co., New 
York 36, for its electric vaporizers. 
Kaz’ new in-package folder is ac- 
tually a two-color get-well greet- 
ing card to the purchaser. 
Amusing cartoon art pictures a 
child in bed, with copy reading, 


Advertising Age, August 23, 1954 


is now pushing this intriguing de- 
vice for moving more aluminum: 
A Do-It-Yourself Aluminum 
Workshop. 

Aimed at promoting a new kind 
of bulk aluminum which can be 
used with standard hand and pow- 
er tools, the new operation in- 
volves a nationwide force of dem- 
onstrators who use a_ specially 
designed workbench to show what 
can be done with the product. 

Some 300 high school and col- 
lege industrial arts teachers are 
giving Saturday demonstrations in 
nardware and department stores, 
and completing nine specific proj- 
ects at each showing. Items 
produced—including decorative 
wastebaskets, mail boxes, alumi- 
nuin screens and storm sash—are 
then left with the dealer for dis- 
play purposes. 


get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. . 
The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
é 28" T V. It holds 30 slides (2” x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. _ : 
For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. DAVIS 8-7070 EVANSTON, ILL. 


Bernard Lundy Joins Netedu 

Bernard Lundy, formerly with 
Roy Knipschild & Co., Chicago, 
has joined the copy contact staff 
of Netedu Advertising, St. Joseph, 
Mich. 


e A new kind of “teaser” direct 
mail technique that paid off is that 
recently tried by D. W. Onan & 
sons, Minneapolis, manufac- 
turer of electric generating plants. 
For a one-piece mailing, .Onan 
tried a tab-opening envelope with- 
in which the advertising message 
was folded and pasted so that the 
reader could not pull it loose from 
the envelope. 

| According to Onan, intrigued 
electrical contractors came through 


THE 3 


SINGLE MARKET (N PENNSYLVAM/AS 


Scranton and Wilkes-Barre are two markets in 
one. The area is exactly the same today as it always 
has been—tLackawanna and Luzerne counties, ex- 
cluding Hazleton. 

These two markets are so closely allied and 
fused into one that it is impossible for the traveler 
to tell when he passed from one to the other. 

This is likewise true in the distribution of mer- 
chandise as all sales organizations familiar with the 
territory will testify. 


GET-WELL WISH—Kaz Mfg. Co. used 

this greeting-card approach for the 

instruction tag packaged with its 
electric vaporizers. 


Fishing for fun 
in August? 


“We’re sorry the sniffles are giv- 
ing you grief, but we’re happy to 
know you'll be getting relief...” 
Signed: “Your Friendly Druggist.”’ 
Inside the folder are details on 
how to use the gadget. The piece 
was designed and executed by 
Lawrence Katzman, amateur car- 
toonist and Kaz v.p. and general 
manager. 


ay In general, and especially for trout, 
go for cool water, fish at night or in the shade. 


*QQ, To catch small mouths during the 
dog days, drift a live cray-fish through the 


*Dey, Forbigmouths work theshady banks 
with a deep-running lure in ten to fifteen feet 
of water. 


For northern pike try a small wob- 
bling spoon worked smash at the lake bottom. 


Pan-fish can always be found lurking 
in the deeper places over submerged weed beds. 


There’s only one sure-fire way of 
catching lake trout in hot weather, and that’s 


e Better take another look at 
some of those aspirin-loaded pen- 
cils you’ve been seeing lately. One 
of them carries an unusual label— 
that of an Episcopal church. 
According to the promotion de- 
partment of the Episcopal Diocese 
of Missouri, the pencil mailing 
started when one of its member 
churches decided to tackle “head- 
on” the present world turmoil and 


614.146 Population |~ 


* | its consequent “almost daily head- wio-lining of extreme dopthe.® 
a? aches.” Sure enough, the pencil 
3 & z “e carries, along with six aspirin, the Fishing for NEW BUSINESS this Fall 
: <2 | inscription, “Get rid of your head-| and in '55?... suggests: 
ia 5 aches. Trinity Episcopal Church 
a : Industrial Equipment News provides a network of 
: 8 | new markets . . the 64,000 product selecting officials 
zx : F : in the 40,000 most active establishments in 452 in- 
>, 850 completed and occupied housing units. dustries . . . constantly looking for new and better 


4000 additional school enrollments. 

Bank deposits increased by 15,742,607. 

Bank clearings increased by $34,389,413. 

9000 new jobs in nine new industries and ex- 
panded plants. 

Total employed in the city of Scranton 46,000. 


products on the pages of IEN. 


As you know, the fish and not the fisherman decides 
what bait will attract. IEN readers like product 
news and information above all. By publishing the 
latest news and the most information IEN is prefer- 
red by the “mostest of the bestest’’. 


PHILADELPHIA~ 3,671,000 Population 


PITTSBURGH - 2,234,000 Population 


SCRANTON 


* See Sure-fire Ways To Catch fish in Hot Weather, 
July 1954 Field & Stream, by A. J. McClane, 
illustrations by Walter Dower. 


Industrial 
Equipment 
News 


Details? 
Send for complete DATA FILE 


@Standerd Met itan Districts...U. S$. 
Contin i aks “aies 


Hazleton excluded from Scranton -Wilkes-Barre. 


ALUMINUM PITCH—T his. portable 
workbench containing mainly do- 
\it-yourself tools is part of Reynolds 
Metals Co.’s promotion of a new 
aluminum. for home craftsmen. 


ad 


(Rev. Roy Schaffer), Benton and 


BPA : 
Clark Streets, St. Charles, Mo.” ae oe een Saiees, Ban Tom 8,0. ¥. 


DID «. . Afitiated with Thomas Register 


e Reynolds Metals Co., Louisville, 
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Esmond 


Morrissy 


TICKER DICKER—Jack Morrissy, ad manager of Life, looks on as Harold 
I. Horton, v.p. of Croton Watch Co., contracts for a 26-week sched- 
ule for Nivada Grenchen and Phenix Swiss watches. Also present at 


the signing are Lawrence Esmond, 


the Croton agency; Sidni Zimmerman, Croton’s ad and merchandis- 
ing director, and Edward Ruff, Nivada Grenchen representative. 


Campaign is planned to offset the 


ported watches. 


Horton 


Zimmerman Ruff 


president of Esmond Associates, 


effects of tariff increases on im- 


Katz Drug Chain 
Grows by Selling | 


Almost Everything | 

KaNnsAS Clty, Aug. 18—Katz! 
Drug Co., in celebration of its 40th 
anniversary, Sept. 9, will open the 
world’s largest drug supermarket, 
a new 35,000-sq. ft. unit in the new 
Lamar Airways shopping center, a 
few miles from downtown Mem- 
phis. 

The store will be the 32nd in the 
drug chain’s links, now operated 
in five midwestern cities. The Katz 
chain estimates its sales this year 
will hit $40,000,000. It attributes its 
success to three things: advertis- 
ing, sales promotion and merchan- 
dising. 

Katz stores have filled more 
than 5,000,000 prescriptions. Ag- 
gregate traffic in the stores runs 
255,000 persons a day. 

The only yardstick Katz buyers 
have about any item of merchan- 
dise is: Does the public want it? 
If the answer is yes, Katz will sell 
it. 

This accounts for some of the 
fantastic sales which the company 
has had. For example: 

The company is the second larg- 
est retailer of birds in the coun- 
try; it sold more than 35,000 last 
year. 

It also stocks and sells such oddi- 
ties as monkeys, horned toads, 
lizards and tropical fish. 


= Katz stores carry complete lines 
of hardware and sporting goods. In 
a recent peak weekend they sold 
419 air conditioners and financed 
a majority of these purchases. 
They carry 92 treatment lines 
of beauty products and stocks of 
jewelry, watches, refrigerators, tv 
sets. They handle enough records 
to make the company one of the 
major reporting stations for con- 
sumer sales in the weekly com- 
pilation of the ten top tunes. 
A breakdown of the company’s 
$3,635,000 appropriation for 1954 
newspaper advertising alone shows 
the following allocations: 
Kansas City: Star ($1,500,000); 
Kansan ($35,000); Independence 
Examiner ($10,000). 
St. Joseph: News-Press ($350,- 


000). 

Des Moines: Register & Tribune 
($350,000). 

Sioux City: Journal ($250,000). 

Oklahoma City: Oklahoman 
($400,000) Capitol Hill Beacon 
($60,000). 


St. Louis: Post-Dispatch ($400,- 


000); Globe-Democrat ($30,000); 


Observer ($50,000). 


Wellston, Mo.: Journal ($100,- 


Kansas City stations is used to 
saturate the area. Katz has seven 
15-minute tv shows once a week; 
a weekly hour show; one half- 
hour tv show three times weekly; 
plus 87 quarter hours of radio 
each week on four local stations. 
These shows include news broad- 
casts, sports commentaries, vari- 
ety shows, dramatic offerings, 
household programs, cooking class- 
es, and similar types. 
Bruce B. Brewer & Co., local 
agency, handles all radio and tv 
advertising. Newspaper advertis- 
ing is handled personally by 
Wayne Butler, advertising mana- 
ger of the company. 
Katz has sponsored an annual 
free philharmonic concert for the 
past 17 years, as well as an annual 
baseball game between the Kansas 
City Blues and another American 
Assn. team. Last month 13,000 at- 
tended the game in a temperature 
of 112 degrees. 
The men responsible for all of 
this are Isaac and Michael H. Katz, 
chairman of the executive commit- 
tee and board chairman respec- 
tively. Isaac Katz is 75 and his 
brother 67. Both are still active in 
the management of the company. 


= The 19 Katz stores in Kansas 
City reportedly do 42% of the 
area’s drug business. There are 
400 drug stores in the market area. 
A short time ago, as a publicity 
stunt stressing the variety of items 
carried by the company, a girl 
walked into a Katz super drug 
store clad in a bathing suit, and 
came out an hour later suitably 
gowned for a matinee, and carry- 
ing an assortment of groceries for 
dinner that evening. 
Earl Katz, the president, is 
launching an expansion program 
that he hopes will result in Katz 
stores being established in a dozen 
more states before the company’s 
golden anniversary is celebrated 
ten years hence. 


DMAA, Gotham Recording 
Join in Sales Record Project 
Direct Mail Advertising Assn., 
New York and Gotham Recording 
Corp., New York, have joined in a 
project designed to acquaint 
DMAA members with develop- 
ments in direct mail recorded mes- 
sages. The presentation will be in 
the form of a recorded sales mes- 
sage prepared by Gotham Record- 
ing President Herbert Moss and 
George Rumage, managing direc- 
tor of DMAA. The record will in- 
clude various sound techniques 
used in making a sales record. 


000). 


® Radio and television on all local 


The recording, off the presses 
the last week in August, will be 
mailed to DMAA members prior 
to their national convention in 


sponsorship as of that date. 
e S. C. Johnson & Son, Racine, Wis 


Keyes, New York, effective Sept. 7. 


Henry T. Stanton, senior v.p. at the 


the Rystan operation. 


connected with guided missiles. 


ceding the kickoff. 


e The Senate overwhelmingly beat 


Last Minute News Flashes 


Heidelberg Brewing Names MacFarland, Aveyard 


Tacoma, Aug. 20—Heidelberg Brewing Co. has named MacFarland, 
Aveyard & Co., Chicago, to handle its estimated $1,000,000 account. The 
appointment will be effective early this fall. The account has been 
handled by How J. Ryan & Son, Seattle. 


Lorick Is New Ad Chief at Congoleum-Nairn 


Kearny, N. J., Aug. 20—John T. Lorick has been named director of 
advertising and sales promotion for Congoleum-Nairn Inc., succeeding 
Lauren K. Hagaman, who has resigned and will announce plans short- 
ly. Mr. Lorick formerly was sales promotion manager of Congoleum’s 
Gold Seal division. 


Tintair Names Kastor, Farrell, Chesley 


NEw York, Aug. 20—Bymart-Tintair Inc. has appointed Kastor, Far- 
rell, Chesley & Clifford to handle advertising for Tintair hair coloring. 
Several months ago, Erwin, Wasey & Co. agreed to continue as the 
Tintair agency until a new one was selected. 


Carugati to Head Sloane-Delaware Advertising 


TRENTON, N. J., Aug. 20—Sloane-Delaware Floor Products has named 
Joseph Carugati as advertising and sales promotion manager. With 
the company since 1951, he succeeds Jack Thomas, who resigned to 
join Indian Head Mills as advertising manager. 


Lentheric Is Dumont Sponsor; Other Late News 


e Lentheric, New York (Cunningham & Walsh), has signed as alter- 
nate week sponsor of “Chance of a Lifetime’? (Dumont) starting Sept. 
17. Old Gold (Lennen & Newell) will cut back to every other week 


New York, will alternate as sponsors of “Dragnet” over all the English- 
speaking stations of the Canadian Broadcasting Corp. starting Sept. 6. 
This sale was made by MCA TV Ltd., which has the distribution rights 
to this 30-minute tv film outside continental U. S. 


e Imperial Paper & Color Corp., Glens Falls, N. Y., has switched its 
wallpaper division account from J. M. Mathes Inc. to St. Georges & 


e O’Neill Ryan Jr., partner in the Rystan Co., Mount Vernon, N. Y. 
chlorophyll products manufacturer, will return to J. Walter Thompson 
this fall as v.p. He was formerly a top new business man at the agency. 


e Gyromechanisms Inc., Halesite, N. Y., has named Gaynor & Co., 
New York, to handle advertising. The company designs and manufac- 
tures gyroscopes, potentiometers and components for control systems 


e General Tire & Rubber Co., Akron 
15-minute filmed sports show, with Harry Wismer, twice weekly over 
DuMont during the 12 weeks of the professional football schedule. The 
show will be aired on Saturday nights and Sundays immediately pre- 


e Aero-Mayflower Transit Co., Indianapolis, (Sidener & Van Riper) 
has bought a saturation schedule of nighttime newscasts over ABC 
radio starting Oct. 5. The company will present three five-minute 
shows nightly Tuesday through Friday. On the same network Murine 
Co. (Batten, Barton, Durstine & Osborn) has bought three 15-minute 
segments of the “Breakfast Club” weekly for a two-week run. This 
show has only one quarter hour open on radio for fall. 


to hike postal rates today in Washington. An amendment by Majority 
Leader Knowland tying rate increases to pay boosts for postal and 
other federal workers was rejected 55-16. 


Newspaper Linage 
Shows 3% Advance; 


Petroleum in Lead 


NEw YorK, Aug. 20—Newspa- 
pers carried a record amount of 
national advertising space in the 
first half of 1954, according to the 
Bureau of Advertising, which re- 
ported a total of 392,440,144 lines 
—a gain of 3% over the 380,897,- 
806 lines run in the first half of 
1953. 

The bureau said national adver- 
tisers made heavier use this year 
of every major classification. The 
grocery classification, it said, was 
up 1,779,834 lines. “The increase in 
gasolines and oils,” said the BofA, 
“dwarfed all other gains.” This 
classification jumped _ 11,596,980 
lines—or 115%. 

Radio and tv stations and net- 
works this year bought 1,500,000 
lines more than they did in the 
same period in 1953, for a gain of 
25%. Magazines increased their 
promotional linage in newspapers 
by 26.4%. Other linage gains were: 
beer—901,564, beverages (coffee, 
tea, soft drinks etc.)—737,051, 
laundry soaps and cleaners—800,- 
138, furniture and home furnish- 
ings—911,991. 


Thor Has $500,000 
Ad Program, But 


Still No Manager 


Cuicaco, Aug. 20—Thor Corp. is 
still looking for an advertising 
manager to oversee its $500,000 
campaign scheduled to run in fall. 

Details of the white goods ad 
program were worked out before 
Robert J. Runge resigned as ad- 
vertising and sales promotion man- 
ager for a similar post at Norge 
division of Borg-Warner Corp. 
Consumer ads break in the Sept. 
20 issue of Life. 

About $140,000 will be spent in 
magazines and another $40,000 in 
business publications. The _ re- 
mainder of the $500,000 is allotted 
to co-op advertising and point of 
sale material. 

After a spring and summer of 
slow sales, Thor this week doubled 
its production of washing ma- 
chines. Big orders for three new 
models are the reason, according 
to the company. 

Henri, Hurst & McDonald is the 
agency. 


. and Elna Sewing Machine Co., 


same agency, is also a partner in 


(D’Arcy), will sponsor a 


a last ditch Administration effort 


N. Y. Pressmen Accept $3.75 
Weekly Pay Increase 

New York Printing Pressmen, 
local 2, AFL, has voted to accept 
a fact-finding panel’s recommen- 
dation of a $3.75 weekly package 
pay increase. The union becomes 
the last representing mechanical 
employes to reach agreement with 
the Publishers Assn. of New York. 
A strike last December by 
photo-engravers was ended when 
members of that union accepted 
the $3.75 package. Journeymen 
pressmen on day work will go 
from the present $107.50 for a 
week of five shifts to $110.80, and 
night workers will go from $111 
to $114.30. 


WMT Wins Palmolive Award 
First prize for merchandising 
support in Colgate-Palmolive Co.’s | 
search for America’s most beautiful | 
school girl was awarded to WMT, 
Cedar Rapids. Jim Bowermaster, 
the station’s promotion manager, 
received a $500 cash award. WSAZ 
and WSAZ-TV, Huntington, W. 
Va., won second prize. Charles W. 
Dinkins heads the promotion de- 
partment of these stations. 


PPA Names Maitland 

John I. Maitland, for 15 years) 
manager of national appliance ad-| 
vertising for the Pittsburgh Post- 


of Point of Purchase Advertising 


Boston in September. 


Inc., Pittsburgh. 


TV Spot Plugs Climb in Most Categories 


N. C. Rorabaugh figures show that expenditures for tv spot ad- 

vertising have been climbing—in some categories dramatically. 

Margarines led the increases, and only in the home permanent 
field has there been a marked fall-off. 


3rd Quarter 4th Quarter Ist Quarter 
1953 1953 1954 

Detergents $ 874,658 $1,399,101 $1,157,160 
Cleansers 191,277 749,295 1,357,121 
Toilet Soaps 297,242 273,272 240,479 
Shortenings 92,946 97 620 158,843 
Shaving Creams 229,904 227,610 297,326 
Dentifrices 569,842 1,024,254 1,597,352 
Home Permanents 663,421 415,415 337,381 
Shampoos 422,900 511,043 607,987 
Margarines 42,942 514,836 1,084,022 
Totals $3,385,132 $5,212,446 $6,837,671 


campaign of Plastic Block City 
Inic., Chicago distributor of Tri- 


Plan Westchester Magazine 
Westchester County Center Con- 


cer magazine will bow Nov. 27. 
The publisher is Sigmund Got- 


tlober, director of National Thea- | 


ter and Concert magazines, New 
York. The weekly will cover 
events that take place at the new 
Westchester Country Center in 
White Plains and will draw its 
audience from 67 communities in 
New York and Connecticut. Base 
advertising rate is $75. Freda 


Royce is advertising manager, and 
Joseph H. Conlin Jr. is editor. 


Gazette, has been appointed a v.p.| Plastic Block Sets Drive 


“Family affair” will be the 


State toys. The campaign will 
point out that members of the 
family have more leisure time to 
play together. Color ads in the 
Metro Sunday Comics Group on 
Dec. 5, color cover ads in five Dell 
comics books in December, maga- 
zine ads and tv spots will be used. 
Ovesey, Berlow & Straus, New 
York, is the agency. 


Espey Mfg. Appoints Art-Copy 

Espey Mfg. Co., New York, has 
appointed Art-Copy Advertising 
Agency, Newark, N. J., to handle 
promotion for its line of am-fm 
tuners, receivers, amplifiers and 


theme of the pre-Christmas ad| other consumer products. 
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Rates: $1.25 per line, minimum charge 


THE ADVERTISING MARKET PLACE 


$5.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 
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HELP WANTED 


HELP WANTED 


ADVERTISING SALESMAN 
TOP-GRADE 
for merchandising business paper; one 
with successful experience along similar 
lines. Salary more than commensurate 
with past activities. Knowledge of toy 
field an asset but not a necessity. Won- 
derful opportunity for longtime connec- 
tion. Address in confidence by letter 
only: M. A. Mulhern, Haire Publishing 
Co., 111 Fourth Ave., New York 3. 
ASSISTANT ADVERTISING MANAGER 
Capable, personable, all-around man 
wanted for responsible position in adver- 
tising department of growing national ad- 
vertiser. Location New York City. Sound 
future. Should have adequate background 
of creative advertising, some knowledge 
of production and administration. Exper- 
ience in drug, hardware, jewelry, elec- 
trical appliances helpful. Write fully. 
State salary requirements. 
Box 7015, ADVERTISING AGE : 
480 Lexington Ave. New York 17, N. Y. 
FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women, 
185 N. Wabash Fr 2-0115 Chicago 
We are in the middle of the two biggest 
years in our history. The prospects for 
a third have never been brighter. 
For this bright future, we have an Op- 
portunity for an eager beaver salesman. 
If you have been watching this growth 
of The American Home and want to be a 
. part of the team that’s moving things up 
‘gn Chicago, call ST 2-6396. 
BOOKKEEPER & CIRCULATION 
MANAGER KNOWING SPANISH 
Spanish weekly magazine, leader in its 
field,. ready to launch a new publication, 
seeks an experienced man with knowl- 
edge of Spanish, to take care of its ac- 
counting and circwiation. State qualifi- 
cations, experience, age, salary require- 
ments and references. 
Box 7016, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
BARNARD'S 
ALERT EMPLOYMENT SYSTEM 
Call M. L. Barnard—frank Veil 
202 S. State Wa 2-2306-07 Chicago 
Advertising space salesman, leading ABC 
publication offers opportunity for aggres- 
sive representative with creative selling 
experience. Established territory in Chi- 
cago office. Write giving age, experience 
etc. 


Box 7020, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
COPYWRITER, for industrial advertising 
department of leading Milwaukee com- 
pany. Must be able to write intelligent 
copy from engineering explanations. 
Work in pleasant department with plenty 
of room for advancement. Experience 
preferable but not rigidly necessary. Va- 
cation, Blue Cross, other employee bene- 
fits. Write Box 7019, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, IIl., stating 
experience, education, personal statis- 
tics, salary desired, etc. Our own staff 
knows of this advertisement. 


ASSISTANT EDITOR 

National technical magazine, permanent, 
immediate, Chicago, some travel. Rewrite, 
layout, original plant writeups. Some 
familiarity with metal castings and engi- 
neering essential. State qualifications, ex~ 
perience, age, salary requirements. 

Box 7030, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
SALESMAN WANTED - Unusual oppor- 
tunity in a medium size successful going 
business paper organization for an ex- 
perienced salesman who knows the Mid- 
dle West to take over a key territory out 
of the Chicago office. We prefer a mar- 
ried man in his thirties now making $10,- 
000 or more. Send full details to Box 
7021, ADVERTISING AGE, 200 E. Illinois 
St., Chicago 11, Il. 


en 


MAXWELL 


WANTED: A BUSINESS PAPER SALES- 
MAN with “FIRE IN HIS BELLY.” 
Established Multiple Business Paper Pub- 
lisher will shortly start a monthly pub- 
lication catering to a fast-growing tech- 

nical industry. 
He seeks an unusual man for a major 
sales responsibility - a man with enough 
‘promotive’ instinct to swing a new pub- 
lication, but also with the maturity and 
sustained enthusiasm to follow through. 
This man should preferably be in his late 
thirties or early forties and have trained 
under an experienced sales manager in 
a competitive industrial or chemical 
field. 
To such a man we offer a base salary 
|plus a commission, and the rare oppor- 
ltunity to get in on the ground floor. 
| Headquarters are in New York. 
| Write fully giving age, experience, back- 
| ground and what base salary you would 
expect as a_ starter. 

Box 7025, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


| POSITIONS WANTED 


COPY CHIEF & TV DIRECTOR 
‘Leaving top agency copy spot for only 
‘one reason—no future. Qualified by ex- 
| perience to plan and create national cam- 
paigns in all media. Has scripted, direc- 
ted, produced live and filmed TV for 
network and local advertisers. Alert, per- 
sonable 35; with reasonable price tag. 

Box 7026, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ml. 


stylized illus- 


ARTIST- creative layout, 
tration, art direction. 

Box 7017, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 

YOUNG CREATIVE PRODUCER 

FOUR KIDS AND 1 DOG IN 8 YEARS 

Also 8 years experience in producing TV 
film commercials and planning sales cam- 
paigns. Creative idea produced $200,000 
in sales. Not superstitious, prefer $13,000 
...and dog food. 

Box 7027, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
Advertising Space Salesman - 20 years 
experience on consumer and trade pub~ 
lication. Excellent record. N. Y. area pre- 
ferred. 

Box 7028, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 


If you are an industry looking for a man 
with a well rounded adv. background in 
layout, art, copy, prod., ideas and admin., 
send for detailed resume. Now in Indp!s. 
Prefer south, southwest, west. Seven 
years exp. Age 29, married. 

Box 7018, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 
EDITOR 
for new merchandising trade publication 
by old established multiple paper pub- 
lisher. One preferably experienced in 
tabloid trade paper publishing. Additional 
experience in the toy field would be 
big asset. Commensurate salary; many 
plus factors. Address in confidence by 
letter only: M. A. Mulhern, Haire Pub- 
lishing Co., 111 Fourth Ave., New York 3. 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 
Young man with printing-direct mail 
background. Will become production and 
customer contact man in direct mail 
plant. State education, experience, per- 
sonal data, salary required. 
Box 7023, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


“Our 43rd Year” 
MARKET RESEARCH 
Motivation studies........... $10,000 
Supervision of Surveys...... $ 9,600 


Mech. Prod. Development... .$ 9,600 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


One of America’s Fastest Growing 
Food Concerns wants to know— 


Are YOU this 
Food Sales 


Promotion Man? 


Are you between 35 and 45 years 
old, aggressive, personable and able 
to get along well with customers 
and co-workers? Do you have food 
sales promotion experience, ability 
to help formulate sales plans and 
then direct their execution? Can you 
coordinate sales activities in the 
field, hold sales meetings and super- 
vise special selling programs? 


Would you like to have a key posi- 
tion on the selling team of one of 
the most phenomenally successful 
food operations in America today, 
with plenty of room for advance- 
ment working as assistant to the 
President of the firm at a salary 
limited only by your own ability? 


SERVICE 


a fart of your 
SALES DEPARTMENT 


PE BE IT 


You would? Okay, then, if you’re 
ready to move into this opportunity 
of a lifetime—tell me about yourself 
in a letter first, then I'll arrange an 
interview. Write in confidence. 
Advertising Agency President 
Box 969, Advertising Age 


200 E. Illinois St., Chicago 11, Il. 


Do you need a topnotch EDITOR? Em- 
ployed P.R. Dir. prefers being hardwork- 
ing editor. Exp. trade or house organ. 32, 
M.A. deg. Versatile, creative. 

Box 7022, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ili. 
Admaker with salesense and top creative 
ability. 9 yrs. copy contact, Ad Mgr. exp. 

Box 7029, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 
HERE COMES THE PITCH! 
Ex-ballplayer, turned Sportswriter and 
PR man wants agency copy spot. My 
copy slams line drives and delivers clutch 
hits. Box 7024, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 

REPRESENTATIVES WANTED 
Trade Paper Rep. Fast-growing Paper 
2 billion building industry; N. Y., N. J., 
N.E., Prospects galore. 20% comm. Write 
background to: Joseph X. Murphy, 25 
East 10th St., New York 3, N. Y. 


MISCELLANEOUS 
FINE AGRICULTURAL ART 
Write for illustrated brochure 
JOHN ANDREWS 
7265 No. 36 Omaha, Nebraska 
CANADA'S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO DAY 
or Tobe’s - Niagara on the Lake, Canada 


Climax Molybdenum to-Basford 

Climax Molybdenum Co., New 
York, world’s largest producer of 
the metal, has named G. M. Bas- 
ford Co., New York, to handle ad- 
vertising of molybdenum as an 
alloying element. The new agency 
succeeds Rowlinson-Broughton, 
Manchester, England. 


Sudler Names MacKenzie 


Robert L. MacKenzie, formerly 
controller and v.p. of E. R. Squibb 
& Sons, has been named to the 
board of directors of Sudler & 
Hennessey, New York pharmaceu- 
tical advertising agency. 


CBS-TV Signs CJCB-TV 

CJCB-TV, Sydney, Nova Scotia, 
Canada, will affiliate with CBS 
Television, effective Sept. 1. The 
independently owned station is 
represented by Canadian Broad- 
casting Corp. 


ADVERTISING PERSONNEL 


Employer—Employee 
Investigate 
our active confidential service. 
Betty Clem 


DRAKE PERSONNEL, INC. 
Suite 1009 
7 W. Madison * Financial 6-2100 * Chicago 2, ILL. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


Placement 
Counselors. 


PUBLIC RELATIONS SPECIALIST 
Heavy on indus P. R. writing and con- 
tact—To 45 $10-$12000 
PROMOTION EXECUTIVE 
To 40—Strong on contact—writing— 
merchandising. Co. publisher or agency 
exp. about $10,000 
SALES PROMOTION WRITER 
For mag. publisher. To 40—Able to 
work with artist—about 7500 
SALES PRESENTATION WRITER & PLANNER 
To 45—exp. doing sales aids—art flair 
—about $5000-$6500 
COMMUNICATIONS EDITOR 
Coll. grad. Big Co. editorial exp.—To 
40—Top Co.—about $7500-$8500 
Duplicate résumés and photographs in 
confidence to: 
Mr. JACK LEWIS 
°% Accredited Personnel Service 


12 S. 12th Street Philadelphia, Pa. 


|] Walter Lowen 


o 
| || f Headquarters since 1920 for 


PLACEMENT AGENCY 


ADVERTISING AND 
MARKETING PERSONNEL 


Executives @ Copy @ Art @ Office 
lic Relations 
Please write briefly outlining your 


specific experience or personnel needs. 
420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
MU 9-2630 


Especially if you can answer “yes” to all 


| ton Ave., New York 17, N. Y. 


Some Questions for a 


COPYWRITER 
Who Wants to Make a Good Move 


Let’s face it—you must either be unhappy or feel you’re ready for something bigger and 
better. Otherwise you wouldn't have noticed this ad. So perhaps we should get together. 


these questions: 


Can you turn out copy that sells as well as sings—and can you prove it? 


Can you consistently come up with dramatic, really original ideas, to get across the 
sales points of the product or service you’re promoting? 


Have you a highly developed visual as well as verbal imagination? 
Would you like to work in a friendly, informal organization, among talented as- 


sociates who'll keep you on your toes—for money right in line with that paid to 
other capable advertising writers in Boston? 


Still with us—and still interested? Then instead of writing the usual letter, we’re asking 
you to do this: Send us copy and your own rough layout for a folder selling yourself 
to us. Plan it to fit a +10 envelope. Copy can be long or short as you see fit . . . just 
so it’s adequate and tells us what we need to know. Including your selling price. 

Don’t hurry to get the folder off to us tonight. Take enough time to do your best work, 
because we can afford to wait. And you may be glad you spent a little extra effort on 
this application—it’s that kind of opening. Box 968, ADVERTISING AGE, 480 Lexing- 


SPECTACU 
ELECTRICS 


ee, et ae 


<a 
: : 


in Famous Atlantic City and Trenton,N.J. the Capital City 


LAR 


OUTDOOR 


ADVERTISING 
Since 1894 


POSTERS and 
PAINTED DISPLAYS 
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Is Bathtub Plug 
Back Again? No, 
li's New Sparky 


(Continued from Page 3) 


paign in AC’s history. The horse 
will be nominated for the Grand 
National Magazine Stakes, the Pro- 
motion Handicap, the Point of Pur- 
chase Derby, and he will also run 
on the turf in farm publications. He 
probably will earn more money 
than Citation. 


# In all this he will be repeating 
track history. Cleenie, his distin- 
guished sire, first became famous 
in a bathtub before Lilly St. Cyr 
made her first appearance as a 
maiden filly. 

By 1935, however, the famous 
steed had climbed out of the tub 
and had become a symbol of clean- 
liness in general (“Spark plugs 
need cleaning too!”). His image, 
modeled in rubber, appeared in gas 
stations everywhere, and from 
roadside bulletins he advised mo- 
torists that they could get their 
plugs cleaned for only a nickel. 

Nearly two decades later, D. P. 
Brother staff members, touring AC 
plants to find out what spark plugs 
are really like, asked to see Cleenie. 
They were told that the joke-scar- 
red veteran had been sent to Wyo- 
ming. As a reward for faithful 
service, Cleenie had been “put to 
stud.” It was then that further 
genealogical research unearthed 
his son. 


# In launching the racing career of 
Cleenie’s offspring, the Brother 
men had one advantage over their 
predecessors in the agency 20 years 
ago. “Sparky” probably is a more 
fitting name than “Cleenie” for an 
AC horse, but in the 1930’s there 
was already a famous racehorse 
using the name. He wore a long 
overcoat and ran in the King Fea- 
tures comic strip “Barney Google.” 
The strip is still running, but by 
1954 Google’s horse was old 
enough so that his name could be 
applied to the spark plug entry, 
presumably without annoying the 
racing stewards. 

Overcome by enthusiasm for 
animals, AC now is following up its 
Sparky promotion with another 
one, involving Sludgie, the oil fil- 
ter mascot, who is a sort of St. 
Bernard with an oil filter slung 
around his neck, Swiss-style. Slud- 
gie was not sired by Cleenie. 


Do-It-Yourself Calendar Out 


The do-it-yourself trend has hit 
the advertising calendar business. 
Brown & Bigelow, St. Paul, ad- 
vertising specialty company, has 
marketed a “how to do it” calen- 
dar which it calls the “most popu- 
lar innovation to hit the calendar 
field in years.” The calendar car- 
ries a perforated date pad that is 
torn off at the end of the month. 
At the end of the year the top 
halves of the monthly sheets form 
a permanent illustrated booklet on 
use of tools and remodeling and 
repair tips for homeowners. 


BBDO Appoints Rebhann 

Raymond R. Rebhann, who 
joined Batten, Barton, Durstine & 
Osborn in 1952, has been named 
publicity representative in the 
agency’s Hollywood office. He will 
be responsible for West Coast pub- 
licity on tv programs. 


Gillette Picks PR Counsel 
Gillette Safety Razor Co., Bos- 


ton, has appointed Robinson-Han- 
nagan Associates, New York, to 
handle its public relations and 
publicity, effective Sept. 1. Gil- 
lette had no public relations coun- 
|sel before. 
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HOLIDAYS an 


SAVE UP TO 50% ON 
ORIGINAL ROGERS 
SILVERWARE 


JOIN BIRDS EYE 
“2 LABEL CLUB” 


Juv on hme tor the Holidoys' A wide 
rorety of beovidy! agers Siiverplove 
| Rareare ond 8 fered 
Birds Eye customers ot sevings up to 


START SAVING YOUR BIRDS FYE LABELS AND CAN TOPS NOW 


aaah 


d EVERYDAY! 


ENJOY EASI 
TASTIER KOSHER 
~ MEALS! 


When you buy and enjoy these finest 
quality and valve Birds Eye products 
@ All Quick-Frozen Vegetobles 

@ Al! Quick-Frozen Fruits 

@ All Quick-Frozen Juices 

@ Quick-Frozen French Fried Potatoes 


PRODUCTS OF GENERAL FOODS 


Under Strict Rabbinical Supervision 


Birds Eye Drive Set for Jewish Holidays 


NEw York, Aug. 18—A 30-day 
special campaign tied to the dates 
of the Jewish High Holidays will 
be started here Sept. 20 by Birds 
Eye division of General Foods 
Corp. Recognizing that the High 
Holidays are customarily occa- 
sions for extra purchases by Jew- 
ish families, the promotion ties in 


Birds Eye’s Rogers Silverplate 
offer with its sales effort for 
frosted foods prepared “under 


strict rabbinical supervision.” 
The dates of the campaign em- 

brace the celebration of Rosh 

Hashanah (the Jewish New Year, 


\Sept. 28 and 29), Succoth (the 
Feast of Tabernacles, October 12 
and 13) and Simchath Torah (the 
Rejoicing of the Law, Cct. 20). 

The promotion will be presented 
in both the Jewish and English 
languages. Reprints in English of 
Jewish language newspaper ad- 
vertising will be used as store 
posters, and a fact sheet on the 
Jewish holidays has been pre- 
pared for retail employes. 

In addition the campaign will 
be promoted on WEVD as part of 
“This Is Israel,’ sponsored by 
Birds Eye. 


Names Change But Same People Show Up 
in British Novel about the ‘Agency Game’ 


(Continued from Page 2) 
They were worn by the directors 


and those members of the staff— 


senior members—who had made 
the golden journey to the United 
States. Together with reminis- 
cences of the 21 Club and the 
practice of mixing dry martinis in 
the proportion of 11 gins to one 
vermouth they were the sort of 
house colors of what Shotover 
called the ‘Agency Game.’ ” 

Shotover is the earnest account 
executive who lives and sleeps ad- 
vertising. “Late conferences were 
his substitute for bed.” Asked 
where he is going on his vaca- 
tion, Shotover says: “Nielsen 
One.” (Scotland, of course.) 


= Mr. Gutteridge keeps his story 
moving along at a fast pace. The 
book itself seems devoid of any 
serious intent. The author is just 
having a good time lampooning his 
subject. 

Almost as interesting as the 
book is the cool reaction it has 
drawn from some advertising cir- 


|cles here. There are those who feel 
that Mr. Gutteridge (now a group 
copy head at Masius & Fergusson 
Ltd.) has “let the side down” by 
presenting such a cynical picture 
of his profession. 


FCC Approves KGB Transfer 

The Federal Communications 
Commission has approved the 
transfer by lease of KGB, San 
Diego, to Marion R. Harris, man- 
ager of the station, from General 
Teleradio Inc. The lease provides 
Mr. Harris with an option to pur- 
chase the station by 1960. Len 
Lundmark, formerly sales mana- 
ger of KCBQ, San Diego, has been 
appointed to head KGB sales and 
promotion. 


WWOK to Go on the Air 

WWOK, Charlotte, N. C., radio 
outlet operated by Queen City 
Broadcasting Co., is scheduled to 
go on the air in October. Studios 
and offices will be opened at 215 
Graystone St. Robert Roundaville 
has been named manager. 


Figures on request 


Brembeck Joirrs KABC-TV 

Jack F. Brembeck, formerly ad- 
vertising and sales promotion 
manager of Kaye-Halbert Televi- 
sion, Culver City, Cal., has been 
named promotion manager of 
KABC-TV, Los Angeles. 


Columbia Records Boosts Price 

Columbia Records Inc., New 
York, has promoted Forrest Price 
from regional sales manager of 
the Northeast and Middle Atlantic 
territories to general sales man- 
ager. 


Robert Prigmore Joins KGW 
Robert H. Prigmore, formerly 
sales manager of KEX, Portland, 
Ore., has been named commercial 
manager of KGW, Portland. 


Pillsbury Offers Flour Special 

Pillsbury Mills Inc., Minneapo- 
lis, has offered a price reduction 
on Globe Al flour to consumers in 
San Francisco and Ogden, U., in 
a six-week promotion. Price re- 


ductions vary from 3¢ to 30¢ de- 
pending on size of the sack. No 
coupons are needed for the “econ- 
omy sale pack.” General Mills 


95 


also is offering a bargain on flour 
with a 25¢ rebate through a color 
page coupon ad in Chicago (AA, 
Aug. 16). 


MARKET AREA. 


A BILLION DOLLAR == */ 


means UNLIMITED SALES POTENTIAL 
for Any Product or Promotion 


Gross Farm Income.......... $1,025,239,000 
Effective Buying Income....$1,143,429,000 
Population .. ..814,800 


(Sales Management. and. s. R. D. ry Market Facts) 
for the 49 County Siouxland Area 


Contact Our Nati R 


Che Sivux City 3 peor 


JOURNAL-TRIBUNE 


REP, NATIONALLY BY JANN & KELLEY, INC. 


* ciry. 
Sw Rae 
ore 


Says 


G. C. WALLINGTON 


Account Executive & Secretary 


Charles L. Rumrill & Co., Inc. 


ROCHESTER, NEW YORK 


Are you getting ‘Today's News of your Business TODAY? You are not, most likely, 


if you are an office skimmer of Advertising Age. It was this probiee that prompted 
Mr. Wallington to order AA sent to his home. Says he: 


“All of us in this business live in a world where Christmas comes in July, autumn leaves 
turn and fall in April, and bathing suits blossom in December. 


I suppose that this constant living in the future tends to make us impatient of 


anything that smacks of staleness. Most of us want today’s news of our business today, * 
not weeks or months hence. 


“Ad Age brings me news while it’s fresh, every Monday. This gives me a chance to 


read it, digest it, and evaluate it at my leisure. I have found that a quick office skim 
through just isn’t enough.” 


Why not try out Mr. Wallington’s way of digesting Advertising Age at your leisure? Once 
you do, you'll make home study a lifetime habit. A year’s subscription—52 issues—costs 
you a modest $3, less than 6¢ a copy! With it you get, FREE, a valuable handbook, 
“These Ads I Like,” a compilation of advertising campaigns reviewed for Advertising Age 
by Fairfax Cone, President of Foote, Cone & Belding. 


rate and send me free a copy of ‘ 


Illinois St., Chicago il, Illinois 


FREE HANDBOOK 


Advertising Age, Dept. A23 
200 E. 


Please enter my 1 vear subscription to Advertising Age at the regular $3 
‘These Ads I Like” by Fairfax Cone. 


Name 

Firm ey 
0 Office f Address_ 

City. ea 


rf 


0 $3 enclosed 


(0 Bill me later 


(0 Bill Firm 
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Here for the first time, and by the publishers of PACKAGING 
PARADE and BOXBOARD CONTAINERS, is a monthly pack- 
aging magazine whose circulation and editorial appeal will be 
directed to the users of packaging for the protection of industrial 
products. No business publication covers this important field in 
such a direct and all-inclusive way. Editorially we will discuss 
industrial packaging after processing, compounding or fabricating 
of a product is completed and our story will be told when the 
product is into the container that will take it safely to its destina- 
tion. The industrial packaging story is an important one both from 
the number of industries and products it covers and the number of 
dollars of investment involved in the materials used. 


Special attention will be devoted to these fields: 


Chemicals Electrical Devices 
Furniture Transportation Equipment 
Mineral and Allied Products Instruments and Related Products 
Major Appliances and Vitreous Fabricated Metal Products 

Plumbing Fixtures Military Buying Offices and 
Machines, Household and Office Miscellaneous Buyers of Industrial 
Bulk Packaged Food Products » Packaging 


Initial circulation of 12,000 controlled. The Haywood Publishing 
Company has brought out INDUSTRIAL PACKAGING after 
more than three years of intensive research on this particular 
subject. All of Haywood’s expert background of editorial and 
merchandising knowledge are brought to bear in INDUSTRIAL 
PACKAGING. Here is an excellent new sales opportunity for 
manufacturers of packaging materials and equipment for industrial 
packaging. 


Inquiries invited from manufacturers of: 


Bags 
Single, Double and 
Multi-wall, Textile, 
Textile Laminated 
Drums and Pails 
Steel, Aluminum, Fibre 
and Rubber 
Corrugated Containers 
Wirebound and Nailed 
Boxes and Crates 
Cleated Fibre Boxes 
Plywood Containers 
Carboys 
Glass and Plastic 
Case Liners 
Barrier Materials 
VPI Papers 
Wet Strength and 
Reinforced Paper 


Write for sample copy and rates. .. 


Flexible Corrugated Paper 

Coated Paper 

Machinery 
Filling, Carton Sealing, 
Vibrating and Shaking, 
Weighing Equipment and 
Scales, Dipping Tanks 

Rust Preventives 

Protective Coatings 

Desiccants and Dehydrating 
Agents 

Packaging Accessories 
Partitions, Tags, Tapes, 
Steel Strapping, Padding 
and Cushioning Materials, 
Stapling Equipment, Glue, 
Drum Closures, etc. 

Pallets 

Interior Bracing 
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